How  to 

color  co-ordinate 
clothes  with  basic 

hair-color  types: 


over  50  beautiful  guaranteed  colors 
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all-purpose  cotton 


Sew-casy  Indian  Head  brand  all-j)unx)sc  cottons  have  Ix'en  famous  ft)r  generations  because 
they  arr  sew  easy!  There’s  no  wrong  or  right  siile:  no  difference  in  weave,  lengthwise  and 
witlth-wise.  Perfect  for  the  beginning  sewing  project  lx‘causc  tliere  is  less  chance  for  error. 
Perfect  lor  atty  sewing  project,  t<M):  the  fine,  crisp,  linen-like  hand  makes  up  very 
professionally:  there’s  a  minimum  of  fraying  and  unraveling:  launders  beautifully:  and 
you  cluK)se  from  the  widt'st  selection  of  colors,  all  guaranteed*  iu)t  to  fade  or  run. 

At  right  is  a  fashion-selected  color  chart  to  help  your  students  plan  their  wardrobes  to  suit  their 
complexion  and  hair  coloring.  Tear  out  the  page  at  right  and  pin  it  up  on  your  work-Kwnn 
or  class-HKMii  bulletin  board  as  an  easy  guiile  for  referenie.  This  ihart  represents  but  a 
fraction  of  the  colors  available  in  seu'-rosy  Indian  Head  brand  all-purpose  cottons. 
And,  if  )ou  haven’t  already,  be  sure  to  look  for  beautiful,  new  Indian  Head  brand 
all  purpose  prints,  t«M),  with  the  ( rease-resistant,  drij)-dry  finish. 


'C.carwiff;  "If  anv  artkir  made  principallv  of  an  Indian  Head  Brand  Canton  fail*  to 
gj\r  pro|MT  M'rrkc  botaiiM-  of  the  fading  or  running  of  il!i  (olon.  or  if  ilic  fahru  «tirink!i 
more  than  Mr  Mill  niakr  giMMt  (hr  total  rent  of  tlir  artkir.”  Makr  sure  (hr  namr 
"Indian  Head"  is  on  (hr  sriragror  hang  tag.  Indian  Head  Mills.  In<.,  Ncm  Vork,  Y. 
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Color  selection  of  your  wardrobe  can  be  determined  by  basic  hair-color  types.  Here  you  see 
a  sample  selection  from  over  50  Indian  Head  brand  all-purpose  cotton  colors.  Use  this  chart 
as  a  guide.  Check  your  basic  hair-color  type  with  those  illustrated  and  select  colors  as  indicated. 
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New  12-page  booklet— How  to  Be  an  Expert 
with  the  Johnson’s  Wax  Manual  of  Home  Care 


There  are  so  many  new  kinds  of  surfaces  in  today’s  homes,  and  such  a  variety 
of  home  care  products  to  choose  from,  that  even  an  expert  needs  to 
brought  up-to-date  occasionally.  Here  is  the  latest  information  about  new 
products  as  well  as  the  answers  to  many  questions  about  home  care  which 
puzzled  homemakers  are  continually  asking  us. 


Here  are  some  of  the  subjects  included  in  the  new  Manual: 

(1)  How  to  take  care  of  floors:  how  to  choose  the  polish  that’s  clean  cabinets,  appliances,  plastics.  (5)  How  to  take  care  of 
best  for  your  floors;  which  wax  to  use  where;  how  to  remove  marble.  (6)  How  to  retard  tarnish  on  metal.  (7)  How  to  clean 

old  wax.  (2)  How  to  clean  rugs  and  carpets:  how  to  remove  Venetian  blinds.  (8)  How  to  solve  special  household  problems: 

spots  and  stains.  (3)  How  to  take  care  of  furniture:  how  to  insect  problems;  unpleasant  household  odor  problems, 
choose  the  wax  that’s  best  for  your  furniture;  which  wax  to  use  To  get  the  Manual  of  Home  Care— free  in  any  quantity— use 

where;  how  to  remove  blemishes  from  furniture.  (4)  How  to  the  coupon  on  page  143  or  write  direct  to  me. 


Consumer  Education  Director 


JOHNSON/S  T  WAX 


Racine,  Wisconsin 


rrartiral  llmne  EwHuiiiilrn  Trai*l»»*r  iif  ro-e<!.  ninnihly,  rialit  liiiu*.  •Iiirin>!  Ih^  srlwatl  year  In  Feliruary.  Mareli.  .^prll.  May.  Senlemlier.  OriiilK*r,  Nmeiiilier.  l>eeenilH- 

Se,i«nl  rlaiMi  iiiail  pritiletni.  aiittnMla.'.t  at  Oayion.  ttliiii.  eiipyriitlit.  IK.W.  It.y  8<-lhilastic  .Maitazinea.  Inc.  .\11  riKlita  rewnttl 
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“From  Fiction  to  Fact”-  a  new 
teaching  guide  on  menstrual  health! 


:  -  l;  ,  Q 

FRPM  FiCTiON  o 


TO  FACT 


•  Based  on  discussions  with 
thousands  of  teachers.  Answers  to 
questmis  most  frequently  asked. 

•  Medically  documented  by  an 
extensive,  modern  bibliography. 

•  Written  in  simple,  easy-to- 
under stand  language  which  you 
can  transmit  directly  to  your 
students. 

•  A  complete  teaching  guide. ..28 
pages,  liberally  illustrated  irith 
anatomical  diagrams.  Companion 
booklet  for  students  ‘'ICs 
Natural — It's  Normal.” 

•  Covers  the  entire  field  of 
menstruation  and  menstrual 
health,  including  internal 
sanitary  protection. 

•  Prepared  and  published  by 
Tampax  Incorporated. 


THIS  BOOK  JELLS  ABOUT... 

•  Ancient  taboos  and  superstitions,  such  as  the  primitive 
belief  that  menstruatinn  women  had  the  power  to  blight  crops. 

•  Inter<*stinK  historical  facts— did  you  know  tampons  were 
used  2000  years  ago? 

•  How  to  answer  questions  like:  “Why  do  I  feel  blue  when  my 
period  is  altout  to  start?”  “How  should  I  act  on  a  date  when 
I  have  my  period?”  “Why  do  some  pf*ople  have  cramps?” 


“What  about  swimming,  bathing  and  shampooing  during 
menstruation?” 

•  The  actual  physiology  of  menstruation— how  the  cycle  is 
controllt*d  by  hormones,  and  why  it  varies  for  each  woman. 

•  What  the  menopause  is,  and  how  an  informed,  healthy 
attitude  about  it  can  relate  to  the  student's  own  mother. 

•  Plus  many  more  facts  to  help  you  make  your  discussions 
more  interesting,  more  informative. 


“From  Fiction  to  Fact"  is 
offered  to  all  who  are  help¬ 
ing  girls  grow  into  healthy 
womanhood —send  now  for 
your  free  copy. 


TAMPAX  INCORPORATED,  161  East  42nd  St.,  New  York  17,  N.  Y.  P-98-C 
Plea.se  send  me  the  free  material:  New  teaching  guide,  “From  Fiction  to  Fact”  and  booklet 
for  students,  “It’s  Natural  — It’s  Normal”  with  order  card  for  additional  free  supply. 
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Teach  home  care 

f 

the  Hoover  way 

Demonstrate  fast^  efficient  cleaning 
ivith  these  powerful  new  appliances 
from  the  specialists  in  floor  care 


Convorlible — the  cleaner  with  the 
Aiiloiiiatic  Shift — 2  cleaners  in  1.  Power 
»ear  for  carpets,  shifts  into  hi^h  for 
everythinp  else. 


New  Constcllatinii — the  cleaner  that 
walks  on  air.  Exclusive  douhle-stretch 
hose,  only  3-wheel  nozzle,  full  horse¬ 
power  motor. 


New  Polisher— jrives  floors  a  "hand- 
ruhl>e4r'  l<M>k  without  the  work.  Scrubs, 
w  axes,  polishes  an<l  huffs.  Tw  in  hnishes. 
llanille  switches  polisher  on  and  off. 


Hoover  also  brings  you  the  world’s 
handiest  cleaner,  the  world’s  easiest  iron 


New  Pixie — only  cleaner  you  can  wear. 
Carrying  strap  slips  over  shoulder. 
Flexible  hose,  wand  and  tools  let  it 
clean  where  no  other  cleaner  can. 


Steam-Dry  Iron  with  the  first  stain¬ 
less  steel  soleplate.  Moves  easiest  over 
all  fabrics.  Exclusive  channels  spread 
steam — leave  no  "dry”  spots. 


t 


.\M)  DON'T  FOKGKT— 

you  can  get  every  one  of 
these  ll(Htver  a/tfiliances  fit 
special  school  riiscounts 
under  lhHn-er'’s  Educational 
Purchase  Plan.  IxHtk  for  the 
Hoover  coupon  on  pagel-tl 


The  lhMt%cr  ('oinpany, 

.North  (laiitoii,  Ohio 

HOOVER 

FINE  APPLIANCES 


. . .  around  the  house,  around  the  tcorld 


I 

I 
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to  help 

your  student 


Exciting  tipi  and  tricks  used  by  professional  decorators  ore  yours  to  help  you  make  A  DATE  TO  DECORATE  more  educotionol  .  .  .  and  fun,  tool 
Add  them  to  your  Dow  Kit  of  Teaching  Materials  (if  you  haven't  received  yours,  send  for  it  now).  These  additional  teaching  aids  are  oil  based  on  the  idea 
that  in  decorating,  planning  ahead  helps  ovoid  mistakes  and  disappointments.  They're  sure  to  create  extra  enthusiasm  for  this  project  that  puts  homemaking  theories 
to  work  .  .  .  and  gives  each  student  a  beautiful  new  room  at  home  to  show  for  it.  So  before  you  MAKE  A  DATE  TO  DECORATE  ... 


4*  t 


a  color  scheme  and  room 


with  furniture  cut-outs 


l.THE  ROOM  .  .  .  THE  FURNITURE  Making  the  frost 
of  what  you  have  can  be  the  source  of  endless  satisfoction  ...  so 
start  with  the  basics.  Paste  (or  trace)  the  furniture  cutouts  on  card¬ 
board,  then  cut  them  out  and  assemble.  For  the  floor,  use  graph 
paper  to  set  up  on  actual  ratio  to  the  full  size  room.  Use  plain 
cardboard  foi  three  walls  of  the  room  (windows  and  doors  can  be 
sketched  on  the  walls).  Now  you  con  demonstrate  how  a  change  of 
furniture  arrangement  will  perk  up  a  room  .  .  . 


2.THPr  COLOR  Be  daring  with  color!  Color  can  even  tie  together 
unrelated  pieces  to  make  a  room  more  pleasing.  It  can  create  a 
room  personality.  Use  fabric  swatches  for  curtains,  bedspreads  and 
slip  covers.  Terry  cloth  and  felt  moke  encellent  pretend'  carpets 
and  throw  rugs.  The  possibilities  ore  endless  when  it  comes  to  color 
selections  .  .  .  and  students  love  this  opportunity  to  express  their 
own  individualities. 


*  These  furniture  patterns  are  available  in  black  outline  on  white  paper,  ready  for  students  to  paste  on  cardboard, 
cut  out  and  color  to  simulate  their  own  furniture.  Send  in  thf  coupon  and  tell  us  how  many  you  need 


i 


fabric  swatches,  color  and  imagination 


Do  as  tlu'  proft  ssioiial  ilocorators  do!  Pl.m  thf  ontiiv  rooii)  in  miniature  first  .  .  .  walls. 
Hours,  Inrnitnre  arranj;einent,  curtains,  bedspread,  slip  covers,  and  accessories.  You’ll 
make  A  DATE  TO  DECORATE  the  most  jiopul.u  .  .  .  and  most  practical  project 
of  the  year.  With  a  little  imaginative  planning  betoreh.md,  vour  students  will  achieve 
delighttid  results  in  their  riMmis  at  home  now  .  .  .  aiul  in  their  own  homes  in  later  years. 


Fold  up  on  all  dotted  lines 


Fold  down  on  oil  dash  lines 


Match  tabs  and  slots  with  numerals 


r.THP'  ACCENTS  Even  pictures,  pillows  and  accessories  should 
be  planned  and  placed  in  miniature  first.  These  can  be  cut  from 
magazines  or  drown  to  scale  ond  colored.  They’re  important,  for 
they  supply  the  dash  of  excitement  that  gives  a  room  flovor. 

With  the  miniature  room  planned  in  detail,  you're  oil  set  to  make 
A  DATE  TO  DECORATE  an  educational  treat  .  .  . 
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WITH  TRIAD  HARMONY 

o  cozy,  cheerful  room  is  sure  to  result.  This  color  pattern 
combines  three  principal  colors  that  are  equidistant 
around  the  color  wheel.  Colors  may  be  pure  hues,  tints 
or  shades  of  the  hues. 


WITH  SPLIT  COMPLEMENTARY  HARMONY 
mony  interesting  color  schemes  ore  possible.  Use  ony 
hue  of  the  color  wheel  and  the  two  hues  to  the  right  and 
left  of  its  true  complement  for  highly  dramatic  effects 
in  room  decoration. 


to  life  quickly  and  easily 


WITH  COMPLEMENTARY  HARMONY 
soft,  cool  blues  are  brought  to  life  with  accents  in  rich, 
worm  red.  This  color  pattern  uses  hues  that  are  directly 
opposite  each  other  on  the  color  wheel  to  create  a 
"friendly"  room. 


WITH  RELATED  HARMONY 

the  room  acquires  a  subtle  beauty  that  uses  a  series  of 
three  adjacent  colors  on  the  color  wheel.  Here,  basic  pink 
is  accented  with  harmonizing  deeper  pinks  and  rust  in 
fabrics  and  carpeting. 


I 


They  Learn  Future  Homemaking  Today!  Using  the  miniature  nwm  and 
its  color  scheme  as  a  guide,  students  will  find  it  a  fun-filled  task  to  transform 
their  own  rooms  “to  match”. 


Your  kit  of  teaching  materials  for  A  DATE  TO  DECORATE  can 
be  of  invaluable  assistance  to  you  for  it  gives  step-by-step  plans  for 
conducting  the  project.  It  is  complete  with  resources  and  helpful  hints 
on  budgeting  time,  monev  and  materials.  Your  paint  dealer  too,  will 
help  with  color  chips  and  expert  advice  on  painting  and  care  of 
ecjuipment.  He’ll  cooperate  with  your  project. 

Make  the  most  of  mcKlern  materials  and  methcxls  .  .  .  and  even 
the  painting  will  be  a  lot  easier.  Paints  made  with  Dow  Latex 
simplify’  each  step  from  application  to  clean-up  .  .  .  and 
they  come  in  a  wonderful  range  of  decorator  colors, 
ready  to  use. 

'  THE  DOW  CHEMIC.XL  COMPANY, 

^  Midland,  Nlichigan. 

^  See  coupon  for  free  instructional 

cut-out  furniture  sheets  available 
for  your  students! 
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Talon  Educational  Service  presents  the 
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zipper  application 


The  famous  “no-pin,  no-baste"  way  of  applying  zippers  is  now  made  easier  than 
ever.  After  careful  study  and  many  months  of  on-the-scene  testing  in  schools 
across  the  country,  Talon  Educational  Service  developed  these  well -organized 
efficient  instructions,  the  A-B-C  of  Zipper  Application.  These  classroom  aids  have 
been  designed  to  make  teaching  easier  and  learning  more  effective.  •  There  are  A 
individual  student  folders  with  large  illustrations  and  detailed  text  which  vividly  and 
colorfully  show  — 


How  to  buy,  how  to  apply  zippers.  3.  A-B-C  of  Skirt  Zipper  Application. 

2.  A-B-C  of  Dress  Zipper  Application.  4.  A-B-C  of  Neckline  Zipper  Application. 


PLUS  A  SERIES  OF  WALL  CHARTS  FOR  EACH  APPLICATION. 


Replace  existing  Talon  Zipper 
material  with  FREE  new  instruction 
folders  immediately  ...turn  to 
cococn  section  to  order. 


TALON  EDUCATIONAL  SERVICE 

4-1  East  51st  Street,  New  York  22,  N.  Y. 

Don»hu«  S«f«s  Corporation 


TALON.  INC  MtAOVILLK  PA 
I  MIXtCO.  CIKNAI  nCLAM^AGO  0  A  DC  C  V 
<AOA  LIOMTNINO  rAOTCNCA  COMPANY  LTD 


Two  Popular  Party  Snacks 

Made  better  with  Mazola^  Corn  Oil  and  Kard^  Syrup 


You  can  give  your  students  two  big  ad¬ 
vantages  when  you  teach  them  to  make 
popcorn  and  popcorn  balls  by  instructing 
them  to  start  with  Mazola  Corn  Oil  in  the 
pan  or  popper.  Mazola  brings  out  the  best 
flavor— adds  real  food  value  to  these  inex¬ 
pensive  party  and  snack  treats. 

Mazola  Corn  Oil  is  the  only  leading  oil 
refined  entirely  from  select  corn.  Fresh, 
delicate,  light  Mazola  is  ideally  suited  to 
modern  cooking  and  eating  habits. 

Mazola  is  a  real  help  in  learning  to  cook : 
smoke-free  at  temperatures  used  for  fry¬ 
ing,  easy  to  measure  for  baking,  sparkling 
fresh  for  salad  dressings. 

Karo  Syrup  is  wonderful  for  popcorn 
balls  and  an  essential  in  so  many  home¬ 
made  candies. 


Corn  Products  Refining  Co. 


Quick  ’n  Easy  Popcorn 

Heat  cup  MAZOLA  Corn  Oil  and  air  space  at  edge.  Shake  fre- 
1  teaspoon  salt  in  heavy  10-inch  quently  over  medium  heat  until 


skillet  or  3-quart  kettle  over  me¬ 
dium  heat  for  3  minutes.  Add  ^ 
cup  popcorn.  Cover,  leaving  small 


popping  stops.  Makes  2  quarts.  Do 
NOT  double  recipe. 


Quick  Popcorn  Balls 

1/4  cup  MAZOLA  Corn  Oil  1/2  cup  KARO  Syrup,  Blue  Label 
1/2  cup  popcorn  1/2  cup  auger 
1/2  teaspoon  salt 


Heat  .MAZOLA  Corn  Oil  in  a 
4-quart  kettle  over  medium  heat 
for  3  minutes.  Add  popcorn.  Cover, 
leaving  small  air  space  at  edge  of 
cover.  Shake  frequently  over  me¬ 
dium  heat  until  popping  stops. 
Meanwhile  mix  together  KARO 
Syrup,  sugar  and  salt.  Add  to 


popped  corn  in  kettle  and  stir  con¬ 
stantly  over  medium  heat  3  to  5 
minutes  or  until  corn  is  evenly 
coated.  Form  into  balls,  using  as 
little  pressure  as  possible.  Use 
butter  on  hands,  if  desired.  Makes 
6  popcorn  balls  about  2  lit  inches  in 
diameter.  Do  NOT  double  recipe. 
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ALL  ABOUT  PIE 


5  ready  now  I 


BREADS  YOU  BAKE  WITH  YEAST 


MUFFIN  MAKING 


BATTER  BREADS 


BETTER  BISCUITS 


3  in  the  making! 


W*  hop«  this  announctffltirt 
of  future  filmstrip  dates 
will  help  you  schedule  showinfs 
throu|hout  the  year. 


BEAUTIFUL  CAKES 
Ready  October  1 


FROSTINGS 
Ready  February  I 


CHIFFON  AND  ANGEL  CAKES 
Ready  March  I 


‘Our  filmstrip  program  has  been  planned  as  a  help  to  you 
in  scheduling  your  program.  A  narration  guide  is  furnished 
with  each  strip,  explaining  the  step  pictures  and  methods 
used.  All  filmstrips  are  available  on  a  short  term  free  loan 
basis  or  may  be  purchased  for  $5.00  each.  To  complete 
the  teaching  kit,  8-page  “How-To”  booklets  covering  the 
same  subjects  as  the  filmstrips  are  also  available  on 
request.  Next  month  I’ll  bring  you  news  about  our  next 
new  filmstrip  and  8-page  booklet  on  Beautiful  Cakes.” 


^m\Cnock£A. 


Free  detk  copy  of  Betty  Crocker’i  Good  and 

Easy  Cook  Book.  Over  a  thousand  ideas  and  recipes, 

all  good,  all  easy.  256  pages!  32  in  full  color! 

Coupon  telle  how  to  get  FREE  deek  copy. 


Bonus 

cook  book  offers 
to  Teachers 


Free  deek  copy  (Revised  Second  Text  Edition) 
of  Betty  Crocker’s  Picture  Cook  Book! 
Contains  2,227  recipes  and  ideas,  43  color 
photos.  Chapters  on  Menu  Planning  and 
Freezing  Fo^s  are  especially  helpful. 

Coupon  eection  telle  how  to  get  FREE  deek  copy. 


Watch  tor  contest  announcement 
in  Sept,  and  Oct.  magazines 


To  order  filmstrips  and  cook  books, 
see  coupon  section 


Announcing. . . 

A  complete  library  of 
color  filmstrips  from 
Betty  Crocker  of  General  Mills 
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Help  your  students  start  a 
Recipe  T  rousseau 


with 

New 

90th  ANNIVERSARY 

Recipe  Book 


To  help  toda\’’s  brand  new  home¬ 
makers  plan  exciting  menus,  Libby 
presents  a  handsome,  full-color  reci¬ 
pe  \x)ok— Fix- Easy  Favorites.  It  will 
be  a  most  imix)rtant  part  of  each  stu¬ 
dent’s  Recipe  Trousseau  because  it 
features  more  than  130  cpiick  and 
appetizing  recipes  using  Libby’s 
modern,  convenient  canned  foods. 

START  A  CLASS  PROJECT  NOW 

Clip  the  special  class  group  offer 
cou|X)u  on  page  147,  and  collect  two 
labels  from  any  canned  or  frozen 
Libb\-  product  from  each  of  your 
students.  Fill  out  the  coupon  and 
send  it  together  with  two  labels  for 
each  recipe  b(X)k  ordered.  Soon  you’ll 
be  able  to  give  each  girl  her  own 
c-opy  of  Libby’s  Fix-Eas\'  Favorites 
—a  key  to  delicious,  appetizing  meals 
—now  and  in  the  future! 


Fix-Easy  Favorites 


WITH  TWO 

I  K  C  t  LIBBY  LABELS 


•  Tantalizing  appetizers  to  make  a  hua- 
band  proud — and  brinf;  the  Kuesta  back 
for  more. 


e  A  treasury  of  bright  and  tempting 
salads  made  with  Libby’s  wide  selec¬ 
tion  of  tine  fruits  and  vegetables. 


e  Fix-Easy  main  dishes  that  take  little 
time — make  hearty,  good  eating  any 
day. 


e  Wonderful  variety  of  vegetable  ideas 
—  from  creoles  to  casseroles! 


e  29  beautiful  desserts  to  add  jewel-like  color  and  the  touch  of 
fruit-sweet  goodness  that  makes  a  meal  complete! 


Starting  with  appetizers  and  going  straight  through  to  dessert, 
Fix-Easy  Favorites  will  help  your  students  solve  all  their  meal 
planning  problems  quickly  and  efficiently.  And  when  they  see 
this  attractive  color-bright  book,  they’ll  want  to  try  recipes  from 
Libby’s  Fix-Easy  Favorites  right  away!  { 


LIBBY,  McNEILL  &  LIBBY  •  CHICAGO  4,  ILLINOIS 
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from 


SINGER 


help  you  teach 


sewing! 


Every  yeor  thousaDds  of  home  econ¬ 
omics  teachers  enjoy  these  free  singer* 
services . . .  and  find  the  booklets,  films 
and  charts  an  extremely  helpful  supple¬ 
ment  to  their  own  classroom  material. 


SPECIAL 

FILMS 


To  order  the  supplies  and  services  you 
want . . .  tear  out  these  two  pages.  Check 
the  items  (and  quantity)  you  need. 

Then  fill  in  the  address  boxes  and 
mail  the  whole  thing  to:  singer  sewing 
MACHINE  COMPANY,  Education  Depart¬ 
ment,  149  Broadway,  New  York  6,  N.  Y. 


AMT.  FORM 

WANTED  NO. 


ITEM 


145 

FraMM 

With 

Rhcord 


S«w — You're  a  Princess.  4-color  slide  film  pro¬ 
motes  the  fun  of  sev^ing,  and  encourages  your  stu¬ 
dents  to  enter  the  National  Teen-Age  Sewing  Con¬ 
test.  Shows  last  year's  winners,  their  awards  and 
exciting  places  visited  by  the  girls  and  their  mothers. 
Excellent  stimulus  for  the  class.  Runs  20  min.  Will 
be  shown  by  singer  representative  without  charge 
January  I  through  June  15. 


FREE 

ON-THE- 

SERVICE 


SPOT 


To  get  your  singer  Sewing  Machines  in 
perfect  working  condition  for  Fall,  fill  in 
and  mail  the  address  box  below. 


Any  job  that  can  be  done  in  the  school 
is  FREE . . .  such  as  removal  of  lint,  oiling 
and  simple  adjustments.  In  cases  of  other 
repairs  written  estimates  will  be  submitted 
for  approval. 


;  Singer  Sewing  Machine  Company 

Education  Dept.,  Service  Div.,  95  Liberty  St.,  New  York  6,  N.  Y. 
I  Ask  my  local  singer  sewing  center  to  notify  me  when  they 
I  will  service  my  machines.  I  have _ machines  in  my  classroom. 


-  30 

Frames 

With 

Script 


4« 

Frames 

With 

Scriet 


134 

Frames 

With 

Record 


54 

Frames 

With 

Script 


Machine  Sewing.  Black-and-white  filmstrip  for 
beginners.  Illustrates  how  to  thread  machine,  and 
otherwise  prepare  machine  for  sewing.  Silent  .  .  . 
captions  on  each  frame.  Comes  with  teaching 
guide.  Specify  whether  you  want  filmstrip  showing: 

_ 15  Class  sewing  machine,  or  _ 66 

Class  machine.  Available:  _ free,  or _ 

on  loan. 


A  Tale  of  Two  Seams.  Black-and-white  filmstrip 
for  beginners  . .  .  demonstrates  some  of  the  com¬ 
mon  pi'u'alls  in  sewing,  and  how  to  avoid  them. 
Silent . .  has  captions  on  each  frame.  1 1  comes  with  a 

teaching  guide.  Specify  whether  you  want  it: _ 

free,  or _ on  loan. 


What  Makes  It  Sew?  4<olor  slide  film  ...  the 
first  educational  film  of  its  kind.  Explains  the  “how” 
and  “why”  of  machine  performance  in  easy-to- 
understand  language.  It  runs  30  minutes.  Comes  with 

record  and  teaching  guide.  Specify: _ rental 

($2  per  month),  or _ purchase  ($5.95).  Please 

eiKlose  check  with  order. 


How  to  Use  the  Buttonholer.  Black-and-white 
filmstrip  .  .  .  explains  the  basic  steps  of  making 
buttonholes  with  the  Buttonhole  attachment.  Ex¬ 
cellent  visual  supplement  to  your  classroom  instruc¬ 
tion.  Comes  with  teaching  guide.  Purchase:  $2.00. 
Please  enclose  check  with  order. 


Singar  Sawing  Machine  Company 

Education  Dept.,  Singer  Film  Library,  95  Liberty  St.,  N.  Y.  6,N.  Y. 

Noma 


Name. 


School, 


School. 


School  Siraal  Addross. 


School  Siraal  Address. 


CMy. 


.Cownly. 


rmi 


AMT. 


EDNA 


chart  for  No.  66  Machino 


M 

1171 


For  you,  the  teacher: 

Toxt  Book  ort  Machine  Sewing.  Handy  refer* 
ence— covers  all  phases  of  sewing  machine  opera¬ 
tion.  Free  to  teachers.  Extra  copies  SI. 50  each. 


chart  for  No.  15-88  and  15-91  Machines 


chart  for  No.  201  Machine 


ED  113A 


chart  for  No.  301  Machine 


Folder:  Practical  Zigzag  Stitching,  Con¬ 
struction  Details.  Illustrated  directions  for  time¬ 
saving  and  practical  uses  of  automatic  zigzag  stitch¬ 
ing.  Limit  order  to  10. 


Folder:  Practical  Zigzag  Stitching,  Finishing 
Details.  Illustrated  directions  for  fine  finishes  and 
exquisite  decorative  details.  Limit  order  to  10. 


NA 

3549 


EO  115A 


chart  for  No.  401  Machine 


TEST  CHARTS.  Individual  blanks  for  the  student 
to  indicate  proper  threading  of  the  machine 
head.  Order  for  the  type  machine  used  in  your 
classroom  . . .  (order  I  per  student). 


3597 


E0  69 


chart  for  No.  66  Machine 


chart  for  No.  15-88  and  15-91  Machines 


Leaflet:  4  Short  Cuts  to  Better  Sewing.  How 

to  handle  average  fabrics,  make  a  continuous  bias, 
a  mitered  comer,  apply  a  skirt  band.  Qearly  illus¬ 
trated.  Limit  order  to  10. 


Leaflet:  SINGER  Teen-Age  Sewing  Classes. 

Ideas  for  supplementing  regular  classroom  sewing 
instruction.  Order  I  per  student 


Booklet:  The  Invention  of  the  Sewing  Ma¬ 
chine.  Fascinating  story  of  the  many  men  who 
contributed  to  the  development  of  the  sewing  ma¬ 
chine.  Handsomely  illustrated.  Limit  order  to  10. 


chart  for  No.  201  Machine 


NA 

3551 


EO  113 


chart  for  No.  301  Machine 


EO  115 


chart  for  No.  401  Machine 

For  your  classroom 
WALL  CHARTS.  35"  X  26"  charts  showing  step- 
by-step  threading  of  machine  head  and  bobbin. 
Order  chart  for  your  classroom  machines. 


Head  chart:  No.  66,  No.  99  Machines  (limit  2) 


Bobbin  chart:  No.  66,  No.  99  Machines  (Iimit2) 


Booklet:  The  Machine  that  Sews  Everywhere- 

Interesting  facu  and  anecdotes  about  the  sinoer 
Sewing  Machine  ...  the  people  who  use  it . . .  the 
surprising  places  it  turns  up,  all  around  the  world. 


NA 

3124 


Head  chart:  15-88,  15-91  Machine  (limit  2) 


Bobbin  chart:  15-88,  15-91  Machine  (limit  2) 


NA  2349 


Head  chart:  No.  201  Machine  (limit  2) 
Bobbin  chart:  No.  201  Machine  (limit  2) 


Booklet:  The  Story  of  Sewing.  A  charming  lit¬ 
tle  history  of  sewing,  and  its  fashionable  effect  on 
civilization.  Limit  order  to  10. 


For  your  students: 

Student’s  Manual  of  Machine  Sewing.  De- 

tailed,easy-to-understand  instructions  covering  use 
of  machines  and  attachments.  Limit  order  to  10. 


NA 

3520 


Head  chart:  No.  301  Machine  (limit  2) 


NA 

1989 


NA  3406 


Bobbin  chart:  No.  301  Machine  (limit  2) 


Head  chart:  No.  401  Machine  (limit  2) 


Bobbin  chart:  401  Machine  (limit  2) 


Ruled  paper  stitching  charts  (set  of  4).  For 
developing  skill  and  understanding  of  speed  control, 
guiding  straight,  curved  and  diagonal  stitching, 
pivoting  for  square  comers.  Order  I  set  per  student. 


Singer  Sewing  Machine  Company 
Education  Dept.,  95  Liberty  Street,  New  York  6,  N.  Y. 
1  have _ pupils  in  my  classes. 


School 

School  Siraol  Addroii 

Otv 

Countv 

Slolo 

THREADING  CHARTS.  A  handy,  notebook  size 
reference  showing  how  the  machine  is  threaded. 
Order  chart  for  the  type  machine  used  in  your 
classroom  (one  per  student).  See  next  column. 


TS 
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You’ve  told  your  classes  about  the  convenience  of  other 
automatic  home  appliances ...  now  tell  them  how  the 

NEW  ELECTROLUX’  AUTOMATIC 

introduces  automatic  action  to  vacuum  cleaners 


a. 


Modern-minded  teachers  and  homemakers  have 
come  to  take  almost  for  granted  the  automatic 
functioning  of  home  appliances.  The  automatic 
toaster,  range,  refrigerator,  iron,  washer-dryer 
— these  are  the  commonplaces  of  today’s  living. 
But  until  recently  one  important  homemaking 
tool — the  vacuum  cleaner — has  remained  non- 
automatic.  To  overcome  this  deficiency,  the 
Electrolux  Corporation  designed  the  first  fully 
automatic  vacuum  cleaner. 


of  automatic  action  in  the  detailed  teaching  guide 
offered  below  to  home-economics  teachers. 

And  you’ll  find  that  now,  with  the  new  Elec¬ 
trolux  Automatic,  vacuum  cleaners,  too,  fit  into 
the  picture  of  modern  automatic  living  that  you 
present  to  your  students. 

SEND  FOR  YOUR 
FREE  TEACHING  AIDS 


Two  tools  will  vacuum-clean  your 
entire  home.  Note  also  the  con¬ 
venience  of  the  Automatic  Cord 
Winder,  which  reels  out  cord  as 
needed,  rewinds  it  automatically. 


ILiCTIOLUX  CORPOtATION 
500  Fifth  Av*.,  N«w  York  56,  N.  Y. 


OiLtcTioiui  coiiroii*rieii 


Automatic  shutoff.  The  new  Electrolux  Auto¬ 
matic  is  the  world’s  only  cleaner  that  stops  and 

opens  itself  when  it 
needs  emptying . .  .‘the 
instant  a  dust -clogged 
bag  begins  to  throttle 
suction  power.  It  is  the 
one  cleaner  that  simply 
cannot  operate  at  less  than  maximum  cleaning 
power.  You’ll  find  the  complete,  scientific  story 


A  new  information  Guide 
on  the  Selection, Use  and 
CareofVacuumCleaners 
of  all  types  is  now  avail¬ 
able  as  a  guide  for  teach¬ 
ers  of  homemaking.  This 
helpful,  comprehensive 
guide  includes  suggested 
activities  for  the  teach¬ 
ing-learning  situation. 
Simply  mail  the  coupon 
on  page  135  for  your 
guide,  plus  copies  of  a 
fact-filled  folder  on  vac¬ 
uum  cleaners  for  distri¬ 
bution  to  your  students. 


^  ^  © 

no  dirc!  nodirt!  2wBod*t! 


tCaJxoCux 

World's  Only  Automatic  Claaner 

M»de  by  the  makers  of  Clectrolyi  Amenca't  larfest-seHitic  clearer  I 
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Write  today  for  your  free  copy  of  "The  Care  and  Washing  of  Woolens, 
Elastics  and  Fine  Washables.”  This  informative,  authoritative  booklet 
was  especially  prepared  for  Home  Economics  teachers  by  our 
Educational  Department.  And  for  your  students:  a  valuable  leaflet 
entitled  "You  andYour  Sweater  and  How  to  Give  it  Longer  Life.” 

Order  your  free  copies  today.  Use  the  coupon  on  page  161 
or  write  to  the  Educational  Department,  of  the  Woolite  Co.,  Inc., 

10614  Riverside  Drive,  North  Hollywood,  Calif. 


As  recommended  by  makers  of  fine  woolens  and  elastic  garments 

UlooUte  £a$tic  fife 


for  pampering  your  moat  precious  woolens 

Woolite  was  developed  especially  for  washing  even  the 
most  delicate  woolens.  Easy,  safe.  Just  soak,  squeeze, 
rinse.  No  shrinking,  no  matting,  no  need  to  block. 
Thrifty,  too.  You  can  wash  your  cashmeres  30  times 
for  the  cost  of  just  one  drv  cleaning! 


the  right  way  to  trash  all  elastic  garments 

Girdles,  bras,  foundation  garments  and  swimsuits  stay 
"alive”  and  keep  their  bright  colors  when  washed  in 
Lastic  Life,  the  amazing  new  cold  water  soap  devel¬ 
oped  by  the  makers  of  Woolite.  W  hat’s  more,  Lastic  Life 
preserves  the  original  strength  of  the  elastic! 
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For  your  table-top  lessons 


Fellowships  Renewed 

The  C'.eneral  Foods  Fund,  Inc.,  has 
ri'iiewed,  for  the  third  consecutive  year. 
24  graduate  fellosNships  in  home  eco¬ 
nomics  in  12  colleges,  for  study  during 
the  1959-60  scIukiI  year.  Under  the  plan, 
grants  of  $7,000  are  made  to  each  of 
the  participating  institutions— $1,(K)0  as 
a  cost-of-edncation  supplement  and 
$6,0(K)  to  establish  two  $3,(KK)  fellow¬ 
ships.  The  institution  may  grant  either 
one-year  fellowships  to  two  candidates 
for  master’s  degrees  or  a  two-year  fel¬ 
lowship  to  one  candidate  for  a  diwtor’s 
degree. 


THE  STUDENT  BOOKLET. 

“All  About  Sterling”  (Re>’istxl  Edition) 
gives  the  liasic  background  vou  want 
your  girls  to  ha\'e.  It  shows  step  bv  step 
how  sterling  is  made.  It  shows  when 
and  how  each  piece  is  u.sed.  in  table 
settings  for  every  occasion,  plus  a  re¬ 
view  of  good  table  manners.  Free  to 
your  students. 


In  Tribute 

Janette  Kelley,  until  recently  director 
of  the  Home  Ser\ice  Department  of 
General  Mills,  Inc.,  died  in  May  after  a 
long  illness.  Miss  Lelley  guided  the  work 
of  the  famed  Betty  Crocker  Kitchens  for 
12  years.  She  was  one  of  the  pioneers 
in  the  hxxl  industry  who  .set  up  test 
kitchens  to  develop  recipes  and  find 
Ix'tter  c(K)king  meth(Kls  for  the  home¬ 
maker. 

M  iss  Kelley  was  a  true  leader  in  our 
profession.  She  helped  to  estahli.sh 
standards  for  fiHKl  testing  and  recipe 
development.  Her  advice  was  sought  b> 
women  throughout  the  nation.  .Always 
(Continued  on  pafie  22) 


THE  DEMONSTRATION  KIT. 

58  pieces  of  sterling  flatware,  including 
place  settings  and  seizing  pieces,  to 
make  the  principles  of  correct  table 
setting  come  alive  in  your  classnxim. 
With  the  kit  are  suggestetl  lesson  plans. 
You  pay  only  forwarding  cost. 


THE  WALL  CHART.  “Serving 
Pieces  for  .All  Occasions”  illustrates 
mcxlern  usage  in  the  choice  of  the  serv¬ 
ing  piece  which  is  appropriate  to  the 
dish.  With  special  recipes.  The  res-erse 
side  shows  a  selection  of  flatware  de¬ 
signs  for  use  in  lessons  on  table  decora¬ 
tion  and  styling.  Free  to  you. 


SEPTEMBER 


National  Batter  Breokfast  Month 
Nationol  Child  Safety  Week 
Citizenship  Day 
Conititution  Week 


OCTOBER 


Cheese  Festival 
Rice  Festival 
Columbus  Day 
United  Nations  Week 
41st  Annual  Meeting  of  the  Ameri¬ 
can  Dietetic  Association,  Philodelphio, 
Pennsylvania 


FILM  STRIP.^Your Sterling— Start 
to  Finish,”  a  ;35mm  strip  in  full  color. 
Supplied  with  teacher’s  manual,  includ¬ 
ing  commentary  to  accompany  film, 
material  for  discussion  and  suggestions 
for  class  projects.  Free  for  your  files. 
Send  25^  in  coin  for  handling  charges. 


Election  Day 

Notional  Home  Demonstation  Agents' 
Association  meeting.  Hotel  Sherman, 
Chicago,  Illinois 

The  American  School  Food  Service 
Associotion  meeting,  Philadelphia, 
Pennsylvania 


30-December  4 


Notional  4-H  Club  Congress,  Conrod 
Hilton  Hotel,  Chicago,  Illinois 


50th  Annual  American  Home  Econom¬ 
ics  Association  meeting,  Milwaukee, 
WiKonsin 
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TEACHERS _ 


Send  For  Your  FREE  Copy  of 
’’The  Etiquette  of  the 
Engagement  and  Wedding’* 


A  brief,  complete  booklet  of  accepted 
customs  and  etiquette  of  the  engage* 
ment  and  wedding,  including: 


The  Announcement 


Parties  and  Showers 


The  Hope  Chest  and 
Trousseau 


Selecting  the  Ring 
Wedding  Invitations 
Division  of  Expenses 


Gifts — Acknowledgments 


Announcements 


Wedding  Ceremonial 
Etiquette 

• 

The  Bride’s  Costume 


Published  by. 


Attendants’  Dress 


The  Wedding  Breakfast 
The  Reception 


An  exciting  class-room  guide,  this  Etiquette 
Booklet  contains  16  pages  of  light,  informative 
reading  for  stimulating  class  discussion 
on  a  subject  that  captures  every 
girl’s  interest. 


KEEPSAKE  DIAMOND  RINGS 
SYRACUSE  2.  NEW  YORK 


PLEASE  SEND  FREE  BOOKLET. 


NAME 


ADDRESS. 


Send  for  Your 
FREE  Copy—TODAYi 


CITY. 


STATE. 


COUNTY. 


/OUC£4/  COMPANY 

FORT  WAYNE,  INDIANA  • 


Training 
the  Baby 


News 

(Continued  from  page  20) 

eager  to  raise  the  standards  of  food 
preparation,  she  worked  many  years 
with  such  companies  as  General  Foods, 
Lever  Brothers,  and  General  Mills  to 
develop  w orthw  hile  consumer  ser\’ice 
programs. 


^  leach  charming 

^EW-IT-YOURSELl 

\  Christmas  gifts  I 


HELPFUL, 

AUTHORITATIVE. 

FREE! 


Janette  Kelley 


"TERRY" 
FOR  DAD 


New  Appointment 

Dr.  Floride  Moore  has  been  apjwinted 
head  of  the  Department  of  Home  and 
Family  Life  of  Teachers  College,  Co¬ 
lumbia  University,  New  York.  Dr.  Moore 
is  a  sjx'cialist  in  the  supervision  and 
administration  of  home  economics  edu¬ 
cation.  Since  1951  she  has  been  Pro¬ 
fessor  of  Education  in  Home  Economics 
and  head  of  the  Department  of  Edu¬ 
cation  in  Home  Economics  at  the  Uni¬ 
versity  of  Georgia. 

She  is  chairman  of  the  Home  Eco¬ 
nomics  Education  Research  Committee 
and  secretary-treasurer  of  the  home  eco¬ 
nomics  education,  teacher-training  sec¬ 
tion  of  the  .\merican  \’ocational  .\sso- 
ciation.  Her  other  professional  organ¬ 
izations  include  the  .\ssociation  for 
Sui>ervision  and  Curriculum  Develop¬ 
ment.  The  National  Education  Assix-ia- 
tion.  Delta  Kappa  Gamma,  Phi  Kappa 
Phi,  Kappa  Delta  Pi.  and  Phi  Epsilon 
Omicron. 


HARLEQUIN" 
FOR  SIS 


A  TEACHING  AID  FOR  .  .  . 

Your  Child-Care 
Training  Classes 


"FAIR  LADY” 

FOR  MOTHER 


Young  n«^  hflp  in  chiid  guidame  among  the 

iinporiant  t^  toilet  training  “Training  the  Baby.** 

ha>  heiotne  a  reliable  guide  tor  new  mothers.  It  b»  u>4‘tul  as 
a  text  tt>r  i  laNsTouni  Mud> 

Kdited  in  KMiperation  with  pediatrKians  and  child  spe* 
L  lalists.  ll^  approach  is  direct,  hu* 
man  and  understanding  of  the  f 

mother's  and  luiby  »  problems  ^  •  V 

TheM*  Uiokletrt  are  axailable  in  > 
reasonable  quantitiei4  without  _  , 
iharge  Write  l)ept  PK-9  on  >our 
school  letterhead  or  ujie  the  toupon  Jr 
found  m  the  coupon  section  of  this  ^ 
aiagazine. 


Fun’n  easy  slip  covers  for 
Kleenex  tissue  boxes 

What  fun  to  make,  what  a  pleasure  to 
give  .  .  .  and  what  good  lessons  they 
offer  in  basic  sewing  points.  Planned 
for  grades  6  through  12,  patterns  teach 
measuring,  basting,  finishing  edges, 
binding.  Send  today  I 

FREE— complete  set 
of  12  patterns  by 
Mary  Brooks  Picken 

.»  KLEENEX  IS  a  trademark  o1  KIMBERLY-CLARK  CORP. 


Floride  Moore 


THERE  IS  A  COMPLETE  LINE  OF 
TOIOEY  CHIIO-CARE  AIDS 


parents: 


Special  Recognition 

Virginia  Jones  Carney,  home  eco¬ 
nomic's  director  for  Calgon  Company, 
Pittsburgh,  has  been  elected  vice-presi¬ 
dent  of  the  Electrical  Women’s  Round 
Table.  The  Round  Table,  organized  to 
give  the  homemaker  a  better  under¬ 
standing  of  electrical  appliances,  is  made 
up  of  15  regional  chapters.  The  mem¬ 
bership  includes  women  representing 
public  utilities,  magazines,  household 
applianc'e  manufacturers  and  distribu- 
(Continued  on  page  154) 


LITTLE 

JOIDEY, 


Kimberly-Clark  Corp. 

Educational  Department  PHE-98-S 
Neenah,  Wisconsin 

Please  send  free  master  set  of  12  slip  cover 
patterns  for  Kleenex  tissue  boxes  with  order 
blank  for  extra  individual  patterns. 


Tha  fomad  littia 
Taiday*  iaot  «• 
ovoiloWa  in  »av* 
arol  madalt  in 
pt«ab<  Of  wood 


Name 


Grode 


School 


Complete  Teacher’s 
outline  on  Glamour 
for  Teens 

oMa/veM^ 


PHE  23 


WHEN  students 
wonder  which  bra 
is  best  for  their  young, 
changing  figures ...  it  is 
this  one.  A  featherlight 
contour  cup  shapes  ever 
so  gently,  prettily ...  yet 
leaves  room  for  growing, 
natural  beauty.  Designed 
entirely  for  young  figures; 
scaled,  shaped  to  create  a  fine 
fit  that  feels  fine,  too.  In  white 
cotton  broadcloth,  it  is  Ingenue 
bra  No.  121,  AA  30-36,  $2.95 


HELP  your  girls  realize  that 
no  matter  how  "glamorous"  they 
may  think  it  appears ...  a  heavily 
wired  or  heavily  padded  bra  is  not 
for  them!  For  posture,  comfort  and 
good  taste,  they  belong  in  V-ette 
Vassarette  bras  which  are  specially 
designed  for  "growing  up"  figures. 


I 


WHEN  a  young  girl 
j  is  thinking  of  choosing 

1^  a  bra  . . .  where  she  wears 

^  it  is  as  important  as  why 

#  she  wears  it.  For  parties  and 
I  formals,  this  Petite  Petal  Shells 
[  strapless  bra  is  the  perfect 

'  suggestion.  Its  hugging  non-slip 
elastic  back  waltzes  through  any 
evening  comfortably,  confidently. 
Contour  cups  are  embroidered,  fine 
cotton  broadcloth.  Petite  Petal 
Shells  bra  No.  122,  petite  sizes, 
30  36,  $3.50 


HELP  your  students  overcome  bra 
buying  shyness  by  pointing  out  that 
every  bra  should  be  tested  for 
security  of  fit . .  .  in  the  fitting  room. 


HELP  yourself  to  more 
information  as  to  how  to 
encourage  young  girls  in  the  proper 
selection  of  underfashions!  Write 
for  the  Hollywood  V-ette  Vassarette 
GLAMOUR  FOR  TEENS  folder. 


WHEN  a  girl  asks 
about  garterbelts  . . . 

Garterette  No.  21 
by  V-ette  Vassarette 
is  the  very  best  of  all. 
Smoothness,  slimness, 
softness  itself . . .  actually  it’s 
a  mild  dose  of  control.  It  holds 
to  the  hips,  never  hangs 
or  pulls . . .  and  a  front  control 
panel  is  an  extra  plus. 
PowAire  fabric.  White  and 
colors.  Petite  S-M-L  $2.95 


^  ‘  WHEN  they  need  to 

know  about  controlling 

-  new  curves _ gently  does 

It  with  the  made-for-action 

_  V  design  of  this  shapemaker. 

•  Without  binding  or  bothering 
...  it  helps  encourage  better 
posture,  and  actually  assists  the 
V'  figure  into  slender  lines.  This 

■  Pantie  girdle  No.  71  (or  girdle 

■  No.  51)  has  seamfree  edges,  a 

F  panel  front  to  train  the  tummy 
'  to  be  flat.  Comes  in  exclusive 

Ban-LonW  PowAire  fabric  which 
is  cool  as  cotton,  soft  as  cashmere. 
In  white  and  colors;  Petite  S-M-L,  $3.95 


HELP  remind  students  that  girdles, 
like  bras,  bring  the  most  comfort  and 
prettiness  if  they  have  been  tried  on  in 
the  fitting  room  first,  to  make  certain 
they  move  . . .  stretch  . . .  sit . . .  bend 
exactly  as  they  were  designed  to  do 
when  fitted  properly! 


FREE  TEACHERS  MANUAL: 

These  figure  facts,  and  many  more  helpful 
bits  of  information  which  you  as  a  teacher  can 
use,  are  available  to  you  in  a  free  Teacher’s 
Manual.  Hollywood  V-ette  Vassarette  presents 
this  material,  written  for  you  by  Home 
Economist  Leone  Rutledge  Carroll,  which  you 
may  receive  by  sending  in  the  coupon  you’ll 
find  on  the  last  pages  of  the  magazine. 
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.TIONA*-  c 


PHE  25 


Have  you  ever  known  a  food 
that  is  so  versatile? 

Hoxv  continuous  research  has  discovered  hundreds  of  new 
recipes  and  dozens  of  nutritional  benefits  in  Knox  Gelatine 


Each  year  new,  mtxlern  salads,  desserts  and  main 
dishes  are  perfected  by  Knox  Gelatine  home 
economists  and  the  nation's  food  editors.  This 


versatile  food  substance  is  the  key  inejredient 
in  some  of  the  most  excitine;  new  recip>es  that 
have  l)een  introduced  during  the  past  few  years. 


■More  than  8  million  people  have  l)een  shown 
the  way  to  slenderize  with  the  help  of  Knox 
Gelatine  and  the  Eat-and-Reduce  Plan. 


Millions  have  regained  lovely,  pliant  fingernails  by  drinking 
Kmtx  in  fruit  or  vegetal)le  juice,  Ixtuillon  or  water  .  .  .  Many 
d«Ktors  now  recomtnend  Knox  (Jelatine  in  diets  of  convales¬ 
cents,  dialtetics,  infants,  low-salt  and  other  sfx“cial  dietaries. 


RS 


Knox  research  continues 
unceasing,  to  discover  more 
ways  to  help  people  with  this 
remarkable  food  substance. 


KHpX 


Educational  Division 

KNOX  GELATINE  COMPANY 

JOHNSTOWN.  N.  Y. 


Classroom  supplies  oj  booklets  on  the  Uie^  of  gelatine 
are  offered  jfree  in  the  Coupon  Service  Section. 
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when  they  cook  with 

LEA  &  PERRINS 

WORCESTERSHIRE 


Tell  your  girls  this  125-year 
old  secret:  Use  Lea  &  Perrins 
Worcestershire  Sauce  in  cook¬ 
ing  as  habitually  as  salt  and 
pepper,  and  even  simple, 
everyday  dishes  will  havearich, 
zesty  flavor  that  makes  them 
special  with  men.  Lea  &  Perrins 
. . .  the  original,  and  still  unique 
Worcestershire... used  by  good 
cooks  for  5  generations. 

Available  Free  to  teachers: 
"Dishes  Men  Like”.  .  .  a  pro¬ 
fusely  illustrated  64-page 
book  containing  168  recipes, 
all  easy  to  make;  illustrated 
carving  instructions;  suggest¬ 
ed  go-togethers  built  around 
meats,  chicken,  fish,  and  cheese 
or  eggs. 


PERRINS 

?  original 

iSTERSHIRE 


With  Your  Editors 


L... 


J 


Wl'  .\RE  very  happy  to  tell  you  that 
Mrs.  ha  Bennett  has  join^  Prac- 
tieal's  staff  as  nutrition  consultant  and 
will  contribute  a  monthly  article.  The 
first  is  on  page  82.  Many  of  you  in  the 
N’ew  York  area  listen  to  Mrs.  Bennett’s 
dail\  radio  program  Listen  to  Sutrition 
on  \V.\VC.  \  pioneer  in  public  health 
education,  she  has  been  associated  with 
the  program  for  15  years  and  has  been 
its  conductor  for  nine  years.  For  this 


Iva  Mnnatt  Kath*rin«  Tuck«r 

popular  weekday  feature  Mrs.  Bennett 
writes,  produces,  and  broadcasts,  as  well 
as  prepares  food  guides,  menus,  and 
other  factual  information.  It  is  presented 
in  cooperation  with  the  Bureau  of  Nu¬ 
trition  of  the  New  York  City  Health 
Department. 

Mrs.  Bennett  has  been  a  pioneer  in 
many  aspects  of  health  education, 
having  l>een  one  of  the  first  to  work  in 
.school  health  teaching  shortly  after  re¬ 
ceiving  a  degree  in  home  economics  from 
Cornell  University  (and  later  a  master’s 
degree  from  Columbia  University).  She 
also  developed  the  Home  Economics 
Bureau  of  the  New  York  City  Depart¬ 
ment  of  Welfare  and  was  coordinator  of 
the  first  S'ational  Fitness  Manual  for 
Ili^h  Schools  issued  by  the  U.  S.  Office 
of  Education.  Prior  to  joining  the  Health 
Department’s  Bureau  of  Nutrition,  in 
1943,  she  was  supervisor  of  health  edu¬ 
cation  for  the  Baldwin  (N.  Y.)  public 
schools. 

The  1958  New  York  City  Public 
Health  .\ssociation  .Yward  in  Public 
Health  Nutrition  was  presented  to  Mrs. 
Bennett  in  June.  She  is  active  in  several 
professional  organizations,  including  the 
.\merican  Home  Economics  Association, 
and  the  American  Women  in  Radio  and 
Television. 

I  Although  Katherine  Tucker  has  re- 
j  tired  as  home  ec-onomics  supervisor  for 
the  public  schools  of  Topeka,  Kansas, 
i  hpr  work  goes  on  and  honors  keep  com- 
I  ing  in.  In  .March  1958  Miss  Tucker  was 
designated  by  her  fellow  members  of 


the  Topeka  Teachers  .Ys-stx^iation  as  their 
choice  for  the  Topeka  Master  Teacher 
award.  In  .April  of  this  year  she  was  pre¬ 
sented  with  the  Distinguished  Service 
award  by  Kansas  State  College  for  her 
work  in  the  field  of  home  economics. 
(In  1956  she  was  chosen  as  Topeka’s 
Woman  of  the  Year.) 

.At  present  Miss  Tucker  is  active  in 
local  and  state  home  economics  asso¬ 
ciations.  She  serves  as  chairman  of  the 
advisory  board  for  the  Toi^eka  Public 
School  of  Practical  Nursing  and  on  the 
Home  Safety  Committee  of  the  Coun¬ 
cil  of  Social  .Agencies. 

We  hope  Miss  Tucker  will  find  time 
to  write  more  articles  for  Practical.  See 
page  74. 


Vara  Fokonar  Addrran  Nictiok 

We  have  often  wondered  if  oiu 
readers  realize  that  the  audio  visual  re¬ 
views  b\-  Vera  Falconer  are  the  result 
of  careful  selection  and  critical  review. 
“Out  of  every  ten  films  or  strips  which 
I  screen  for  Practical”  Mrs.  Falconer 
said,  “1  find  two  or  three  which  are  not 
good  enough  for  even  a  brief  review 
mention.  In  ever\-  phase  of  audio  visual 
education,  selection  is  a  growing  prob¬ 
lem.  With  so  many  films  and  strips 
available,  we  must  be  more  discrimi¬ 
nating  in  our  selection.”  Mrs.  Falconer 
spoke  on  the  matter  of  selection  at  an 
audio  visual  workshop  at  Rutgers  dur¬ 
ing  the  summer. 


In  addition  to  teaching  at  the  State 
College  of  Washington,  .\ddreen  Sichols 
is  active  in  the  field  of  housing  research. 
She  also  works  for  the  League  of 
Women  Voters  and  has  just  completed 
a  two-year  term  as  a  member  of  the 
board.  Miss  Nichols’  article  is  on  page 
94. 

In  “Our  Role  in  the  .Age  of  Science” 
(page  62)  Rex  Todd  Withers  stirs  up  a 
-  great  deal  of  excitement  about  the  po¬ 
tential  for  home  economics  teaching.  In 
^Continued  on  fxige  55) 


Sara  Hervey  Watta  finds  the  new 
Sucaryl  bottle  a  decorative  addi¬ 
tion  to  buffet  dining  as  well  as 
more  formal  dinners.  Sucaryl 
comes  in  solution  and  tablet  form, 
and  can  be  used  almost  any  place 
you  would  normally  use  sugar. 


Sucaryl*/ 
recipe  for  i 
September 


from  the  Kitchen  of  Sara  Hervey  Watts 
Home  Economics  Consultant,  Abbott  Laboratories 


WEIGHT  WATCHERS’  COFFEE  RIBBON  MOLD 


3  envelopes  plain  gelatin  '/■  tsp.  salt 

%  c.  cold  water  2  c.  strong  coffee 

2  c.  hot  skim  milk  2  tbsp.  Sucaryl  solution 

3  eggs,  separated  1  %  tsp.  vanilla 

Soften  gelatin  in  cold  water.  Add  milk  slowly  to  egg  yolks 
in  double  boiler  top;  add  salt,  coffee.  Cook  5  minutes. 
Remove  from  heat;  stir  in  gelatin  until  dissolved.  Let 
cool  slightly.  Beat  egg  whites  until  foamy;  add  Sucaryl 
and  beat  until  stiff  peaks  form  when  beater  is  raised;  add 
vanilla.  Fold  into  custard  mixture  and  jtour  into  6-cup 
mold.  Chill  until  firm.  Serves  8. 

FREE!  Calorie-saving  recipes  with  Sucaryl. 


Use  coupon  on  Page  125,  and  order 
ample  quantities  of  this  b<x)k,  plus 
free  SUCARYL  samples,  for  your 
cla8sr(K>m  use. 


ABBOTT  LABORATORIES.  NORTH  CHICAOO,  ILLINOIS 

*Sucaryl  — Non-Caloric  Sw#«t«n#r,  Abbott 


Calorie-shy  Coffee  Ribbon  Mold  is  a  welcome 
guest  at  any  dinner.  A  touch  of  tangy  coffee 
flavor  gives  mouth-watering  goodness  to  all  three 
layers  of  this  unusual  coffee-flavored  confection. 
When  sweetened  with  Sucaryl,  this  creamy  des¬ 
sert  has  just  63  calories  per  serving  compared  to 
135  calories  (more  than  twice  as  many!)  when 
made  with  sugar.  And  you  can't  taste  the  difference! 


32  pages  of  wonderful,  kitchen-tested  low-calorie  recipes  by 
Sara  Hervey  Watts.  A  treasure  for  everyone  who  is  sensibly 
cutting  calories!  Clear,  easy-to- 
follow  instructions  and  color  illus¬ 
trations  make  it  an  invaluable  aid 
for  home  economics  classes. 


A  basic  breakfost . . .  ready  to  serve  in  10  minutes  I 
Orange  Juke 

RICE  KRISPIES 

with  Sliced  Bananos  and  Milk 
Toosted  All-Bran  Bread 
Hot  Chocolote 


adj.  (L.  nutricius,  nutritius,  fr.  nutrix,  -id’s)  nourishing,  promoting  growth  and  well 
being,  that  which  provides  vitamins,  minerals  and  other  essential  food  values.  Example: 
Kellogg’s  Rice  Krispies,  or  any  of  the  other  Kellogg’s  cereals. 

Note  to  teachers:  Do  all  your  students  know  that  every  Kellogg’s  cereal  provides 
whole  grain  amounts  of  thiamine,  niacin  and  iron?  And  that  a  delicious  basic  cereal 
breakfast  can  be  prepared  and  served  in  just  10  minutes!  Perhaps  you’ll  want  to  remind 
them  of  this  the  next  time  you  talk  about  breakfast  menu  planning! 


FREE  FROM  KELLOGG’S! 


For  your  free  Kay  Kellogg’s 
Memo  Calendar,  please  use  coupon  on  page  143 


OF  BATTLE  CREEK 


From  Armour  ^ - 

New,  easy  way  to  plan  and  present 
a  complete  study  of  fresh  meats 


Up  to  date,  authoritative,  the 
ARMOUR  FRESH  MEAT  STUDY  GUIDE 
gives  you  all  the  information 
you  need  to  prepare  a  study  pro- 
greun  covering  fresh  meats — the 
basic  family  food. 

Organized  into  sections  for  easy 
reference,  this  16-page,  fully  il¬ 
lustrated  booklet  will  prove  a  valu¬ 
able  and  useful  text  for  your  food 
classes.  Or  it  can  be  used  as  the 
basis  for  a  more  comprehensive  study. 

For  example,  it  includes  four 
meat  charts  showing  how  to  recognize 
more  than  50  retail  cuts  of  beef. 


veal,  lamb  and  pork.  Government  in¬ 
spection.  grading,  branding,  aging — 
and  how  to  tell  the  quality  of  meat 
through  its  conformation,  "marbling" 
and  "finish" — are  fully  explained. 

The  booklet  also  gives  all  the 
latest  information  about  cooking 
fresh  meats — covers  the  many  varia¬ 
tions  of  the  two  basic  cooking  meth¬ 
ods.  A  chart  of  cooking  times  and 
temperatures  for  every  cut  and  weight 
of  meat  is  included.  You'll  find  in¬ 
formation  here,  too,  about  handling 
and  cooking  frozen  meats,  as  well  as 
how  to  store  fresh  meats — in  refrig¬ 
erator  or  freezer. 


Be  sure  to  tell  us  how  many 
copies  you'll  need  for  your 
classes.  But  do  it  today, 
as  the  quantity  is  limited. 


(VrtWGOlI® 


TURN  TO 
THE  COUPON  SECTION 


Fill  in  and  mail  the  coupon 
for  your  supply  of  ARMOUR 
FRESH  MEAT  STUDY  GUIDES 
for  your  students. 
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ancCtC/eoAu 


WMAT  —  NOT  READY 
FOR  THE 
MEETING  ? 


I'VE  SPRINKLED  ^ 
ALL  THESE  CLOTHES 
AND  I  JUST  CANY  I 
LEAVE  THEM.  / 
UGH  I  LOOK  AT  ALL^ 
THOSE  WRINKLEsAI 
I'LL  BE  IRONING  |\ 
FOR  HOURS!  / 


I  canY  help 

NOW,  BUT  COME 
SEE  ME  AFTER 
SCHOOL  TOMORROW. 

i'll  show  VOU 
HOWTO  BEAT  THIS 
PROBLEM. 


'  OH,  GAIL 

I  canY  go. 
I'm  snowed 

UNDER  WITH 
IRONING. 


LOOK,  WILMA  Y  why  IT 

GENERAL  ELECTRIC'S  Sprinkles 


NEW  SPRAY,  STEAM 
AND  DRY  IRON. 


AS  TbU 
IRON  ! 


^EXACTLY- JUST  PRESS  \ 
THE  BUTTON,  IT  SPRAYS  \ 
JUST  THE  RIGHT  AMOUNT  1 
OF  WARM  WATER  IN  FRONTS 
OP  THE  IRON-SPRINKUNG 

V _ AND  DAMPENING  J 

WHILE  YOU  / 


HOW  DOES 
IT  DO 
HEAVY 
COTTONS, 


\  BEAUTI FULLY!  A 

1  steam  iron  alone 

^CANT  DO  THEM  .  YOU 
\  NEED  THE  ADDED 


LINENS  AND  MOISTURE  THIS  IRON 


STARCHED 
THINGS  ?  . 


/  SUPPLIES  .  NOW  YOU 
PRE -SPRINKLE  ONLY 
YOUR  LARGEST 
PIECES  j 


ITS  A  STEAM  g.  DRY  IRON, TOO\  WHY' 
THE  YiSUALIZER  FABRIC  DIAL  it's 
HAS  A  SPECIAL  SETTING  RDR  /tuopp 
EVERY  FABRIC.  BEST  OP  ALL,  /  '  ”  ^  ' 

general  electric  even-  \ 

FLOW  STEAM  IS  COMTINUOUS  )  I N  -ONE  > 
IT  PENETRATES  DEEPER  FOQ  S _ _ 


GUESS  WHAT-  rVE 
FINISHED  IRONING 'WAY 
AHEAD  OF  schedule! 

you're  invited 

DINNER  TO  J,, 

CELEBRATE  I  . 


WELL— THIS  I^TFACHERS-TWIS  NEW^ 
IS  THE  FIRST  'GENERAL  ELECTRIC  SPRAY, 
Time  AN  iron  steam  g,  dry  iron  is 

EVE  R  GOT  EXC I  Tl  NG  TO  DEMONSTRATE, 

lMY  DINNER !  eA5Y  TD  USE;  MAIL  COUPON 
^  ^  .  .ON  PAGE  137  FOR  SPECIAL 

LOW  EDUCATIONAL  PRICES 
ON  AU  general  ELECTRIC 
APPLIANCES  AND  THE  NEW 
TEACHING  CHART  ON 
THIS  FABULOUS  IRON 


C*(»*fol  Electric  Co.,  Porfoblo  AppItoK#  Doportm^M.  Iridgoport  2,  Cow>. 


Thjgress  Is  Our  Most  Important  ^oduct 

GENERAL®  ELECTRIC 
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Umato  bctr -Acouca^^ 


by  Mary  Alden,  Director  of  Home  Economics 
The  Quaker  Oats  Company,  Chicago,  III. 


Time  once  again  to  ask  our  favorite  girl  some  questions!  She’s  today’s  Home  Economics  student 
and  we’d  like  to  know  what  she’s  going  to  be  when  she  graduates,  what  recipes  she’d  like 


from  Mary  Alden  and  so  on.  Each  month  we’ll  publish  interviews  with  students  selected  from 


your  classes.*  Now — it’s  time  to  get  acquainted  with: 


Helen  Kruse 


Our  newest  cookie  recipe,  special  for  Helen 


Westfield,  New  Jersey 

Some  day  I  want  a  job  for 
which  I  can  travel,  like  jour¬ 
nalism  or  foreign  service. 
Boys  appeal  to  me  who  are 
interested  in  things  around 
them  and  who  care  about 
others. 

I  would  like  something 
good  for  when  I’m  hungry  be¬ 
tween  meals. 


1  cie  siftad  anridiad  flour 
Vi  toaspoon  soda 
Vi  taaapoon  bakini  powdar 
Vi  taaapoon  salt 
V*  cup  Uiortanlns,  soft 
Vi  cup  brown  sutar 
1  an 


Vi  cup  appla  buttar 
2  tabloapoons  milk 
1  cup  Quakar  or  Mottiar'a  Oats 
(quick  or  oM-fathlonad,  uncookad) 
Vi  cup  chopped  nutmaata 
V*  cup  raiakia 


Sift  first  four  ingredients  into  bowl.  Add  shortening,  sugar, 
egg,  apple  butter,  milk;  mix  2  min.  Stir  in  remaining  ingredi¬ 
ents.  Drop  by  teaspoons  onto  greased  cookie  sheets.  Bake 
at  375°F.  12  to  15  min.  Makes  3  dozen. 


CHOCOUTE  FIILEO  MARSHMALLOW  RARS 


For  Linda,  a  delicious  and  easy  snack 


Linda  Fann 
Hurst,  Illinois 

When  I  graduate  I  would  like 
to  be  a  secretary  for  a  lawyer 
or  a  big  firm.  I  admire  a  l^y 
who  is  well  groomed  and  has 
a  good  personality. 

1  wish  I  had  a  recipe  for 
party  refreshments. 


6  cupa  Quakar  Puffod  Rica  Ona  B-oz.  pkf.  aaml-awcat 

'4  cap  buttpr  ar  margarina  chocolata  piacaa 

cup  paanut  buttar  '4  cup  paanuta 

*4  a.  marahmallowa 

Heat  Puffed  Rice  in  pan  in  350°F.  oven,  10  min.  Pour  into 
greased  bowl.  Melt  butter,  peanut  butter,  marshmallows 
over  low  heat  (may  use  double  boiler),  stirring  occasionally. 
Pour  over  Rice,  stirring  until  evenly  coated.  Pack  half  of 
mixture  into  greased  7x1 1-inch  pan;  cover  with  chocolate. 
Place  in  moderate  oven  3  min.  Remove  from  oven;  spread 
chocolate;  sprinkle  with  peanuts.  Top  with  remaining  Rice. 
Cool;  cut.  Makes  32  bars. 


SAUSACC  PANCAKES 


Geraldine  Hunt 
Porterville,  California 

When  I  graduate  I  hope  to 
work  in  the  homemaking  field 
or  with  fashions.  I  admire 
boys  with  good  manners  and 
good  looks. 

I  would  like  something  for 
simple  family  dinners,  as  my 
mother  works  and  I  prepare 
the  evening  meals. 


These  are  quick,  Gerry,  and  very  good! 

14  lb.  tPUMgp  links  1  Ubittpoen  liquid  sr 

1  cup  milk  mtitpd  sbortsiiing 

1  Ptl  1  cup  Aunt  Jpmima  Pancake  Mix 

Pan-fry  pork  sausage  links;  cut  each  link  in  half  lengthwise. 
Place  milk,  egg  and  shortening  in  a  shaker  or  glsM  jar.  (If 
melted  shortening  is  used,  add  after  pancake  mix.)  Add  pan¬ 
cake  mix;  shake  vigorously  10  to  15  times  or  until  batter  is 
fairly  smooth.  For  each  pancake  place  two  sausage  halves 
on  a  hot,  lightly  greased  griddle.  Pour  about  H  cup  batter 
over  sausage.  Bake  to  a  golden  brown,  turning  only  once. 
Serve  with  syrup  or  warm  applesauce.  Makes  8  pancakes. 


TeoeW!  :"oV';o"; 

If  one  of  your  students  is  used  for  ‘‘Time  to  Get  Acquainted” 
Mary  Alden  will  send  her  $5  and  you  a  beautiful  lazy  susan 
for  your  classroom.  Also  each  student  who  enters  will  receive 
a  new  Mary  Alden  booklet. 

Ask  each  of  your  girls  to  answer  the  following  questions  >n  r 


$10  LAZY  SUZAN  WILL  BE  SENT  TO  YOU  IF 
1  STUDENTS  IS  FEATURED  IN  THIS  COLUMN 

note  of  about  50  words,  attach  a  clear  snapshot  and  mail  to 
Mary  Alden,  The  Quaker  Oats  Co.,  Box  3361,  Chicago  54,  Ill. 
What  do  you  want  to  be  uhen  you  graduate? 

What  famous  person  do  you  admire? 

What  kind  of  recipes  would  you  like  best  from  Mary  Alden? 
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JANET  GAMES 
FobriC'FoiMon  Oir«ctof 


/  FASHION  at  your  fingertipai 
/Swateliea  for  your  Selection! 
/10%  CASH  DISCOUNT! 
DESIGMRS  FABRICS^ 

Gives  Home  Economics  Teachers 
and  Students  the  unique  advan¬ 
tage  of  fabric  purchases  from  a 
complete  Foshion-Folio  of  the  new¬ 
est  IMPORTED  and  DOMESTIC  wool¬ 
ens,  cottons,  silks,  rayons  and  all 
synthetics...  skillfully  presented  by 
your  own  Fabric-Fashion  Director, 
Janet  Gaines. 

Fabrics  of  Distinction/ 

10  mailings  yearly  —  over  100 
generous-sized  swatches  you  can 
actually  feel!  Complete  fabric 
information.  Professional  advice 
on  colors,  styles  and  proper  care 
and  use  of  fabrics.  Also  300  basic 
staple  fabrics  to  select  from  at 
10%  cash  discount! 

Sayin9s/  io%  cash  dis- 

COl'NT  on  all  fabrics  purchased 
and  .  .  .  WE  Pay  the  Postage! 
Quality  fabrics — sensibly  priced 
— AND  .  .  .  Semi-annual  ware¬ 
house  clearance  sales  .  .  .  True 
values  and  honest  savings!  Time 
payment  plan  easily  arranged! 

Spedy  Service/  orders «« 

and  shipped  promptly.  .\s  service 
extras  ...  all  nationally  adver¬ 
tised  patterns  available.  AND 
.  .  .  covered  belts,  buttons  and 
all  sewing  notions! 


You'll  be  in 


FASHION  lyhen  you  . 

BUY- BY- MAIL  ^ 
from...  ^ 


DESIGNERS  FABRICS^ 

2221  W.  Howard  $1.  (PH  25«)  ChUoso  4S.  III. 

Join  Today!  Annual  subscription 
is  $3.00  ...  or  send  25<  for  your 
introductory  Fashion  Folio. 

I  I  SJ.OO  SvbwrioliM  I — I  JS^  Introdwctorv 

'  Fm  i>  mcIcmU.  WI  I — I  Fnhiwi  Folio. 

CHECK  MONEY  ORDER 


(please  print) 


ZONE  STATE 


New  Books 


Homemaking  for  Teen-Agers,  Bcxjk  2,  bv 
IRENE  E.  .McDermott  and  flor'- 
ENCE  W.  NICHOLAS,  703  pp.,  $4.96, 

C  has.  .\.  Bennett  Co.,  Peoria,  Illinois. 

This  is  a  setjuel  to  Homemaking  for  i 
Teen-Agers,  Book  One,  which  was  pub-  j 
lishExl  previously  for  junior  high  .school 
students  of  homemaking.  This  second 
volume  is  a  continuation  of  learning 
experiences  in  the  field  of  homemaking 
which  introduces  new  conc'epts  to  meet 
the  needs  and  interests  of  senior  stu-  , 
dents.  j 

The  b(H)k  comprises  three  major  sec-  j 
tions,  on  housing,  clothing,  and  foods.  ; 
Individual  topics  in  each  section  are  ! 
thoroughly  investigated  and  discussed,  i 
Personal  adjustment  and  family  rela-  j 
tionships  are  stressed  throughout.  Many 
illustrations  and  a  friendly  style  of  writ-  j 
ing  will  appeal  to  students.  i 

Matiagement  for  You,  bv  CLEO  FITZ¬ 
SIMMONS  and  NELL  WHITE,  422 
pp.,  $4.20,  J.  B.  Lippincott  Company, 
New  York. 

An  excellent  te.xt  on  home  manage¬ 
ment  with  particular  emphasis  on  per¬ 
sonal  and  family  adjustment.  Three 
parts:  Management  of  Ourselves,  Man¬ 
agement  in  Homemaking  .Activities,  and 
Management  in  the  Family  make  up 
the  text.  Well  written  and  illustrated; 
students  will  enjoy  using  this  text. 

Sutrition  in  the  Elementary  School,  bv 
FR.ANCES  R.  CODSHVLL,  112  pp., 
$2.75,  Harpjer  &  Brotht*rs,  New  York. 

This  is  a  simplified  text  on  nutrition 
for  the  nonhome-economics  major  who 
plans  to  teach  in  elementary  schools, 
j  The  information  is  presented  in  a  pleas¬ 
ant,  readable  style.  Its  contents  include 
discussions  of  the  role  of  nutrients  in 
the  health  of  the  child,  and  of  clas.s- 
room  problems  in  nutrition  that  may 
occur;  also  valuable  food-value  charts. 
Fine  lists  of  resources  are  given  at  the 
end  of  each  chapter. 

I 

j  Home  Economics  Careers  for  You,  bv 
j  VELMA  PHILLIPS,  278  pp.,  $3.7^ 

'  Harper  &  Brothers,  New  York,  N.  Y. 

Designed  for  the  freshman  college 
student,  this  book  will  serve  to  acquaint 
the  reader  w’ith  the  many  careers  in 
this  field.  According  to  the  author,  this 
book  “will  open  up  new  vistas  for  the 
young  home  economist.”  It  will  inter¬ 
pret  the  present  in  light  of  past  accom¬ 
plishments  and  point  the  way  to  new 
developments  in  vocations.  It  is  also 
planned  to  help  the  student  make  her 
(Continued  on  f)age  34) 


teach  sewing 
THE  MODERN  WAY 
with 

ORITZ  SEWING  AIDS 

$Y  uilni  tack  •!  Ikt  fwllawlni 
kolpful  Mwlng  olds,  yau  wUI  mok* 
kem*  itwlni  mar*  Intartttlni, 
quickar  aii4  mart  proftitltnal 
looking. 


DRITZ  COVERED  RUTTONS  (NO 
TOOLS):  Mako  your  own  porfoct 
covorod  button  without  any  took,  in 
about  30  soconds.  This  oa$y-to-mako 
button  is  fool-proof  and  works  liko 
magic.  Ttio  socrot  is  in  tho  solf-sticking 
aluminum  foil  pattorn.  Availabto  in 
sizos  24-30-36.  29c 


DRITZ  SEWING  GAUGE:  Now  full 
6"  motol  gaugt  with  ongravtd  mark¬ 
ings  in  Slack  for  moosuring  tucks, 
pitots,  htms  or  spacing  buttonholts. 
DoubIt  pointtd  gaugt  may  bt  sot  at 
any  point  for  occuratt  marking.  Small 
holts  art  sot  W  apart  along  gaugt 
for  marking  circits,  scallops  or  curvts. 
25f 


DRITZ  TRACING  WHEEL  and 
TRACING  PARER:  Bt  surt  of  accu- 
rott  tronsftrring  of  potttrn  markings 
with  ntw  Dritz  swogtd  whttl.  Scitntk 
fically  tnginttrtd  to  mark  all  typts  of 
fabrics.  Tracing  Whttl  69(t;  Tracing 
Paptr  33^ 


SPECIAL 

EDUaTIONAL  DISCOUNT... 25% 
S«t  offer  in  coupon  section 

JOHN  ORITZ  A  SONS 
tns  Broadway,  N.  Y.  10,  N.  V. 


insw  rr  nu(\stions  on  i>i*n\\  in<i 


Complete  Menstninl  Education  Program  Free. 


Many  l<*ac'lu*rs  tind  this  program,  from  the  makers  of 
Mo«less*'  Sanitary  Napkins.  Belts,  ami  Teen-A^e  hy 
Moiless.  of  distinct  help  in  answering  ijnestions  girls 
ask  ahont  menstruation. 

[f  you  would  like  any  or  all  of  these  excellent  “helps,” 
fill  in  the  coupon  Ixdow,  checking  the  items  you  want 
and  the  (piantity  of  copies  reijuired.  The  makers  of 
•Modess  will  he  happy  to  till  your  recpiest. 

New  Kditioii!  "Growing  I  p  and  I. iking  It” — explains  the 
“why”  and  “wherefores”  of  unmstruation  clearly,  sim¬ 
ply ...  and  in  language  your  girls  can  easily  understand. 
Cram-packed  with  friendly,  helpful  advice  on  health 
and  g(K)d  grooming,  it’s  a  wonderful  supplement  to 
classroom  discussions. 

"How  Shall  I  Tell  My  Daughter?”— valuahle  Ixmklet  for 
mothers  .  .  .  s|x>cially  goo<l  for  P.T.A.  meetings. 

"Kdiieational  Portfolio  on  Menstrual  Hygiene” — in¬ 
cludes  large  anatomical  wall  chart,  a  general  teaching 
guide,  and  copies  of  ahov(‘  booklets. 

"Molly  (irows  L’p” — award-winning  movie  for  girls  9  to 
14  . . .  also  excellent  for  showing  mothers.  HJ  mm.  black 
and  white,  sound,  runs  15  minutes.  (On  free  loan.)  Com¬ 
plete  with  Teacher’s  Guide  prepared  hy  McGraw-Hill. 
"Cnididenee  Because  . . .  \  on  Liiderstand  Meiistriialion” 
—color  filmstrip  for  girls  14  and  older— first  on  mens¬ 
trual  hygiene.  May  l)e  stopp«*d  for  (piestions,  85  mm. 
with  or  without  15-minute  sound  record.  (Yours  to 
keep.)  Tea<dier's  Guide  pre|xired  hy  McGraw-Hill  in¬ 
cludes  si-ript. 


Director  of  r.diicutioii.  Personal  Products  t'orporation 
Box  .58.54 -<4,  MillUmn.  .\.  J. 

Please  send  me /Vrc: 

_ copies  of  "(Irowiiig  I’p  and  Liking  It” 

_ copies  of  “How  Shall  I  Tell  My  Ilaiighter?” 

_ Ikiiim.  movie. “Molly  tlrows  l'p"(on  free  loan).  Allow  4  weeks 

for  delivery.  Date  wanted _ .\lternate  date _ 

_ ;V»  mm.Jilmstrip.  “Confidence  Because  .  .  .  You  Understand 

.Menstruation” _ with  sound _ without  sound.  Record: _ _ 

IB”. _ Vi" _ Univ.  12”.  Circle  si)ee<l  desire«l:  3354,  45,  78. 

Date  wantetl _ (Yours  to  keep.) 

_ one  “Kilucational  Portfolio  on  Menstrual  Hygiene” 


Nana 


School. 


School  addreaa. 


.SUte. 
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You’re  an  angel  everytime 
you  start  someone  on 

Qaticura 


Cuticura  improves  the  skin  as  it  quickly  helps  clear  it  up— 
establishes  proper  complexion  care  habits— 
changes  hurt  to  happy  personalities 


If  you  could  see  some  of  the  thousands 
of  letters  from  grateful  boys,  girls,  men 
and  women,  you’d  know  how  much 
good  you  do  when  you  suggest  Cuticura 
to  someone  with  a  skin  problem. 

Cuticura  is  unique  among  blemish 
preparations.  It  beautifies  as  it  heals— 
makes  the  skin  softer,  smoother, 
fresher,  more  radiant  as  rt  quickly  helps 
relieve  troublesome  pimples,  rashes 
and  blackheads. 

Doctors  praise  Cuticura.  Hundreds 
use  these  time-tested,  world-renowned 
preparations  in  their  practice,  call  them 
“excellent,”  “very  satisfactory,”  “the 
best”  because  they’re  so  gentle  yet  effec¬ 
tively  antiseptic.  Never  merely  covering 
up.  Never  resulting  in  skin  allergies. 
Never  drying. 

Get  the  full  treatment.  Fpr  softer. 


smoother,  lovelier  skin  usually  within 
5  days  get  all  three— 

1.  Gentle,  superemollient  Cuticura 
Soap  for  daily  lather-massage.  No  other 
soap  contains  its  remarkable  skin-soft¬ 
ening,  skin-smoothing  ingredients  that 
do  so  much,  much  more  to  help  and 
beautify  the  skin. 

2.  Soothing,  creamy  Cuticura  Ointment 
for  use  nightly.  It  softens,  stimulates. 
improves  the  skin  as  it  helps  clear  it  up 
in  record  time. 

3.  Greaseless,  fast-acting,  invisible 
Cuticura  Medicated  Liquid  for  daytime 
use— to  cleanse  antiseptically-- remove 
excess  oiliness— check  blemish-spread¬ 
ing  bacteria— speed  healing— coot  and 
refresh  the  skin.  Get  all  3  and  see!  At 
leading  drug  counters. 


New  Books 

(Continued  from  ftage  32) 

investment  in  a  college  education  valu¬ 
able  to  herself  and  to  society. 

McCall’s  Treastiry  of  Ncedlecraft,  368 
pp.,  $4.95,  Simon  and  Schuster,  New 
York. 

Directions  and  patterns  are  given  for 
the  arts  of  embroidery,  knitting,  cro¬ 
cheting,  quilting,  tatting,  needlepoint, 
applique,  and  other  fancy  work.  Sketch¬ 
es  and  photographs  are  u.sed  through¬ 
out  the  lxK)k.  Those  interested  in  nee- 
dlecrafts  will  find  this  book  continualb 
useful. 

Costume  Selection,  bv  H.\RRIET  T. 
McJlMSEY,  143  pp.,’  $3.00,  Burgess 
Publishing  Company,  Minneapolis,  Min¬ 
nesota. 

This  is  a  combination  textlxx)k  and 
laborators  manual  for  the  beginning 
students.  Design,  {X'rsonalitv  ty}X?s. 
complementary  colors,  and  style  trends 
are  discus.sed.  Many  sketches  and  charts 
add  to  the  usefulness  of  the  lxx)k. 

At  Work  in  the  Kitchen,  bv  L.\URETTA 
LARSON  WIELAND,  218  pp.,  $2.68, 
D.  \’an  Nostrand  Company,  Inc.,  Princ'e- 
ton.  New  Jersey. 

A  hand  worklxx)k  for  junior  and 
senior  homemaking  students.  It  should 
be  helpful  in  establishing  lalx)rator\ 
routine  and  teaching  homemaking  skills. 
The  use  of  ecpiipment  is  described  in 
detail  along  with  other  kitchen  tech¬ 
niques.  Study  habits  are  also  discussed 
in  several  chapters. 

Home  Economics  Careers  and  Home- 
makiiifi,  by  OLIVE  A.  H.\LL,  301  pp., 
$4.25,  John  Wilev  &  Sons,  Inc.,  New 
York,  N.  Y. 

This  is  a  gcxxl  introduction  to  hom»- 
economics  for  the  college  student.  The 
first  part  of  the  lxx)k  is  given  over  to 
the  histors  of  home  economics  and  its 
application  in  t(xlay’s  field.  .All  vocations 
within  the  field  are  discus.sed  in  a 
manner  to  help  the  student  find  her  own 
interests  and  career. 

The  Story  of  Bread,  bv  RONALD 
SHEPPARD  and  EDWARD  NEW¬ 
TON,  189  pp.,  $3.7.5,  Charles  T.  Bran¬ 
ford  Co.,  Newton  Center,  Mass. 

The  history  of  bread  is  presented  in 
detail.  The  authors  descrilx*  how  the 
baker’s  art  and  trade  have  developed 
through  the  ages  and  give  an  account  of 
the  modern  methods  of  bread-making. 
W’ell  illustrated  and  written,  the  book 
should  serve  as  a  gcx)d  reference  in 
home  economics  libraries. 

The  Gourmet  Cookbook,  A'olume  2,  753 
pp,,  $12.50,  Gourmet  Distributing  Cor¬ 
poration,  New  York. 

(Continued  on  page  52) 
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The  scenery’s  constantly 
ch  inging  when  a  chemise  is  a 
jumper.  Wear  it  bare  or  with 
its  companion:  a  Peter  Pan 
blouse;  add  a  belt  for  variety. 
And  here’s  a  similar  switch 

I  with  the  newest  look  of  all, 
the  trapeze.  These  separates 
go  as-is  to  parties,  take  on  a 
blouse  during  the  day.  The 
3-piece  outfit  is  McCall’s 
4677,  Misses’  and  Juniors, 
50c.  The  chemise  jumper  and 
blouse  are  both  in  McCall’s 
4599  in  Misses’  sizes,  65c. 


McCALL’S 


just  a  few  /\4cCall’s  t 
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More  mileage  than  a  sportscar:! 
a  shirtwaist  chemise  with  it3 
own  cover-up  companion,  a  slim 
skirt.  The  skirt  does  double-du’ ' 
when  it’s  teamed  with  an  ovei- 
blouse  such  as  this  one.  Che¬ 
mise  and  skirt  are  both  McCall’  > 
4630  In  Teen  and  Junior  sizes 
50<  .  .  .  the  blouse  is  McCall'i 
4624  in  Misses’  sizes,  45^. 


McCALL’S 


blouse 
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n  iiiiuuy  wiui  a  iiedi  nauitcai  tie 
plus  a  pleated  skirt  provide  an-  f 
^  other  variation  on  the  chemise 
theme.  Produce  a  double-take 
when  you  pop  on  a  trapeze  over- 
blouse  and  create  an  entirely 
new  silhouette.  Chemise  sepa¬ 
rates  are  McCall’s  4631,  Teens, 
Juniors,  50<2;  blouse  is  McCall's 
n  Misses’  sizes,  45^. 


make  ar 


ca 


n  entire  wardrobe 

^  - -  .  .. —  


McCALL'S 


4669 


Mate-for-each-other  but  des¬ 
tined  to  live  separate  lives  . . . 
this  tuxedo-like  overblouse  atop 
a  straight  skirt,  together  regis¬ 
ter  complete  accord.  On  its 
own,  the  skirt  takes  up  with  a 
smart,  scooped  neck,  hip  length! 
blouse.  Both  in  Misses’sizes.The 
two-piece  chemise  is  McCall's 
4669,  50^;  the  separate 
blouse  is  McCall's  4605,  45<. 
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satellites, 


space  and  silhouettes 


Ever  since  the  launching  of  Russia’s  Sputniks  and  ouf 
own  Explorer  satellites,  the  world’s  thoughts  have  turned 
in  earnest  to  the  outer  realm  —  the  space  world.  New  sci¬ 
entific  developments  have  colored  every  facet  of  our  ex¬ 
istence,  including  (naturally)  fashion! 

Silhouettes  have  been  strongly  influenced  by  fhe  ac¬ 
cent  on  space.  The  chemise,  the  trapeze,  the  overblouse, 
the  balloon  skirt,  the  bubble  silhouette  —  and  the  new, 
short  hemlines  -  all  are  products  of  the  space  age.  The 
freedom  of  movement,  the  graceful,  swinging  lines,  and 
the  unconventional  approach  to  fit  could  only  have  come 
about  in  an  era  of  experimental  thinking. 

Fabrics  look  as  though  they’d  been  put  through  a 
space  machine,  they’re  so  revolutionary.  Texture  is  all- 
important.  You’ll  be  seeing  lots  and  lots  of  "lighter  than 
air’’  wools  and  synthetics  that  have  been  brushed,  curled 
and  looped;  they’re  called  Souffles.  Soft,  fluffy  mohairs 
will  be  making  fashion  headlines  this  fall,  too.  In  addition, 
in  this  age  of  the  constantly  changing,  you’ll  be  seeing 
woven  fabrics  that  look  like  knits  and  knits  that  look  woven. 
The  seasonal  calendar  is  being  disregarded,  too  . . .  you’ll 
see  so  many  prints  (especially  rose  prints)  that  it  might 
as  well  be  spring. 

Color,  of  course,  is  also  making  big  news  in  fabric. 
The  conquest  of  space  reveajs  itself  not  only  in  the  vibrant 
intensity  of  colors,  but  in  their  names.  There  are  the 
"Rocket”  colors -bold,  brilliant  and  loud:  Venus  Pink, 
Stratosphere  Blue,  Strontium  Green,  Orion  Orange.  Then 
come  the  "Satellite”  colors,  a  little  more  subdued:  Red¬ 
stone  Rust,  Galaxy  Green,  Gravity  Gold,  Celestial  Magenta 
and  Moonwatch  White.  Even  old  stand-by  colors  have  been 


re-christened.  They’ve  named  the  familiar  royal  blue 
"Solar  Blue,”  the  deep,  rich  red  that  was  once  called 
maroon  or  wine  is  now  "Cosmic  Red”;  even  black  hasn’t 
escaped  the  spatial  influence  .  .  .  it’s  now  "Pluto  Black.” 

To  get  back  down  to  earth  again,  this  season  should 
provide  more  fabric  and  fashion  fun  than  anyone  would 
have  thought  possible.  And  don’t  think  that  everything  is 
unfamiliar,  either.  The  fabrics  and  colors  you’ve  always 
liked  are  all  still  very  much  in  favor.  Plaids  -  tremendous 
and  colorful  or  small  and  muted  —  will  be  seen  everywhere. 
Corduroys  —  plain,  printed,  striped  or  plaid -are  back  in 
even  greater  variety  than  last  year.  Winter  cottons,  excit¬ 
ing  new  synthetics  and  blends,  woolens  in  every  possible 
weight  and  texture,  and  a  great  deal  of  velvets  and  vel¬ 
veteens  for  dress-up  wear  will  give  you  all  the  opportunity 
you  need  to  venture  into  the  exciting  new  world  of  today 
—  the  space  world. 


An  expansive  wardrobe  needn’t 
be  expensive,  especially  if  you 
sew-it-yourself.  Just  look  how 
many  variations  you  can  get 
from  the  wonderfully  mixable 
clothes  shown  on  the  reverse 
side.  Don’t  forget  the  clothes 
you  already  own  will  add  even 
more  mileage  to  your  wardrobe. 


occasions 


4624  blouse 
4631  skirt 


>v  dress-up  da  es, 
Ski  mix-match: 


4677  blouse 
4631  skirt 


4677  entire 


Anna  Marsh  1  Marshville  Schoal,  Marshville,  N.C. 

Loretta  McFarlond  2  Arkansos  City  H.S.,  Arkansas  City,  Kan. 

Marilyn  Soris  3  New  Lothrop  Area  School,  New  Lothrop,  Mich. 
Susan  Austin  4  Wallace  H.S.,  Wallace,  Idaho 
Mary  Carlson  Reidy  5  Central  Catholic  H.S.,  Greot  Falls,  Mont. 

Gwen  Glenn  6  Ellmwood  H.S.,  Elltnwood,  Kan. 

Corole  Campbell  7  Morristown  H.S.,  Morristown,  Tenn. 

Gracie  Tolls  8  County  Training  School,  Andalusia,  Ala. 

Darla  Hensley  9  Kimball  H.S.,  Kimball,  Nebr. 

Renee  Clinton  10  Trumansburg  Central,  Trumansburg,  N.Y. 
Yvonne  Bucbee  11  Wilton  H.S.,  Wilton,  N.H. 

Jill  Pinnell  12  Roosevelt  School,  Ypsilanti,  Mich. 

Jeanette  Gramanco  13  Baton  Rouge  H.S.,  Baton  Rouge,  Lo. 

Fay  Baillie  14  Mitchell  H.S.,  Mitchell,  Ont.,  Can. 

Sarah  Reid  IS  Charleston  H.S.,  Charleston,  S.C. 

Ruth  Ann  Omdoll  16  Palmyra  H.S.,  Palmyra,  Wis. 

Doris  Vanslow  17  So.  Milwaukee  H.S.,  So.  Milwaukee,  Wis. 

Carol  Hermonson  18  Monson  H.S.,  Monson,  Mass. 

Marla  Lehmann  19  Danville  H.S.,  Danville,  III. 

Joy  Miller  20  Franklin-Monroe  School,  Laura,  Ohio 
Margie  Griffin  21  Cheyenne  Sr.  H.S.,  Cheyenne,  Wyo. 

Pat  Max  22  Burlington  H.S.,  Burlington,  Iowa 
Mavis  Giddens  23  Baldwin  County  H.S.,  Bay  Minette,  Ala. 
Melinda  Flint  24  Ross  H.S.,  Fremont,  Ohio 
Shirley  Powell  25  Johnsonville  H.S.,  Johnsonville,  S.C. 

Nancy  Plawman  26  Montgomery  H.S.,  Rockville,  Md. 

Loyanne  Ward  27  Palisade  H.S.,  Palisade,  Colo. 

Darlene  Fine  28  Hillcrest  H.S.,  Springfield,  Mo. 

Linda  Harrison  29  Temple  H.S.,  Temple,  Tex. 

Deboroh  Smith  30  Hilton  Central,  Hilton,  N.Y. 

Priscilla  Marshall  31  Blakely  H.S.,  Blakely,  Ga. 

Dania  Wright  32  lashmere  H.S.,  Cashmere,  Wash. 

Janis  Miller  33  'Aadison  H.S.,  Madison,  Tenn. 

Pat  Duff  34  Aiami  East  H.S.,  Casstown,  Ohio 
Lorno  Brooks  35  l.C.  H.S.,  Vanceburg,  Ky. 

Barbara  Conner  36  Aater  Dei  H.S.,  Evansville,  Ind. 

Gail  Rosenberger  37  ady  of  Peace  H.S.,  St.  Paul,  Minn. 

Lynette  Giere  38  roodman  School,  Goodman,  Wis. 

Sue  Dolenberg  39  linsdale  Twp.  H.S.,  Hinsdale,  III. 

Laverne  Etcheverry  40  JeBeque  H.S.,  DeBeque,  Colo. 

LoVonne  Peterson  41  Polytechnic  H.S.,  Sun  Valley,  Calif. 

Betty  Springgs  42  Santa  Paula  H.S.,  Santa  Paula,  Calif. 

Marilyn  Green  43  Buda  Co.  Line  School,  Buda,  Tex. 

Jocie  Joy  44  Bonne  Terre  H.S.,  Bonne  Terre,  Mo. 

Mary  Tidemann  45  Baltic  H.S.,  Baltic,  S.  Dak. 

Carolyn  Miller  46  St.  Joseph  Academy,  New  Roads,  La. 

Rose  McGhee  47  Lincoln  H.S.,  Camden,  Ark. 

Pattye  Harris  48  Vancleave  H.S.,  Vancleave,  Miss. 

Linda  Kehrli  49  Westfield  H.S.,  Westfield,  N.J. 

Jane  Corley  50  Broken  Arrow  H.S.,  Broken  Arrow,  Okla. 
Margot  Tranten  51  Villa  de  Chantal  School,  Rock  Island,  III. 

Alice  Karneli  52  Cedarburg  H.S.,  Cedarburg,  Wis. 

Myrna  Hendran  53  Cleveland  H.S.,  Cleveland,  N.C. 

Donna  Kay  Quinter  54  Pottstown  H.S.,  Pottstown,  Pa. 

Carolyn  White  55  Conway  School,  White,  Ark. 

Stella  Dombrowski  56  Almont  H.S.,  Almont,  Mich. 

Eleanor  Eanes  57  Gretna  H.S.,  Gretna,  Va. 

Patricia  Holiman  58  Baker  H.S.,  Columbia,  Go. 

Jeanette  Webb  59  Montgomery  Co.  H.S.,  Mt.  Sterling,  Ky. 
Kathlene  Rasmussen  60  North  Sanpete  H.S.,  Mt.  Pleasant,  Utah 
Lueda  Eiffert  61  Parkview  H.S.,  Springfield,  Mo. 

Betty  Adams  62  Coolidge  H.S.,  Coolidge,  Ariz. 

Suzzette  Vedral  63  Shamokin  Joint  H.S.,  Shamokin,  Pa. 

Judy  Armit  64  Central  H.S.,  Rochester,  Minn. 

Kathleen  Mack  65  Locii  H.S.,  Locii,  Ohio 
Morie  Cogburn  66  Artesia  H.S.,  Artesia,  N.  Mex. 


McCall’s 

teen 

fashion  board 

members 

are 

everywhere! 

Turn  to  the  coupon  section  of  this  magozine  and  nominote 
a  senior  girl  to  represent  your  high  school. 


Annette  Fraizer  67  Atlantic  H.S.,  Atlantic,  lowo 
Barbara  Allen  68  Inez  H.S.,  Inez,  Ky. 

Claudia  Peterson  69  Adrian  H.S.,  Adrian,  Ore. 

Marjory  Cox  70  East  Central  H.S.,  Tulsa,  Okie. 

Koy  Burmingham  71  Borok  H.S.,  Boise,  Idaho 
Sandra  Londquist  72  Lake  Wood  Sr.  H.S.,  Kirland,  Wash. 
Sue  Ann  Chaney  73  Hurricane  H.S.,  Hurricane,  W.  Va. 
Nina  Carpenter  74  Collierville  H.S.,  Collierville,  Tenn. 
Sharon  McWilliams  75  El  Segundo  H.S.,  El  Segundo,  Calif 
Judy  Hohmann  76  Lone  Wolf  H.S.,  Lone  Wolf,  Okla. 

Judy  Carver  77  Rockland  H.S.,  Rockland,  Me. 
Sammy  Myren  78  Selah  H.S.,  Selah,  Wash. 

T®  Ann  Morris  79  Lincoln  H.S.,  Cambridge  City,  Ind. 
Margaret  Caldwell  80  Lawrence  Park  H.S.,  Erie,  Pa. 

Rose  Hothorne  81  Lofargne  H.S.,  Effie,  Lo 


Whenever  a  major  style  change 
takes  place,  a  cry  of  woe  echoes 
across  this  land  from  coast  to 
coast.  “I  haven’t  got  a  thing  to 
wear,”  becomes  an  oft-used  (if  not 
over-used)  phrase.  The  complaints 
are  legitimate.  Not  only  is  there 
the  problem  of  obtaining  new 
clothes  of  the  latest  fashion  silhou¬ 
ette,  but  there’s  the  equally  per¬ 
turbing  problem  of  what  to  do  with 
the  clothes  already  in  one’s  ward¬ 
robe.  There  are  several  solutions. 


fit  for 
fall  fashions 


Two  new  silhouettes  are  on  the  fashion 
scene,  and  fortunately  both  are  easy  to  fit.  How¬ 
ever,  the  points  of  fit  are  different  from  the 
more  conventional  types  of  dress  (sheath,  shirt¬ 
waist,  etc.) 

Let’s  take  them  one  at  a  time  and  see  what 
has  to  be  done  to  make  each  fit  for  fashion. 

The  chemise  has  two  focal  points:  the  hipline 
and  hemline,  and  if  these  aren’t  fitted  cor¬ 
rectly,  the  whole  garment  will  be  out  of  propor¬ 
tion.  It  will  look  like  a  sack,  not  a  chemise.  The 
hip  must  be  fitted  snugly,  with  no  more  than  2" 
ease.  Incidentally,  that’s  the  reason  why  you 
should  either  use  a  fairly  firm  fabric  or  other¬ 
wise  line  the  skirt.  From  the  hip  to  the  hem, 
there  should  be  a  gradual  but  definite  tapering, 
as  illustrated,  and  the  hem  should  be  just  below 
the  knee.  Shoulder  treatments  of  chemises  vary: 
sleeves  can  be  set  in,  kimono  or  dropped  shoul¬ 
der.  The  ease  at  the  bustline  is  about  4"  over 
the  actual  body  measurements-about  the  same 
as  for  a  sheath  dress  —  and  the  dress  should 
hang  straight  from  the  bust  to  the  hip. 

To  really  complete  the  chemise  look,  add 
the  right  undergarments:  a  flat-fitting  bra  and 
a  short,  chemise  slip. 

The  trapeze  silhouette  is  fashioned  after 
the  trapezoid,  which  immediately  shows  you 
what  the  major  points  of  fit  are.  The  shoulders 
are  narrow,  the  bust  fitted,  and  from  there  the 
dress  flares  continuously  to  the  hem.  With  this 
fashion  as  well  as  the  chemise,  the  hem  must 
be  short  —  just  below  the  kneecap.  Sleeves  on  a 
trapeze,  whether  short  or  long,  should  be  quite 
tight.  The  trapeze  silhouette  generally  needs 
some  reinforcement  in  order  to  get  the  desired 
effect.  You  can  shape  it  with  interfacings  (either 
woven  or  non-woven  types)  or  you  can  prop  it 
with  a  trapeze  petticoat. 

The  important  thing  to  remember  is  that 
while  both  silhouettes  by-pass  some  of  the  fem¬ 
inine  form,  they  still  need  to  be  fitted  properly 
or  you’ll  end  up  with  a  sack  or  tent  instead  of  a 
chemise  or  trapeze. 


1 


1.  You  con  discard  almost  everything  you  own  and  start  from 
scratch.  (Highly  impractical,  if  not  downright  silly!) 

2.  You  can  blithely  ignore  the  new  trends  and  continue  wearing 
the  styles  you're  used  to.  (That's  a  more  economical  way  of  cop¬ 
ing  with  the  problem,  but  you'll  certainly  be  missing  out  on  o 
lot  of  fun,  and  let's  face  it — nobody  likes  to  be  behind  the  times. 

3.  You  can  be  practichl  and  fashionable  at  the  same  time,  sim¬ 
ply  by  being  creative.  (This  seems  to  be  the  ideal  way  to  meet 
the  challenge  of  changing  styles.! 


shorten  the  hem.  It’s  an  annoying  job  —  there's 
no  doubt  about  it  —  but  that  one  step  will  accom- 

plish  more  than  anything  else  you  could  possibly  _ _ 

do  to  bring  your  clothes  up-to-date.  There’s  a  dif-  ^ 

ference  of  3"  between  last  year’s  hemlines  and  ^ 
today’s,  you  know,  and  even  the  most  fashion-  V\ 

able  dress  will  look  old-hat  if  the  hem  isn’t  where 
it  should  be  — just  below  the  knee  cap. 

Another  hemline  tip... this  time  for  jackets 
and  overblouses.  The  fashionable  length  this  fall 
is  right  at  the  top  of  the  hip,  commonly  referred 
to  as  hip-tip.  Of  course,  it  isn’t  always  possible  to 
lengthen  or  shorten  jacket  hems,  especially  if  it 

would  interfere  with  a  design  line,  but  if  you  can  I 

adjust  your  blouses  and  jackets  to  this  new  length  Sheath  dresses  are  very  much  in  style  (it 

you’ll  have  accomplished  another  fashion  victory,  would  be  a  pretty  sad  state  of  affairs  if  a  girl 

The  nautical  look  is  in  high  favor  this  year.  The  couldn’t  wear  a  sheath),  but  if  you  want  to  give 
simple  addition  of  a  sailor  collar  will  give  a  plain  your  dress  a  bit  more  '58  emphasis,  add  a  co- 
basic  dress  a  Salty  look.  Or  invest  a  little  of  your  ordinating  or  contrasting  top.  It  could  be  either 
new-clothes  money  in  a  middy  top,  to  wear  over  a  jacket  or  an  overblouse,  a  trapeze  or  chemise 
your  straight  and  pleated  skirts.  design. 

If  you’re  really  ambitious,  take  in  your  full,  bias  These  are  but  several  of  many  suggestions, 
skirts  so  the  flare  is  less  pronounced.  Add  a  hip-  Once  you  get  in  the  spirit  of  things  you’ll  think 
length  blouse  or  jacket  to  it  and  you’re  right  in  of  innumerable  ways  to  up-date  your  wardrobe, 
style  with  the  newest  look  of  all  -  the  trapeze.  creatively  and  inexpensively. 


Sewing,  like  everything  else, 'is  easy  when  you 
know  how.  And  the  best  way  to  learn  how  to  do 
something  is  to  actually  see  it  being  done.  That’s 
why  all  the  instruction  books  in  the  world  aren’t 
anywhere  as  helpful  as  an  actual  how-to-do-it  dem¬ 
onstration.  When  you  see  how  something  is  done, 
it  becomes  far  simpler  to  do  it  yourself. 

This  all  leads  up  to  the  fact  that  we’re  very 
excited  about  our  newest,  most  wonderful  sewing 
help:  a  set  of  7  full-color  filmstrips,  guaranteed^ 
to  make  sewing  easy  because  you  see  what  to  do. 
These  filmstrips,  based  on  McCall’s  Easy  Sewing 
Book,  are  unusual  and  unique.  They  cover  just 
about  everything,  from  the  history  of  fashion  to 
intricate  details  such  as  pockets  and  buttonholes 
to  the  process  of  making  a  complete  dress. 

The  best  thing  about  the  filmstrips  is  that  each 
sewing  step,  clearly  illustrated  and  easy  to  under¬ 
stand,  can  be  projected  so  the  whole  class  can  see 
it  at  the  same  time.  And  each  filmstrip  is  accom¬ 
panied  by  its  own  separate  instruction  manual, 
which  means  there’s  no  set  procedure  for  using  the 
set.  The  subjects  covered  are  listed  briefly  here: 


1.  Historical  Highlights  and  Contemporary 
Clothes  (The  reasons  behind  fashion' 

2.  S.tarting  from  Scratch 

(The  primary  steps  to  successful  sewing 

3.  Construction  Ahead 

(The  process  o  making  a  dress 

4.  The  Inside  Sfory 

(Basic  stitches  earns,  details 

5.  Essential  Ex  as 
(Facings,  colic  and  sleeves 

6.  Priceless  Re  ‘ction 

(Details  that  ii  ire  a  quantity  look 

7.  How  to  Usi  ie  Buttonholer 


SO  easy  when  you  see 


Also  included  n  this  special  offer  ore 
the  following  'lateriols: 


For  even  greater  use  of  the 
filmstrips,  you  might  be  interested 
in  obtaining  copies  of  McCall's  Easy 
Sewing  Book  —  the  comprehensive 
mogaiine  on  which  the  filmstrips 
are  based.  It's  available  to 
schools  at  the  half-price 
rate  of  25C  if  20  or  more 
copies  ore  ordered. 


1.  A  cony  of  I-  Fall  '58  and  Spring  '59 
Today's  Teens  -shions 

2.  A  copy  of  ‘  Call's  Easy  Sewing  Book 

3.  A  filmstrip  be  released  in  January) 
on  Spring  Fash  ns  for  1959 

4  A  filmstrip  3  teacher's  manual,  pre¬ 
pared  in  coop  ition  with  The  Cotton  Council, 
on  Fall  Fashior  nf  1958 
5.  Two  other  n  active  films  on  special¬ 
ized  sewing  fee  *  >iqoes 


The  complete  set  of  sii  filmstrips  and  instruction  manuals 
packaged  in  a  "Book  Box,"  moy  be  ordered  for  $15.00 


Turn  to  coupon  section  of  this  magazine  for  ordering. 
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Specialized  library  of  material  for 
teachers  of  money  management 


The  curriculum  of  more  and  more  schools  includes 
instruction  in  the  wise  handling  of  money.  Teachers 
realize  that  an  understanding  of  the  principles  of 
sound  money  management  is  valuable  to  students 
both  during  school  years  and  in  the  adult  years  ahead. 

A  complete  library  on  the  subject  is  now  available. 
The  Money  Management  Institute  of  Household 
Finance  Corporation  has  published  12  booklets 
which  cover  all  areas  of  individual  and  family  spend¬ 
ing.  These  booklets  are  being  used  as  basic  texts 
and  reference  material  in  thousands  of  classrooms. 


Thix  material  is  offered  by 
Household  Finance  Corporation  as  part  of 
its  public  service  program  to  provide  expert 
financial  guidance  to  American  families. 


12  illustrated  booklets— 

5  dramatic  filmstrip  lectures 
—dealing  with  the  basic 
areas  of  spending 


The  Institute  has  also  produced  a  series  of  film¬ 
strips  covering  five  of  the  same  subjects.  These 
35mm  films,  complete  with  lecture  scripts,  are  loaned 
without  cost  to  supplement  your  teaching. 

FREE  PROGRAM  FOLDER 

You  are  invited  to  send  coupon  today  for  the  Money 
Management  Institute  Program  Folder  which  de¬ 
scribes  all  the  booklets  and  filmstrips  in  our  library. 

Money  Management 
Institute 

HOUSEHOLD  FINANCE 


MfMT  1959-5B  PROGRAM  FOLDER 

MONEY  MANAGEMENT  INSTITl’TE 

HOl'SEIIOLD  FINANCE  CORI'ORATION.  DEPT.  PHE  <»  "A. 
PRUDENTIAL  PLAZA,  CHICAGO  1.  ILLINOIS 

Please  send  me  free  copy  of  the  Program  Folder  describing 
all  of  your  current  booklets  and  filmstrip  lectures. 

_ _ _ 

ADDSESS _ — - 


errr. 


.EONE _ state. 


SCHOOL  0*  ohcamzation. 
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Lippincott  published  three  new 
Home  Economics  texts  this  year 
for  the  junior  and  senior  high 
school  level.  All  are  student-orient¬ 
ed;  all  are  completely  up  to  date; 
all  have  received  an  enthusiastic 
endorsement  throughout  the  coun¬ 
try.  Have  you  tried  them? 


JUNIOR  HOMEMAKING 

by  Jonet  and  Burnham 
...  a  family-centered  homemaking 
program  for  the  introductory  home 
economics  course,  junior  high  level. 

MANAGEMENT  FOR  YOU 

by  fHnimmont  and  White 
.  .  .  for  the  high  school  home  man¬ 
agement  course:  self-monogement, 
home  management,  family  manage¬ 
ment. 


LEARNING  ABOUT 
CHILDREN 

by  Shuey-Woodt-Young 
.  .  .  for  the  high  school  child  develop¬ 
ment  course— growth  and  personality 
development. 

-  Pall  1958  - 

TEXTILE  FIBERS 
AND  THEIR  USE 

6th  edition 
by  Hess 

.  .  .  primarily  intended  for  college 
classes.  A  definitive  introductory  text, 
it  contains  the  latest  material  on  tex¬ 
tile  research,  synthetic  fibers  and 
fabric  finishes. 

J.B.  LIPPINCOTT  COMPANY 

Chicago  •  Philadelphia 


New  Books 

(Continued  from  page  34) 

This  book  features  a  wonderful  col¬ 
lection  of  gourmet  recipes,  with  many 
color  photographs.  Although  reciiies  are 
predominantly  of  French  origin,  there 
is  a  good  selection  from  other  European 
countries.  All  types  of  dishes  are  in- 
cludetl  from  the  simplest  to  the  most 
complicated.  \  fine  book  for  any  one 
who  enjoys  cooking  and  serving  good 
food.  However,  this  should  not  be  rec¬ 
ommended  as  a  basic  cookbook  for  the 
student  or  young  bride. 

Stay  Slim  for  Life,  bv  IDA  JEAN  KAIN 
and  MILDRED  B.  GIBSON,  216  pp., 
$3.95,  Doubleday  &  Co.,  Inc.,  Garden 
City,  New  York. 

An  informative  Ixxtk  on  weight  con¬ 
trol  written  for  the  lay  person.  Slimming 
menus  and  low  calorie  recipes  are  fea¬ 
tured.  Helpful  suggestions  for  establish¬ 
ing  g(X)d  fo(xls  habits  and  maintaining 
optimum  health  are  given. 

The  Complete  American  Cook  Book,  bv 
STELLA  STANDARD,  512  pp.,  $3.9.^ 
The  World  Publishing  Company,  Cleve¬ 
land  2.  Ohio. 

The  author  presents  a  wide  variety 
of  recipes  for  everyday  use.  Ingredients 
and  directions  are  clearly  given.  Intro¬ 
duction  to  each  section  is  informative 
and  pleasant  to  read. 

Foreign  Cookery 

A  Belgian  Cookbook,  by  JULIETTE 
ELKON,  244  pp.,  $3.95,  Farrar,  Straus, 
and  Cudahy,  New  York. 

Interesting  recipes  culled  from  the 
various  regions  in  Belgium.  Intnxlnc- 
tion  to  each  section  is  informative  and 
amusing.  Rr'c-ijn-s  are  clearly  piivsenleil 
and  appear  to  be  authentic. 

German  Cookery,  by  ELIZ.\BETH 
SCHULER.  224  pp.,  $3.00.  Crown 
Publishers,  Inc.,  New  York. 

Translated  from  the  German,  tliis 
book  features  5(M)  recipes.  It  includes 
appetizers,  main  dishes,  vegetables, 

I  bakery  gocxls  and  sweets  of  Cierman 
I  origin. 

1  Jeuish  Cookery,  by  LE.4H  W.  LEON- 
.•\RD,  498  pp.,  $3.00,  Crown  Publishers, 
Inc.,  New  York 

Contains  traditional  recipes  of  the 
Jewish  people.  Presents  full  informa¬ 
tion  on  holiday  meals  and  dietary  laws. 
An  interesting  b(X)k  to  own  and  use. 

The  Chinese  Cook  Book,  bv  \\’.\LL.\CE 
YEE  HONG,  214  pp.,  $3.(K),  Crown 
Publishers,  Inc.,  New  Y’ork. 

.Many  popular  Chinese  recipes  are 
offered  from  different  areas  of  China- 
Canton,  North  China,  etc.  Ingredients 
and  utensils  suggested  are  readily  avail- 
!  able  and  measurements  are  .American. 


IN  COLOR 

for  units  in 


HEALTH 

AND 

HYGIENE 


"HOW  TO  CATCH  A  COLD” 

Keeping  the  common  cold  irom  spread¬ 
ing  to  family  ond  friends. 

10  mins  Technicolor  Animoteci 

“BATHING  TIME  FOR  BABY" 

Helpful  hints  for  mothers,  sisters  and 
sitters,  too! 

13  mins  Color  Animated 

“WHITE  MAGIC  OF  MILK" 

Nutritional  value  of  milk  for  the  family. 
12  mins.  Color  Animated 

“THE  STORY  OF  MENSTRUATION" 

Recommended  for  girls,  Sth  grade 
through  high  school. 

10  mins.  Color  Animated 

“A  MATTER  OF  TIME" 

Facts  about  the  heart. 

l3'/j  mins.  Color 

“COMMON  ENEMY" 

Humorous  history  of  the  cold;  how  sci¬ 
ence  relieves  symptoms. 

26  mins.  Color 

“YOUR  SAFETY  FIRST" 


Mow  manufacturers  make  family  driving 
safer. 

12'/,  mins.  Color  Animated 


ASSOCIATION  FILMS 

INC. 


347  MADISON  AVENUE 
NEW  YORK  17,  N.  Y. 

Branches: 

Ridgefield,  N.  J.  loCrange,  III. 
Brood  at  Ilm  5*1  Nillgrove  Ave. 

Ion  froniisce  3,  Dallas  1, 

Ilevensen  SI.  1101  Jacksen  St. 


Colorful  new  banner  and  big  posters  for  bulletin 
board  set  the  "creativity"  theme. 

4  new  Study  Sheets  put  "creativity”  to  work  in 
an  intriguing  way — for  party  planning.  (Study  Sheets 
available  in  quantity  for  student  use.  Order  blank 
included  in  kit.) 

4  new  Recipe  Sheets  featuring  party  recipes  and 
discussion  questions  to  highlight  "creativity”  in  planning 
party  menus.  (Also  available  in  quantity.) 

Fact  Folio  gives  you  background  material  for  class 
discussions,  set  up  in  handy  question  and  answxr  form. 

Handy,  file-size  Kit  holds  material,  includes  discussion 
of  teaching  objectives. 


This  year’s  completely  new^  Teachers’  Kit  continues  to 
emphasize  Creative  Cookery — based  on  a  new  "Party” 
theme.  The  material  is  colorful  and  practical  and  may 
be  used  for  individual  class  sessions  or  for  an  extended 
Pineapple  Party  Pr,oject. 


To  order  your  Teachers’  Kit,  use  the  coupon  on 
Pagel55.0r  write:  Pineapple  Growers  Association, 
215  Market  Street.  San  Francisco  5 
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a  quick  and  lasting  energy  breakfast^ 

BETTER  BREAKFAST 


The  fast  tempo  and  strenuous  demands 
of  modern  life  demand  quick  and  lasting 
food  energy.  The  Iowa  Breakfast  Blood  Sugar 
Studies  proved  that  a  basic  cereal  and  milk 
breakfast  providing  about  20  gm.  mixed  plant 
and  animal  protein  (cereal  and  milk)  provided 
quick  and  lasting  energy  throughout  the  early 
and  late  morning  hours.  This  quick  and  lasting 
energy  basic  breakfast  pattern  consists  of  the 


*What  is  meant  by  “Quick  and  Lasting  Energy"? 
It  is  a  prompt  “lift”  due  to  a  quick  rise  in  blood 
sugar — a  lasting  “lift”  due  to  the  fact  that  the 
blood  sugar  remains  up  and  falls  only  gradually 
during  the  late  morning  hours.  The  Iowa  Breakfast 
Studies  demonstrated  that  the  basic  cereal  and 
milk  breakfast  provided  Quick  and  Lasting  Energy. 


lollowing:  orange  juice,  Vz  cup;  cereal  (dry 
weight),  1  oz.;  with  whole  milk,  Vi  cup;  and 
sugar,  1  tsp.;  bread,  white  enriched,  2  slices 
toasted;  with  butter,  1  tsp.;  whole  milk,  1  cup, 
and  coffee.  It  provides,  for  most  adults,  about 
one-fourth  of  the  day’s  requirements  of 
protein  and  calories  and  contributes  a  good 
share  of  essential  vitamins  and  minerals. 


FOOD  COMES  FIRST 
AT  BREAKFAST 

At  the  National  Food  Conference  held  in  Wash¬ 
ington  early  this  year  it  was  reported  that  about 
one-half  of  the  population  ate  inadequate  break¬ 
fasts.  The  need  for  better  breakfast  eating  habits 
was  emphasized.  In  this  8th  September  nation¬ 
wide  Better  Breakfast  Month  the  Cereal  Institute 
invites  you  to  become  a  Better  Breakfast  Booster 
in  your  community. 

Sm  Co«pM  S»€tlo»  for  Better  Breakfast  teacUag  materials. 


Reference:  A  Summary  of  the  Iowa  Breakfast  Studies.  Chicago:  Cereal  Institute,  Inc.,  1957 

CEREAL  INSTITUTE,  INC.,  135  South  LaSalle  Street,  Chicago  3,  Illinois 

A  research  and  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 
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TEXTILE 

and  CLOTHING 
TEACHING  AIDS 

1.  SVNTHETIC  FIBER  TABLE  CHART- 

("Textil)!  World  ")  $1.00  eoch 

Micrograph  cross  soctions  of  all  fibors. 
Torminology  and  Rtforonc*  soctians.  Excol- 
Unt  for  display  purposos. 

2.  TEXTILE  FIBER  COLLECTION - 

Natural  and  Man-Made  Fibers 

$3.00  set 

Tw«nty-s*v«n  varieties— vegetabU,  animal, 
mineral,  and  synthetic.  Each  in  cellophane 
envelope  with  information  sheets 

3.  TEXTILE  YARN  COLLECTION 

Spun  and  Filament  Yarns 

$3.00  set 

Thirty-four  vorieties— wound  on  cords.  The 
most  important  natural,  synthetic  fiber  yarns, 
with  information  on  each. 

4.  “30  STAPLE  COHONS”  BOOKLET 

$3.00  each 

Swatches,  7'/i"  x  1^"  eoch,  mounted,  of 
important  cottons  with  deKriptions,  uses,  and 
finishes  of  each. 

5.  “30  SYNTHETICS"  BOOKLET 

$3.00  each 

Swatches,  2'^"  x  1^"  each,  mounted,  of 
the  newest  filament,  staple,  and  blended  fiber 
fabrics  with  information  on  each. 

6.  STUDENTS’  “MAKE-IT-YOURSELF" 
40  FABRIC  COLLECTION  KIT 

$2.50  set 

Includes  20  natural  and  20  synthetic  fabric 
swatches,  each  2'4"  x  1%«"  arranged  in  sec¬ 
tions;  loose-leaf  sheets  for  mounting,  with  in¬ 
formation  including  description,  finishes,  uses 
of  each  fabric,  with  loose-leaf  folder. 

7.  CLOTH  COUNTING  GLASS- 

Linen  Tester 

Folding  type  in  leather  case.  For  thread 
count,  finish,  and  weave  af  cloth. 

Vi"  X  Vi"  Eight  Power  Magnification 

(ft  $1.85  each 

l"x  1"  Five  Power  Magnification 

(ft  $2.50  each 

8.  LOOSE  LEAF.  LARGE 

SWATCH  COLLECTION 

60  fabrics  arranged  in  two  books.  Approx. 
1 1"  X  18"  swatches  of  natural  and  synthetic 
fiber  fabrics  mounted  on  3  screw  binding 
posts  with  information  cards  giving  descrip¬ 
tions,  weaves,  uses,  care.  New  fabrics  will  be 
offered  os  soon  as  available. 

Price  $30.00  complete 
See  coupon  section  For  ordering 

HOYE 

TEXTILE  PUBLISHING  CO. 

66  Leonard  St.,  New  York  13,  N.  Y. 


With  Your  Editors 


(Continued  from  page  26) 


talking  with  Mrs.  Withers  recently,  we 
mentioned  teaching  problems.  “Prob¬ 
lems?”  Mrs.  Withers  asked.  “We  have 
no  problems;  we  have  opportunities.” 
To  us,  this  summed  up  her  feeling  about 
the  new  horizons  in  teaching  which  are 
opening  up  in  home  economics. 

In  her  position  as  Chief  of  the  Divi¬ 
sion  of  Homemaking  and  Family  Life, 
for  the  Office  of  Vocational  Education  in 
-Michigan,  Mrs.  Withers  is  no  mere  desk 
executive.  Her  w’ork  embraces  a  wide 
range  of  interests  and  activities.  She 
serves  as  state  advisor  for  the  Future 
Homemakers  of  .\merica  and  in  that 
capacity  works  with  Iwth  local  advisors 
and  state  FH.\  officers  and  members. 
.\t  the  other  end  of  the  scale  she  works 
with  colleges  and  universities  on  cur¬ 
riculum  planning,  teacher  education,  se¬ 
lection  of  centers  for  directed  teaching, 
and  with  institutions  that  are  eager  to 
develop  a  college  program  of  teacher 
education  which  could  be  approved  for 
the  training  of  vocational  homemaking 
teachers.  Mrs.  Withers  and  her  staff  of 
consultants  hold  statewide  conferences 
for  homemaking  and  family  life  educa¬ 
tion  teachers,  prepare  materials,  help 
plan  new  homemaking  departments,  and 
assist  in  program  development. 


“My  chief  goal  is  to  be  a  good  teach¬ 
er,”  Marilyn  Richardson  told  us,  “and  I 
always  like  to  try  new  methods.  The 
use  of  television  and  radio,  as  I  de¬ 
scribed  in  my  article,  has  been  a  ven¬ 
ture  that  worked  verv  well.  It  readily 
combines  pleasure  and  homework.  It 
also  helps  to  make  parents  aware  of  a 
familv  relations  unit  at  school.”  See 
M  iss  Richardson’s  article  on  page  93. 


Your  answers  to  the  questionnaire  on 
page  166  are  very  important  to  the  edi¬ 
tors.  To  check  these  questions  means 
just  a  few  strokes  of  the  pen  for  you, 
but  for  us  it  is  the  framework  for  a 
whole  year’s  planning  for  both  Co-ed 
and  Practical.  When  we  receive  vour 
answers  they  are  carefully  anahzed  and 
become  guide  lines  to  help  us  give  you 
the  most  useful  material  in  Ixith  maga¬ 
zines. 


weaving 


Mcknight 

PUBLICATIONS 

•  ALWAYS  rtACTICAL 
•  INFORMATIVE 

•  EASY  TO  READ 

•  GENERAL  LEATHERCRAFT 

REVISED  19S5 

•  By  WoymofMl 
Cli^rry 

•  Corving  pon«U  by 
W*#!  GriMn 

A  compUt«ly  r«writt«n 
book  with  ovor  365  on- 
tiroly  now  illustrations. 

A  must  for  tho  bogin- 
nor  who  wonts  to  work 
with  loothor  for  fun  or 
profit.  Comploto  stop-by-stop  instructions 
for  nxiking  ovor  35  usoful  articlos:  billfolds, 
pursos,  b^konds,  bolts  and  tho  liko.  $1.50 

WEAVING  HANDCRAFT 

•  By  Morfhonn  A/ox- 
ondor 

A  picturo  prosontation 
of  15  simpio  ways 
young  or  old  con  woovo 
usoful  orticlos  with  in- 
oxponsivo,  oasy-to- 
build  tools.  Crootos  on 
undorstanding  of  cloth 
structuros  and  fobric 
quolitios.  For  schools 
or  individuals— includos 
instructions  for  moking 
bolts,  pursos,  rugs,  pot 
hotdors,  ploco  mots,  otc.  96  pogos.  $1.50 

•UNDERSTANDING  OURSELVES 

•  By  Holon  Shoctor 

Givos  young  poopio  o 
bottor  undorstanding  of 
thomsolvos.  Explains  how 
to  bo  moro  offoctivo, 
moro  succossful  .  .  .  how 
to  moot,  not  ovodo  prob- 
lOms.  Discussos  porsonal- 
ity  and  how  to  improvo 
I  it.  Tolls  about  bosic 

'  humon  noods  and  givos 
-  .  •  fundamontal  principlos  of 

personal  ond  group  rolotions.  124  pogos. 

$0.80 

•  AS  OTHERS  LIKE  YOU 

•  By  Margort#  SFaphunson 

A  complutaly  up-to-dat* 
discuision  of  uloctod  oti- 
quott*  and  social  customs 
for  young  poopU.  Writton 
in  o  frank  informal,  oasy- 
lo-r«ad  mannor  and  illus- 
tratod  with  numorous  clovor 
drawings.  Paporbound. 

$0  80 

•  TESTS  ON  SOCIAL  USAGE 

•  to  bo  usod  with  *'AS  OTHERS  LIKE  YOU''. 

•  Two  forms:  A  and  B.  Con  bo  usod  os  a  pro- 

•  tost  and  ochiovomont  tost.  Eoch  form  10c, 

•  or  1  to  3  pockogos  of  25,  $2.00  por  pockogo. 

•  EVERYDAY  GROOMING 

•  By  Hofon  livingslono 
Spocihe  instructions  on 
what  to  do,  and  how  to  do, 
tho  many  things  nocossary 
to  koop  ono's  appoaranco 
smart  and  nK>dish.  Dotail 
drawings  and  simpIo  toxt 
show  and  toll  how  to  por- 
form  oach  dotail  of  groom¬ 
ing,  how  to  soloct  moko-up, 

hair  stylo,  clothos,  otc.  $3.00 

•  PRACTICAL  PARLIAMEN¬ 
TARY  PROCEDURE 

By  Crwzon.  220  pogos  of  comploto,  occu- 
roto,  oosily  rood  and  undorsto^  informa¬ 
tion.  $3.00 

Uso  coupon  to  ordor  copios 
on  30  day  approval 
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Home  economics  teachers  fell  us 


w 


How  I  Use  Co-ec 


Last  spring  the  editors  conducted  a 
contest.  W’e  asked  home  economics 
teachers  to  tell  us  how  they  used  Co-i’d 
in  the  classroom.  Seven  prizes  were 
awarded.  Here  are  some  of  the  winning 
letters.  Others  will  be  published  later. 
The  announc'ement  of  another  contest 
will  be  made  s(x)n.  Watch  for  it. 

The  "Going  Steady"  Problem 

In  our  school,  a  program  is  under  way 
designed  to  help  students  develop  abil¬ 
ity  to  meet  problems  of  every  day  living 
intelligently  and  on  a  high  moral  plane. 
Co-ed  has  helped  me  to  instrumentalize 
mv  particular  share  in  this  activity. 

When  my  seventh  grade  class  ex¬ 
pressed  interest  in  the  problem  of 
“steady  dating.”  a  chairman  and  panel 
were  chosen  to  explore  its  advantages 
and  disadvantages,  the  age  factor,  and 


parental  views.  But  they  did  not  get 
l)eyond  the  advantages  and  disadvan¬ 
tages  to  themselves  personally.  Then 
we  read  Co-ed's  short  story,  “The  .■Vpple 
Tree”  (February  issue)  in  class,  and  for 
the  first  time  the  girls  became  aware 
that  more  was  involved. 

The\  were  led  to  a  consideration  of 
how  the  other  person  might  feel  if  and 
when  they  decided  to  “break  off.”  This 
gave  them  an  important  insight  into 
honorable  behavior  toward  others,  w  hich 
they  had  not  thought  of  before,  and  had 
not  received  from  any  other  sourc'e. 
They  suggested  that  the  boys  might  also 
enjoy  the  story  and  lent  them  their 
copies.  This  resulted  in  a  second  panel 
discussion,  at  which  I  felt  the  entire 
class  reached  a  higher  level  of  human 
understanding,  and  of  consideration  for 
others. 


I  am  grateful  to  Co-ed  for  making 
these  character-building  concepts  avail¬ 
able  in  a  form  which  students  can  read 
and  understand,  and  with  which  they 
can  readily  identify  themselves.  For  only 
as  these  juniors  can  relate  a  concept  to 
themselves  does  it  Ix'come  real,  and 
break  through  to  the  emotional  accept¬ 
ance  which  results  in  changed  attitudes 
and  Irehavior. 

Your  stories  center  around  problems 
close  to  the  hearts  of  bovs  and  girls. 
The>  are  written  in  a  style  easy  to 
understand,  and  lead  to  sound  and  moral 
conclusions.  With  specific  guidance  for 
developing  discussion,  they  are  valuable 
aids  to  teachers  trying  to  reduce  intan¬ 
gible  moral  and  spiritual  values  to  a 
concrete  form. 

—Marfiaret  Virginia  Downey 
Home  Economics  Teacher 
Hawthorne  Junior  Hi^h  School 
Yonkers,  Sew  York 

Editor’s  Sote:  For  another  short  stoiy 
alxnit  the  “going  steady”  problem,  see 
“Sweet  Lorraine,”  by  Sjlvie  Schninan,  on 
page  20  of  this  issue  of  Co-ed. 

A  Dependable  Guide 

Students  in  my  classes  have  read 
Co-ed  since  it  was  first  published,  and 
have  seen  it  grow  to  fit  our  needs.  It  is 
our  guide  and  reference,  to  which  we 
turn  many  times. 

On  “Inspiration  Day,”  when  the  girls 
can  choose  or  create  their  own  recipes, 
those  in  the  magazine  are  very  popular. 
VV’hen  a  student’s  copy  has  lx*en  read 
and  studied,  it  g(X?s  home  to  her  mother, 
who  also  finds  it  good  reading. 

The  articles  help  the  girls  to  build 
higher  moral  standards  and  establish 
good  rules  for  s(K;ial  Ix^havior.  On 
“Question  Box”  clays,  when  we  are  dis¬ 
cussing  an  adjustment  problem,  some¬ 
one  usually  says,  “Let’s  see  what  Co-ed 
says  alx)ut  it.”  copy  is  always  kept  on 
my  desk  so  that  we  can  refer  to  it. 

Long  ago  I  w  ished  for  a  girl’s  maga¬ 
zine  for  homem.iking  students.  1  find 
Co-ed  the  answer  to  this  dream.  Now- 
girls  who  are  searching  for  assurance 
and  dependable  knowledge  can  lay  aside 
sen.sational  magazines  and  find  in  their 
reading  a  true  way  to  a  man’s  heart— 
the  knowledge  of  homemaking. 

—Maryetta  Bowyer 
Home  Economics  Teacher 
Defiance  High  School 
Defiance,  Ohio 


SELLING  MffiT  CHRISTMAS 
CARDS  UKE  THESE '.^CINCH! 


1 


j 


You  Can  Make  Almost 
On  Every  Deluxe  Box! 


Just  Ask  Your  Friends,  Neighbors, 
Reiatives,  to  look  at  Them  and  SEE! 

Juat  show  these  smart  new  Christmas  Card  “Personals” 
to  the  folks  in  your  neighborhood  You’ll  be  amazed  at 
the  orders  they’ll  be  glad  to  give  you.  That’s  because 
today  it’s  considered  chic  to  mail  “  Personal”  Christ¬ 
mas  Cards — the  kind  with  the  sender’s  name  printed  on 
each  one  That’s  why  these  "Personals”  sell  so  fast — 
why  it’s  easy  for  you  to  make  up  to  $6  an  hour  in  spare 
tinae.  No  house-to-house  selling— no  calling  on  strangers 
—just  have  friendly  visits  with  people  you  know. 


PORTFOLIOS  of  42 

;top  favorites  •• 

C^pon  at  richt  entitiM  you  to 
receive,  absolutely  FREE.  4X  of 
these  smart  Christmas  Cards— 
all  szclasive— all  di^ereat/  Aloog 
with  these  we  srill  also  send  oat 
FREE  Cataloa  of  Personal  Sta¬ 
tionery ,  Gift  Wrappings, Christ¬ 
mas  DcMrations  and  Everyday 
Greeting  Cards,  as  well  as  2  big 
boa  asaortmentsof  other  Christ- 
asaa  Cards  on  approval.  Just  fol¬ 
low  oar  simple  money-making 
Instroctioas  and  you  can't  miss. 

GENERAL  CARD  CO. 

ISO*  W.  Jsehssn  Mvd. 
Dept.  219-K,  Chisago  7,  WL 


GENERAL  CARD  CO.,  Deot.  219-K 
I  ISOO  W.  Jochaoa  Wvd..  CMoogo  T.  m.  J 

!  Please  send  me.  absolutely  FREE,  your  Portfolios  of  42  I 
I  Exclusive  "Personal"  Christmas  Cards  — your  FREE  I 

ICatal^  of  Decorations  Gifts  and  Gift  Wraps,  and  com-  I 
plete  instructions  for  making  a  lot  of  money.  Also  send  I 

I  me,  on  approval,  2  Box  Assortments  that  I  can  sell  for  ! 
cash  right  swsyl  QCheck  here  if  your  age  is  under  14,  I 

I 

I  Nome . . . . — - - 

I  Addresg. . . . 

I 

I  City - 


— . Zone . State.. 


PHE  57 


in  the  Classroom" 


Improves  Class  Attendance  pupils  have  that  glorious  alive-at-Bve  homemaking  enjoy  the  articles.  We  al- 

feeling,  and  all  go  home  with  ideas  to  ways  check  the  features  on  “You  and 

Co-ed  magazine  day  is  come-straight-  be  tried  for  themselves,  their  homes,  Your  Dates,”  “You  and  Your  Looks,” 

to-class  bait!  As  honey  attracts  bees,  their  community.  and  “You  and  Your  Family.”  Then  we 

Co-ed  attracts  a  class,  for  it  always  con-  —Mrs.  C.  E.  Gray  read  the  fiction  and  career  material, 

tains  features  of  interest.  Homemaking  Teacher  Just  recently  in  a  career  unit  my 

The  entertainment  committee  use  the  Beggs,  Oklahoma  sophomore  English  class  used  pictures 

oar^y-making  ideas,  and  they  come  up  from  Co-ed  and  other  magazines  to  illus- 

.*ith  ice-breakers  deluxe  that  transform  Other  Classes  career  assignments.  They  selected 

lagging  parties  into  rave-overs.  various  professions  and  then  captioned 

•'o-ed  gives  us  many  an  idea  that  has  Co-ed  is  used  in  preparing  demon-  each  picture  with  lists  of  ways  that  oral 

a  project  ready  in  jig-time.  On  our  good  strations  for  homemaking  classes.  The  and  written  English  are  used  in  that 

grooming  unit,  for  example,  we  used  March  i.ssue  had  excellent  materials  on  type  of  work.  Careers  chosen  included 

“bkin  Care”  and  “Figure  Control  ’  from  “How  to  Master  the  Art  of  Biscuit  doctors,  teachers,  scientists,  secretaries, 

the  November  issue,  plus  articles  from  Making.”  As  soon  as  the  magazine  ap-  and  so  on.  Some  used  the  feature  “You 

previous  issues.  pears,  we  read  articles  pertaining  to  our  and  Your  Caretjr,”  as  resource  material 

.\  few  minutes  with  Co-ed  makes  you  immediate  study  and  others  that  inter-  for  this  project. 

■  a  jitterless  teacher!  I  file  (don’t  pile)  the  est  us.  —Mrs.  Fred  M.  Nelson 

magazines  by  months,  with  a  card  in-  In  addition,  I  u.se  Co-ed  in  my  Eng-  Home  Economics  Teacher 

dex  by  subjects.  lish  classes.  We  read  all  the  etiquette  Taloga  Public  School 

.\fter  a  day  with  Co-ed,  teacher  and  features.  Even  the  boys  and  girls  not  in  Taloga,  Oklahoma 
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;  liujht... 
from  the 

start  Her  first  bra. . .  ayid 
her  second . . .  and  third  are  the  most 
important  ones  in  shaping  a  healthy, 
wholesome  future  for  her.  Peter  Payi 
Heaventeen  bras  were  designed  with 
this  thought  in  mind.  Heaventeen 
bras  are  carefully  ayid  correctly 
made  ( therfre  pretty,  too)  for  grow¬ 
ing  figures.  To  help  you  help  her  start 
ynght,  Peter  Pan  has  prepared  a 
display  chart  ,"Form-al  Education."  •. 
It  demonstrates  how  to:  yyieasuy'e 
size  cory’ectly,  determme  figure  type, 
and  tvear  and  cay’e  for  foyindatioyi 
garments,  free.  See  coyipoyi  section. 

1^^  I  Peres  pan  7 

\M£i!lw  jroMse-AL  education  \ 
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Teach  t?he 


of  better 


LOOKING 

cooking  with 
bright  red 


PIMIENTOS 


Add  plenty  of  red 
pinriientos— 
chopped  or  in 
strips— to  soups, 
salads,  casseroles, 
vegetable  and 
meat  dishes  to 
improve  flavor 
and  looks. 


Cauliflower,  corn 
and  other  vegetables 
are  mere  flavorful, 
more  appetizing 
when  served  as 
stuffing  in  a  bright 
red  pimiento  pod. 


Breads  are  delicious 
when  you  add 
pimientos.  Mix 
your  own  pimiento 
cheese,  with 
generous 
proportions  of 
pimiento. 


The  rest  from  D  to  Z  is  contained  in  a  help 
ful  little  book,  "Add  a  Flair  to  Foods  with 
PIMIENTOS."  Send  in  the  coupon  from  the 
special  coupon  section  now  for  your  FREE 
recipe  booklet. 


POMONA 

PRODUCTS 

COMPANY 

GRIFFIN 

GEORGIA 


} 

!  Ideas 

I 


M  hal  aids  and  devivvs  iiara  provvd  successful  in  your  teaching? 
Here  are  technitfues  that  hare  worked  for  others. 

I^et's  have  your  ideas. 


Valuable  in  Our  "Sewing  Library" 

One  ot  the  most  colorful  sourct*s  of 
visual  aid  materials  for  our  clothing 
classes  is  the  mail-order  clothing  cata¬ 
logue.  Quite  often  this  txxfk  presents 
to  Ix'ginning  sewers  the  oiH'uing  »)f 
broader  horizons  for  making  their  own 
clothing. 

Teachers  may  allow  a  profitable 
cla.ss  period  for  delving  into  the  cata¬ 
logues.  Colorful  fabric  pictures  ac- 
({uaint  students  with  both  fabrics  and 
designs.  Some  of  these  pictures  make 
ideal  charts  and  iM)ster  material. 

Facts  about  styles,  sizes,  and  lx)dy 
proportions  and  measurements,  are 
available  in  the  catalogues.  Diagrams 
are  clear  and  specific,  and  explain  the 
importance  of  body  proportions  in 
clothing  selections.  .\s  students  study 
the  charts  the\'  l>et'ome  aware  of  the 
importance  of  the  proix^r  size  and  fit 
in  a  dress. 

The  mail  order  catalogues  keep  stu¬ 
dents  informed  of  style  trends.  For  the 
clothing  teacher,  the  catalogue  pro¬ 
vides  a  familiar,  resourc-eful  means  of 
groundwork  in  clothing  facts.  It  makes 
a  good  point  of  departure  for  pattern 
selections,  material  choic'es,  and  actual 
sewing-for-self  activities. 

— HoMKMAKING  Te  KCaiKH 

Cockeysville,  Manjlimd 

This  Method  WorkedI 

One  semester  it  seemed  that  the 
students  were  making  very  interior 
buttonholes.  The  method  used  was  the 
tucked-strip  w'hich  usually  gets  excel¬ 
lent  results.  In  puzzling  over  how  to 
get  lyetter  ones,  we  decided  to  collect 
some  trial  buttonholes  made  in  the 
groups;  classify  them  and  analyze  the 
qualities  that  caused  them  to  l>e  rated 
as  excellent,  good-  fair,  or  p(K)r.  They 
were  analyzed  and  placed  on  the  bul¬ 
letin  board.  The  students  were  inter¬ 
ested;  they  carried  their  products  to 
the  board  for  comparison.  Buttonholes 
improved! 

The  results  were  most  encouraging. 
The  students  seemed  to  be  stimulated 
to  greater  effort  by  being  able  to 
evaluate  their  buttonholes  by  having 


standards  available.  It  seemed  wise 
to  put  this  proven  teaching  aid  into 
permanent  form. 

We  prepared  posters  to  show  the  fi¬ 
nal  form.  The  title,  "How  CcmkI  .\re 
Your  Butttrnholes?”  attracted  students 
and  they  cnrinpared  their  work  \\  ith  these 
evaluations.  The  posters  were  labeled 
"Wry  Good”  and  "(i(KKl  lx*canse— ” 
The\  h.id  an  analysis  beside  each 
hnttonh(jle  naming  such  points  as; 
edges  lie  together;  ends  are  srpiare, 
sides  are  of  equal  width.  The  ones 
lalnded  “Fair  lyecan.se— ”  had  attention 
called  to  such  items  as:  width  ol 
tucketl  strip  is  uneven;  ends  are  not 
squared;  edges  do  not  meet.  Samples 
of  |XM)r  on»‘s,  too,  were  available!  The 
e.xamples  of  pturr  ones  had  such  char¬ 
acteristics  as;  “gaposis”;  une\en  width 
of  sides;  corners  fraying;  corners  not 
s(|uare. 

In  .iddition  to  the  fact  that  this  is 
an  e.vellent  means  of  motivation  and 
evaluation  there  is  another  |X)int  in  its 
fa\or.  It  does  not  reejnire  as  much 
time  to  prepare  as  most  teaching  ma¬ 
terials  do. 

-Gene  Shelix>n 
Texas  Technological  College 
Luhhock.  Texas 

A  Line  a  Day 

1  have  devised  a  form  fiir  student 
e\ ablation.  There  is  space  for  the  date, 
what  w;is  done  today,  what  is  planned 
for  the  next  day,  and  references  to 
read.  .Although  I  use  the  form  in  my 
home  economics  classc's,  it  can  also  lx 
used  h\  pupils  in  other  classes.  Such  a 
daily  progress  shet*t  gives  pupils  a 
chance  to  evaluate  what  they  IcMrn  day 
by  day  and  gives  them  a  feeling  of  re- 
spoiisibility  for  their  own  learning. 

— Mildhei)  Stankohi)  .  . . 
Ganuit  High  School 
Kent  Connttj,  Maryland 

Proctical  Homemaking  Projects 

Real  experiences  in  consumer  edu¬ 
cation  prepare  onr  homemaking  stu¬ 
dents  for  their  future  roles  as  home¬ 
makers.  N’isits  to  I'X'al  home  appliance 
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dealers  gave  them  information  for  a 
comparative  study.  Their  choice  of 
each  item  as  a  “best  buy”  in  its  cate¬ 
gory  had  to  be  justified  on  the  points 
of  service,  efficiency,  durability,  ap- 
l>earance,  and  ec'onomy. 

Another  consumer  education  project 
was  carried  on  by  a  group  of  ninth 
graders.  Their  problem  was,  “Which 
frozen  orange  juic'e  shall  1  buy?”  Com¬ 
parison  tests  were  made  on  several 
brands  ‘  for  flavor,  color,  pulpiness, 
({uantity,  and  relative  cost.  Frozen 
juices  were  then  c'ompared  with  fresh 
orange  juice.  The  residts  were  of  value 
not  only  to  the  girls,  but  also  to  their 
mothers. 

— Cl.\b.\  Mink 

Bloomfield  Junior  Hish  School 
Bloomfield,  \etc  Jersey 

Simple  lof|ic 

Do  you  have  a  student  who  is  remiss 
in  bringing  in  fabrics  to  sew?  Then  as¬ 
sign  such  a  girl  to  help  another  who  has 
all  of  her  materials  at  hand,  .\fter  a  few 
day.s  of  working  at  pinning,  cutting,  and 
so  forth,  on  another  person’s  garment, 
the  recalcitrant  Miss  will  scwin  be  in¬ 
spired  to  bring  in  her  own  working 
materials. 

— Dokothv  D\y 
Wingate  Uifih  School 
Brooklyn,  \.  V. 

A  Friendly  Welcome 

I  send  a  letter,  two  weeks  before 
sch(X)l  opens,  to  each  freshman  girl.  The 
letter  welcomes  her  to  the  homemaking 
department  and  lets  her  know  she  could 
h.ive  a  good  >ear  and  a  lot  of  fun  in 
homemaking  classes.  .\s  a  result  I  have 
a  friendly  group  of  girls. 

One  parent  told  me  it  was  the  first 
time  this  approach  had  lieen  used  and 
felt  it  was  very  giKnl.  The  daughter’s 
interest  in  going  to  high  .schcxil  was 
increased. 

The  girls’  reaction— “We  wanted  to 
come  and  were  not  afraid  of  that  old 
freshman  initiation  because  we  felt  we 
had  a  friend.” 

—.Mbs.  Glknnys  Pacsmac. 
Homemakinfi  T eacher 
SafHnine  iWash.)  School 

Discussion  Groups 

Once  a  month  tenth  grade  girls  in  our 
school  meet  to  discu.ss  problems  related 
to  popularity,  dating,  personality,  ca¬ 
reers,  family  relations,  health,  and  mar¬ 
riage.  Each  .session  is  devoted  to  hearing 
a  person  who  is  already  a  successful 
homemaker  or  career  woman.  The  stu¬ 
dents  are  then  given  an  opportunity  to 
review  the  discussions  in  a  follow-up 
panel  made  up  of  students  and  adults. 

Problems  of  going  steady,  budgeting, 
and  |H*rsonal  hygiene  are  most  signifi¬ 


cant  to  teen-agers  in  this  group  of  soph-  j 
omore  girls. 

—Helen  Cooke  i 

\yack  High  School  I 
Syack,  Sew  York  i 

Baby  Sitters  Available  | 

Following  the  completion  of  a  home-  j 
making  unit  on  babysitting,  our  eighth  ' 
grade  girls  prepared  a  news  article  de¬ 
scribing  the  course.  This  was  printed  in  ■ 
the  weekly  bulletin  which  is  sent  to 
parents  and  was  accompanied  by  a  list 
of  girls  who  would  be  available  for 
bab>  sitting  jobs. 

— Newfield  Centbal  S(:h(X)l  - 
S  etc  field.  Sew  York 

Experience  in  the  Field 

.\n  opportunity  is  given  to  high  school  ! 
seniors  who  are  particularly  interested 
in  style,  textiles,  or  merchandising,  to 
get  some  first-hand  experience  in  the 
I  field.  .\  leading  department  store  in  the 
area  c(X)jx*rates  with  a  number  of  high  I 
school  home  economics  departments  to 
provide  this  varied  and  valuable  ex¬ 
perience. 

junior  fashion  board,  composed  of  j 
representatives  from  a  numlx*r  of  high 
sch(X)ls  in  the  area,  meets  the  first  Sat- 
urda\  of  each  month. 

The  main  feature  is  a  fashion  show  j 
done  b\  four  memlx*rs  of  the  student  ! 
group— two  boys  and  two  girls.  During  : 
the  week  prior  to  the  show,  the  panel  j 
memlx*rs  go  to  the  store  to  select  cos¬ 
tumes  the\  consider  appropriate  and 
Ix^coming.  Each  one  selects  three  or 
four  cxmiplete  outfits  for  special  cx'ca-  • 
sions  such  as  for  active  sportswear,  for  j 
spectator  sports,  for  leisure  wear,  and  j 
for  street  wear.  In  addition  girls  .select  | 
one  costume  for  evening  wear. 

During  the  fashion  show,  students  i 
decide  if  each  costume  is  Ix'coming  to  j 
the  individual,  is  correct  for  the  (X^ca-  ' 
sion,  and  is  satisfactors  for  the  age-  , 
group. 

Through  this  project  students  get 
training  in  some  of  the  scxial  skills, 
learn  the  importance  of  good  grcximing. 
and  develop  good  taste  in  selection  of 
clothing. 

— Rc  TH  Shepabi) 

Grover  Cleveland  High  School 
Caldwell,  Sew  Jersey  ^ 

Toy  Project  i 

Prior  to  the  holidaxs  my  students  I 

make  children’s  toys  as  home  projects,  j 
First  the\  discuss  suitable  toss  for  vari-  | 
ous  age  groups.  On  a  specified  date,  j 
the\  bring  the  toys  to  class  for  criticism,  j 
Then  a  children’s  home  is  selected  to  i 
receive  the  toys.  ^ 

— Dobotiiy  Lexy 
Sewanhaka  High  School 

(Continued  on  /mge  163) 
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FREE  m 

5  informative  issues 
published  each  year 

HOME  SEWING  NEWS  is 
full  of  interesting  class  proj¬ 
ects!  Keeps  you  up-to-date 
on  the  newest  styles,  prod¬ 
ucts  and  fabrics,  too.  Con¬ 
tains  loads  of  sewing  hints 
and  trimmings  ideas  to  moke 
your  job  easier  .  .  .  and 
your  classes  more  fun! 

SEE  COUPON  SECTION 
FOR  FREE  SUBSCRIPTION 

Dlatribulua  through  iho  tourtoty  of 

WM.  E.  WRIGHT  &  SONS  CO. 

WEST  WARREN.  MASS. 
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Use  Marie  Gifford’s 
famous  5-minute 
recipe  for  perfect 
pie  crust  in  your 
pie-baking  iessons! 


The  pie  crust  ef  champiens! 
Flaky,  tender  pie  crust 
made  with 
Armeur  Star  Lard 

\ 


The  final  test  of  a  pie  is  the  crust.  And  you  can  teach 
your  students  to  turn  out  melt-in-the-mouth  crust 
every  time  with  the  use  of  Marie  Gifford’s  pie-crust 
secret,  plus,  of  course,  .Armour  Star  Lard. 


Here  Is  how  Marie  Gifford,  Armour’s 
\  \  Home  Economist  and  pastry  author- 

\  ity,  makes  tender,  flaky  pie  crusts  in 

'wv  \  just  five  minutes: 

3  cups  all-purpose  flour 
V  /  V/2  teaspoons  salt 

LJ  1  cup  of  Armour  Star  Lard  (vi  pound) 

Vb  cup  water,  not  iced 

Measure  flour  without  sifting.  Add 
salt  and  sift.  Have  lard  at  room  tem¬ 
perature.  Blend  into  flour  with  pastry 
blender  or  fingers  until  size  of  small  peas.  Add  water 
all  at  once.  Press  together  with  knife.  Shape  into  3  balls 
and  roll  out  on  lightly  floured  board  or  pastry  cloth. 

TO  BAKE  SINGLE  CRUSTS:  prick  with  fork  and  bake 
in  425°  F.  oven  for  15  minutes  or  until  lightly  browned. 

TO  BAKE  DOUBLE  CRUSTS:  bake  at  425°  F.  for  30 
minutes  or  until  crust  is  browned  and  filling  is  cooked. 


FREE!  New  picture  pie  booklet  to 
help  you  plan  your  lessons  in  pie  making. 

32  new  pie  recipes.  How-to-do-it 
illustrations.  For  your  copy,  write: 

Marie  Gifford,  Consumer  Service  Dept. 
Armour  and  Company,  P.O.  Box  5208 
Chicago  77,  Illinois 


Educating  Today 
for  Tomorrow 


The  4ytli  Annual  Home  Economics  Association  meetiin’ 
bonnced  into  action  with  a  spirited  opening  speech  by 
Eric  A.  |ohnston,  president  ot  the  Motion  Picture  Associa¬ 
tion  ot  America.  He  held  his  audience  sjiellbonnd  while 
he  lashed  out  against  two  “alarming  trends”  in  .America— 
contormits  and  a  growing  economic  “giantism.” 

“W  e  must  be  alert  and  vigilant  il  we  are  to  preserve  our 
freetlom,"  he  saitl.  “Our  torelrears  fought  for  the  rights  of 
flee  speech  and  .i  free  press.  Toda>  Ixioks.  pla\s,  mo\ies, 
•md  even  our  .scIukiIs  are  subject  to  censorship,  direct  or 
indirect.  W’e  talk  about  safe  schools.  W’hat  is  a  ‘safe’  school? 
1  sa\  it’s  a  school  where  indejHmdent  thinking  is  an  offense, 
w  here  dissent  and  protest  are  throttled.  It’s  not  a  scIkhiI 
at  all.  It’s  a  mausoleum!" 

In  urging  us  to  preserve  our  tree,  democratic  wav  of 
life.  .\fr.  Johnston  said.  “The  United  States  is  engaged  in 
a  world  contest  with  a  power  that  enshrines  conformitv 
and  holds  it  up  as  a  great  ideal,  convinced  that  the  society 
of  slaves  will  crush  the  s(K-ietv  of  free  men.  The  overriding 
issue  is  whether  the  slave  nation,  based  on  conformitv.  can 
isolate  and  penetrate  the  free  nation,  founded  on  the  prin¬ 
ciple  of  non-conformity.  ” 

W  arning  that  free  enterprisr-  is  in  danger  of  Ireing  killed 
by  economic  “giantism.”  .Mr.  johnston  cited  some  alarming 
figures.  Family  businesses  are  ilisappearing.  he  pointed  out. 
In  ly^T.  tht're  were  900  “signific.mt"  mergers  of  .American 
compaiiies  and  corpor.itions.  while  1'5.T39  small  businesses 
(Ctnitinticil  on  fHific  119) 
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Nothing  is  more  likely  to  threaten  oiir  national  security, 
to  shake  the  foundations  of  onr  democracy,  to  destroy 
our  way  of  life  than  our  inability  or  unwillingness  to  see  the 
full  nature  and  extent  of  the  problems  vNe  face. 

Archibald  MacLeish  said:  “W’e  have  learned  the  answers, 
all  the  answers.  It  is  the  (juestions  that  we  do  not  know.” 
There  have  Ireen  times,  perhaps,  when  as  educators,  our 
answers  have  Ix'en  much  too  firm.  Today  with  all  of  the 
scientific  discoveries,  with  all  of  the  cultural  changes  in 
society,  we  rnn  that  danger. 

We  should  ask  ourselves  some  searching  cpiestions  alxnit 
our  Indiefs  and  praclicrs  concerning  home  economics  and  its 
role— educational  and  swial— in  an  age  of  science. 

The  major  fact  or  condition  which  affects  educational  plan¬ 
ning  today  is  “growth.”  There  are  simply  more  people,  more 
things,  and  more  ideas.  There  are  more  people  to  Ire  edu¬ 
cated,  more  things  to  learn  about,  and  more  ideas  to  stretch 
human  understanding.  The  rapidity  of  growth  in  these  direc¬ 
tions  has  spelled  an  urgency  which  reverlrerates  through 
every  level  and  facft  of  the  educational  system.  Add  the  ac¬ 
cents  of  an  international  struggle  for  survival,  with  its  military 
challenge  and  its  varying  patterns  of  civilization,  and  the 
backdrop  for  contemporary  educational  planning  falls  into 
place. 

Mrs.  Withers  is  Chief,  Homemakin^  Education,  Division  of 
Vocational  Education,  iMnsinfi,  Michigan. 
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P^How  is  our  rapidl^hariging  world  affecting 
^home  economics  education?  Do  we  plan  with 
''yesterday"  minds  or  "tomorrow"  minds? 
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I  have  selected  four  trends  aflFecting  education  to  discuss 
with  you.  In  each  of  them,  there  are  two  sets  of  persistent 
problems— quantity  and  quality.  Quantity:  How  can  we  get 
enough  institutions,  enough  teachers,  enough  classrooms, 
laboratories,  and  enough  dollars  to  provide  for  the  numbers 
of  young  people  who  either  will,  or  should,  attend  schools 
and  colleges  in  the  years  ahead?  Quality:  How  can  we  be 
sure  that  educational  programs  will  be  of  such  intellectual 
strength  that  they  will  stimulate  the  fullest  development  of 
human  promise  and  match  the  needs  and  requirements  of  an 
increasingly  complex  and  changing  society?  The  quality  and 
place  of  home  economics  in  our  schools  and  colleges  has 
been  questioned. 

These  problems  of  quantit\'  and  quality  Ixjth  need  re¬ 
search  to  provide  us  with  guideposts.  .\lthough  .\merican 
education  in  1958  has  its  pressing  problems  and  needs,  these 
are  excwded  by  its  opportunities.’ 

The  four  trends  are:  (1)  population  and  other  changes, 
(2)  emphasis  on  materialism  versus  human  resources,  (3) 
rapid  social,  economic,  and  technical  changes  affecting  homes, 
(4)  i^eoples  of  the  world  and  basic  needs. 

1.  Population  and  other  changes:  The  other  day  some 
children  playing  in  the  yard  made  these  significant  remarks: 
“We  are  going  to  have  a  new  baby  in  our  house”  .  .  .  “My 
daddy  has  a  new  job— we’re  going  to  move  away  from  here” 
.  .  .  “.My  mother’s  going  back  to  work”  .  .  .  “Our  grandmother 
has  come  to  live  with  us.” 

What  do  these  changes  mean  to  us  in  honu*  economics? 
Do  the>’  have  any  implications  for  our  program?  W’e  are 
familiar  with  the  rapid  growth  in  population,  the  large  num- 
l)er  of  babies,  the  mobility  of  people,  the  change  from  rural 
to  urban  living.  We  know,  too,  that  as  persons  are  living 
longer,  the  proportion  of  older  people  in  the  iwpulation  is 
growing.  But  have  \Ne  translated  into  action  and  modified 
our  home  economics  education  to  care  for  these  changes? 

Now  that  families  no  longer  are  burdened  with  producing 
things,  they  are  free  to  devote  themselves  to  the  development 


of  themselves  and  their  children  to  the  job  of  family  living. 
This  calls  for  more  skill  and  better  preparation  for  home¬ 
making  than  once  was  necessar\-.  It  is  harder  to  help  develop 
a  fine  person  than  to  bake  a  good  cake! 

There  is  no  question  that  families  have  changed.  By  choice 
or  from  necessity  a  larger  number  of  girls  will  take  jobs  both 
before  and  after  they  marry— and  at  a  younger  age  than  did 
their  mothers.  Families  live  in  closer  proximity  to  each  other. 

The  increasing  participation  of  women  in  community  and 
national  affairs,  their  major  role  as  consumer  g(xxls  pur¬ 
chasers,  the  importance  of  the  family  to  siK-iety,  and  the 
equal-partners  pattern  of  mcxlern  marriage  highlight  the 
importance  of  education  which  contributes  to  strong,  effec¬ 
tive  homes. 

In  what  ways  have  families  changed?  What  can  we  do 
about  educating  our  young  people  for  these  changes? 

I  would  like  to  raise  a  few  rpiestions  alxiut  this  trend. 

How  can  families  develop  technitjues  of  human  relations 
that  will  enable  them  to  live  pleasiintly  with  their  neighbors, 
even  in  close  quarters?  How  can  we  help  families  ac'cept 
responsibilities  as  community  memlx'rs?  How  can  we  in¬ 
crease  the  effectiveness  of  our  teaching  even  though  classes 
grow  larger?  How  can  we  help  >oung  jH'ople  to  feel  at  home 
in  a  new  environment,  in  a  different  part  of  the  countrv? 
What  have  we  to  offer  the  aging  population  that  will  enable 
them  to  continue  as  creative,  contributing  memliers  of 
society? 

2.  Emphasis  on  materialism  versus  human  resources  and 
values. 

To  a  large  extent,  the  development  of  the  individuals  who 
are  future  citizens  of  the  various  countries  around  the  world 
is  dependent  upon  the  kind  of  homes  they  grow  up  in  and 
the  homemakers  who  are  responsible  for  their  health  and 
well-lx>ing. 

Home  economics  has  as  its  purpose  to  provide  the  facts, 
knowledge,  and  understanding  which  help  families  make 
(Continued  on  fxifie  148) 
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Q  GREENING  new  films  and  filmstrips  is  always  interesting, 
but  this  season’s  crop  is  exceptional.  The  spread  ol  sub¬ 
ject  matter  and  treatment  is  amazingly  wide.  The  new  film¬ 
strip  releases  are  particularly  well  done— interesting,  teach¬ 
able,  with  unusually  gixxl  content.  There  are  several  which 
are  c'oncerned  with  topics  not  olten  treated  in  the  visual 
medium.  (For  address  ot  sources  see  end  ol  article.) 


t 

New  audio-visual  aids  on  foods  and  nutrition,  clothing, 
entertaining,  grooming,  decoration,  home  care,  and  careers 


By  VERA  FALCONER 


From  the  Reed  and  Barton  film,  How  to  Be 
a  Successful  Hostess.  Formal  and  informal 
entertaining  is  shown  in  seven  situations. 


Entertaining,  Foods,  Nutrition 

Uotc  to  Be  a  Successful  Hostess  (28  mins.,  color,  spon¬ 
sored  by  Reed  &  Barton,  tree  loan  from  .\ssiK‘iation  Films). 
This  film  contains  so  much  that  second  and  third  showings 
would  be  profitable.  Dealing  with  entertaining  in  the  home, 
it  shows  that  such  entertainment  can  1h*  as  much  tun  for  the 
hostess  as  for  the  guests. 

Seven  different  .situations  are  dramatized.  Each  ot  these 
could  well  be  shown  separately.  Gareful  preparation  and 
planning,  in  each  case  specificalK  outlined,  are  stressed. 
Table  settings  tor  varied  (K-casions  and  the  kinds  ot  eejuip- 
ment  recpiiied  are  pointed  out  within  the  framework  ot  each 
little  stor\.  Incidentally,  the  picture  was  made  in  actual 
homes  with  real  hostesses. 

The  seven  occasions  are  a  Thanksgiving  dinner  for  a  family 
gathering,  an  exotic  dinner  tor  six,  informal  outdoor  bar¬ 
becue,  dinner  for  an  unexpected  guest,  informal  afternoon 
tea,  a  wedding  reception,  and  a  simple  ever\(lay  family  din¬ 
ner.  The  dinner  party,  the  unexpected  guest,  and  the  wed¬ 
ding  reception  are  more  fulK  detailed  than  the  others. 

.•Ml  seven  are  full  of  helpful  hints  and  ideas;  Bake  pies 
well  ahead  of  time  and  store  them  in  the  freezer— have  an 
emergency  food  shelf— store  tablecloths  unironed  so  thev  are 
fresh  and  creaseless— have  a  specialty  sou  can  prepare  on 
short  notice.  Hints  on  the  selection  of  appropriate  menus 
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Mrs.  Falconer  is  director  of  the  Scholastic  Magazines  Film 
and  Filmstrip  Atcards  Program. 
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and  arrangement  of  centerpieces  in  keeping  with  menu  and 
guests  are  included. 

Many  handsome  sterling  pieces— tea  service,  cofiFee  service, 
bowls,  dishes,  pitchers— are  shown  in  different  table  settings. 
Tbe  versatility  of  sterling  for  all  occasions  is  pointed  out  both 
on  the  screen  and  in  the  narration.  The  conclusion  sum¬ 
marizes  the  importance  of  fine  possessions  and  the  use  of 
appointments  and  decoration.  In  addition,  it  is  shown  how 
careful  planning  and  preparation  make  it  fun  to  be  a  hostess. 

Your  students  will  be  intrigued  by  tbe  varied  uses  of  the 
sterling  pieces  shown.  They  will  come  from  the  screening 
impressed  by  the  exc-ellent  ideas  on  entertaining,  eager  to 
tr\-  planning  similar  affairs  themselves.  Incidentally,  you  can 
get  free  copies  of  a  booklet  (also  titled  “How  to  Be  a  Suc- 
c'essful  Hostess”)  for  your  students.  This  reference  guide  for 
lieginning  hostesses  is  available  from  Reed  &  Barton  Silver¬ 
smiths,  Taunton,  Ma.ss. 

To  Make  the  Best  (14  mins.,  color,  spon.sored  by  Campbell 
Soup  Co.,  free  loan  from  .•^sscx'iation  Films).  This  is  a  product 
film.  W’e  are  shown  the  processes  of  soup-making  from 
growing  vegetables  to  shipping  of  finished  product.  Emphasis 
throughout  is  on  “quality  control.”  Comparison  is  made  with 
soup-making  “in  grandmother’s  day.”  Tucked  in  near  the 
end  is  a  good  sequence  on  ways  to  use  canned  soups  in 
cooking— as  in  sauces,  in  molded  salads,  in  souffles,  and  in 
baking.  The  film  also  shows,  in  an  animated  section,  distribu¬ 
tion  of  each  earned  dollar— to  farmers,  merchants,  workers, 
marketing,  ta.xes,  etc.,  as  an  example  of  “free  enterprise  in 
.\merican  economic  life.” 

Something  Von  Didn’t  Eat  (10  mins.,  color).  A  delightful 
cartoon  which  is  also  a  factual  study  of  the  vitamin  defi¬ 
ciency  diseases,  the  discovery  of  vitamins,  and  the  constant 
need  for  the  daily  Basic  Seven.  sound,  practical  plan  for 
balanced  diet  is  prec'eded  bv  clear,  well-organized  informa¬ 
tion  showing  the  necessity  for  proper  food  planning.  Origi¬ 


nally  produced  for  the  U.  S.  Department  of  Agriculture,  it 
is  now  available  from  Walt  Disney  Productions. 

Let’s  Have  Lamh  (14  mins.,  color,  sponsored  by  American 
Sheep  Producers,  free  loan  from  Free  Film  Dept.,  United 
World  Films).  Full  of  ideas  on  cooking  and  serving  lamb, 
with  a  stor\'  device  I  wish  would  happen  to  me.  We  open 
on  a  disc  jockey  contest.  Clever  sequence  here  of  housewife 
answering  question  on  phone  correctly  and  winning  (of  all 
things!)  a  30-day  supply  of  lamb.  .After  a  bit  on  the  problem 
of  cutting  up  and  storing,  this  becomes  a  festival  of  lamb 
dishes,  as  mother  and  teen-age  daughter  prepare  the  meat 
cuts,  cook,  and  serve.  Even  Dad  cooks  shish-kebobs  outdoors. 
No  actual  recipes,  but  many  tips  on  proper  ccwking  methods. 
A  fun  film  with  good  teaching  material  on  ways  to  include 
lamb  in  your  menus. 

A  Message  to  Sir  Walter  (27  mins.,  color,  sponsored  by 
California  Long  White  Potato  .Advisory  Board,  free  loan 
from  Mwleni  Talking  Picture  Service).  Partly  another  product 
film,  partly  historical,  and  partly  down-to-earth  practical, 
this  film  gives  many  facts  about  the  potato.  Both  the  first 
historical  section  and  the  last  research  kitchen  sequence  have 
value.  The  history  of  the  potato  from  its  experimental  intro¬ 
duction  by  Sir  Walter  Raleigh  through  the  Potato  War  is 
fascinating.  It  will,  among  other  things,  show  your  class  that 
new  foods  are  not  always  easily  accepted. 

In  the  research  kitchen  sequence,  we  learn  a  great  deal. 
The  calorie  content  of  the  potato  is  compared  with  that  of 
other  foods.  There  are  some  surprises  here  for  your  students, 
if  they  believe  potatoes  are  fattening.  Then  terse,  clear,  and 
appetizing  ways  of  preparing  this  vegetable,  without  adding 
to  its  calories,  are  shown.  The  sequence  closes  with  prepara¬ 
tion  of  some  dishes  from  a  new  recipe  booklet  shown  in 
detail.  There  is  enough  of  this,  plus  the  history,  to  make  use 
of  this  film  worthwhile. 

(Continued  on  fwge  136) 


Color  filmstrip  series  by  McCall's  Patterns  shows  clothing 
construction  and  history  of  fashion;  Cretan  woman,  2000  B.C. 

“Something  You  Didn't  Eat"  is  a  factual  film  on  nutrition 
and  food  planning;  in  cartoons,  by  Walt  Disney  Productions. 
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WARDROBE 


Past,  present,  future 


patterns  specially  chosen  to  make 


wardrobe  changes 


AC:HANGfc)  ot  season  means  it's  time  to  start 
planning  wardrolx’s  a^ain.  For  best  results, 
these  (piestions  should  Ik*  answered.  Can  items  from 
previous  s(*asous  Ik*  used?  Are  there  sweaters,  skirts, 
or  ja<*kets  that  fit  in  w  ith  the  season’s  new  silhouettes? 
.An*  tht*  designs  \i)u  select  capable  of  being  inter- 
cliangc*d  w  ith  one  another  and  w  ith  last  year’s  clothes 
to  m.ike  many  difiereiit  costumes? 

With  a  “yes”  to  these  cjuesti<»ns,  the  past,  present, 
and  future  wardroln*  is  spamicd  with  a  minimum 
of  effort. 

(a»usid<*r  silhouette,  color,  and  fabric  in  making 
a  wardroln*  plan.  Silhouette  news  is  still  made  by  the 
chemist*  in  its  many  variations.  The  influenc'e  is  evi¬ 
dent  in  ctKits,  suits,  dresses,  and  S|K)rtswear, 

•Another  important  silhouette  is  the  trapeze.  The 
douhle-tra|H*/e  can  Ik*  the  basis  for  many  changes 
and  combinations  in  planning  a  wardrolK*.  The  jump¬ 
er,  too,  is  a  |K*rtect  wardrola*  spanner.  Worn  with  a 
blouse  or  sweater,  it’s  a  daytime  costume,  worn 
alone,  it’s  a  date  tiress. 

Ciolors  .ire  Inild  and  brilliant— blending  perfectly 
with  silhouette  and  fabric.  Newest  “ri*d”  is  magenta, 
a  pinks -blue  red.  Blues  are  bright  and  flattering. 
There  is  a  iK'aiitifiil  rich,  reddish-brown  this  year. 
Tin*  other  favoritc*s  for  fall  are  brass-gold  and  bronze- 
green. 

F.ibric  treatments  are  tin*  most  fanciful  seen  in 
mans  a  sr  ason.  Tliey  are  thick  and  bulky,  but  light, 
soft,  and  airy,  flairs  and  fur-like  surfaces  are  add(*d 
to  all  kinds  of  falincs.  lK)th  the  natural  and  synthetic 
fibres.  Both  solids  and  plaids  feature  mohair  or  other 
hairs,  either  brushed,  loojx'd,  oi  curled.  .Almost  all 
fabrics  have  a  third-dimensional  cpiality. 

(Considering  fabric,  color,  and  silhouette,  nesv  gar¬ 
ments  can  Ik*  combined  with  old  ones  to  make  a 
long-span  ssardrolre  that  ss  ill  serse  for  many  a  season. 
•  Shosvn  on  these  pages  is  a  c*ollection  to  inspire  you. 


Two-piece  trapeze  os  ihown  on  cover,  McColt's  4677 
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WARDROBE  Past,  Present,  Future 


1 


Wear  the  jacket  af  the  brown 
suit  with  the  green  chemise 
jumper,  paired  with  a  blouse 
for  a  smart  fall  combinatian. 
For  instructions  on  embroider¬ 
ing  hip  band,  write  Marian 
Ross,  Singer  Sewing  Machine 
Co.,  149  Broadway,  N.  Y.  C. 


Fall  coat  in  gold  fleece  or 
basketweave  material  will  go 
over  everything.  Accessorize 
it  by  matching  or  contrasting 
scarf,  hat,  handbag,  or  gloves 
with  the  green,  gold,  and 
brown  colors  of  the  fall  ward¬ 
robe.  McCall's  pattern  4410. 


Versatile  Jacket 


Jumper  Date  Dress 

The  bronze-green  corduroy 
chemise  jumper,  which  looks 
so  attractive  on  the  cover 
with  a  blouse,  is  transformed 
into  a  date  dress  by  wearing 
it  without  a  blouse  and  add¬ 
ing  some  ropes  of  beads. 
Model  is  wearing  a  matching 
headband.  McCall's  4671. 


Construction 


Important  to  keep  new  fashions  in  shape 


THE  NEW  silhouettes  need  careful  attention  to 
“under  constniction.”  Dej^ending  on  fabric  and 
style,  most  of  the  new  designs  need  lining  at  one 
point  or  another.  The  trajx'ze  silhouette  must  Ixj 
fully  lined  to  maintain  the  look  of  the  geometrical 
form  of  the  trapezoid— narrow  at  the  shoulder  and 
jutting  out  to  a  widened  base. 


Trapeze  Skirt 


(a)  Pin  lining  to  wrong  hid*  of  corr*»- 
ponding  skirt  sections,  matching  notches 
with  lower  edge  of  lining  along  hemline 
on  skirt.  Baste  together  along  outer 
edges  ond  dort  lines. 


(b)  Stitch  darts  in  front.  Slash  down 
center  fold  of  darts  to  about  4  inches 
from  the  point.  Press  seam  ooen.  Press 
paint  of  dart  os  illustrated. 


(c)  Stitch  darts  in  back  skirt  and  press 
folds  toword  canter  bock.  Stitch  center 
back  seam  closed  from  circle  to  hem. 
Stitch  side  seams  and  center  back  seam. 


(a)  Mark  slosh  positions  on  lining  front, 
dart  ond  seam  the  lining  the  some  as 
the  overblouse.  Turn  down  seam  allow¬ 
ance  on  shoulder  edges  of  lining;  baste. 


Trapeze  Top 


(b)  Baste  lining  to  armhole  ond  lower 
edges  of  overblouse,  RIGHT  SIDES  TO¬ 
GETHER,  matching  seams  and  slosh  mark¬ 
ings  having  basted  shoulder  edges  of 
lining  H  inches  down  from  row  shoulder 
edges  of  the  overblouse  ond  bock  edges 
of  lining  along  "facing  line"  on  back 
edges  of  overblouse.  Stitch  armholes  and 
along  lower  edge,  stitching  around  slash 
markings.  Cut  along  slash  markings  to 
point  of  stitching.  Trim  seam  edges  and 
clip  armholes  curves. 


(d)  Join  shoulder  seams  of  overblouse, 
leaving  lining  free.  Crease  seams  open. 
Slipstitch  the  turned-in  shoulder  edges 
of  lining  together.  Baste  neck  edge  of 
lining  to  neck  edge  of  overblouse. 

McCall's  Pattern  4677  was  completely 
lined  in  heavy-weight  Siri. 


(c)  Turn  right  side  out.  Baste  close  to 
seamed  edges,  continuing  to  turn  under 
and  baste  lower  bock  edges  of  over¬ 
blouse  beyond  lining.  Baste  back  edges 
of  lining  along  "fold  line"  on  back 
edges  of  overblouse. 
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We  visit  classrooms  and  show  you  how  other  teachers  use 
business-sponsored  aids.  This  month  we  interview  Miss 
Carina  Heinzman  at  Woodruff  High  School,  Peoria,  Illinois. 


Students  cooperate  in  this  unit  on 


OAAxL 


"K  lEXT  week  we’ll  start  on  Good  Grooming.”  This  an- 

I  ^  nounc'ement  is  guaranteed  to  spark  interest.  Here  is 
a  subject  that  every  girl  wants  to  know  more  about,  and, 
more  importantly,  needs  to  discuss  in  terms  of  her  own 
appearanc-e. 

M  iss  Carina  Heinzman,  homemaking  teacher  at  Woodruff 
High  School  in  Peoria,  Illinois,  has  always  considered  the 
subject  of  g(K)d  grooming  an  important  part  of  her  course  in 
clothing.  In  order  to  vitalize  the  teaching  of  good  grooming 
techniques  and  help  girls  develop  routine  grooming  habits, 
she  has  carefulK-  selected  a  variety  of  business-sponsored 
teaching  aids.  These  include  material  on  the  care  of  hair 
and  hands,  make-up,  care  and  selection  of  clothing,  and  the 
right  undergarments. 

Woodruff  High  School  is  a  four  year  school  of  about 
1,200  pupils.  .Approximately  half  of  all  girls  are  enrolled 
in  homemaking  classes.  .All  home  economics  work,  except 
one  semester  in  ninth  grade,  is  elective.  The  good  grooming 
unit  is  presented  near  the  end  of  the  first  semester  of  the 
beginning  clothing  course. 

“We  prefer  this  time  for  several  rea.sons,”  said  Miss  Heinz¬ 
man,  “During  the  semester,  the  girls  become  better  ac- 
(juainted  and  develop  a  friendly  and  cooperative  attitude 
toward  each  other.  .A  friendly  environment  is  necessary  if 
we  are  to  achieve  the  goals  of  this  unit. 

“The  construction  of  a  blouse  and  .skirt  is  our  first 
project.  .As  the  girls  work  on  this,  they  become  aware  of 
fitting  problems  which  may  be  helped  or  eliminated  by  im¬ 
proving  their  figures.  They  are  more  aware  of  the  importance 
of  correcting  figure  faults  when  we  get  to  good  grooming.” 

In  giving  details  on  the  actual  working  of  the  good  groom¬ 
ing  unit.  Miss  Heinzman  mentioned  the  importance  of  a 
class  figure  clinic.  “One  of  our  first  approaches  is  to  take 
a  good  look  at  ourselves  to  determine  what  we  need  to  do 
to  improve  our  apix*arance.” 

The  figure  clinic  is  conducted  by  the  students  under  the 
direction  of  Miss  Heinzman.  Each  girl  has  the  opportunity 
to  stand  before  the  class  in  front  of  a  triple,  full-length  mirror 
and  have  a  figure  check  by  her  classmates. 

The  use  of  such  a  mirror  helps  each  girl  to  see  herself 
literally  as  others  see  her.  The  Formfit  posture  booklet,  “Ten 
Ways  to  Improve  Your  Figure”  is  used  as  a  guide  in  this 
figure  clinic.  Miss  Heinzman  pointed  out  that  the  girls  are 
eager  to  be  studied  because  they  enjoy  the  comments  of 


their  classmates.  However,  any  girl  may  be  excused  if  she 
wishes. 

After  the  mirror  analysis,  there  is  a  class  discussion  on 
ways  to  achieve  a  better  figure.  This  includes  information 
on  proper  exercise,  well-balanced  meals,  and  the  right  under¬ 
fashions  to  correct  figure  faults. 

The  need  for  wearing  the  correct  foundation  garments  is 
further  emphasized  by  having  a  student  model  the  blouse 
and  skirt  she  has  made  with  and  without  the  proper  bra 
and  girdle. 

In  di.scussing  business-sponsored  teaching  aids.  Miss 
Heinzman  .said,  “From  business,  we  have  obtained  attractive 
booklets  and  interesting  information,  including  filmstrips, 
on  many  phases  of  good  grooming.  The  girls  especially  en¬ 
joyed  reading  and  discussing  the  Formfit  booklet  and  wall 
chart. 

Miss  Heinzman  u.sed  the  Formfit  filmstrip,  “Make  the 
Most  of  Your  Figure”— an  aid  to  understanding  the  selection 
and  fitting  of  bras  and  girdles  for  the  young  figure. 

The  success  of  her  good  grooming  classes  is  clearly  indi¬ 
cated  by  the  comments  of  students  after  seeing  and  discuss¬ 
ing  the  filmstrip. 

“One  of  the  reasons  1  don’t  wear  a  girdle  is  that  mine 
is  not  comfortable.  The  next  time  I  buy  one,  I  am  going  to 
have  it  fitted.” 

“I  always  thought  that  no  one  would  ever  get  me  into 
a  fitting  room  where  the  clerk  could  look  at  me,  but  1 
would  not  hesitate  to  have  my  foundation  fitted  now.” 

.After  viewing  the  filmstrip,  the  girls  are  eager  to  see  all 
types  of  under-fashions.  Miss  Heinzman  told  us.  She  went 
on  to  explain  that  the  usual  procedure  is  for  a  group  of  girls 
to  volunteer  to  arrange  an  exhibit  for  the  class.  “Through 
cooperation  of  one  of  the  leading  department  stores,  the 
class  is  able  to  borrow  all  types  and  styles  of  underfashions, 
so  the  exhibit  is  really  effective.” 

As  a  final  phase,  classes  discuss  the  care  of  foundation 
garments.  This  includes  all  the  up-to-date  information  on 
laundering  and  drying.  Proper  priKt’diires  are  demonstrated 
by  members  of  the  class. 

Evaluation  of  the  good  grooming  unit  is  based  on  the 
increase  in  the  number  of  girls  who  wear  correct  under¬ 
fashions,  their  improved  posture  when  sitting,  standing  or 
walking,  more  attractive  hair  styles,  appropriate  make-up, 
and  the  over-all  improvement  in  their  appearance. 
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Students  in  good  grooming  class  ore  taught 
that  selection  of  proper  foods  is  important. 


In  front  of  a  triple  mirror,  each  girl  has  her  figure 
checked  by  her  classmates  in  soecial  fioure  clinic. 


B>'  using  wall  charts,  cut-outs  and  other 
aids,  girls  test  hair  styles  and  ma«e-up. 


Students  give  class  demonstration  to  show  the 
points  to  remember  in  care  of  undergarments. 
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By  SAMUEL  T.  PRICE 


THK  tcxturiiip  of  filanieot  yarns  is  a  development  which 
o|H“ns  new  horizons  to  the  textile  industry.  Textured 
\arns  have  already  seen  marked  successes  in  such  knit- 
t«‘d  applications  as  hosiery,  underwear,  and  sweaters,  and 
.ire  ex|>ected  to  lx>  used  widely  in  both  woven  and  tricot 
f.ibrics.  In  the  latter  catepor\.  women’s  blouses  and  men’s 
shirts  ha\e  met  with  considerable  acoc^ptanct*. 

Textured  fil.unent  yarns  are  ctxitinuous  filament  yarns  in 
which  the  filaments  are  deliln'rateb  distorted  to  give  the 
\arn  increased  cover,  bulk,  stretch,  or  surface  effects  not 
ch.iracterislic  of  the  original  \arn.  In  continuous  filament 
varii,  the  filaments  lie  parallel  and  close  together  and  give  a 
siniMith.  slick  surface  to  a  fabric.  W  hen  this  yam  is  textured, 
the  filaments  are  crimj>ed.  coiled,  l(K)|)ed,  or  curled,  giving 
.1  fabric  a  softer,  dr\er,  bulkier  feel  and  increased  covering 
power,  \  et  maintaining  the  performance  features  of  continu¬ 
ous  filament  yams.  , 

There  are  currentb  four  basic  tyjH*s  of  textured  fikyment 
\arns:  twist  textured,  crimp  textured,  “knife  edge”  textured, 
.ind  l(K)p  textured.  The  first  type*— tw  ist  textured— is  made  by 
tw  isting  the  yarn,  heat-setting  the  tw  ist,  then  untw  isting.  This 
prixluces  a  coil-like  distortion  of  the  filaments.  The  trade¬ 
marks  for  these  yarns  include  llelanca,  Flttfton,  SufH’rloft, 
.nul  SouIhi. 

The  second  t\  pe— crimp  textured— is  prixluc-ed  bv  passing 
the  yarn  through  a  heated  stuffer  Ikix  and  distorting  the 
fil.nnents  into  a  saw-t(M)thed  pattern.  The  trademarks  for 
these  yarns  include  Kan-Lon  and  Tycora. 

The  third  tvpe— “knife  edge”  textured— is  made  by  pulling 
the  cx)ntinuous  filament  yarn  over  a  hot,  sharp  edge.  This 
prixedure  curls  the  filaments  in  much  the  Siime  way  that 
gift  package  ribbon  is  curled  by  running  it  over  the  sharp 
edge  of  a  pair  of  scissors.  Agi7on  is  the  trademark  for  xarns 
prixlnced  b>-  this  prixess. 

The  first  three  tyj'ies  of  processing  reejuire  a  heat  settable 
liase  earn  such  as  nylon  or  Dacron  polyester  fiber.  The  fourth 
t>pe— l<K)p  textured— can  succ-c*ssfully  be  performed  on  all 
t\pes  of  continuous  filament  yarns.  Lixip  texturing  is  done 
bv  blowing  lixrps  into  indisidual  filaments  along  the  yarn 
bundle.  The  du  Pont  registered  trademark  tor  yarns  pro¬ 
duced  b\  this  prcK'ess  is  Taslan. 

{Continticd  on  pofie  107) 
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Mr.  Price  is  in  the  new  pnxincts  proftram  of  the  textile  fibers 
department,  E.  1.  du  Pont  de  Seniours  6-  Co. 


Tycora  yarn 
overblouse 
by  Talbott. 


Helanca  yarn  sport  stockings;  Fun  'n  Fancy. 


New  concept  in  the  textile  industry 

Textured  Filament  YARNS 
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Take  the  problem 


\\ 


BY  STORM 


This  technique  will  produce  ideas  for  a 

better  interpretation  ot  your  program 


How  can  we  strengthen  public  confidence  in  home  eco¬ 
nomics?  Do  we  interpret  and  communicate  our  profes¬ 
sional  philosophy,  our  short-  and  long-range  goals,  our  needs, 
so  clearly  that  we  actually  build  better  public  relations  tor 
home  economics  education? 

These  questions  are  not  new  ones,  nor  are  they  limited 
to  any  one  particular  section  of  the  country.  Throughout  the 
nation,  home  economics  asscKiations  and  teachers  are  search¬ 
ing  for  a  program  of  action  to  earn  better  public  under¬ 
standing  and  aceeptance  for  our  profession. 

The  Association  of  Home  Economics  Teachers  of  .New 
York  City  is  aware  of  the  need  for  creating  l)etter  public 
relations  within  their  community  and  their  association. 
Realizing  that  group  participation  stimulates  creative  think¬ 
ing  they  investigated  “brainstorming,”  the  technique  in 
which  a  group  “storms”  a  problem.  It  accomplishes  three 
things:  It  helps  to  solve  problems,  involves  members  in 
group  participation,  and  adds  a  dynamic  force  to  meetings. 

Why  Brainstorming? 

This  method  of  applying  spontaneous  thinking  to  the 
solving  of  problems  has  proved  a  practical  and  workable 
way  tt)  produc'e  new  ideas.  It  telescopes  the  time  element 
and  enables  a  group  to  produc'e  many  ideas  in  a  very  short 
time.  Brainstorming  has  a  backlog  of  suc'cessful  case  his¬ 
tories.  Top  U.  S.  companies  u.se  it  to  uncover  a  gold  mine 
of  ideas.  It  is  used  by  the  Government,  by  the  .Armed 
Forces,  by  church  groups,  by  hospitals,  and  by  educators. 
It  is  simple  to  learn,  fun  to  do,  and  profitable  for  anyone 
building  up  an  idea  bank  of  possible  solutions  to  a  problem. 

Recently  a  workshop  was  held  at  the  University  of  Buffalo 
to  consider  “In  what  ways  can  American  history  be  taught 
more  creatively?'’  In  just  thirty  minutes,  five  sejwrate  groups 
of  twelve  teachers  brainstormed  different  phases  of  the 
problem.  In  thirty  minutes  these  sixty  teachers  produced 


over  500  ideas.  President  Harvey  M.  Rice  of  the  State 
University  of  New  York  College  for  Teachers  wrote  that 
“approximately  250  of  the  ideas  are  of  usable  qualitx,  and 
many  of  the  others  can  serve  as  helpful  stimulants  to  any 
teacher  who  wants  to  teach  more  creatively.” 

Where  Do  You  Start? 

Ch(K)se  one  of  your  problems  which  is  specific,  not  one 
which  is  overly  general.  The  problem  “How  can  a  home 
economics  teacher  sell  her  profession  to  her  public?”  is  too 
general  to  brainstorm  successfully.  The  .Association  of  Home 
Ec'onomics  Teachers  of  New  York  City  identifietl  their  pub¬ 
lics  specifically  and  attacked  the  problem  as  it  applies  to: 
students,  parents,  faculty,  principal,  grade  advisors  and 
guidant'e  personnel,  program  committees,  professional  or- 
ganiz;ttions,  supervisory  personnel,  c-ollege  students.  Each 
section  of  the  problem  was  treated  separately. 

(Continued  on  jMige  116) 
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Is  if  planned  fo  meet 
new  trends  in  family  living? 


Check  Up  on 


y 

^  A  Ai 


FAMILY  AREA  /vnoog 
IN  KITCHEN  e=: - - - 


1/  EEPIN'C  foods  classes  up-to-date  requires  a  continuous  evalua- 
'  '  tion  of  the  curriculum.  As  patterns  of  living  change,  we  must 
adapt  our  program  to  suit  the  needs  of  students.  Trends  can  be 
disctnered  b\  exploring  newspapers,  periodicals,  and  community 
resources. 

.\  foods  teacher  might  start  her  evaluation  by  asking  herself  these 
questions:  (1)  W’hat  are  the  present  trends?  (2)  What  implica¬ 
tions  do  these  trends  have  for  the  foods  curriculum?  (3)  How  can 
I  keep  my  curriculum  abreast  of  the  times  and  challenging  to  my 
students? 

The  Physical  Plant 

Trend:  In  many  homes  the  kitchen  includes  a  family  area.  Few 
new  homes  have  formal  dining  r(K)ms.  The  fireplace  and  television 
make  centers  tor  family  living  and  frequently  food  is  served  around 
them.  There  is  often  a  patio,  and  outdoor  cooking  and  eating  is  the 
rule  in  summer  weather. 

Much  drudgery  has  been  taken  out  of  the  kitchen.  Automatic 
appliances  take  the  guesswork  out  of  many  kitchen  skills.  Top 
burners  and  wall  ovens  permit  better  organization  of  work  areas. 
A  laundrs  unit  is  often  an  integral  part  of  the  kitchen. 

Application:  Fixxls  laboratories  must  be  as  homelike  as  possible 
if  there  is  to  be  the  proper  carryover  of  scliool  learnings  into  the 
home.  It  should  lie  possible  for  girls  to  work  in  convenient,  well 
equipped,  attractive  unit  kitchens.  They  should  have  opportunity 
to  learn  the  use  and  care  of  all  home  equipment. 

Many  eipiipment  companies  have  school  purcha.se  plans  whereby 
large  equipment  is  replaced  at  little  or  no  cost  when  new  models 
are  introduc-ed.  Small  equipment  can  be  purchased  at  special  dis¬ 
count.  Well  organized  field  trips  and  demonstrations  can  be  used 
to  supplement  experiences  in  the  .school  laboratory. 

Family-Centered  Curriculum 

Trend:  More  emphasis  is  being  placed  on  the  family-centered 
curriculum.  In  the  foods  class,  meals  are  prepared  in  relation  to 
lamiK  needs.  Experiences  are  provided  in  meal  planning,  analyzing 
fcMxls  c-osts,  marketing,  care,  and  storage  of  fcxxls. 

Application:  The  class  may  be  organized  in  family  groups  with 
each  girl  assuming  the  role  of  a  family  member.  This  provides 
experiences  in  group  living  and  the  division  of  responsibilities.  It 
plac^es  emphasis  on  family  relationships  and  provides  for  a  realistic 
approach  to  management  of  time,  money,  and  human  resources.  A 
study  of  the  families  represented  in  any  fcx)ds  class  will  reveal 
many  customs  regarding  fcxxl  preparation,  selection,  and  service. 
. . .  w:  itc  Hii  UKj'  '  HiM’I'  mi  miiHi'i  ii.iiinimimi>mi,mi.i;ii:iiiiiwrim:nii;iiiiiHHii(it!tiiiiiiiiiiuiiiiHiNiiiitiiimiiiiiiiiiiiiiittiniiiiiWH;iMiii<Mi'in '  <ii 

Mi-vs  Tucker  was  formerly  Constdtant  in  Home  Economics,  Topeka 
Ptihlic  Schools,  Topeka,  Kansas. 
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Your  Foods  Program 

By  KATHERINE  TUCKER 


In  the  family-centered  curriculum  ftxids  are  taught  on  a 
meal-planning  basis  with  emphasis  on  the  family  breakfast, 
lunch,  and  dinner.  Girls  will  enjoy  a  homelike  breakfast  pre- 
paretl  at  the  table  with  electrical  appliances.  Patio  cookery 
is  a  goinl  unit  to  capture  the  attention  of  the  student.  Tray 
meals  can  be  practiced  for  T\’  entertaining.  Broiler  and  oven 
meals  give  experience  in  using  erjuipment  and  are  tiine-and- 
lalmr  savers. 

Husband-Wife  Partnership 

Trend:  .Statistics  show  that  many  girls  are  married  within 
a  few  years  after  high  school  graduation,  and  continue  to 
work  after  marriage  to  supplement  the  family  income. 
.\partments  are  small  and  families  large.  W’e  are  moving  as 

s(K-iety  toward  less  emphasis  on  masculinity  and  feminin¬ 
ity.  This  enlarges  the  activities  of  lK)th  men  and  women. 
Men  help  with  the  meals,  care  of  the  home,  laundry,  and 
bain.  Women  don  H*iU>s,  wash  the  car,  work  in  the  garden, 
help  earn  the  living,  and  participate  in  many  activities 
formerly  reserved  for  men  of  the  family.  Division  of  labor 
is  to  met't  specific  needs  rather  than  to  follow  a  set  pattern 
of  respoiisibilits .  Thus,  every  asi^ect  of  family  living  be¬ 
comes  a  partnership  and  succession  of  shared  experiences. 

Applicaiion:  A  class  organi/aition  of  realistic  family 
groups  makes  {possible  experiences  in  democratic  home  liv¬ 
ing-sharing  respoiisib:liti«'s.  .ind  wcirking  cooperatively  for 
die  g(K)d  of  the  group. 

A  special  unit  might  lx*  “Gooking  for  Two."  This  would 
present  such  practical  problems  as  how  much  to  buy,  how¬ 
to  plan  for  varielc,  and  how  to  use  leftovers.  In  one  Mid¬ 
western  tow  n  there  is  a  "Couples  Class"  in  which  Ixiys  and 
girls  work  together  on  meal  preparation  and  serving.  They 
study  budgeting,  selection  of  inc'x|XMisive  clisbes  and  prepa¬ 
ration  of  simple  meals,  table  setting,  manners,  and  groom¬ 
ing.  This  is  a  recuguition  that  boys,  too,  are  homemakers. 
It  ind ‘cates  a  trend  tow  ard  the  lifelike  situation  of  mixed 
homcmaking  classes  for  boys  and  girls. 

New  Emnhasis  on  Management 

Trend:  Casual  family  living  and  work  outside  the  home 
make  homemaking  a  matter  of  management  activity. 

Applieation:  A  short  unit  on  kitchen  planning  provides 
a  good  experience  in  arranging  ecpiipment  tor  efficiency  and 
developing  proper  work  centers  in  relation  to  various  activi¬ 
ties.  Units  in  foods  classes  should  emphasize  managerial 
skills  and  the  necessity  to  use  the  famib’s  monec.  time, 
energy,  ecpiipment,  and  abilities  to  the  Ix'st  advantage. 

Work  simplification  methods  and  time-and-motion  studies 
should  lx*  applied  to  homemaking.  There  are  traffic  prob¬ 
lems  to  solve  and  areas  to  be  organized.  Sitting  while  work¬ 
ing.  eliminating'  waste  motions,  improving  routines,  using 


proi^er  tcxils,  and  planning  storage  areas  are  just  a  few  of 
the  practices  that  may  be  included. 

Nutrition  Is  Stressed 

Tretut:  Emphasis  on  gcxxl  standards  of  nutrition  achieved 
by  proper  f(X)d  selection,  meal  planning,  and  preparation. 

Application:  Optimal  nutrition  and  gcxxl  focxl  babits 
should  be  stressc*d  continually  in  the  fexids  classes.  It  is  not 
enough  just  to  talk  about  nutrition.  Recipes  must  be  found 
for  nutritious  fcxrds  which  not  only  satisfy  bcxlily  needs  but 
are  interesting  enough  to  lx?  accepted  by  teen-agers.  Low 
calorie  recipes,  health  drinks,  attractive  vegetable  dishes, 
recipes  that  include  milk,  and  recipes  rich  in  minerals  and 
vitamins  should  be  featured. 

With  fewer  fexxis  being  prepared  and  served  at  a  meal 
emphasis  must  be  on  nutritious,  palatable,  interesting  meals, 
perfectly  prepared  and  served,  .\ttitudes  toward  dieting  are 
particularly  important  in  the  teens.  Girls  in  fcx)ds  classes 
should  lx?  helped  to  develop  a  scientifically  cpiestioning 
mind  and  a  sane  attitude  toward  fad  dieting  and  fcxxl 
superstitions. 

Fcx)d  curriculums  are  being  influenced  by  conditions  in 
this  technological  world  and  an  age  of  speed.  Every  offering 
in  the  schcxil  curriculum  is  being  scrutinized  and  evaluated 
by  the  public  and  leading  educators.  We  are  challenged  to 
do  a  l)etter  job  than  in  the  past  and  to  gear  our  teaching 
to  .scientific  information.  The  imixirtance  of  family  meals 
to  a  .satisfying  and  happy  home  life  and  to  healthy  and  effi¬ 
cient  individuals  points  to  the  importance  of  fcxrds  instruc¬ 
tion.  The  greater  the  pressures,  the  more  is  physical  and 
mental  health  of  individuals  vital  to  national  well  Ix*ing. 

In  summary,  to  make  our  teaching  most  effective  we 
should ; 

1.  Consider  the  physical  plant  in  which  girls  work  and 
make  the  laboratory  homelike  and  attractive. 

2.  Provide  a  family-centered  curriculum. 

3.  Organize  the  class  into  family  groups  to  provide  for 
experiences  in  family  relationships  and  management  of 
time,  money,  and  human  resources. 

4.  Stress  gexx!  management  in  every  lesson. 

5.  .\ccept  and  evaluate  new  pnxlucts  and  methods; 
weigh  their  values  to  chcxise  those  which  lx*st  meet  the 
family’s  neetls  and  desires. 

6.  Select  topics  taught  in  the  curriculum  on  the  basis  of 
the  specific  iK*eds  and  customs  of  the  community.  Teacher- 
pupil  aiul  teacher-pupil-parent  planning  help  in  determining 
needs  and  in  setting  up  objectives. 

7.  Emphasize  high  standards  of  quality. 

8.  Stress  optimal  nutrition  through  emphasis  on  food 
\alues  and  projx'r  methods  of  food  selection,  storage,  and 
preparation. 
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THE  HISTORY  OF  MIXES 

Ten-Year  Success  Story 


Horatio  ALGER  himself  could  not  have  written  a 
more  fascinating  success  stor>’  than  the  real-life  adven¬ 
ture  of  mixes  in  the  past  ten  years.  Of  the  many  changes  in 
the  food  field  during  this  period,  the  increase  in  packaged 
mixes  and  their  use  have  been  most  amazing. 

In  1889,  the  first  commercial  mix  appeared  on  the  mar¬ 
ket— a  pancake  mix  combining  hard-wheat  flour  and  com 
flour  in  a  one-pound  package.  From  then  until  after  the 
outbreak  of  the  first  World  War  there  was  little  change  in 
the  mix  market.  .\t  that  time,  to  facilitate  the  feeding  of 
servicemen,  the  \N’ar  Department  with  industrial  food  pro¬ 
cessors  developed  prepared  mixes  with  simple  instmctions 
for  baking  them. 

More  than  forty  years  after  pancake  mix  appeared  on 
the  grocer’s  shelf,  two  new  mixes  were  introduced— cake  mix 
and  biscuit  mix.  In  October,  1931,  the  first  biscuit  mix  was 
tested  and  has  been  on  the  market  ever  since.  The  same  year 
the  first  cake  mix.  gingerbread,  was  introduced.  Nothing 
much  happened  after  that  until  World  War  II,  when  labor 
problems  and  food  distribution  problems  spurred  the  indus¬ 
trial  use  of  mixes.  The  homemaker  accepted  mixes  slowly 
until  wartime  living  made  its  impact.  Then  she  began  to 
use  mixes  in  a  big  way. 

Ever  since  then  the  growth  and  use  of  mixes  have  been 
sensational,  particularly  in  the  cake  mix  field.  .At  the  present 
time,  cake  mixes  represent  52.8  per  cent  of  the  total  mix 
market;  pancake  and  waffle  mixes.  18  per  cent,  biscuit 
mixes,  10.6  per  cent;  pie  crust,  5.7  per  cent;  cookies  4.7 
per  cent;  and  miscellaneous  mixes,  8.2  per  cent. 

The  great  variet\-  of  mixes  introduced  in  recent  >ears 
has  revolutionized  baking  habits.  .Angel  food  cakes  account 
for  14.5  per  cent  of  the  total  cake  mix  market.  This  is 
phenomenal,  since  before  the  advent  of  mixes  only  2  to  3 
per  cent  of  cakes  made  in  the  home  were  angel  food. 

In  1953  cake  mix  sales  were  seven  times  what  they  were 
in  1945.  and  by  1954  they  had  increased  to  eight  times. 
In  1950,  less  than  one-fourth  of  all  cakes  made  in  the  home 
were  made  from  mixes.  In  1957,  one-half  of  all  cakes  made 
in  the  home,  or  approximately  5'A  million,  were  made  from 
a  mix. 

There  are  a  numlier  of  reasons  for  this  sensational  rise 
in  their  popularity: 

1.  More  people:  There  has  been  a  2>*  million  increase 
in  population  since  1947. 

2.  More  money:  Personal  income  (after  taxes)  is  twice 
what  it  was  in  1932  and  almost  50  per  cent  higher  than  in 
1940.  This  increase  is  distributed  so  that  now  there  is  a 
much  larger  group  at  the  middle  income  level  than  before. 

Almost  15  per  cent  of  mixes  sold  today  are  angel  food 
cakes.  Before  the  mix  was  introduced,  only  2  to  3  per 
cent  of  cakes  made  by  homemakers  were  angel  food. 


3.  Migration  to  suburbs:  Packaged  foods  of  all  kinds  have 
increased  by  leaps  and  bounds  because  more  people  are 
selecting  more  of  their  own  purchases  in  fewer  store  trips 
per  week. 

4.  Working  women:  By  March.  1957,  more  than  12  mil¬ 
lion  married  women  were  working  outside  the  home.  E'er 
these  women  there  are  untold  advantages  in  using  mixes. 

5.  Women’s  new  home  life:  More  children  and  less  domes¬ 
tic  help  make  even  the  stay-at-home  wife  busier.  She  is  also 
playing  a  more  important  part  in  community  activities. 

6.  Quality:  People  are  willing  to  pay  for  convenience  if 
there  is  no  sacrifice  in  qualitv. 

Since  the  first  cake  mi.\es  appeared,  the  nuinlx'r  and  vari¬ 
ety  of  all  mixes  have  increased  by  leaps  and  bounds.  Butter 
type,  angel  food  cake  mixes,  yeast  bread  or  hot  roll  mi.xes, 
pie  cnist,  cookie,  frosting,  cream  puff,  and  muffin  mixes  are 
just  a  few  of  the  increasing  number  of  convenience  products. 

The  stor>’  behind  the  development  and  marketing  of  every 
mix  differs.  .\t  General  Mills,  before  a  Betty  Crocker  mix  is 
offered  to  the  homemakers  of  .\merica,  it  has  to  answer  the 
following  questions: 

1.  Is  is  a  popular  type  of  cake? 

2.  Is  it  easily  prepared— a  time  saver? 

3.  Does  it  provide  a  convenience?  ( One  w  hich  the  woman 
is  not  likely  to  have  at  home  or  w  hich  can  lx*  obtained  on!\ 
by  using  this  prtxluct.) 

4.  Does  it  cost  about  the  same  as  homemade? 

5.  Is  it  as  good  as  (or  better  than)  homemade? 

Research  panels  skilled  in  evaluating  flavors  and  aromas 

determine  whether  differences  in  flavor,  eating  quality,  or 
(Continued  on  page  160) 
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Butterfly  shape  it  achieved  when  two  Betty  Crocker  cake  mix  Bits  of  bacon,  oni  n,  cheese,  or  garlic  salt  may  be  added  to 

layers  are  cut  in  half  and  placed  with  rounded  edges  together.  Aunt  Jemima's  Yellow  Corn  Bread  Easy  Mix  just  before  baking. 


PLAIN,  fancy,  or  festive  cakes  may  all  be  made  from 
mixes.  N’ariety  is  achieved  by  simple  changes  in  the 
shape,  frosting,  or  filling.  With  an  individual  touch  here  and 
there,  the  cake  mix  l)ect)mes  the  homemaker’s  creation  and  a 
family  specialty. 

Of  course,  directions  for  mixing  and  baking  must  Ix'  fol¬ 
lowed  for  the  lx?st  results.  .\t  mixing  time,  nuts,  fruits,  choco¬ 
late  piec-es,  or  fcxx!  coloring  may  lx*  added  without  altering 
the  basic  proportions  of  the  mix.  A  different  shaped  pan 
ma\  l>e  used  as  long  as  it  is  filled  to  the  proper  depth  and 
the  baking  time  adjusted. 

Many  variations  are  possible  after  the  cake  is  baked.  One 
of  the  nicest  is  a  broiled  frosting  or  meringue  topping.  This 
is  applied  before  the  cake  is  allowed  to  c«m)1.  The  frosting 
or  meringue  is  spread  on  and  the  cake  returned  to  the  oven 
for  10  or  15  minutes  until  the  topping  is  br»)\\ned. 

.\n  angel  cake  is  particularly  apiH*aling  when  the  center  is 
filled  with  whipped  cream  and  fniit.  Or  the  c.ike  ma\  be 
sliced  into  lasers  and  filled  with  fluffy  frosting.  cluxolate 
or  white  cake  takes  on  new  meaning  when  the  last'rs  are 
filled  with  vanilla  pudding  and  the  top  spread  w  ith  clux-olate 
glaze  for  a  Boston  Cream  Pie. 

Guy  ix'tit  fours  and  decorative  cake  srpiares  are  m.ule  b\ 
baking  the  mix  in  an  oblong  pan  and  cutting  the  cake  into 
any  desired  shapes.  Decorated  with  tinted  frosting,  bits  of 
candy  or  fruit,  these  make  fine  party  fare. 

One  box  of  mix  \  ields  alxjut  two  dozen  cup  cakes.  The 
batter  may  lx*  divided  into  three  parts  and  each  tinted  a  dif¬ 
ferent  ct)lor.  Or  two  colors  may  be  swirled  together  for  a 
marbled  effect. 

(Continued  oti  [>age  160) 


Crispy  frosting  of  Baker's  Angel  Flake  coconut  and  honey  is 
spread  on  just-done  orange  coconut  cake  and  baked  15  min. 


B'^ston  cream  pie  is  made  with  Pillsbury's  Loaf-size  cake  mix 
baked  in  pie  pan,  split,  and  filled  with  cold  vanilla  pudding. 
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Quality  Teaching 

in  a  single  period  foods  class 

A  demonstration  reported  by  EVELYN  CRAIG 


At  a  recent  Teachers'  Institute  held  in  New  Jersey  a 
lesson  for  a  40-minute  class  was  presented  to  illustrate 
the  breadth  of  program  and  variety  of  techniques  possible 
in  a  single-period  class.  Planned  as  a  review  at  the  end  of  a 
unit,  the  lesson  featured  home  canning  methods.  More  than 
a  food  preparation  demonstration,  it  illustrated  the  following 
points; 

I.  Content 
Nutrition 

Food  Preservation 

V'arietv-  of  uses  for  local  or  home-grown  foods 
Correct  form  for  writing  recipes  and  menus 
Economy  of  preserving  and  using  home-grown  or  local 
foods 

Actual  cost  of  food  prepared 
Time  management 

Attractive  and  suitable  service  (dishes,  linens,  etc.) 


Standards  for  evaluation  of  food  preparation,  suitable 
dress,  good  work  habits,  and  meal  planning  by  use  of 
of  score  card 
II.  Learning  Experiences 

Reading  and  .study  to  prepare  for  pupil  presentation 

Demonstration 

Organization  of  material 

Analysis  and  summary  of  preceding  lessons  in  the  unit 
Preparation  of  lesson— introduction  and  summar>- 
Preparation  of  good  illustrative  material 
Foot!  Preparation— Canned  peaches  and  tomatoes 
Dishes  using  canned  peaches  and  tomatoes 
Menu  Planning 

Recipe  Writing— Distribution  of  recipes 
Integration  with  club  programs— this  unit  gave  prepara¬ 
tion  for  participation  in  State  FH.\  Scholarship  Project 
As  an  introduction,  a  student  briefly  described  the  agri- 
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cultural  assets  of  the  State  of  New  Jersey.  She  reported  that 
the  Garden  State  has  25,000  fanns  producing  over  60  types 
of  fruits  and  vegetables— the  tomato  being  one  of  the  most 
important  crops.  Since  the  economic  stability  of  the  state 
rests  upon  the  consumption  of  its  products,  the  residents, 
including  students,  can  help  to  create  a  demand  for  this 
pnxluct  by  utilizing  it  in  every  way  possible. 

The  demonstration  was  presented  by  students  of  the  New 
Brunswick  Senior  High  School  fo<xls  class.  Participants  were 
Judy  Toth.  Nancy  Baylis,  Barbara  Smith,  and  Mildred 
Doosev. 

Judy:  Hello,  Nancy  and  Mildred.  Welcome  to  our  demon¬ 
stration  dress  rehearsal.  ,\s  individual  projects  in  our  fo<xls 
class,  each  two  students  select  subject  matter  on  which  they 
would  like  to  do  further  research.  Then  they  prepare  a  dem¬ 
onstration  to  give  the  class.  Barbara  and  I  chose  canning. 
You  see,  we  believe  in  using  our  backyard  tomato  crop  to 
best  advantage. 

B.\rb.\r.\:  Mildred,  you’ve  done  4-H  demonstration  work 
in  your  cooking  club.  Would  you  go  over  the  points  on  your 
score  card  for  a  good  demonstration? 

Mildred:  I’d  be  glad  to.  There  are  five  basic  rules. 

Personal  appearance  comes  first.  A  demonstration  is  a  sell¬ 
ing  job.  Much  deiiends  on  the  girl  giving  it. 

Second,  cultivate  efficient  work  habits.  Be  safe,  not  sorry. 

Third,  use  the  right  equipment  for  the  project  you  select. 

Fourth,  know  the  whys  behind  the  cookeiy  techniques 
you  use. 

Last,  use  a  score  card  to  evaluate  the  finished  product. 

Ti.T)Y:  What  noints  do  you  emphasize  under  good  personal 
appearance,  Mildred? 

Mildred:  Do  you  dress  appropriately  for  the  job?  Wear  a 
short  sleeved  wash  dress  with  a  pocket  for  a  handkerchieP 
Do  you  wear  low  heels  and  hose?  Do  vou  arrange  vour  hair 
neatlv  and  securelv.  then  keen  vonr  hands  awav  from  it? 
.\re  vour  hands  and  nails  well-scmbbed?  Do  you  leave  the 
bangle  bracelets  in  the  jeweliy  box? 

Judy:  Rieht.  Now  let’s  consider  efficient  work  habits. 
Nancv.  vou’re  em»;u»ed,  and  as  a  prospective  homemaker 
you  realize  work  h:>btts  can  do  a  lot  to  make  cooking  a  real 
pleasure  i*istead  of  thre<*-meal.s-a-dav  dnidperx'.  Your  bonus 
comes  in  the  pleasure  vou  take  in  doing  a  job  well.  Here  are 
the  work  habits  we  consider  a  must. 

First,  read  your  recipe  and  plan  your  direction  of  work. 

Second  nre-position  all  uigredients  and  eauioment. 

Tliird.  kt'ep  vonr  work  table  and  range  orderlv  and  clean. 

Fourth,  u.se  different  spoons  for  tasting  and  stirring. 

Fifth,  use  pot  holders,  not  towels,  for  hot  dishes. 

B\rb\ra-  We  follow  safetv-first  habits  in  our  canning 
techniques  also.  Rememl>er  to  work  carefullv.  Hot  water,  hot 
fruits,  hot  svrups.  and  utensils  can  cause  bad  bums. 

Work  with  small  quantities  of  fniits. 

Use  a  gootl  jar  lifter  which  will  grip  the  jar  securely.  Then 
when  vou  remove  the  jars  from  hot  water  to  a  trav  or  table, 
grip  the  jar  with  a  jar  lifter  in  one  hand.  With  the  other, 
using  a  pot  holder,  steady  the  jar  from  the  bottom  to  help 
jrrevent  it  from  falling.  Use  firm.  dr>-  pot  holders. 

Tip  the  canner  cover  away  from  you  when  lifting  it  from 
the  canner.  This  prevents  steam  coming  up  on  the  face  or 
arms. 

. . . . 

Miss  Crnict  is  n  home  economics  teacher  at  Sew  Brunswick 
Senior  Hieh  School.  Sew  Brunswick,  Sew  Jersey. 
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Avoid  sudden  changes  in  temperature  with  glass  jars.  Set 
them  on  wood  or  cloth  to  cool,  with  a  space  between  jars, 
away  from  drafts. 

Judy:  That  brings  us  to  the  right  equipment  for  the  project 
selected.  I  have  a  diagram  here  of  the  equipment  lined  up 
in  the  order  in  which  I  will  use  it  for  my  canning: 


wire  basket,  with  tomatoes 
kettle 

paring  knife 
canner  rack,  canner 
quart  jar,  tablespoon 
funnel 

(piart  measure 

custard  cup 


measuring  spoons 
paper  napkins 
spatula 

lid  and  screw  band 

holder 

tongs 

bread  board 
with  salt 


Now  the  methixl  for  water  bath  canning.  We  want  no  jars 
with  evidence  of  spoilage  on  the  shelf,  so  these  points  are 
most  important. 

Use  only  jars  free  from  cracks  and  nicks. 

Wash  jars  in  hot,  soapy  water  and  rinse  in  clear,  hot  water. 

Pick  out  and  use  only  firm,  ripe  tomatoes. 

Wash  tomatoes  clean.  Place  in  colander  and  dip  in  Ixiiling 
water  for  about  one  minute.  Plunge  immediately  in  cold 
water  and  with  sharp  paring  knife,  cut  out  stem  ends.  Skins 
slip  off  easily. 

Cut  tomatoes  in  quarters  and  heat  these  in  their  own  juice. 
This  helps  to  shrink  them.  Also  more  tomatoes  are  packed 
per  jar. 

Remove  and  pack  tomatoes  in  jars. 

.\dd  one  tablespixm  salt  to  each  quart. 

Work  out  air  bubbles  with  a  spatula. 

Wipe  all  fixxl  away  from  the  rim  of  the  jar. 

Dip  lids  in  boiling  water.  Place  carefully  on  jar.  .\dd  ring. 

Place  each  jar  on  rack  in  water  bath,  .^dd  enough  water 
to  cover  jar  one  to  two  inches. 

Put  on  canner  lid.  Start  counting  time  when  water  boils 
briskly.  Process  15  minutes. 

Remove  jars  at  end  of  prcx?essing  time.  Complete  sealing 
if  necessary. 

Cool  jars  for  24  hours  on  racks  away  from  drafts. 

Wipe  jars;  lalx*l;  store  in  cool  place,  away  from  drafts. 

Barbara:  Now  it’s  Mildred’s  turn  to  give  us  the  score 
card  for  canned  hxxls. 

.Mildred:  These  are  the  points  listed  on  the  4-H  score 
card. 


PnKluct 

60  points 

.\rrangement 

Uniformity  of  size  and  shape 
Condition  and  color 

Liquid 

30  points 

Natural  color 

Fullness  of  pack  or  proportion  ol 
li(]uid  to  pnxluct 

Jar 

10  points 

Neatness 

Label 


.\ny  jar  that  shows  evidence  of  spoilage  is  eliminated.  Here 
is  the  check  list  on  the  jar. 

Is  the  jar  clean,  free  from  flaws,  and  a  recommended  jar? 

.•\re  the  rings  l<K)sened  or  removed,  if  lids  on  canning  jar 
are  the  two-piec'e  tx  pe? 

Is  the  jar  projx*rly  sealed? 

Is  the  jar  a  full  pack  with  goixl  proportion  of  solid  to 
liquid? 

(Continued  on  page  104) 
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SMALL  APPLIANCES 


Cuf  the  cost  of  teaching  controlled  cookery 
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By  FLORENCE  STASSEN 

During  a  rec'ent  conversation,  the  supervisor  of  home 
economics  tor  a  large  cit\  told  us  that  her  schools  were 
“going  electric.”  Our  immediate  thought  was  of  a  ctimplete 
renovation  and  the  installation  of  major  electrical  equipment. 
But  no,  these  city  schiKils  are  starting  their  moderniziition 
programs  b\  supph  ing  a  variety  of  small  equipment  tor  stu¬ 
dent  use. 

This  indicates  an  iniixirtant  trend.  More  and  more  schools 
are  teaching  students  alxnit  controlled  ctwkery  through  the 
list*  ot  portable  eltvtrical  appliances.  Throughout  the  nation, 
this  type  ot  ecpupment  seems  to  be  the  answer  to  Jarge  classes 
and  limited  budgets.  Portable  appliances  are  used  to  supple¬ 
ment  existing  major  equipment  and  to  provide  new  experi- 
enc-es  in  tfxnl  preparation. 

Importance  of  Small  Appliances 

It  is  the  aim  ot  every  homeinaking  teacher  to  provide  expe¬ 
riences  that  will  Ik-  usetul  to  students  in  their  homes.  For 
teaching  skills,  the  department  should  be  as  homelike  as 
possible.  Top  level  methods  of  food  preparation  and  home 
care  should  be  taught  so  that  girls  \\  ill  Ix'  able  to  establish 
their  own  high  standards  of  skills  at  home. 

Keeping  lalxmitorj  equipment  up  to  date  is  often  impos¬ 
sible  due  to  rapidly  changing  st\  les  in  major  applianc-es  and 
interior  decoration.  Unless  eriuipment  appropriations  are  verx’ 
generous  schools  have  to  work  with  the  material  at  hand  or 
supplement  it  in  some  way. 

Fortunately  the  low  price  ot  small  electrical  appliances 
solves  the  problem  ot  limited  and  outnKxled  equipment. 
Giving  students  experiences  w  ith  the  use  ot  electric  fr\  pans. 


saucepans,  rotisseries,  roaster  ovens,  pressure  ccxrkers,  grid 
dies,  blenders,  mixers.  tHrlfeemakers,  and  toasters  is  in  keep 
ing  with  mmlern  teaching  methods.  .Alter  learning  how  to 
use  this  equipment  in  school,  students  will  lx*  able  to  select, 
use,  and  care  tor  their  ow  n  applianct's  properb . 

Types  of  Equipment 

.Alter  the  proper  authorities  have  lx*en  convinced  ot  the 
need  for  portable  appliances  in  the  department,  the  erjuip- 
ment  must  lx*  selected.  To  determine  the  t\  pe  and  quantits 
needed,  a  caretnl  study  of  the  existing  erjuipment  should  be 
made  in  relation  to  the  curriculum  and  numlx*r  of  students 
served.  It  these  first  purchases  are  experimental,  then  a.rep- 
re.sentative  selection  should  lx‘  maile. 

There  are  alxmt  20  kinds  bt  portable  appli.mces  on  the 
market  and  many  variations  of  each  t\iX“.  .Newest  are  the 
completely  immersible  nxxlels  w  Inch  have  remov.ible  thermo¬ 
static  controls  and  sealed  units.  These  prixluets  include  frv- 
pans.  sauc'epans.  griddles,  and  c'oHeem.ikers.  but  not  all 
mrxlels  are  immersible.  Thost>  without  sealed  units  aiul 
removable  controls  should  lx*  washed  vv  ith  sudsv  water  aiul 
rinstxl,  but  never  plaeetl  in  water.  If  tlu'  electrical  unit  gets 
wet.  the  appliance  should  lx‘  allow  txl  to  ilrv  for  several  dav  s 
lx*tore  re-use.  Even  then,  the  unit  mav  have  lx*en  damaged 
bv  water.  Other  nxxlels  have  thermostatic  controls  mounted 
at  the  end  of  the  handle.  These  can  lx*  immersed  up  to  the 
handle  for  thorough  washing. 

■Although  immersible  nxxlels  have  manv  advantages.  ct‘r- 
tain  procedures  must  lx*  followed  to  insure  absolute  safety  in 
use.  The  wntrol.  commonly  called  tlx*  prolx*.  should  lx* 


ll 


rt^ 


PHE  TEACHER  EDITION  OF  CO-ED 


PHE  81 


inserted  in  the  appliance  and  then  the  plug  placed  in  the 
outlet,  .\fter  use,  the  plug  should  be  disconnected  first  and 
then  the  probe  removed. 

Here  are  brief  descriptions  of  versatile  appliances  on  the 
market : 

Blenders:  Many  brands  are  available  in  colors,  chrome, 
copper,  and  brass.  One  manufacturer  offers  a  stainless  steel 
container,  others  have  glass  containers.  Blenders  will  blend, 
liquify,  shred,  chop,  or  puree  foods.  This  is  done  by  cutting 
blades  which  revolve  rapidly.  High  and  low  speeds  are  avail¬ 
able  on  most  models. 

Coffeemakers.  One  or  two  models  have  sealed  units  so 
that  they  can  be  washed  in  the  dishpan.  Others  must  be 
cleaned  by  rinsing.  The  percolator  method  is  the  most  popu¬ 
lar;  a  few  are  of  the  vacuum  type.  They  make  from  two  to 
nine  cups  in  10-15  minutes  and  keep  coffee  at  st*rving  tem- 
j>erature  after  brewing.  Many  shapes  and  colors  are  available. 

Fr>ers;  These  were  among  the  first  tempt'rature-con- 
trolled  cooking  appliances  to  l)e  introduced.  They  have  large 
capacity  and  are  useful  for  deep  frying,  stewing,  braising, 
and  steaming.  .■Ml  are  eipiipped  with  covers  and  side  han¬ 
dles.  Similar  models  are  called  Dutch  ovens  by  some  manu¬ 
facturers. 

Frypans:  There  are  round  and  rectangular  slia|>es  in  all 
sizes.  Some  have  removable  controls;  others  do  not.  Most 
have  vented  iids.  The  fry  pan  is  a  versatile  appliance  that 


can  be  u.sed  for  frying,  deep  frying,  sauteing,  pan  broiling, 
simmering,  braising,  and  baking. 

Griddles;  Many  shapes  and  sizes  are  made.  Newest  are 
large  enough  to  cook  six  to  eight  pancakes.  Thermostatic  con¬ 
trols  provide  accurate  cooking  temperatures  from  425®  F. 
for  steaks  to  220®  F.  for  keeping  foods  warm.  Those  with 
removable  controls  can  be  washed  in  the  dishw-asher  or  dish- 
pan. 

■Mixers:  Standard  and  hand  mixers  are  offered  in  many 
styles.  Standard  mixers  are  equipped  with  a  stand  and  two 
bowls  and  a  fruit  juicer.  Hand  mixers  will  do  a  satisfactory 
job  on  all  but  the  heaviest  batters.  Some  have  detachable 
cords  and  can  be  hung  on  a  wall  bracket  for  storage.  Hand 
mixers  have  from  one  to  five  speeds  while  standard  mixers 
have  a  range  of  ten  speeds. 

Pressuie  Cookers:  Several  are  on  the  market  in  different 
sizes.  They  have  automatic  thermostats,  5,  10,  and  15  lb. 
pressure,  and  automatic  air  vents.  Pot  w  atching  is  not  neces¬ 
sary  sifice  the  thermostat  cuts  back  the  heat  when  neces.sary 
and  pressure  is  automatically  vented.  Timing  must  be  done 
by  the  user  and  the  pan  is  cooled  by  holding  under  running 
water. 

Saucepans:  These  are  a  new  addition  to  the  fiekl.  .Most 
have  removable  controls  for  easy  washability .  Excellent  for 
cixiking  such  foixls  as  custards,  sauces.  ■:id  candies  where 
(Continued  on  /)«ge  lOS) 
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As  you  guide  students 
toward  good  eating  habits, 
you  may  neglect 
your  own  needs. 

Your  frank  answers 
to  the  questions 
in  this  article 
may  surprise  you. 


DO  YOU 
PRACTICE 
GOOD 


NUTRITION? 


Home  economists  have  long  been  alerted  to  the  spe¬ 
cial  nutritional  needs  ol  the  teen-agers  in  their  classes. 
We  have  all  been  impressed  with  the  need  tor  teaching  our 
girls  the  importance  ot  adequate  breaktasts,  and  seeing  that 
they  make  wise  selections  from  the  school  lunch  menus.  We 
know  that  they  must  get  enough  nourishing  food  to  provide 
lor  their  rapid  growth  and  development  during  adolescence, 
and  to  furnish  the  energ\  needed  for  their  many  sports  and 
other  activities. 

We  know  that,  following  the  current  trend,  many  ot  them 
will  probably  marry  and  become  mothers  in  their  early 
twenties.  Therefore  they  should  be  storing  up  nutritional 
reserves  against  the  time  when  they  will  need  such  a  sur- 


By  IVA  BENNETT 

plus  for  the  period  of  pregnancy  and  lactation.  The  type  of 
foods  eaten  while  they  are  in  high  school  is  very  important, 
not  only  for  their  present  health  but  for  later  demands.  We 
stress  the  importance  ot  eating  adequate  amounts  of  the 
protective  foods  each  day,  and  warn  them  that  dieting  to 
wear  a  size  seven  or  nine  dress  may  be  dangerous. 

We  are  careful,  too,  to  give  them  the  rea.sons  for  the  right 
choice  ot  foods— explaining  that  if  the  foods  eaten  daily  are 
not  sufficient  in  calories  to  satisfy  their  energy  demands, 
the  protein  from  these  foods  will  be  used  tor  fuel  or  energy, 
and  that  this  robs  the  muscles  and  other  tissues  ot  their  full 
protein  quota.  We  call  attention  to  the  fact  that  a  diet  which 
may  appear  to  include  ample  ftHKl  can  yet  be  woefully 
inadequate  nutrition-wise.  It  may,  tor  e.\ample,  lack  thia¬ 
mine  or  vitamin  B,— a  shortage  which  often  cKCtirs  when 
bread  and  cereals  are  omitted  from  the  diet.  .Many  teen-age 
girls  eliminate  bread  and  cereal  entirely  in  an  effort  to  keep 
slim,  and  we  point  out  to  them  how  unwise  this  is. 

But  in  the  effort  to  protect  these  young  fieople  from 
the  dangers  of  malnutrition,  do  we  perhaps  neglect  our  own 
diet?  Let’s  kxik  at  ourselves  objectively,  without  minimizing 
or  condoning  what  we  see.  1  suggest  that  you  ask  yourself 
these  questions: 

Can  1  wear  clothes  in  my  correct  size  uitliout  expensive 
alterations?  Have  I  enough  natural  fat  padding  to  provide 
curves  in  the  right  places,  without  making  me  overweight? 

On  the  other  hand,  have  1  been  ex|)eriinenting  with  fad 
diets?  Have  they  made  me  over-thin?  D<h‘s  my  face  have 
a  strained  expression?  Do  1  often  fet*I  that  I  lack  energy  to 
carry  my  work  load? 

Pleased  with  your  answers?  If  not.  let  me  follow  them 
up  with  a  few  others. 

Have  you  put  the  spotlight  on  your  own  fo<xl  selections 
recently?  It's  time  to  do  that  right  now,  and  check  up  on 
your  own  personal  nutrition.  Keep  track  of  everything  you 
eat  and  drink  for  two  or  three  days.  How  well  balanced 
have  the  menus  been?  .\re  the\  representative  of  your  usual 
diet? 

W'hat  food  patterns  do  you  follow?  M’ill  the  foods  you 
ch(K)se  regularly  help  to  give  you  a  better  figure?  You  know 
that  if  your  diet  contains  t(X)  many  fat-rich  fixxls,  vou  can 
expect  to  see  your  weight  increase.  .\s  Dr.  Norman  Jolliffe* 
points  out: 

“A  calorie  is  the  unit  of  heat— a  definite  amount  ot  heat 
just  as  an  inch  is  a  definite  amount  of  length,  or  a  pound 
is  a  definite  amount  of  weight— that  is  reipiired  to  rai.se  the 
temiH*rature  of  1  pint  of  water  8  degrees  Fahrenheit.  That 
is  a  lot  of  heat.  For  example,  there  is  enough  heat  released 
in  the  burning  of  a  level  tablespcMinful  ot  butter  to  bring 
2h  pints  of  room-temperature  water  to  a  lioil.” 

.\11  foods  have  calories,  but  the  amounts  differ  with  the 
various  ty^ies  of  foods.  One  gram  of  fat  has  more  than  twice 
the  calorie  content  of  one  gram  ot  either  protein  or  carbo- 
ry'drate  food.  Therefore,  foods  rich  in  fat  are  high  in  calories. 

Probably  you  think  you  are  eating  the  foods  you  like 
best,  and  for  that  reason  resist  any  change.  But  actually,  we 
(Continued  on  /Mge  115) 
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Mrs.  Bennett  is  a  nutritionist.  Bureau  ot  Sutrition,  \eu 
York  City  Department  of  Health,  and  nutrition  consultant 
on  Practical’s  staff. 


PHE  TEACHER  EDITION  OF  CO-ED 


4 


routine  for  a  neater,  sweeter  you! 


ARRID 


Those  Finishing  Touches  ma 

first  impressions!  Hands  should  h 
smooth,  nails  evenly  trimmed  « 
And  no  hangnails,  please !  If  you 
make  sure  it’s  all  on,  or  all  off.  Ke 
shining  with  a  weekly  shampoo.  1 
sparingly  — and  put  it  on  fresh 
Touchups  never  look  quite  right. 
Neat  Trick:  Smooth  lotion  on  hi 
heels  to  keep  you  satin  smooth  a 


The  Well'Scrubbed  Look  doesn’t  just 
come  from  wishing!  Fill  your  tub  or  run  your 
shower  with  warm  water.  Grab  yourself  a 
nice  rough  washcloth.  Then  lather  yourself 
generously  from  head  to  toe  with  scented 
soap.  While  still  soapy,  use  a  pumice  stone 
to  soften  rough  heels,  elbows,  calluses.  Rinse, 
and  you  emerge  a  fresh,  clean,  sweet  you ! 
Neat  Trick:  Sweeten  your  bath  with  a  few 
drops  of  your  favorite  cologne. 


Drying  Off  Can  Be  Fun  if  you 

game!  Wrap  yourself  in  a  luxuri: 
terry  cloth  towel  that  blots  up  e^ 
drop  of  water.  Pat  yourself  briskly 
begin  to  tingle  all  over  with  that  w 
“Great-to-be-Alive”  feeling.  As  a  I 
splash  yourself  with  cool,  refresh! 
from  head  to  toe. 

Neat  Trick:  When  dry,  puff  or 
body  powder.  Clothes  will  slide  o 


Be  Dainty  From  The  Skin  Out.  You  may 

think  that  no  one  knows  what  goes  on  under 
your  pretty  dresses  —  but,  the  undercover 
story  is  of  vital  importance.  To  be  your  dain¬ 
tiest  on  every  occasion,  make  a  clean  start 
each  day  with  sparkling  fresh  lingerie,  ho¬ 
siery  and  bright  cotton  gloves.  You’ll  feel  so 
much  better  when  you  do ! 

Neat  Trick:  A  sachet,  or  cake  of  scented 
soap  keeps  your  dainties  sweet  and  fragrant. 


WHAT  YOUIX  NEED: 
Stock  up  on  g 

p  drip*and-dry  daintiot; 
tocks,  undorwoar,  glevot 
It  mokos  lifo  aetiori 


DON'T  BE  HALF  SAFE!  BE  COMPLETELY 


f!  muT  Yo<ru  wo.  d 

Scontod  seep 

SF "  Fwmico  9tom  ,  >  g'. 

Ctoen  rough  woslicioth  '.r 
tedi  oil  or  bwbMo*  t 


-  J 


CmI,  ItmIi  c*io9iM 


.  make  the  best 
uld  be  kept  satin 
led  and  shaped, 
you  wear  polish, 
r.  Keep  your  hair 
K)o.  Use  makeup 
resh  each  time, 
ght. 

)n  hands,  elbows, 
}th  aU  over. 


f  you  make  it  a 
uxunantly  thick 
up  every  single 
riskly  and  you’ll 
hat  wide-awake, 
As  a  final  touch, 
freshing  cologne 

jff  on  clouds  of 
fide  on  so  easily. 


Stay  As  Sweet  As  You  Are  with  a  cream 
deodorant  that  works  deep  in  the  pores  where 
perspiration  and  odor  start.  For  lively,  active 
girls  like  yourself  arrid  cream  Deodorant 
belongs  at  the  head  of  the  class.  For  when 
you  rub  ARRID  in,  you  rub  in  the  magical  new 
ingredient,  Perstop*,  that  stops  perspiration 
stains  and  odor. 

Neat  Trick:  On  hot  days,  rub  arrid  on  the 
soles  of  feet  to  protect  shoes  and  stockings. 


Guard  against  both  kinds  of  perspiration 


•  DATES: 


•  EXAMS: 


•  SPORTS: 


•  FITTINGS: 


Most  smart  girls  know  there  are  two  kinds  of 
perspiration,  physical  and  “emotional.”  Physi¬ 
cal  perspiration  comes  from  work  and  exer¬ 
cise;  “emotional.”  from  excitement  or  tension. 
Yes,  even  in  a  tender  moment  with  that  special 
“date”  a  sudden  gush  of  “emotional”  perspir¬ 
ation  can  embarrass  you  —  ruin  your  pretty 
dress.  Used  daily,  ARRID  CREAM  Deodorant 
with  Perstop*  protects  you  against  both  kinds 
of  perspiration. 

When  you’re  nervous  and  anxious,  your  glands 
work  extra  hard,  producing  a  betraying  flow 
of  “emotional”  perspiration.  Roll-ons  and 
sprays  are  easily  washed  away  by  perspira¬ 
tion.  But,  because  arrid  contains  the  amaz¬ 
ing  ingredient  Perstop,  it  works  deep  in  the 
pores  to  stop  perspiration  stains  and  odor. 

When  you’re  playing  hard,  naturally  you’ll  get 
overheated  and  perspire.  But  why  be  offen¬ 
sive?  ARRID  CREAM  Deodorant  keeps  you  safe. 
The  longer  it’s  on  . . .  the  better  it  protects. 
That's  because  arrid’s  effectiveness  increases 
hour  after  hour.  Yes,  hours  later  — when  you 
need  protection  most— you  are  actually  3  times 
safer  from  perspiration  stains  and  odor. 

If  you  don’t  use  a  de{>endable  deodorant  you’ll 
make  life  miserable  for  your  teacher,  tailor, 
or  anyone  close  to  you.  Doctors  have  proved 
ARRID  CREAM  Deodorant  is  1  Va  times  as  effec¬ 
tive  as  all  other  leading  deodorants  tested. 
Remember- nothing  protects  you  like  a  cream 
—  and  no  cream  protects  like  ARRID  CREAM 
Deodorant  with  Perstop. 


:  *C«rter  Products  Trademark  tor  sulfonated  hydrocarhort  surfaclartts 


WHAT  YOUOl  HIED: 

Hand  lotion 

t 

Emory  boord 
Orango  ttkk 
Shampoo  ^  i 
Erooh  powdorpvff 


WHAT  YOttUK 
iar  of  Arrid— 
Amorka's  fargoot 
•oiling  doodotant 


;LY  SAFE!  USE  ARRID  TO  BE  SURE.  434p<-.o. 


ARRID 


She  may  want  to  look  like  one,  but  she’s  not  a  doll.  She’s  human.  < 

If  she’s  human  she  perspires.  Nobody  believed  today  that  nice  girls  to  i 

don’t  sweat.  It’s  merely  that  lovely  girls  try  to  look  as  if  they  don’t.  tur 

This  business  of  perspiration  is  a  personal  problem  in  classrooms.  an( 

on  campus,  at  school  dances.  It  crops  up  unpleasantly  during  fittings  1 

in  clothing  classes.  .  'vi 

Much  perspiration  is  inoffensive,  evaporating  immediately  so  that  it 
is  invisible.  It  is  the  specialized  type  that  makes  trouble.  This  is  the  It 

kind  that  occurs  under  the  arms,  in  the  areas  of  feet  and  scalp.  col 

There  are  tw'o  types  of  sweat  glands,  the  eccrine  glands  and  the  apo- 
crine  glands.  The  first  type  is  found  all  over  the  body.  The  second  is 
found  mostly  in  hairy  areas  of  the  body,  particularly  under  the  arms. 

These  glands  secrete  perspiration  and  odor  which  are  increased  by 
various  factors — sometimes  by  the  emotions,  sometimes  by  exercise,  gi^ 
sometimes  by  other  conditions  such  as  fatigue,  tight  clothing,  warm  ‘  Th 
temperatures,  embarrassment,  excitement,  nervousness.  di( 

Perspiration  is  powerful  stuff,  chemically  speaking.  It’s  strong  Th 
enough  to  peel  paint  off  a  product,  to  etch  the  hardest  metal  and  to  if 

make  a  student  request  permission  to  change  her  seat.  It  wrecks  clothes  vi( 

and  defies  expert  cleaners.  Somebody  analyzed  perspiration  and  found  po 
that  it  is  composed  of  92%  water;  7/10  of  1%  salt,  traces  of  acetic 
acid,  which  is  merely  vinegar,  and  caprylic  and  caporic  acids,  the  tic 
essence  of  goat  odor.  pl( 

The  purpose  of  perspiration  is  threefold.  It  helps  to  regulate  body  de 
temperature  to  about  98.6  ciegrees.  It  acts  as  a  means  of  keeping  the 
skin  moist  and  soft.  It  aids  in  getting  rid  of  body  wastes. 

A  TRICKY  AND  UNRELIABLE  BAROMETER  loi 

The  apocrine  perspiration  doesn’t  rear  its  malodorously  ugly  head  ke 
until  sometime  during  adolescence  with  the  appearance  of  hair  under . 
the  arms.  At  this  crucial  age,  it  can  be  acute  due  to  the  general  glandu¬ 
lar  imbalance  frequently  present.  it 

The  sense  of  smell  is  a  tricky  and  unreliable  barometer  in  such  mat-  t'i 
ters.  Unfortunately,  people  quickly  adjust  to  their  own  odors  to  the 
comfortable  point  where  they  no  longer  detect  them.  But  alas,  a 
others  do!  1( 

The  solution  to  the  problem  of  body  odor  is  built  on  absolute  body  >1 
cleanliness.  Daily  bathing  is  a  “must,”  for  only  soap  and  hot  w’ater  H 
will  remove  the  culprit.  Hot  water  is  as  nece.ssary  to  remove  this  fatty  gl 
substance  as  it  is  to  clean  a  greasy  dish. 


^HOW  THE  RIGHT  CAMPAIGN 


Control  cleptMids  on  deodorants  used  every  day.  It  is  completely  safe 
to  check  perspiration  in  small  areas  with  an  anti-perspirant.  The  mois¬ 
ture  is  merely  diverted  to  another  spot  where  it  evaporates  harmlessly 
and  without  social  offense. 

Perfume  by  the  dram  and  all  the  scrubbing  and  tubbing  in  the  world 
will  be  for  naught  if  adequate  attention  is  not  paid  to  clothing.  Clean¬ 
liness  is  a  total  thing,  proceeding  from  the  body  to  the.  outer  garments. 
It  is  surprising  how  a  dress  or  slip,  a  boy’s  jacket  or  undershirt  can 
collect  body  odor  and  store  it  up  in  the  fibers  of  the  cloth — haunting 
them  every  time  they  are  worn. 

THE  ONLY  ANSWER  TO  THIS  PROBLEM 

Another  form  of  odor  is  associated  with  hair  on  the  scalp.  Hair  both 
gives  off  and  holds  odor.  Again  soap  and  hot  water  is  the  only  answer. 
The  glory  of  a  gleaming  head  of  hair  comes  from  sound  health,  good 
diet  (for  hair  is  fed  by  the  blood  stream),  and  squeak-clean  tresses. 
The  hair  should  be  shampooed  at  least  once  a  week,  more  frequently 
if  it  is  too  oily.  It  should  be  washed  as  soon  as  dandruff  becomes  ob¬ 
vious.  Dandruff  is  again  part  and  parcel  of  being  plain  human.  But 
powdered  over  a  collar  it  is  hardly  an  asset  to  grooming ! 

The  feet  are  another  problem  area  which  requires  scrupulous  atten¬ 
tion  to  cleanliness.  Perspiration  output  here  is  apt  to  give  off  an  un¬ 
pleasant,  pungent  odor.  Feet  should  be  dusted  with  a  deodorant  pow¬ 
der  right  after  bathing. 

AN  IMPORTANT  PART  OF  THE  FAMILY  ROUTINE 

Hand  washing  and  hand  care  are  a  routine  part  of  the  immaculate 
look,  too.  The  hands  should  be  scrubbed  many  times  w  ith  a  brush  to 
keep  the  nails  shell-like  clean.  Nails  should  be  filed  short.  Nail  polish 
IS  no  camouflage  for  half-moons  of  dirt  imbedded  under  fingernails. 

The  ideal  look  on  young  faces  is  the  clean,  scrubbed  glow.  When 
it  comes  to  make-up  that  takes  learning.  It’s  like  baking  a  cake.  The 
right  measure  of  ingredients  gives  delicious  results. 

The  beauty  regime  for  the  girl  who  w’ould  be  beautiful  and  the  lad 
vlio  would  be  well-groomed  calls  for:  A  daily  bath.  Daily  use  of  deo- 
lorants.  A  soap-and-water  face  wash  two  to  three  times  a  day.  A  vig- 
.rous  tooth  brushing  after  meals  as  a  protection  for  breath  and  teeth. 
Hand  washing  many,  many  times.  A  weekly  shampoo  to  maintain  a 
glossy  crown.  And  fastidious  attention  to  clothing  care. 

This  is  a  grooming  regime  that  gets  results. 
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Brush  soiled  areas  with  suds.  Avoid  creases,  never  crowd  washer-dryer.  Drip-dry,  finger-press  permanent  pleats. 


BASIC  RULES  for 

WASH-and-WEAR 


the  hiii>lu*N.  .As  \t*t  ()nl\  a  small  porlioti  ot  wasii-aiid-wear 
is  automatic,  l)ut  all  ol  it  is  cas\  to  wash. 

•All  these  new  tahries  are  eiiJi'iieered  in  one  wa\  or  another 
tor  their  wash-aiul-wear-ahility.  The  term  “enuineered” 
applies  to  synthetic  filK*rs  in  the  sense  that  the\  ha\e  In'en 
planned  in  the  lalK)rator\  t«)r  servieeahilitv .  It  also  applies 
to  finishes  that  pive  both  synthetic  ami  natural  fibers  new 
dimensions  in  wear  and  care— mainly  washabilit\. 

The  natural  Hlwrs— such  as  cotton  ami  w  (m)I— depi'ml  on 
these  special  finishes  to  jlive  them  a  m<Klern  wash-and-wear 
role.  The\  have  introduced  a  whole  new  functional  era  for 
cottons.  Even  w(M)l-like  cotton  tweeds  and  shape-holding 
knits  can  Ih*  washed  as  easiK  as  any  synthetic. 

The  sNuthetics— such  as  .Arri/r/n,  Antcl,  Dacron,  Dijncl, 
Orion,  nyhm.  and  their  blends— have  manv  service  features 
built  rifiht  into  their  filH*rs.  For  example.  “dojx'-dN  ein4»” 
makes  fabrics  more  colorfast  and  w  ashable  Ix-eause  the  color 
is  added  to  the  chemicals  while  still  in  li(|uid  state. 

Svntfietics  are  also  often  treated  with  special  finishes  to 
impn*ve  their  hand,  reduce  static  electricit\.  increase  ab- 
sorlKMicy,  and  impart  crease  resistance  and  «)ther  desired 
(jnalities. 

Blends  of  synthetic  and  natural  fibers  take  on  the  per¬ 
formance  characteristics  of  the  filx'r  which  c-omprises  more 
than  50  per  cent  of  the  finished  fabric.  They  give  the  wearer 
the  best  of  both  filx'rs. 


To  drip-dry  dresses,  hang  up  immediately. 

Laundering  these  easy-npkeep  fabrics  is  simple,  if  certain 
rules  are  followed.  Since  synthetics  generate  considerable 
static  electricity, .  the\  tend  to  attract  surface  ilirt.  Too,  these 
tugiiKHTcd  fabrics  are  not  very,  absorlxnt.  Soil  usually  stays 
on  the  surface  and  is  reU’.ised  easily. 

Snds  them  frequenth  to  present  dinginess.  But  don’t  soak 
a  fabric  with  .1  |X‘rmanent  finish,  for  this  tends  to  break 
down  and  sofl«‘n  the  finish.  Instead,  pre-treat  soiled  areas, 
such  .IS  coll.irs,  cuffs,  and  hemlines.  In  massaging  with  soap 
or  detergent  l.ither.  using  your  fingers  or  a  soft  brush. 

^^’hethel  you  l.umder  by  hand  or  machine,  u.se  warm— not 
hot— wash  water  and  rinses  on  ail  .synthetic  fabrics  or  blends. 
Sy  nthetics  are  therimr-plastic  in  origin.  This  means  that  they 
soften  under  heat,  tending  to  .set  wrinkles  and  cre.cses  that 
cannot  lx-  removed  by  ironing. 

.Machine  washing  and  drying  is  safe  for  all  wash-and- 
wear,  with  om-  exception.  Perm.ment  pleats  should  lx 
dripped  dry.  Synthetics  rerpiire  only  short  sudsings  and 
rinsing  cycles  in  the  washer.  Many  of  the  newer  automatic 
machines  can  lx  set  at  the  correct  water  temperature  and 
length  of  time  for  each  type  of  fabric.  Other  automatic 
washers  and  conventional  wringer  washers  should  lx 
(Continued  on  pafie  106) 
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Climax  of  a  scriCs  of  successful  projects  in  a  child  core  unit 


By  ADELE  SMALL 

W  I  LOVE  CHILDREN,  Miss  Small.  May  1  join  your  Child 
I  Care  class?”  Janet  asked.  “You  should  see  my  little 
sister,”  said  Eileen.  “She’s  really  clever,  but  she  can  be  a 
brat  at  times.  I’d  like  to  learn  how  to  manage  her  the  right 
way.”  Madeleine  whispered.  “1  baby  sit  now  and  then  for 
a  difficult  child.  He’s  usually  pretty  good,  but  maybe  you 
could  give  me  some  ideas  for  the  times  when  he  isn’t.” 

Here  I  was,  in  a  brand  new  beautiful  school,  with  a  new 
subject  to  teach— Child  Development— and  searching  for 
the  lx*st  and  most  modem  way  to  present  it.  How  could 
1  help  guide  and  shape  that  bubbling  mass  of  emotion,  the 
junior  high  sch(X)l  girl— who  at  this  very  moment  was  clamor¬ 
ing  for  my  guidanc'e? 

First.  I  decided  to  set  up  a  compact  library  of  the  latest 
books  on  Child  Development,  pamphlets  prepared  by  mak¬ 
ers  of  baby  food,  children’s  clothing  and  equipment,  and 
an  assortment  of  Government  publications  and  public  health 
l>ooklets.  .\11  these,  with  some  excellent  reports  from  various 
colleges,  made  our  Child  Care  shelves  a  source  of  fascina¬ 
tion  for  every  girl. 

W’e  also  ordered  several  excellent  filmstrips  dealing  with 
various  phases  in  the  growth  and  development  of  young 
children.  Next  to  having  an  actual  child  present,  these  are 
most  successful  in  evoking  interest  and  discussion. 

We  Beqan  with  "Findings"  Booklets 

Far  from  l)eing  considered  chores,  assignments  are  award¬ 
ed  as  commendations  to  girls  eager  to  work  on  a  special 
committee.  As  the  tenn  progresses,  they  do  research  in  all 
the  important  phases  of  child  development,  and  present 
the  results  to  the  class  in  a  “Findings”  booklet. 

In  preparing  these,  the  girls  display  remarkable  imagina¬ 
tion  and  talent.  They  are  real  sleuths— collecting  informa¬ 
tion  from  all  sources.  Aside  from  prescribed  readings,  they 
graphically  descrilie  and  discuss  the  children  with  whom 
they  are  most  familiar,  .\nnette  reports  on  “A  Sunday 

Miss  Small  is  a  home  economics  teacher  at  the  Marie  Curie 
Hifih  School,  Bay, 'tie.  Sew  York. 


with  My  Four- Year-Old  Sister.”  jean  writes,  “I  Baby  Sit 
for  .My  Neighlxjr’s  Two- Year-Old.”  One  industrious  yi)ung 
miss  who  claims  to  act  as  sitter  for  alxmt  twenty  different 
children  waxes  enthusiastic  on  “Making  Money  and  Enjo\  - 
ing  It.” 

To  get  the  adult  point  of  view,  they  collect  information 
from  parents,  too,  and  present  it  in  their  “Findings.”  The 
wardrobe  as.sembled  for  four-year-old  Bobby  was  descril)ed 
in  one  rejiort.  .\nother  girl  related  what  Mrs.  Smith  did  to 
minimize  the  jealousy  that  croppetl  up  after  the  new  baby 
came  home  from  the  hospital.  .\s  the  result  of  one  such 
interview,  the  mother  decided  it  would  1h‘  better  to  demon¬ 
strate  “Bathing  the  Baby”  at  scIkk)!  rather  than  to  try  to 
demonstrate  the  process  to  the  incpiiring  young  reporter. 
The  class  found  it  great  fun  as  well  as  a  helpful  lesson  to 
see  a  live  squinning  baby  being  put  through  her  bathing 
routine.  They  learned  the  importance  of  pre-assembling  all 
neces.sar\  items  and  checking  drafts  and  water  tempera¬ 
tures.  Their  written  observati»)ns  on  “Bathing  the  Babv” 
were  excellent. 

Dramatic  Presentations  Help 

One  da\  a  committee  of  six  .Ntudents  asked  if  they  could 
present  their  findings  in  a  different  way.  They  arranged  a 
most  effective  display  of  “Toys  for  Proper  Child  Develop¬ 
ment.”  Included  in  one  group,  laln'led  “Toys  to  Stimulate 
Creative  .\ctivity,”  were  such  items  as  paints,  clay,  crayons, 
paste,  and  colored  paper,  .\nother  shelf  marked  “Toys  for 
Dramatic  and  Swial  Play”  boasted  dolls,  tea  sets,  trucks, 
cars.  These  girls  will  probably  be  Ix'tter  able  than  man\' 
adults  to  select  toys  for  children  for  different  ages. 

Bulletin  lx)ards  and  showcase  displaxs  are  also  valuable 
aids  in  teaching  lx?tter  understanding  of  the  young  child. 

Foods  Unit  in  Child  Care 

By  emphasizing  the  importance  of  giving  children  ftxxls 
that  are  tasty  as  well  as  nutritious,  this  unit  led  the  girls  to 
planning,  preparing,  and  serving  some  unique  fotxls.  They 
arranged  attractive  trays  for  different  meals  for  children  of 
various  ages.  Youngsters  “borrowed”  for  the  occasion  en¬ 
joyed  these  meals  to  the  full. 

(Continued  on  page  105) 
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Let's  Use 

RADIO  and 

Pooular  home  programs 
are  potential  aids 
to  family  living  classes 

By  MARILYN  RICHARDSON 


"  I  COl’LDN'T  do  my  assipnnient  last  nipht.  It  w  as  a  pfxxl 

'  TV  nipht.  yon  know!” 

"My  favorite  radio  serial  was  on,  and  1  just  couldn’t  leave.” 

“.My  brother  had  T\’  on  so  loud  that  1  finalK  pave  up 
studyinp  and  watched,  t(X).” 

Mow  mail)  times  have  xou  heard  your  students  make  simi¬ 
lar  statements  in  your  homemakinp  class?  Well,  now  is  t)ie 
time  to  do  somethinp  alx)ut  it. 

We  have  talked  for  the  last  few  years  alx)uf  how  T\'  and 
radio  are  detractinp  from  our  children’s  educati«)n.  We  sa\ 
that  proprams  are  takinp  the  place  of  stud\  time  at  home. 
Students  simpK  can’t  watch  T\’  and  do  sch<x)l  work.  t(xr, 
w  c  c-omplain. 

Few  of  us  have  stopix'd  to  think  about  the  possibilities 
offertHl  b\  these  media  in  our  classes.  Of  course,  you’re 
makinp  pcxxl  use  of  the  splendid  audio-visual  .lids  offered 
for  sch(K)l  use.  Few ,  indeed,  are  the  home  economics  depart¬ 
ments  that  do  not  use  educational  films  and  filmstrips  to 
supplement  textlxx)ks  and  classr(x)m  work.  Radio.  t(X).  pre¬ 
sents  excellent  educational  proprams.  Manx  universities  six)n- 
sor  these  as  “in-sch(x»l”  traininp  for  collepe  students.  State 
collepes  willinpb  send  schedules  for  their  special  broarlcasts. 
By  planninp  ahead,  such  proprams  can  lx*  part  of  home¬ 
makinp  plans. 

But  ha\e  \ou  realized  that  ptxxl  u.se  can  lx*  made  of  a 
number  of  peneral  television  or  radio  proprams,  offered  pureK 
as  entertainment  for  the  home  audience?  Popular  dramatic 
pr<»prams  and  serials  provide  real-life  situations  which  max 
be  similar  to  those  of  students.  What  could  fx-  more  appro¬ 
priate  for  a  familx  livinp  c-ourse? 

To  lx*  effective,  like  anx  other  teachinp  methixl.  the  use 
of  television  and  radio  proprams  recpiires  some  planninp  on 
the  part  of  tfie  teacher.  The  extra  time  spent  in  pre-planninp 
xxill  fx*  repaid  bx  the  interest  and  enthusiasm  shoxxn  by 
students. 

If  you  xvould  like  to  tise  these  media  as  a  nexx  metlxxl  in 
xour  familx  livinp  classes,  the  folloxvinp  suppestions  max  lx‘ 
lielpful. 

Beach  the  appropriate  point. in  your  lesson  plan  Ixdore 


.\/i.v.v  Richardson  is  a  home  economics  teacher  at  Sorth  Side 
Junior  High  School,  Elkhart,  Indiana. 


intrcxlucinp  this  nexv  technicpie.  A  radio  or  television  assipn- 
ment  should  lx*  preceded  bx  an  intriKluction  to  the  family 
liv'inp  unit.  Perhaps  reference  readinp  max  be  assipned.  By 
all  means  have  a  discussion  of  some  of  the  problems  that 
adolescents  have  xvith  their  families.  Thex  need  to  under¬ 
stand  typical  prof)lems  that  they  xxill  fx-  hxikinp  for  in  TV 
assipnment  xvhen  there  are  appropri.ite  proprams  on  the  air. 
With  the  stncfents,  make  a  list  of  suppested  proprams.  In  this 
XX. ly  xou  can  eliminate  proprams  xvhich  have  no  value. 

.Mloxx  enouph  time  for  everx  student  to  lx  af)le  to  observe 
or  listen.  Usuallx,  txvo  or  three  davs  is  adecpuite  time.  Be 
sure  that  everx  student  has  a  radio  or  T\’  available.  Prepare 
alternate  assipnments  if  someone  dcx-sn’t  have  either  one. 

Most  important  of  .ill,  have  a  piHxl  peneral  puide  so  that 
the  student  actuallx  knoxvs  xxhat  he  is  to  do.  Besides  the 
name  of  the  propram  and  the  d.ite  of  obserx  ation,  a  puide 
mipht  include  these  iiuestions: 

1.  What  XX  as  tlx-  problem? 

2.  What  familx  memix-rs  xxere  involved? 

•5.  IIoxx  did  thex  solve  the  problem? 

4.  Was  everxone  satisfied  xxith  the  solution? 

.5.  In  xxhat  xxaxs  xxas  it  solved  xxell? 

6.  IIoxx  could  it  have  Ixx-n  solved  Ix-tter? 

.As  a  folloxv-up  to  the  assipnment.  each  student  could 
use  his  puide  ipiestions  as  a  basis  for  class  discussions.  Lixelx 
delxates  xxill  result— es|x*ciallx  if  several  students  have  ob¬ 
served  the  same  proprani.  Often  students  xxill  identifx  them¬ 
selves  xvith  the  familx  memlx-rs  in  the  propr.ims.  and  some 
of  their  prolxlems  xxill  lx-  broupht  into  the  oiu-n.  Throuph 
ordin.irx  discussions,  some  students  never  openlx  disclose 
their  true  feelinps,  l)ut  bx  this  dispuisi-d  methiKl  the  results 
max  lx*  surprisinp.  Students  may  lx*  helped  xvith  some  prol>- 
lems  that  mipht  not  otherxvise  have  fx*en  detected.  Thex  also 
learn  to  think  for  themselves— an  accomplishment  that  xve 
often  overl(K)k. 

Not  onlx  XX  ill  your  class  have  manv  different  typical  prob¬ 
lems  for  discussion,  but  often  you  xx  ill  also  pet  an  insipht  into 
students’  feelinps.  Prejudices  xxill  sometimes  fx-come  evident. 
This  max  lead  into  another  phase  of  xour  familx  and  S(X*ial 
lix  inp  propram. 

Radio  and  T\’  are  fun  to  use.  We  can  .idd  interest,  entfiu- 
siasm.  and  a  nexx  resource  to  our  homemakinp  classes.  Why 
not  trx  them? 
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A  realistic 
approach  to 
teaching 


The  author,  center,  discusses  home  management  problems. 


Home  Management 


This  broad  and  flexible  course  is  adjusted  to  the  needs  of  married  students 


By  ADDREEN  NICHOLS 


The  class  sat  in  the  snug  trailer-house  discussing  money 
management  problems  over  cups  of  steaming  coffee.  The 
hostess  spoke  up.  “One  of  our  main  problems  has  been  agree¬ 
ing  on  allocation  of  expenses.  John  had  snappy  cars  before 
we  were  married,  but  I  feel  now  that  too  much  of  our 
limited  funds  go  toward  the  car.  How  can  we  decide  how 
much  to  spend  for  transporation?”  In  reply,  questions  and 
suggestions  went  around  the  circle. 

This  incident  is  t\  pical  of  our  home  management  class  for 
married  home  economics  students.  The  problems  are  very 
real  ones  with  students  eager  to  find  satisfying  solutions. 
Thus,  the  instructor  must  l)e  alert  to  guidance  in  decision¬ 
making  which  stresses  good  family  relations  rather  than 
ready-made  solutions,  or  emphasis  on  the  “one  best  way.” 

Our  course  is  provided  in  lieu  of  home  management  resi¬ 
dence  for  the  one-fifth  of  our  students  who  marry  by  the 
beginning  of  their  senior  year.  Its  aim  is  to  give  married 
home  economics  students  experiences  in  developing  home 
management  techniques  comparable  to  those  provided  for 
students  in  home  management  residence. 

VVe  believe  the  advantages  of  a  separate  course  for  the 
married  student  are  twofold:  first,  the  disruption  of  family 
life  which  occurs  if  the  student  must  move  from  her  home 
to  a  home  management  residence  is  avoided;  second,  the 

Miss  Nichols  is  Assisiant  Professor  in  Home  Economics,  Col- 
/ege  of  Home  Economics,  State  College  of  Washington,  Pull¬ 
man,  Washington. 


student’s  own  resources  can  be  ideal  materials  for  developing 
managerial  ability,  with  long-range  benefits  to  her  famib. 
Her  understanding  expands  as  problems  (or  different  solu¬ 
tions  to  the  same  problem)  are  shared  with  her  classmates 
and  as  she  explores  unfamiliar  techniques  for  the  use  of  her 
own  family’s  resources.  “Togetherness”  of  the  couple  in 
reaching  decisions  is  stressed,  so  that  young  husbands,  t(K), 
profit  from  these  experiences. 

Prere(}uisites  and  credits  are  the  same  as  for  the  residence 
course.  Requirements  are  twelve  hours  of  home  economics 
and  previous  or  concurrent  enrollment  in  home  management 
principles  and  theory.  Three  hours  of  cretlit  for  one-half 
semester  are  earned.  Education  students  enroll  for  the  other 
half  of  the  semester  in  which  they  do  their  student  teaching. 

The  supervisory  role  is  a  rewarding  one.  Rewards  come 
in  seeing  the  shine  of  pleasure  in  the  eyes  of  students  as 
theor\,  previously  stored  awa\’,  is  tested— and  works!  The 
whole  broad  field  of  home  economics,  with  its  wealth  of 
meaning  for  family  well-being,  is  concentrated  on  a  small 
scale  around  the  conference  table.  Recently  a  mother  of 
three  children  announced  with  great  satisfaction,  after  com¬ 
pleting  her  meal  study,  “My  family  has  commented  on  the 
addetl  variety  in  our  diet.  Before,  our  meals  were  only  a 
happenstance.”  .\ttitudes  are  examined  and  imaginations 
stretched. 

.\n  important  function  of  supervision  is  that  of  evaluating 
the  end  results  in  light  of  their  meaning  to  family  decision- 
(Continued  on  fMge  106) 
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Now  more  complete . . .  better  than  ever! 

Here’s  a  whole  new  edition  of  “Moderns 
Make  Money  Behave”— with  tlie  inonev  management 
section  completely  re\ised.  There’s  exciting  project 
material  to  stimidate  class  interest,  and  a  special  sec¬ 
tion  to  help  you  e\  ahiate  individual  and  class  progress. 

New,  too,  is  the  verv  complete  section  on  health  in¬ 
surance.  Add  a  t'omprehensive,  easy-to-understand 
discussion  of  life  insurance,  and  vou  have  a  very  excit¬ 
ing  teaching  aid. 

•  Send  for  a  free  copy  of  “Moderns  Make  Money 
Behave”  with  a  Teacher’s  Manual.  After  examining 
them,  you  max  obtain  classroom  (juantities  free  of 
charge.  And  vou  mav  Ixirrow  a  print  of  the  Scholastic 
Award  film  strip,  “Directing  Your  Dollars,”  to  intro- 
duc'e  the  booklet  to  vour  class.  Just  use  the  coupon 
on  page  143. (Sorry,  not  available  in  Canada.) 

Meet  our  Board  of  Advisors 

Miss  Amanda  Ebkhsole,  fomierlv  of  Dre.xel  Institute,  Phila¬ 
delphia,  Pa. 

Dr.  Floridf.  M(X>hf.,  Teachers  College,  Columbia  Universitx' 

Mrs.  Re.\  Todd  Withers.  Department  of  Public  lustmction, 

•  Liiusiug,  Mich. 

Miss  Gr.ace  Woodward,  Springfield  Township  School  District, 

Chestnut  Hill,  Pa. 


Institute  off  Liffe  Insurance 

Educational  Division 

488  .Madison  Avenue,  New  Y'ork  22,  N.  Y. 
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Fortunate  Five  Win  Singer  Prizes 

Amid  a  Hurr\  of  excitement  and  flare 
of  flashliphts.  Mrs.  Paul  E.  Bell,  of 
L.ikew(X)d,  Ohio  was  atmounced  winner 
of  the  first  prize  of  S25,()(K)  in  the  Se\s  - 
Off  climaxing  the  Singer  Sewing  Ma¬ 
chine  C'ompanv’s  annual  nationwide 
$125,(KK)  Sewing  Contest.  The  35  final¬ 
ists  came  to  New  York  and  cximpeted 
in  public  from  June  4  to  June  9,  on  the 
fifth  fl(M)r  of  B.  .Altman  &  Company’s 
department  store.  This  was  the  grand 
finale  of  a  contest  that  had  Iregun 
months  before.  In  her  home  town,  Mrs. 
Bell  had  won  the  l(K'al  Singer  dress¬ 
making  contest  h\  making  a  dress  and 
coat  eicsemhle.  This  entitled  her  to  en¬ 
ter  the  Cleveland  regional  contest, 
which  she  also  won.  With  little  hoi>e 
of  w  inning  the  finals,  she  came  to  New 
York  with  the  other  34  regional  winners. 
Each  h.id  to  choose  pattern  and  fabric 
for  a  dress  to  be  made  for  a  professional 
model,  an  exciting  test  of  their  skill. 

.M  rs.  Bell,  w  ho  has  Ireen  sewing  since 
she  was  in  high  school,  but  who  learned 
many  new  tricks  during  her  Singer 
course,  chose  a  Criffe-designed,  N’ogue 
Paris  Original  pattern  and  .selected  pas¬ 
tel  flowered  silk  bnK-ade  to  fashion  the 
dress,  with  a  sleeveless,  deep-collared, 
draped  overdress  of  soft  green  wool. 
Undaunted  by  the  many  slashes  and 
gussets,  she  cut  and  fitted  and  sewed, 
and  was  more  than  rewarded  bv  re- 


L«ft:  $25,000  priz*  winning  costum*; 
right,  second  "''S  winner,  $10,000. 


c-eiving  the  grand  prize— in  the  form  of 
a  mammoth  machine-stitched  check. 

Second  prize  of  $1(),(KK)  went  to 
Wilma  \'an  Horne,  La  Habra,  Cali¬ 
fornia,  who  made  an  at-home  costume 
of  blue  ribbed  silk  trousers  and  blouse 
an  an  overskirt  of  blue  and  green 
printed  sheer  wool. 

Mrs.  Carrie  .M.  Carmichael  of  Toron¬ 
to,  Ontario,  Canada,  won  the  third 
prize  of  S5,(MK)  with  an  evening  gown 
of  green  print  riblred  silk,  set  off  with 
a  green  chiffon  stole. 

Fourth  prize  winner  was  .Mrs.  Curt 
G.  -Muller,  of  Walnut  Creek,  California, 
whose  check  was  for  S2,5(X).  ffer  entry 
was  a  chemi.se  gown  of  white  peau  de 
peche  overlaid  with  polka-dotted  black 
net. 

Fifth  prize— $15(X)— went  to  .Mrs.  Sid¬ 
ney  C.  Sivitz,  of  Lewiston,  Pennsyl¬ 
vania,  for  a  two-piece  middy  dress  of 
blue  and  green  printed  wool  challis. 

The  remaining  30  finalists  w  ere  aw  ard- 
ed  honorable  mention  prizes  of  S250 
each. 

The  aw  ards  were  presented  by  CHiarles 
F.  Bruder,  \’ice-President  of  the  Singer 
Sewing  .Machine  Compain,  at  a  fashion 
showing  of  all  the  Sew-Ofl  costumes. 
Judges  were:  .Mrs.  Rosemars  Boxer, 
leading  Canadian  fashion  editor;  Dr. 
Dorothy  Stepat,  .Assistant  Professor  of 
Home  Ec-onomics,  Hunter  College;  and 
Hannah  Troy,  noted  .American  fashion 
designer. 

Judging  was  based  on  these  fashion 
points;  general  appearanc'e,  fit,  style, 
rightness  and  selection  of  fabric,  pattern 
and  color;  and  on  c'onstruction  points 
of  qualit\  and  accuracN  of  cutting,  sew¬ 
ing,  and  finishing. 

Finalists  had  previously  received  fit¬ 
ted  scissors  .sets  as  local  winners;  and 
choice  of  a  Singer  Slant-O-.Matic  porta¬ 
ble  sewing  machine  or  a  Singer  A’acuum 
Cleaner  as  regional  winners. 

Corduroy  Goes  to  School 

.All  the  new  silhouettes  are  effective 
in  corduroy,  because  this  fabric  holds 
its  lines.  It’s  styled  for  classroom  and 
for  parties— in  the  chemise,  trapeze,  low, 
and  high  waistline  models. 

For  high  school  girls,  corduroy  sep¬ 
arates  find  most  favor  to  supply  the 
varied,  interchangeable  wardrobe  they 
need.  They  like  giant  plaids  in  skirts 
worn  with  plain  tops,  blouses  and 
sweaters.  Two-piece  dresses  in  fine  pin- 
wale  are  good  basics  for  mix-and-match 
tricks. 

College  clothes  in  corduroy  will 
brighten  the  campus  in  hot  pink,  brass 


Walking  suit  and  all-weather  coat  in 
wide  wale  corduroy,  by  Leonard  Corbin. 

and  emerald  green,  Iresides  classic  reds, 
blues  and  loden  greens.  Both  suits  and 
coats  come  in  rt*d,  ro\al.  black,  pecan, 
riire  olive,  teal,  or  white.  They  feature 
“surprise”  linings.  .A  sturdy  striped  wool 
knit  lines  the  jacket  of  a  walking  suit. 
.An  all-weather  c-oat,  with  push-up 
sleeves  and  jewel  buttons,  is  lined  with 
orlon  pile. 

New  Zipper  Aids  Sewing  Accuracy 

.A  new  prt)duct  from  Talon,  called 
Magic-Zip,  helps  the  sewer  to  achieve 
uniform  results  in  zipper  application. 
•A  sewing  guide  line  is  woven  into  the 
tape  on  both  sides  of  the  zipper  at  just 
the  right  distance  from  the  teeth  to 
insure  accurate  results.  The  guide  line 
is  said  to  be  helpful  to  students  who  are 
learning  to  apply  zippers.  The  slider 
which  opens  and  closes  this  new  zipper 
is  also  uni(}ue.  It  is  smaller  in  size,  more 
feminine  in  shape,  and  so  closely  fitted 
to  the  teeth  that  no  fabric  or  thread 
can  catch  in  it. 

Coats  &  Clark  Citation 

For  their  generous  and  continued 
support  of  the  National  4-H  Clothing 
.Awards  Program,  Coats  6t  Clark,  Inc. 
has  Ireen  given  special  recognition  as  a 
“Friend  of  4-H”  by  the  leaders  of 
Wyoming  4-H  clubs.  Miss  Doris  John¬ 
son  of  Coats  6c  Clark’s  Educational 
Bureau  accepted  a  bronze  meritorious 
service  placpie  on  behalf  of  the  com¬ 
pany  at  a  recent  meeting  of  Wyoming’s 
State  4-H  Leaders’  Conference,  and 
also  a  plaque  marking  her  own  personal 
contribution.  Both  were  presented  by 
Miss  Barbara  Bowers,  a  Home  Dem¬ 
onstration  .Agent  and  former  4-H  cloth¬ 
ing  winner.  Coats  &  Clark  has  spon- 
(Continued  on  fxige  110) 
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AVAILABLE  NOW  AT  PATTERN  COUNTERS 

I  vogue’s 
new 

wardrobe  patterns 

for  student  sewing! 


six  coordinated  fashions  in  each  pattern  envelope! 


A  NEW  CONCEPT  IN  PATTERN  FASHIONS:  For  school  sewing  Vogue  introduces  an 
exciting  series  of  4  brand-new  WARDROBE  Patterns— Vogue  Young  Fashionables  Nos.  E-7,  E-8, 
E-9  and  E-10.  Each  of  the  4  new  patterns  includes  the  pattern  pieces  to  make  six  entirely 
different  outfits!  All  are  carefully  designed  for  beginning  and  intermediate  sewing 
students,  and  to  provide  graded  sewing  experiences.  (Design  E-9  shown  above.) 

ONLY  60<  EACH -AT  PATTERN  COUNTERS:  Your  students  wiU  find  these  new 
Wardrobe  Patterns  illustrated  under  "Juniors  and  Teens”  in  the  Vogue  Pattern  Catalogue.  And, 
special  educational  rates  are  provided  teachers  for  quantity  orders!  10  to  24  patterns, 

50<  each— 25  to  39  patterns,  40<  each— 40  or  more,  35<  each. 

Note:  If  you  cannot  purchas*  Vogue  Patterns  locally,  you  may  order  them  directly  from  us. 


Other  New  Highlights  of  Vogue’s  School  Program 
Sparkling  new  FREE  teaching  aids  include  Fall  and  Spring  Vogue  Catalogue  Supplements, 
plus  two  student  booklets  on  fashion-sewing. 

AND— for  the  first  time— these  classroom  helps  you’ve  asked  for  arc  now  provided 
at  special  educational  rates! 

Vogue’s  complete  Counter  Catalogue  •  Monthly  Catalogue  Supplements  throughout 

Subscriptions  to  4  famous  Conde  N.ist  *he  school  year 

Publications:  VOGUB,  •  A  new  edition  of  the  Vogue  Sewing  Book 

Glamour,  House  &  Garden,  •  A  new  type  of  Basic  Pattern  — for  marking  size 

Vogue  Pattern  Book  adjustments  And  to  make  up  into  smart  fashions 


Use  coupon  on  Page  l6l  to  send  for  further  information  on  purchasing  materials — and 
to  be  sure  your  school  is  on  our  lists  to  receive  all  of  Vogue's  FREE  teaching  aids. 

EDUCATIONAL  DEPARTMENT,  VOGUE  PATTERN  SERVICE  420  LEXINGTON  AVENUE.  NEW  YORK  17,  NEW  YORK 
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Recip«t  for  Quantity  Sorvico 

A  new  volume  entitled  “Recipes  for 
Quantity  SeiA'ice,”  Home  Economics 
Research  Report,  No.  5,  is  now  avail¬ 
able.  It  includes  25d  useful  recijres, 
cooking  charts,  and  other  information 
on  (juantity  food  preparation.  All 
rec'iix*s— some  new,  others  previously 
published— were  developed  in  institu¬ 
tional  citokery  research  by  U.  S.  Dept, 
of  .Agriculture  home  ec'onomists.  Reci- 
ires  are  printwl  in  easy-to-read  chart 
form,  showing  amount  of  ingredients 
needed  for  25.  .50,  and  100  portions. 
Price  is  $2. .50.  Send  money  order  or 
check  to  the  Suirerintendent  of  Dex^u- 
ments.  Government  Printing  Office, 
Washington  25,  D.  C. 

Add  Flavor  vtrith  Jollies 

New  uses  for  Kraft  jellies  and  pre¬ 
serves  are  lx*ing  promoted  by  the 
manufacturer.  Rteijx's  for  meat  glazes, 
cake  fillings.  desst*rts,  and  other  dishes 
have  been  developed.  With  an  impres¬ 
sive  array  ol  flavors,  almost  endless 
sariations  are  |X)ssible.  Besides  the 
|K)pular  strawberry,  grajx*,  apple  and 
rasplx*rry  flavors  tin  re  are  such  com¬ 
binations  as  mint  and  apple  jelly,  and 
pineapple  and  apricot  nre^serves.  Other 
favorites  include  elderlx*rry  jelly,  cur¬ 
rant  jelly,  orange  marmalade,  black 
raspberr\.  blacklx*rry,  cherry,  jx^ach, 
and  pineapple  preserses. 

Milk  Nutrients  in  All  Dairy  Foods 

Try  eating  your  milk  as  well  as 
drinking  it,  say  U.  S.  Department  of 
•Agriculture  nutritionists.  Other  dairy 
foods— as  cheeses,  ice  cream,  and  all 
dishes  made  with  milk  will  give  you 


Kraft's  jellies  and  preserves 
have  varied  uses  in  cookery. 


milk’s  important  nutrients.  The  major 
contribution,  of  cwirse,  is  calcmm; 
milk  acx'ounts  for  nearly  three-fourths 
of  the  total  calcium  in  average  diets. 
It  is  also  an  important  sourc'e  of  rilK)- 
flavin,  and  of  the  same  kind  of  pro¬ 
teins  found  in  red  meats.  .Adults  as 
well  as  children  need  milk  or  milk 
pnxluc'ts.  While  the  usual  servings  of 
other  dair>  fcxxls  provide  less  calcium 
than  a  glass  of  milk,  if  enough  of  them 
are  eaten  during  the  day  they  add  up 
to  an  adequate  supply.  For  example,  ^ 
of  a  glas.s  of  milk  on  the  breakfast 
cereal,  a  cottage  cheese  salad  for  lunch, 
and  a  .sersing  of  oyster  stew  for  dinner 
provide  the  etjuivalent  of  two  glasses 
of  milk.  If  three  tablesptxmfuls  of  dry 
milk  are  addt*d  to  each  cup  of  fluid 
milk,  the  calcium  value  will  be  dotibled. 

Oven-Ready  Turkey  Quarters 

Ranging  in  ready-to-evok  weight 
from  alxiut  four  to  eight  pounds— just 
enough  for  one  meal— packaged  turkey 
{piarters  answer  many  homemakers’  de¬ 
mands  for  small  poultry  roasts,  says 
the  U.  S.  Dt'partment  of  .Agriculture. 
Shoppers  have  a  choice  of  hind  quarter 
with  more  dark  meat,  or  foreejuarter 
with  more  white  breast  meat.  They 
roast  nicely  “as  is.’’  If  stuffing  is  de¬ 
sired.  it  can  be  baked  in  the  roasting 
pan  on  a  pierce  of  heavy  paper  under 
the  hollow  of  the  quarter  bird,  or  in 
a  separate  baking  dish  Ix'side  it.  Stuf¬ 
fing  in  a  baking  dish  needs  only  an 
hour  in  the  oven. 

To  cook  the  turkey  quarter:  Rub 
cavity  and  cut  side  with  salt.  Skewer 
skin  to  meat  along  cut  edges  to  hold 
skin  to  meat  during  roasting.  Bnish  all 
over  with  cooking  oil  or  melted  fat. 
Place  skin-side-up  on  a  rack  in  shallow 
pan.  Heat  oven  to  .32.5“  F.  Roasting 
time  for  tjuarters  weighing  three-and- 
a-half  to  five  pounds  is  from  three  to 
three-and-a-half  hours;  for  those  weigh¬ 
ing  five  to  eight  pounds,  from  three- 
and-a-half  to  four  hours.  When  done, 
joint  of  drumstick  or  wing  will  move 
easily,  or  “give.” 

Frozen  Bread  Sandwiches 

An  idea  for  keeping  contents  of  a 
lunchbox  fresh  is  to  make  sandwiches 
of  frozen  bread  slices.  Bread  supplies, 
frozen  for  freshness  and  kept  in  the 
family  freezer,  provide  a  built-in  chill. 
No  thawing  of  sliced  loaves  is  neces¬ 
sary.  Slices  are  easy  to  separate  and 
easy  to  spread  while  still  frozen.  The 


Kitchen  Craft,  sifter-shakor  for 
flour  by  American  Can  Co. 


bread  will  thaw  while  the  lunch  is  en 
loute  to  the  picnic  or  school  lunch 
hour. 

Built-in  Flour  Sifter 

To  simplify  the  preparation  of 
rev-i|>es  reejuiring  sifted  flour,  a  new 
“sifter-shaker”  package  has  Ix^n  de¬ 
veloped  by  American  Can  Company 
for  Ki*chni  Craft  Flour.  The  14-ounce 
container  has  a  revolving  plastic  disc 
in  the  top  with  holes  for  sifting  flour, 
as  well  as  an  opening  for  pouring  or 
measuring  definite  amounts.  Home¬ 
makers  will  also  appreciate  this  con- 
venienct*  in  flouring  meat,  fish,  and 
chicken.  .Approximately  ISe  a  can. 

Instant  Tea 

Tea  with  gcKxl  flavor  and  aroma  can 
lx*  made  from  a  powdered  concentrate. 
The  prcxlucers.  Nestle  Company,  Inc., 
explain  that  Sestea  is  pre-brewed  from 
orange  p'kcx'  and  pekoe  tea  leaves 
with  added  carbohydrates.  It  can  be 
made  instantly  with  iKrihng  water  or 
with  c»)ld  tap  water.  In  this  age  ol 
convenience  products,  Nestea  should 
find  a  ready  market. 


Nestea  is  pre-brewod  from 
selected  orange  pekoe  teas. 
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VqIu*  of  Fish  and  Shollfish 

The  nutritive  contribution  of  seafoods 
has  often  been  stressed,  but  Donald 
McKernan,  Director  of  Commercial 
Fisheries  for  the  U.  S.  Government,  re¬ 
cently  emphasized  the  fact  that  they 
are  also  economical,  delicious,  and  can 
add  infinite  variety  to  menus.  There  are 
acttially  200  species  of  fish  and  shell¬ 
fish,  and  millions  of  pounds  of  these 
products  are  now  processed  in  many 
new  and  different  ways— fillets,  steaks, 
sticks,  portions,  breaded  and  pre-cooked, 
as  well  as  canned  and  frozen.  The  de¬ 
partment  has  two  test  kitchens  where 
home  economists  test  fisher>  prcxfucts 
and  develop  new  uses  for  them. 

“The  flesh  of  seafcKxl,”  Mr.  McKer¬ 
nan  .stated,  “requires  neither  aging  nor 
prolonged  cooking  to  make  it  tender. 
Its  jjrotein  is  easily  digestible  and  there¬ 
fore  especialK  suitable  for  children,  in¬ 
valids,  and  elderly  folk.” 

He  also  brought  out  the  fact  that  the 
salt  content  of  fish  compares  with  that 
of  land  animals,  and  in  .some  species  is 
appreciably  lower.  .\lso  of  interest  in 
considering  diet  and  ccoking  meth(Kls, 
he  added,  is  the  fact  that  some  products 
(as  shrimp)  contain  less  than  one  j)er 
cent  oil.  while  others  (salmon,  for  ex¬ 


ample)  contain  as  much  as  30  per  cent 
oil.  Cod,  haddock,  and  halibut  are  lean 
fish,  while  salmon  and  mackerel  are  fat 
fish.  All  are  excellent  food  choices. 

Pep  for  Cool  Mornings 

For  back-to-school  breakfasts,  a  new 
cereal  combines  selected  oats  and 
toasted  wheat  germ,  both  excellent 
sources  of  quality  protein.  Ounce  for 
ounce.  Protein  Plus,  a  General  Mills 
pnKluct,  is  said  to  contain  more  pro¬ 
tein  than  meat  it.self.  Takes  only  three 
minutes  to  make.  SimpK  add  to  boiling 
salted  water  and  stir  until  thickened. 
For  a  thinner  cereal,  add  more  water. 

Four  New  Soups 

Useful  additions  to  any  soup  .shelf 
will  1h*  this  quartet  of  newcomers  from 
Heinz.  Chicken-vegetable  soup  is  mild- 
1\  seasoned  with  onions,  celery  and  car¬ 
rots.  with  generous  amounts  of  vege¬ 
tables  and  no\elt>  pasta  called  rosa 
marina.  N'egetable  beef  soup  has  a  base 
of  rich  lieef  broth,  with  tender  l)eef 
cubes,  and  tomatoes,  carrots,  onions, 
and  a  touch  of  spice.  Minestrone  has 
vegetables  and  shell-shaped  pasta.  Tur¬ 
key  noodle  .soup  retains  the  flavor  of 
poultrx  stock,  adds  egg  iHHxlles.  g.ir- 


Protein  Plus  is  a  hot  breakfast  cereal 
which  contains  oats  and  wheat  germ. 


nish  of  crumbled  Ixicon  is  suggested  for 
zest. 

Potatoes  Non-Fattening 

It  may  surprise  some  of  us  to  learn 
that  a  medium-sized  potato  provides 
only  alxnit  KHI  calories.  alx)ut  the  same 
as  a  large  apple  or  orange,  or  hall  of  a 
large  grapefruit,  according  to  the  U.  S. 
Department  of  .\griculture.  In  fried 
form,  or  with  fat  or  grav\  added,  calo¬ 
ries  are  increased. 

The  f(xxl  value  of  ix)t.tt(H*s  should 
also  Ix"  rememlxTcd.  One  medium-sized 
]X)tato  can  supph  as  much  as  oue-fifth 
(Continued  on  pufie  lOti) 
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Tf  eating  were  simply  nourishment  we’d  need  the  seven  basic  foods— and 
nothing  else.  These  give  us  all  \vc  need  of  proteins,  fats,  carbohydrates, 
vitamins  and  minerals. 

But  there  is  more  to  eating.  Once  we  meet  the  basic  requirements,  there’s 
room— in  fact,  a  definite  need— for  foods  which  healthfully  accent  the  diet, 
and  thus  add  pleasure,  fun  and  contentment  to  living. 

Bottled  carbonated  beverages  ser\e  just  such  a  need,  providing  energy  (100 
calories  per  8  ounces),  restoring  body  fluid  balance,  stimulating  appetite  and 
digestion.  Not  the  least  of  their  good  points:  they  satisfy  thirst  with  purity 
assured  . . .  delightfully  flavored,  too. 

(American  Bottlers  of  Carbonated  Beverages 

Washington  6,  D.  C. 

The  National  Association  of  the  Bottled  Soft  Drink  Industry 
A  non-profit  association  of  manufacturers  of  bottled  soft  drinks,  w  ith  members  in  every 
state.  Its  purposes:  To  improve  production  and  distribution  methods  through  ed  'cation 
and  research  . . .  and  to  promote  better  understanding  of  the  industry  and  its  products. 

For  Classroom  Use,  and  Your  Own  Enliehtenment  See  Bc*ok'et  in  ■■  ‘Sei;  on. 


Special... 


GEARED 

SUlinG'A-UlAY 

Magnetic 
Can  Opener 

The  two  little  gears 
on  Swing -A -Way  Can 
Openers  guarantee 
perfect  performance . . . 
every  time.  Easier, 
smoother,  positive  cut¬ 
ting  and  extra  long  life. 
Magnetic  Lid-Lifter 
picks  up  cut  out  lid. 
Choice  of  red,  white 
or  yellow  enamel. 


Rel.il  »3.98 


special  low  price  to  home  economists 
see  coupon  on  page  159. 


America’s  favorite  can  opener 

SWING-A-WAY  MANUFACTURING  CO. 
4100  Beck  Avenue  •  Saint  Louis  16,  Mo. 


I  For  the  Home  I 


Useful  Disposables 

Attractive  aprons  and  tablecloths 
that  can  be  used  several  times  and  then 
discarded  are  now  on  the  m.irket.  Made 
of  a  special  paper  develojred  by  the 
Sctitt  Paper  Company,  these  products 
have  the  softness  of  wo\cn  cloth. 
Called  Dura  Weave,  the  material  is 
made  of  two  layers  of  double  ply  paper 
lined  with  rayon  thread.  It  is  embossed 
and  printed  for  decorative  effect. 

Bright  New  Package 

Now  on  the  grocers  shelves  are 
sesen  newly  designed  packages  of 
Kaiser  aluminum  foil.  The  designs  of 
the  packages  are  said  to  facilitate  the 
correct  choice  of  the  various  widths  and 
sizes  of  foil  for  specific  puriwses.  The 
different  sizes  are:  7-inch,  12-inch,  in 
2.5  and  75  ft.  lengths,  14-inch  for  broil¬ 
ing,  and  18-inch  for  wrapping  foods  to 
be  frozen.  Each  box  has  complete  in¬ 
structions  and  can  be  easily  identified 
by  its  end  flap  marker. 


Handsome  carrying  case  is  new  for  the 
Singer  Slant-O-Matic  portable  machine. 


Matching  Case 

.\n  improNed  carrying  case  with  posi¬ 
tive  locks  and  well-balanced  handle  has 
l>een  designed  for  the  Singer  Slant-O- 
.Matic  portable  sewing  machine.  Fea¬ 
turing  built-in  conveniences,  it  has 
sleek,  tapering  lines.  In  two-tone  beige 
leatherette  it  is  matched  to  the  machine 
colors. 

Improved  Control 

The  redesigned  top  burner  thermo¬ 
static  control  for  gas  ranges  developed 
by  Robertshaw- Fulton  Controls  Com¬ 
pany  offers  an  adjustable  setting  for 
flame  control  as  well  as  for  tempera¬ 
ture.  This  flame  height  adjustment  is 
included  to  insure  excellent  cooking 
results  regardless  of  the  material,  size. 


oi  sliajie  of  the  cooking  utensils.  The 
homemaker  simply  selects  the  size 
flame  height  and  temperature  desired 
tor  the  cooking  period. 


This  handy  aluminum  gadget  is  used  to 
scoop  floating  fat  from  soups  or  gravies. 


Useful  Gadget 

Fat  floating  on  the  surface  of  soups 
can  be  quickly  removed  with  a  new 
aluminum  kitchen  utensil.  Called  Fat- 
Away,  this  ash-tray-sized  receptacle 
floats  on  soup  while  it  receives  the 
surface  layer  of  fat  through  a  small 
opening  in  its  side.  When  filled,  the 
fat  remover  is  tilted  and  lifted  out.  The 
hot  fat  is  then  easily  discarded. 

Modern  Vacuum  Cleaner 

\  canister  type  vacuum  cleaner  fea¬ 
turing  an  electrically  powered  brush 
nozzle  for  carpets  is  being  made  by  the 
Whirlpool  Corporation.  .Actually  the 
.(luminum  nozzle  is  an  attachment 
which  moves  on  its  own  wheels.  It  gets 
its  power  through  an  electric  cord 
plugged  into  the  cleaner.  The  cleaner 
is  rectangular  in  shape  and  moves  easily 
on  wheels.  It  has  a  storage  compart¬ 
ment  to  hold  a  full  set  of  cleaning  tools 
—a  floor  and  wall  brush,  upholstery 
nozzle,  dusting  brush,  and  crevice  tool. 

Cleaning  Tools 

Two  mops,  one  for  dusting,  the  other 
tor  scrubbing,  have  been  introduced  by 
O-Cedar.  Called  Spin-Ahout,  the  fluffs 
rectangular  dust  mop  moves  easily 
around  furniture  legs  and  into  narrow 
spaces.  The  brightly  colored  mop  pad 
snaps  on  and  off  for  laundering. 

An  extra  large  sponge  pad  is  the 
feature  of  the  new  scrub  mop.  A  clever 
mechanism  folds  the  sponge  in  half  tor 
squeezing  dry.  It  is  available  in  yellow  , 
pink,  blue,  or  green. 
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HELP  US. 
KEEP  THE 
THINGS 
WORTH 
KEEPING 


Extra  Capacity  | 

Almost  150  separate  pieces  can  be 
washed  at  one  time  in  the  new  high  ca- 1 
pacity  dishwashers  designed  by  Frigid- 
airc.  This  front-opening  machine  has  two 
sliding  racks  which  accommcxlate  a  va¬ 
riety  of  sizes  and  shapes  of  dishes  in¬ 
cluding  h^inch  platters.  Extra  power¬ 
ful  water  sprays  and  a  special  rinsing 
agent  to  prevent  spotting  result  in 
sparkling  clean  dishes  and  utensils  at 
the  end  of  the  45-minnte  cvcle. 


It’s  always  so  f;ood  to  have  Dad 
home! 

Home—  the  place  he  works  hard 
to  keep  safe  and  secure.  In  a  free 
and  peai'eful  world  he  can  always 
be  there  to  take  care  of  his  family. 

But  peace  costs  money.  Money 
for  strength  to  keep  the  peate. 
Money  for  science  and  education 
to  help  make  peace  lasting.  And 
money  saved  by  individuals. 

Your  Savings  Bonds,  as  a  direct 
investment  in  your  country,  make 
you  a  Partner  in  strengthening 
America’s  Peace  Power.  Are  you 
buying  as  many  as  you  might? 

HELP  STRENGTHEN 
AMERICA'S  PEACE  POWER 

BUY  U.  S. 
SAVINGS 
BONDS 

© 

TTi€  U.S.  Oootrnmtnt  doen  not  pav  for  thit  advertUmg. 
Tha  Traatury  DepartmanI  thanaa,  for  their  patriotic 
(tonohon,  The  Adt^rriiging  Council  and  thin  magazine. 


High  capacity  dishwasher  by  Frigidaire 
will  wash  almost  150  pieces  at  one  time. 


I  Cleaning  Products  ' 

'  Two  favorite  household  cleaning  aids, 
S.O.S.  and  Tuffij,  ha\e  been  acquired 
by  the  (General  Ftxxls  (Company.  S.O.S. 

;  is  a  scotiring  pad  matle  of  fine  steel 
:  \\(V)1  impregnated  w  ith  soap.  It  is  used 
I  to  clean  ainminnm  or  glass  |X>ts  and 
pans  aiul  many  other  surfaces.  Ttiffij 
;  is  .1  sturdy  plastic  mesh  hall  used  to 
1  remove  fcKx!  from  china,  plastic,  ix)t-  ■ 
1  ter\.  silverware,  and  pots  aiul  pans. 

'  It  ma\  also  lx‘  used  to  clean  such  r(M)t 
j  vegetables  as  potatex's,  lx*ets,  carrots, 

I  and  turnips. 

I  For  Dusting 

Lint-free  dusting  and  washing  cloths 
are  made  b\  the  Chicojx*e  Manufactur¬ 
ing  Corporation.  Dottiv  Duster  is  a  sili¬ 
cone-treated,  rayon,  non-woven  cloth 
which  picks  up  dust  particles  aixl  holds 
them  until  rin.sed  clean.  Miracloth  is 
packaged  in  a  handy-entter-edge  box 
from  which  it  rolls  as  easily  as  waxed 
pai>er.  It  can  he  torn  to  an\  desired 
length.  non-woven.  rayon  cloth,  it 
can  be  rinsed  clean  and  used  many 
times. 

(Continueti  on  ;wig<’  102) 
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[he  choice  of  a  lifetime 
dinnerware  pattern  is  an 
important  decision.  Yet  cir¬ 
cumstances  force  this 
problem  on  most  girls  before 
experience  has  ripened  their 
judgment  or  seasoned  their 
taste. 

These  are  some  of  the 
haunting  questions: 

•  China  or  Earthenw  are? 

•  Modem  or  Traditional? 

•  ’Sunday  Set"  for  show 
and  ’’Just  something 
inexpensive”  for  every 
day  use? 

•  Formal  or  casual? 

Intelligent  answers  can  come 
only  from  a  background  of 
know  ledge.  And  to  help  you 
pass  that  know  ledge  on  to 
your  classes.  Spode  has  pre¬ 
pared  a  packet  of  printed 
reference  material  for 
teachers. 

Information  about  Color 
and  Black  &  White  movies 
is  included. 

Send  the  coupon  from 
The  Listing  Section. 

Wholesale  Distributors  of  Spode 

Copeland  &  Thompson.  Inc. 
206  Fifth  .Avenue 
New  York  10,  New  York 


GuoroRi»«<l  by 
Go«4  Houvckeepinj 
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Improved  Laundry  Product 

A  new  formulation  of  Bvads-0’- 
Bleach  now  has  national  distribution. 
The  bleach  is  said  to  be  safe  on  all 
fabrics  except  wool  and  silk;  not  to 
harm  color  fast  fabrics;  and  to  have 
all  the  bleaching  cHectiveness  of  the 
licpiid  form.  .\ccH)rding  to  the  manu¬ 
facturer,  the  advantage  of  this  bleach 
is  that  it  is  dr>  and  can  Ih'  packaged 
in  a  ct)n\enient  pa|H‘r  package  with 
full  assurance  of  lasting  stability. 


IT’S  SO  EASY 


PRANG 

and 

COLORS 


Now,  o  ROW  color  tio/l 
at  yoar  fmgariifH  I 

A  few  brush  etroltcs  of  these 
popular  Pranc  Colors  can  turn 
mespensive  fabrxrs  and  hard- 
surfaced  objects  into  priceless 
and  lasting  decor. 

Create  your  own  original 
**conversatioo  pieces*'  for  gift 
giving,  leisurely  living  and 
imagmative  entertaming  with 
these  amating  Twin-Cc^ 
Companions. 

— PAINT  WITH  PRANG 
06ir-AU  COtOPSf 
—MATCH  WITH  FItANG 
TEXTILf  COlORSf 

See  the  complete  Prang  Kits 
and  separate  colors  on  sale 
at  your  favorite  art  dealer. 
Write  for  free  ■  how-to*’ 
f  information.  Dept 


TH[  AMERICAN  CRAYON  COMPANY 
SANDUSKY  OHIO  NEW  YORK 


I  Completely  immersible  coffeemaker  by 
Presto  bos  o  waterproof  electrical  unit. 

New  Idea  in  CofFeemakers 

Just  on  the  market  is  an  electric  cot- 
feemaker  that  can  lx*  completely  im¬ 
mersed  in  water  for  washing.  .Accord¬ 
ing  to  the  manufacturer,  it  may  be 
washed  in  an  automatic  dishw  asher.  Fea¬ 
turing  a  completely  sealed  unit,  there 
is  no  special  control  to  consider.  The 
;  timing  device  and  thermostatic  control 
I  are  encased  in  the  unit  and  set  in  the 
I  factory  to  perform  uniformly  every 
time.  Made  by  Presto,  the  coffeemaker 
is  of  the  percolator  type,  and  is  made 
of  stainless  steel  with  plastic  handle 
and  base. 

Versatile  Sewing  Machine 

A  portable  sewing  machine  that  can 
he  operated  manualU  or  by  electricity 
has  lx?en  introduced  by  Necchi.  Named 
the  ^^ircU(l,  the  machine  will  straight- 
stitch  forward  or  reverse  at  the  touch 
j  of  a  button.  It  can  be  used  with  the 
free  arm  for  darning  or  quickly  con¬ 
verted  to  a  flatbed  with  an  attachable 
base. 

.Also  new'  is  an  especially  designed 
cabinet  for  console  machines.  Called 
the  Lift-O-Matic,  the  cabinet  features 
!  a  lever-controlled  device  which  smooth- 
Iv  and  antomaticallv  lifts  the  machine 


No,  Mary,  you  us*  Mrs.  Stewart's  Horn* 
Woshmg  Guide  for  washing  clothes  I 


We're  kidding,  of  course!  Ac¬ 
tually  you'll  find  the  Home  Wash¬ 
ing  Guide  will  help  bring  Mary 
closer  to  her  goal  of  becoming  an 
efficient  homemaker  someday. 

The  Home  Washing  Guide  con¬ 
tains  detailed  information  on  the 
complete  home  washing  process. 
It  includes  tips  on  soaps  and  deter¬ 
gents.  bleaches,  drying  and  ironing, 
care  of  special  items  such  as  blankets 
and  sweaters,  care  of  fabrics,  stain 
removal  and  many  more — all  that 
you  need  to  cover  the  subject  of  home 
laundry  with  your  girls. 


TO  BLUE  OR  NOT 
TO  BLUE? 

Until  recently  bluing  was  consid¬ 
ered  a  necessary  and  integral  part  of 
the  washing  prcxress.  The  question  of 
the  necessity  or  even  desirability  of 
bluing  arose  with  the  advent  of  the 
automatic  washer.  The  issue  became 
further  confused  when  the  so-called 
"blue”  detergents  appeared.  However, 
they  pointed  up  the  fact  that  auto¬ 
matic  washers  alone  could  not  give 
the  desired  crisp,  sparkling  whiteness 
to  clothes.  Some  form  of  bluing  was 
needed. 

Our  teacher's  folder.  "All  about 
Bluing”  covers  the  bluing  problem 
thoroughly.  It  explains  what  bluing 
IS  and  its  various  forms — liquid,  flake, 
bead,  "blue”  detergents  and  the  fluor¬ 
escent  dyes.  It  tells  the  purpose  of 
bluing  and  how  to  use  it  to  its  best 
advantage. 

Both  “.All  About  Bluing”  and  the 
Home  Washing  Guide  are  free.  Send 
for  your  copies  today. 


Use  Coupon  on  Page  135 


Mrs.  Stewart’s 


BLUING 


I  ^axed 


On  Cleaning  Rugs 

The  National  Institute  of  Rug  Clean¬ 
ing  stresses  the  importance  of  follow¬ 
ing  instructions  when  cleaning  rugs  and 
carpets  at  home  with  water  and  deter¬ 
gent.  Care  should  be  taken  not  to  over¬ 
wet  the  surface.  If  too  much  water  is 
used,  the  rug  backing  will  become  wet 
with  a  resulting  brown  stain  on  the 
surface.  Staining  occurs  when  soluble 
impurities  from  rug  backing  rise  to  the 
surface  of  the  tufts  as  w’ater  evaporates. 


Hand-operated  salad  maker  by  Dazey  has 
a  vacuum  base  to  hold  it  firmly  to  table. 


For  Salads 

Shredding  and  slicing  foods  should 
be  more  cxinvenient  with  the  new 
Dazey  salad  maker.  Equipped  with  a 
vacuum  base  that  can  be  snapped  on 
any  non-porous  surface,  the  model  elim¬ 
inates  the  need  for  special  clamps  or 
sprawling  legs.  Retailing  at  $10.95,  the 
salad  maker  is  available  in  colors. 

New  Mixer 

An  electric  drink  mixer  made  in  one 
piece  with  the  motor  at  the  base  has 
been  designed  by  Waring. 


Timely  News 

A  new  line  of  electric  clocks  with 
self-illuminating  dials  and  wide-angle 
face  crystals  has  been  introduced  by 
Sunbeam  Corporation.  There  are  36 
models  in  the  line,  ranging  in  price  from 
five  dollars  to  35  dollars.  Modern  and 
traditional  styles  are  encased  in  wood, 
Pressurized  container  for  new  household  crystal,  plastic,  or  metal  in  both  waO 
wax  eases  task  of  dusting  and  polishing.  and  table  models. 


Teach  «lam  and  elelly-making 


There’s  no  “closed  season”  for  teach¬ 
ing  home  canning.  With  bottled 
juices,  frozen  fruits,  pectin  and  Ball 
“CAN  or  FREEZ”  Jars  you  can 
show  your  class  how  to  put  up  jam 
and  jelly  any  time.  And  your  class 
will  “have  a  ball”  doing  it! 

So  easy  to  teach,  new  “No-Paraffin” 
way:  1)  Simply  pour  hot  jam  or 
jelly  into  the  new  Ball  Half-Pint 
“CAN  or  FREEZ”  Jars;  2)  Put  a 


Ball  Dome  Lid  on  each  jar;  3)  Screw 
down  the  band;  4)  You’ve  got  a  per¬ 
fect  seal— r/tere’j  no  paraffin  fuss,  muss, 
or  danger! 

Leakproof,  airtight  Ball  Dome  Lids 
seal  in  the  flavor,  lock  out  dust  and 
air.  Cream-white  enamel  lining  won’t 
rust  or  corrode.  Live  red  rubber  gives 
perfect  seal.  Easiest  to  test— Dome 
down,  jar  sealed.  Finest  lids  for  all 
home  canning! 


Free  20"Page  Booklet  Teaches 
- 1  Canning  and  Thrift! 


BALL  “CAN  or  FREEZ"  Jars 

have  tapered  sides;  easiest  to 
fill  and  empty  (frozen  foods  slide 
out  without  thawing).  Three 
sizes:  famous  "Half-Pint"  for 
jam  and  jetly;  Pint  and  1  'A  Pint. 
Perfect  for  all  home  canning  and 
freezing.  Each  jar  comes  with 
sure-sealing  Ball  DOME  Lid. 


Home  canning  is  a  wonderful  food-budget  i^H 
helper,  enabling  millions  to  eat  better  for  I  j 
less.  Home  freezing  is  a  great  money-saver 
too.  “Home  Canning  and  Freezing  Methods  Sketch 
Book”  gives  step-by-step  directions;  basic  recipes; 
tables.  You’ll  want  a  copy  for  each  student.  Write 
BALL  BROTHERS  CO.,  Muncie,  Ind.,  or  use  Service 
Section  Coupon— elsewhere  in  this  issue.  (U.S.A.  Only) 
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Quality  Teaching 

(Continued  from  ftage  79) 

Does  it  look  good  to  eat? 

Is  the  product  of  uniform  ripeness, 
size,  and  color? 

Are  the  products  properK  labeled? 

Barbara:  In  any  demonstration,  it’s 
'•ni>ortant  to  sell  the  product.  We 
I  arned  in  fcxxls  class  ways  to  get  the 
lost  from  the  finished  product. 

First,  show  it  off  in  colorful,  appe- 
izing  supper  dishes. 

Second,  figure  the  cost  of  the  dish. 
T.ike  pride  in  your  savings. 

Third,  score  it  professionally,  with 
the  help  of  a  standardized  score  sheet. 

Fourth,  plan  well  balanced  meals 
.iround  your  dish.  You  are  what  you  eat. 
And  meals  do  the  most  for  you  when 
the>  are  well  balanced. 

Include  builders,  regulators,  and  pro¬ 
tectors. 

ji’DY:  One  of  our  menus  using  toma¬ 
toes  featured  pizzas,  garden  salad,  corn- 
on-the-cob,  milk,  and  fresh  blueberries. 
.\nother  was  planned  around  chicken 
spaghetti,  fresh  vegetable  sticks,  French 
bread,  peach  frost,  and  milk.  Here  are 
the  supper  dishes  made  by  the  advanced 
f(Mxls  classes. 


Barbara:  Pizzii  won  the  popularity 
poll  in  our  foods  classes.  This  one  is 
made  from  a  basic  biscuit  mix,  tomato 
paste,  salami  sausage,  oregano,  and  cir¬ 
cles  of  Provolone  cheese,  cut  to  the  bis¬ 
cuit  size.  We  make  the  biscuit  mix  up 
a  day  ahead,  bake  and  eat  the  pizza  in 
the  next  day’s  class.  Then  the  following 
week  we  have  enough  mix  left  to  do 
I^each  shortcake,  cobbler,  and  individual 
meat  pies. 

JuDY’:  Chicken  spaghetti  is  a  com¬ 
pany  dish  in  a  nippy  tomato-cheese- 
herb  casserole.  The  chicken  is  cooked 
in  the  pressure  cooker  one  day,  pre¬ 
pared  in  the  casserole  the  next.  Our 
teacher  gives  it  a  30-minute  start  in  the 
oven  the  day  we  enjo\'  it  for  lunch.  This 
is  true  of  all  our  casserole  dishes. 

Of  course,'  proof  is  in  the  eating. 
Polished  plates  after  class  luncheons 
were  sure  pr(K)f  that  tomatoes-plus  make 
good  eating.  Because  we  had  a  supply 
of  canned  tomatoes  on  the  pantrv  shelf, 
our  meals  were  economical.  The  cost  of 
the  spaghetti  dish  averaged  about  20 
cents  a  serving,  the  pizza,  12  cents. 

N.ancy:  Let’s  get  to  those  New  Jer¬ 
sey  peaches.  You  know  there’s  nothing 
I  like  more  than  peaches.  1  could  eat 
them  once  a  day,  everv  da>-  of  the  week. 


For  breakfast,  on  top  of  cereal,  or  grilled 
with  French  toast  and  bacon.  Or  in  peach 
con.serve  on  toasted  English  muffins.  For 
luncheon,  combine  them  with  blueber¬ 
ries  and  other  fruits  for  a  salad  plate. 
For  a  dinner  de.ssert,  just  give  me  the 
old-fashioned  peach  shortcake  with  a 
cinnamon-sugar-coconut  topping. 

Judy:  And  there  is  always  pretty -to- 
Ux)k-at  Peach  Melba  tapioca.  Liiyers  of 
sliced  iveaches  in  raspl)erry  sauce  are 
alternated  with  tapioca  pudding  in  par- 
fait  glas.ses. 

Peach  Melba  will  also  dress  up  a 
sherl)et,  cirstard,  cottage  cheese  salad, 
rice,  or  bread  pudding. 

Barbara:  In  canning  peaches,  the 
identical  equipment  is  used  as  for  to¬ 
matoes.  Peaches  are  blanched,  peeled, 
halved.  A  medium  sugar  syrup  is  used 
for  cooking  them.  The  halves  aie 
spooned  into  jars,  pit  side  toward  the 
center,  halves  overlapping.  Syrup  is 
poured  on  inch  from  the  top.  The  jar 
is  sealed  and  processed  for  25  minutes. 

Ji'DY:  Have  we  convinced  you  it’s 
really  fun  to  can?  It’s  even  fun  to  give 
a  demonstration  with  the  help  of  our 
teachers.  .^11  it  takes  is  efficient  work 
habits  and  eejuipment.  plus  a  score  card 
to  achieve  a  truly  professional  pnxluct. 


"The  Story  of  Menstruation"  is  a  delightful  lo- 
minute,  16  mm.  sound  and  color  film  which 
gives  a  warm,  natural  explanation  of  just 
what  happens  during  menstruatipn  and 
why.  Appealing  Disney-style  characters 
dramatize  health  and  grooming  rules. 
Prints  are  available  on  short-term  loan. 


"Very  Personally  Yours."  This 
20-page  illustrated  book¬ 
let,  for  the  girl  12  and  over, 
follows  the  film  step-by- 
step.  It  gives  a  detailed  ex¬ 
planation  of  the  menstru^ 
function  with  advice  on  ex¬ 
ercise, ‘■'grooming,  sports 
and  social  contacts.  Also 
available  are  a  Teaching 
Guide  and  Physiology 
Chart,  helpful  assists  for 
classroom  lectures. 


This  entire  program  is  available  without 
charge  from  Kimberly-Clark  Corporation, 
makers  of  Kotex  sanitary  napkins. 

KOTEX  IS  a  trademarK  of  KIMBERLY  CLARK  CORP 


If  iiU  I  Hsney- 1  ‘rmtuctions 


Help  a  young  lady 
grow  up  gracefully 


Encourage  her  to  know  and  understand 
with  "The  Story  of  Menstruation” 

hv  K  alt  Disney  Productions 

( - CLIP  AND  MAIL  TODAY! - :g. - 


Kimberly-Clark  Corporation,  Educational  Oept.  PHE-98.  Neenah,  Wisconsin 
Please  send  me  free,  except  for  return  postage,  your  16  mm.  sound  and  color  film. 

"The  Story  of  Menstruation."  Day  wanted  (allow  4  weeks) - 

2nd  choice  (allow  5  weeks) _  3rd  choice  (allow  6  weeks) - - - 

Also  send  the  following: _ copies  of  "Very  Personally  Yours"  (for  girls  12  and  over) 

[~1  Teaching  Guide  Q  Physiology  Chart 
NAME _ — 


GRADE 


SCHOOl 


STATI 
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Operation  Play  Center 

(Continued  from  page  92) 

Good  teaching  opportunities  present 
thenriselves,  provided  you  are  alert  and 
ready  to  seize  upon  a  situation.  For  ex¬ 
ample,  during  one  term  a  sizable  group 
of  mothers  came  to  our  school  every 
Wednesday  for  a  special  course.  They 
usually  brought  a  few  children  with 
them.  This  presented  the  problem  of 
where  to  keep  the  youngsters.  My  stu¬ 
dents  found  it  a  lark  to  care  for,  enter¬ 
tain,  and  feed  them,  thus  supplement¬ 
ing  book  learning  with  actual  practice. 

Program  Is  Planned 

The  climax  of  our  program  to  liven 
up  our  Child  Care  unit  was  “Operation 
Play  Center.”  The  title  aroused  so  much 
student  enthusiasm  that  1  suggested 
their  planning  it  to  the  last  detail. 
Promptly  the  20  girls  divided  their 
group  into  entertaining,  refreshment, 
art,  toys,  and  hostess  committees.  Notes 
were  written  to  the  parents  of  selected 
children,  explaining  the  idea  and 
arranging  for  the  mothers  to  pick  up 
the  children  at  the  end  of  the  morning 
.se.ssion. 

Soon  the  various  committees  report¬ 
ed.  The  toys  committee  had  a  wide  va¬ 
riety  of  blocks,  dolls,  tnicks,  puzzles, 
ring-toss  games,  stor\’  books,  rhythm 
instruments,  and  such  creative  materi¬ 
als  as  paints  and  paper.  They  had  also 
provided  a  small  gift  for  each  child  to 
receive  upon  leaving. 

The  refreshment  committee  planned 
a  mid-moming  snack  with  the  foods 
teacher  and  also  light  refreshments  for 
the  mothers.  The  art  committee  ar¬ 
ranged  the  department’s  home  living 
room  into  play  and  refreshment  centers 
to  suit  all  the  activities  planned.  This 
group  also  consulted  the  art  teacher 
for  help  in  making  party  hats  for  the 
small  guests  to  wear.  A  large  colored 
poster,  “Operation  Play  Center,”  was 
placed  at  the  school  entrance  door.  In¬ 
deed,  the  spontaneity  and  alacrity  with 
which  all  the  students  c-ooperated  was 
something  long  to  be  remembered. 

Experiment  Successful 

The  occasion  went  off  smoothly  and 
successfully.  With  little  guests  ranging 
from  nine  months  to  four  years,  shy 
children  soon  warmed  up.  Group 
games  were  started  for  the  older  tots, 
while  more  individual  handling  was 
given  to  the  young  ones.  S(X)n  all  were 
directed  to  the  low,  gaily  set  table, 
where  animal  cookies,  fniit,  and  milk 
awaited  them.  Minor  mishaps,  always 
to  be  expected,  were  quietly  and  quick¬ 
ly  cleaned  up.  When  the  mothers  ap¬ 
peared,  the  children  were  reluctant  to 
leave. 

Observati«)n  made  by  the  girfs  on 


behavior,  play,  clothing,  schedules, 
toys,  emergencies  of  toddlers,  made  the 
ensuing  lessons  more  meaningful  than 
they  would  otherwise  have  been. 

This  first  experiment  started  an  ava¬ 
lanche  of  requests.  Other  classes  asked 
if  they  couldn’t  do  the  same.  They, 
and  the  experience,  added  to  my  own 
proficiency  in  handling  out-of-the-or- 
dinary  classroom  situations. 

It  has  been  said  that  our  important 
task  is  to  find  out  how  the  educational 
program,  from  nursery  school  to  col¬ 
lege,  helps  the  growing  person  to  un¬ 
derstand  and  accept  himself.  Certainly 
a  junior  high  school  student  must  be 


gently  guiderl  through  his  adolescent 
years.  What  better  way  could  be  found 
than  through  studying  the  development 
of  children?  We  in  home  economics 
are  indeed  fortunate  to  be  able  to  reach 
students  through  such  a  wide  variety 
of  media. 

Editor’s  Note;  Are  you  teaching,  or  plan¬ 
ning  to  teach,  child  care?  If  so,  you  will  be 
interested  in  the  roundup  of  teaching  aids 
which  appeared  in  the  February  issue.  An 
excellent  group  of  booklets,  films,  and  film¬ 
strips  in  the  child  care  field  is  reviewed  by 
V'era  Falconer,  Practical’s  audio  visual  edi¬ 
tor.  In  the  wide  variety  of  subjects  covered 
you  will  find  the  aid  you  need. 
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I*  homo-stwn 
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ready  made”  wHh 


peuon 


•dveilh^i, 

Reader’s  rw- 


It’s  “All  Bias”  PELLON— the  newest  type  of  pellon— the  only  non-woven 
fabric  of  its  kind,  pellon  is  ideally  suited  for  today’s  fashions— whether  a 
Trapeze  or  Chemise,  a  high  fashion  or  classic,  it  looks  lovelier  outside  when 
there’s  pellon  inside.  Thanks  to  PELLON  you  can 
bnf  easily  and  quickly  achieve  today’s  fashion  look  in 
H  home  sewing.  As  it  says  in  the  Reader’s 

Ijfm  Digest  ad,  only  non-woven  PELLON  interfacing  can 
shape  a  silhouette  so  lovely,  so  lightly,  so  lastingly. 
Remember,  there’s  a  pellon  type  and  weight  to 
give  all  your  home  sewing  ready  made  shape. 
PELLON  is  washable,  dry-cleanable  and  non-raveling. 

1  /  \  I  /  Ask  for  handy  stutCToa  to  help  yon  choose  the  risht  pillon  for 

Ao  1  V\  your  every  tewins  need.  Available  ran  at  stores  everywhere  or  write 

r reuon  corporation  D.pt  p-s,  st.M  w,.  gy.  i 

Mcftlifi#.  bond,  bow  ond  skirt  #  Pgllon,  rogistorod  trodomrrk  of  tho  Pollon  Coro. 
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Basic  Rules  for  Wash*and-Wear 

(Continued  from  fxif{e  91) 

watched  carefully  to  control  the  length 
of  these  cycles  acct)rding  to  strict  wash- 
and-wear  rules.  With  these  machines, 
unless  there  are  si>ecific  instructions  to 
the  wntran. ,  skip  spin-drying  and  wring¬ 
ing  which  create  lasting  creases. 

In  laundering  machine-washable 
w(K)lens  (and  there  are  more  of  these 
all  the  time)  follow  the  manufacturer’s 
printed  directions  carefully.  In  general, 
it  i.s  Ix'st  tt)  use  warm  water  tor  sudsing 
and  rinsing. 


So-called  “automatic”  wash-and-wear 
can  go  into  the  dryer  damp,  just  as  it 
comes  from  the  spin-cycle.  Otherwise, 
it’s  preferable  to  put  clothes  into  the 
dry  er  quite  wet. 

Set  the  machine  for  about  30  minutes 
at  low  or  medium  temperature.  If  the 
dryer  has  a  temperature  control  and 
cooling  system  that  does  the  whole  job 
automatically,  the  clothes  should  be 
taken  out  promptly  and  hung  up  or 
worn.  With  other  dryers,  remove  the 
clothes  while  still  slightly  damp,  and 
hang  them  up  speedily  so  that  they 
don’t  have  time  to  wrinkle. 

Drip-drying  means  that  the  weight 


Pr*om  GwW*  to  AAod*fn  Cooking  #6 
(CRp  for  roforonco) 

PREAM  IS 
OLD-FASHIONED 
GOODNESS 

in  a  modern,  convenient  form 


/  F.^2AM  \ 


Easy  project  for  cooking  beginners  makes  the  “creamiest”  white  sauce 


So  wonderfully  convenient  — 

can’t  be  beat  for  "creaming” 
your  coffee,  tea  or  cocoa  .  . . 
doesn’t  spill  or  spoil. 

So  deliciously  rich  —  and  con¬ 
veniently  low  in  calories.  Only 
12  to  15  calories  per  teaspoon- 
permits  you  to  put  wonderful 
goodness  in  everyday  cooking. 
Extra  economical,  too,  in  the  big 
new  size. 


PREAM*  deKdout  instant  "creomef^  for  your  coffee,  mode 
entirely  from  fresh  sweet  cream  and  other  milk  products . . .  stays 
fresh  tasting. 


NOW  IN  THE  NEW  BIG  ECONOMY  SIZE- 
GRAND  FOR  CLASSROOM  USE 


FOR  1  CUP: 

Thin:  4  tbsp.  Pream,  1  tbsp.  flour,  16 
tsp.  salt,  1  cup  water,  1  tbsp.  butter 
or  margarine. 

Medium:  4  tbsp.  Pream,  2  tbsp.  flour, 
Vi  tsp.  salt,  1  cup  water,  1  tbsp.  butter 
or  margarine. 

Thick:  4  tbsp.  Pream,  3  tbsp.  flour,  V6 


tsp.  salt,  1  cup  water,  1  tbsp.  butter  or 
margarine. 

Method:  AAix  Pream,  flour  and  salt  in 
saucepan.  Add  water;  cook  and  stir  until 
mixture  boils  and  is  thickened.  Add  but¬ 
ter  and  blend. 

For  more  delicious  recipes,  write  Solly 
Ross  for  free  Preom  Recipe  Folder.  Send 
Coupon  from  service  section  on  poge  J* 


of  the  water  dispels  wrinkles  as  it  runs 
off.  Hang  the  dripping  clothes  on  non- 
rusting  hangers  and  smooth  out  collars, 
cuffs,  lapels,  pockets,  seams,  and  hems. 
Drip-dry  clothes  have  a  special,  built-in 
“memory”  which  needs  only  this  little 
coaxing  to  return  them  to  their  original 
shai>e. 

Touch-up  ironing  is  a  matter  of  taste 
and  |X*rsonal  standard.  Wash-and-wear 
clothes  are  designed  to  come  out  of  the 
dryer  or  through  the  drip-drying  process 
ready  to  lie  worn— and  generally  they 
do.  The  perfectionist  who  prefers  to 
give  them  an  oc'casional  touch-up  should 
u.se  a  steam  iron  or  a  cool,  dry  iron  over 
a  damp  cloth,  always  on  the  wrong  side 
to  avoid  shine. 

An  important  point  to  remember:  Al¬ 
ways  read  the  directions  on  each  label 
carefully.  They  usually  give  complete 
washing  instnictions.  If  a  few,  simple 
niles  are  followed,  wash-and-wear  ward¬ 
robe  will  look  well  at  all  times. 


Home  Management 

(Continued  from  fxtge  94) 

making.  Individual  conferences  and 
ninety-minute  class  sessions  provide  ade¬ 
quate  opportunit\  for  supervision.  The 
regular  meetings  are  conducted  in  the 
homes  of  students  and  instructors.  The 
I  homes  provide  both  a  suitable  climate 
for  discussing  home  management  prob¬ 
lems  and  a  laboratory  for  demonstra¬ 
tions  and  obseiA'ation  of  results.  Indi¬ 
vidual  conferences  are  a  vital  part  of 
supervision  Ijecause  of  the  personal 
nature  of  some  of  the  problems  and  the 
variety  of  attitudes  and  experiences  of 
.students. 

Class  activities,  by  nec'essity,  must  be 
lx)th  broad  and  flexible.  Experience  h  is 
shown  us  that  three  areas  of  man.i" 
ment— time,  money,  and  meals— are  ot 
particular  interest  and,  therefore,  re¬ 
ceive  si^ecial  emphasis.  .\  highlight  of 
the  course,  and  an  exjjerience  which 
draws  together  these  three  resources,  is 
the  entertainment  project.  Each  couple 
entertains  the  instructor,  other  profes¬ 
sional  guests,  and  student  guests.  The\ 
may  choose  to  entertain  at  a  brunch, 
lunch,  picnic,  or  coffee  hour,  depending 
on  their  facilities  and  desires.  "This  ex¬ 
perience  gives  the  students  confidence 
in  an  unfamiliar  situation  since  the  in¬ 
structor  is  readilv  available  to  help  in 
the  planning.  It  is  also  an  excellent 
supeiA’isory  technique  for  getting  better 
acquainted  with  the  couple  in  their  own 
environment.  It  gives  the  husband,  as 
host,  an  opportunity  to  participate  di¬ 
rectly  in  the  course.  (It  is  truly  exciting 
to  see  these  young  men  extend  them¬ 
selves  in  support  of  their  wives’  en¬ 
deavors.  ) 

The  students  often  express  gratitude 
for  the  help  received  in  planning  and 
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evaluating  family  expenditures.  Recent¬ 
ly,  one  young  bride  reported  that  her 
parents  were  so  impressed  with  her 
awareness  of  family  finances  that  they 
themselves  had  started  record-keeping 
and  monthly  planning. 

To  aid  these  newly  formed  families 
with  their  special  financial  problems,  I 
have  develoj^ed  a  planning  and  record 
lxM)k  for  them.*  One  popular  feature  of 
the  book  is  a  sheet  for  listing,  under 
.ippropriate  months,  (K-casional  expenses 
that  will  lx*  arising.  Such  expenses  as 
automobile  license  fees,  insurance  pre¬ 
miums,  and  tuition  tees  can  be  planned 
.(head  by  setting  aside  a  portion  each 
month.  This  activity  gives  real  meaning 
to  saving  .something  for  the  future. 

Evaluation  of  the  month’s  record  al¬ 
ways  brings  up  interesting  discussion. 
Could  savings  lx*  made  by  paying  insur- 
anc-e  annually  instead  of  monthly?  How 
much  more  would  fcxx!  cost  if  parents 
were  not  contributing  home-produced 
meat  and  vegetables?  .At  this  rate  of 
spending  w  ill  there  lx?  enough  money 
to  finish  scluK)l?  One  couple  summed  up 
their  experiences  with  planning  expenses 
thus;  “We  have  gained  in  foresight, 
Ixtter  judgment,  less  impulse  buying, 
awareness  of  costs,  larger  savings,  and 
togetherness  in  working  toward  com¬ 
mon  goals.” 

The  students  also  plan  and  evaluate 
a  week’s  menus  based  on  standards  de¬ 
scribed  in  “Helping  Families  Plan  Fcxxl 
Budgets,”  (’SD.A  Mi.sc.  Puhl.  662.  They 
determine  household  standards  and  de¬ 
velop  a  schedule  tor  maintaining  them, 
and  i  monstrate  the  reorganiziition  of 
a  worK  or  study  center.  Special  investi¬ 
gation  ot  time-motion  savers  or  skills  is 
.issigned  as  need  dictates. 

The  impt)rtance  of  creative  home¬ 
making  is  recognized  by  home  econ¬ 
omists  ever\ where.  We  believe  a  course 
for  married  students  in  their  own  homes 
affords  innumerable  opportunities  for 
developing  creativity. 

*  Nichols,  Adch^e^n,  Manoging  Your  Mon«y,  Mimoo, 

1956.  Available  from  State  College  of  Washington 

Bookstore,  SI  .00. 


Safety  Tip 

Von  can  fireproof  children’s  costumes 
tor  mascpierades  w  ith  a  simple  made-at- 
home  solution.  .Mix  seven  ounces  ot 
Ixrrax  and  three  ounces  of  Ixrric  acid  in 
two  (piarts  of  water.  Treat  crepe  paper 
by  spraying  on  .solution.  Salt  crystals 
will  form,  but  will  add  glisten  to  the 
costume.  If  costume  is  of  cloth  you  may 
dip  it  in  .solution. 

This  is  a  temporary  fire-retarding 
agent  and  will  wash  out  after  the  cos¬ 
tumes  have  served  their  purpo.se.  The 
solution  is  non-staining.  Thus,  it  can  be 
used  on  sheets,  pillowca.ses,  and  other 
such  articles  that  are  often  used  as  tem- 
porarv  eostnmes 


Textured  Filament  Yarns 

(Continued  from  page  72) 


Textured  yams  are  currently  used  in 
many  end  products.  The  hosiery  indus¬ 
try  has,  in  the  last  several  years,  con¬ 
sumed  millions  of  pounds  of  textured 
yarns,  mostly  twist  (Helanca)  and  “knife 
edge”  textured  (Agilon)  yarns.  The 
stretch  feature  of  such  yarns  was  capi¬ 
talized  on  in  hosiery.  Currently  about 
one-fifth  of  the  filx*r  used  in  sweaters 
is  textured  filament  yarn,  mostly  crimp 
texturerl.  .Although  textured  yarns  are 
used  in  sweaters  for  certain  desirable 


aesthetic  and  functional  features,  market 
trends  indicate  Orion  acrylic  staple  will 
maintain  the  lion’s  share  of  the  sweater 
market.  Taslan  textured  yam  has  found 
its  greatest  use  to  date  in  woven  fabrics. 
It  is  being  u.sed  in  carpets,  upholstery, 
suitings,  shirtings,  dresses,  blouses,  tie 
fabrics,  and  many  other  products. 

Textured  yarn  is  a  new  basic  product 
that  will  undoubtedly  grow  to  be  an 
important  commcxlity  in  the  textile  in¬ 
dustry  and  related  fields. 


9  CUP  COFFEE  rOT  •  t  CUP  TEA  POT  •  COVERED  SUOAR  lOWl  •  GOLD-IINED  CREAM  PITCHER  •  24  INCH  TRAY 


Imagine  —  having  this  exquisite  Silver  Service 
for  your  Home  Economics  Department.  Its 
sparkling  beauty  will  thrill  students  learning 
to  use  and  care  for  lovely  silver . . .  every 
party  and  entertainment  will  take  on  an  atmos¬ 
phere  of  excitement. 

Designed^and  fully  guaranteed<by  the  famous 
International  Silver  Company,  this  heavily 
plated  Silver  Service  is  a  true  example  of 
fine  craftsmanship. 

Your  school,  class  or  club  can  earn  this  beau¬ 
tiful  service  quickly  and  easily  by  selling  only 
120  boxes  of  the  nation's  leading  Christmas 
Cards.  To  get  started  right  away,  just  order 
our  120  box  Best  Seller  Assortment. 


Or,  if  you  wish  to  see  samples  before  ordefr 
ing,  send  for  Samples  on  Approval. 

No  Risk  —  The  cards  are  sent  to  you  on 
credit  so  you  take  no  risk.  As  soon  as  you 
sell  the  cards  and  send  in  the  money  you 
receive  from  the  sale,  the  Silver  Service  is 
sent  to  you  at  no  cost  — just  for  doing  the 
selling.  We  pay  all  shipping  charges.  There 
are  no  hidden  expenses ...  you  never  have  to 
take  a  penny  from  your  treasury. 

Guarantee  — Holiday  Cards  and  the  Silver 
Service  are  guaranteed  to  be  of  finest  quality. 
If  not  completely  satisfied,  return  within  10 
days  and  have  no  further  obligation. 

Offer  good  only  in  Continental  United  States. 


Dept  i-sos  Bedford,  Va. 


I  We  want  to  earn  the  Silver  Service  by  selling 
I  120  boxes  of  Christmas  Cards,  and  we  have 
I  checked  the  plan  we  wish  to  use. 

I  □  Best  Seller  Assortment  —  Please  send  at  once, 
I  on  6  weeks  credit,  your  Best  Seller  Assort- 

I  Pient  of  120  boxes  of  Christmas  Cards  to  sell 

I  for  $1.25  a  box.  As  soon  as  we  send  in  all 

I  the  money  from  the  sale,  we  understand  we 

I  will  receive  the  Silver  Service  for  doing  the 

I  selling. 

I  □  Samples  an  Approval  —  We  wish  to  see  samples 

I  of  the  cards  to  select  the  assortments  we  wish 

I  to  sell.  Please  send  at  once  5  boxes  of 

I  samples  on  approval. 
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Small  Appliances 

(Continued  from  page  81) 

proper  temperature  control  is  necessary. 

Rotisseries:  A  variety  of  ser\ices  is 
offered  by  these  appliances.  Some  will 
buke,  roast,  or  broil  in  addition  to  turn¬ 
ing  meat  slowly  under  radiant  heat. 
Some  have  thermostatic  controls  and 
timing  dcNices;  others  do  not.  Although 
drip  plans  and  skewers  can  be  removed 
for  washing,  the  interior  of  rotisseries 
must  be  wiped  clean  with  a  damp  cloth. 

Toasters:  From  two  to  four  slices  of 
bread  can  be  toasted  in  some  models. 
All  have  controls  for  light  to  dark  toast. 
All  pop  up  automatically.  .Most  have 
removable  crumb  trays  and  can  be 
wiped  clean  with  a  damp  cloth  One 
manufacturer  features  a  toaster-oven 
which  has  a  little  drawer  beneath  the 
unit  for  keeping  toast  warm  and  for 
grilling  sandwiches. 

Waffle  Irons:  Available  in  round, 
square,  or  rectangular  shapes.  Some  have 
removable  grids  so  that  the  iron  can  be 
used  as  a  griddle.  An  indicator  light  tells 
when  the  iron  is  properly  heated. 

Miscellaneous:  Heavy  duty  power 
units  called  food  grinders  have  at¬ 
tachments  for  grinding  meat,  shredding, 
slicing,  and  grating  vegetables,  open¬ 
ing  cans,  crashing  ice,  sharpening  knives. 


and  mixing  foods.  Several  brands  are 
on  the  market.  One  may  be  installed 
beneath  the  counter;  others  are  for 
counter-top  use. 

Other  portable  appliances  have  single 
or  specific  uses.  They  include  electric 
can  openers,  knife  sharpeners,  com 
poppers,  egg  cookers,  ice  crashers,  and 
hot  water  kettles. 

How  to  Buy  Appliances 

Portable  appliances  are  moderately 
priced  in  comparison  to  the  cost  of 
major  equipment.  However,  to  encour¬ 
age  the  use  of  small  electrical  equip¬ 
ment  in  homemaking  departments  and 
adult  education  groups,  many  manufac¬ 
turers  offer  schools  and  home  demon¬ 
stration  agents  special  purchase  prices. 
These  prices  are  considerably  below  re¬ 
tail  prices.  Equipment  must  be  used  for 
the  schools  or  demonstration  programs. 
Most  companies  require  a  requisition  on 
official  school  stationery.  Simply  w’rite 
to  the  manufacturer  of  your  choice 
and  tell  him  you  are  interested  in  small 
equipment  for  your  school.  He  will  send 
a  price  list  and  special  order  form.  Ap¬ 
pliances  will  be  sent  directly  from  the 
factory  or  a  local  distributor. 

Points  About  Use 

Small  appliances  should  be  used  in 
every  possible  way.  Frypans,  saucepans. 


griddles,  rotisseries,  and  pressure  cook¬ 
ers  w'ill  supplement  the  facilities  of  the 
range.  Students  will  not  have  to  wait  for 
their  turn  at  the  range. 

With  the  use  of  appliances,  informal 
meals  and  cooking  at  the  table  may  be 
featured.  Tbe  advantages  of  controlled 
heat  cookery  will  be  quickly  demon¬ 
strated  with  these  thermostatically  con¬ 
trolled  appliances.  There  will  be  less 
burning  of  food,  less  stirring  and  pot 
watching.  Class  discussions  can  be  held 
in  the  middle  of  the  food  preparation 
period  without  danger  of  the  food  bt'ing 
overcooked  or  burned. 

Care  of  Appliances 

It  is  most  imp>ortant  that  the  direc¬ 
tion  lxK)k  be  studied  and  the  appliance 
demonstrated  to  the  class  before  they 
use  it.  Students  should  be  instructed 
on  the  proper  use  of  electricity.  They 
should  learn  how  to  use  the  controls 
and  to  handle  the  appliance  during  and 
after  use.  .\de(iuate  wiring  and  ample 
outlets  are  necessary  to  serve  all  the 
appliances. 

After  use,  appliances  should  be  cqcled 
before  washing.  Drying  is  essential  for 
good  condition  and  appearance.  Careful 
storage  will  prevent  dents  and  knocks. 
.Appliances  will  give  long  lasting  trouble- 
free  service  if  they  are  properly  treated. 


Mall  coupon  In  Senrico 
Section  and  get  ALL 
7  helpers  FREE! 


Right  from  the  test  kitchens 
of  a  leading  home  economist 


Low-T«mp«rature 
Meat  Cookery 
(iOvttnHd  at  hfl) 


MEAT  OOOmYj 


(HOW  TO  DO  IT.. .  HOW  TO  TEACH  IT) 

You  and  your  students  will  benefit  from 
this  up-to-date,  tested  teacher  lesson 
plan.  6  full  pages  I  6  comprehensive 
recipes.  Laboratory  Procedure  and 
Quiz  Period  included  for  Students  I 

Here’s  the  latest  handy  teaching  aid.  .low-temperature 

MEAT-COOKERY  TECHNIQUES.  KirCHEN  lOUQUET  wantS  yOU 

to  have  this  exciting  le^t . . .  absolutely  free! 

It  not  only  answers  countless  questions  on  low-tem¬ 
perature  meat  cookery,  but  also  tells  you  how  to  serve 
meats  that  are  nutritious . . .  flavorful  and  crisp  crusted 
with  the  rich  brown  surface  everybody  loves  ...  yet 
cooked  at  a  low  temperature!  Don’t  miss  this  helpful 
teaching  material.  Measures  8Vi*  x  1 1”.  Keep  H  handy 
in  your  loose-leaf  notebook! 


News  of  Foods  and  Nutrition 

(Continued  from  \Hip,e  99) 

the  vitamin  C  for  the  daily  diet,  and 
worthwhile  amounts  of  two  important 
B-vitamins— thiamine  and  niacin— plus 
iron,  phosphorus,  and  i>otassium.  In 
most  households,  five  or  six  potatoes  per 
[lerson  are  serxed  each  week,  according 
to  the  latest  survey. 

Spray-on  Barbecuo  Sauce 

For  autumn  cxM)k-outs,  this  new 
l)arl)ecue  sauce  is  a  Ixmii.  It  can  be 
sprayed  directly  from  a  pressurized 
can  without  foam  or  froth.  Sizzle-Spray 
is  a  product  of  the  .\ndersen  Fcxxls  ; 
Division  of  Heublein,  Inc.  The  sauce 
is  ejected  in  a  fine,  steady  mist  that  | 
seasons  and  glazes  barbecued  meats 
and  poultry.  It  is  siiid  to  lx?  gcxxl  for  | 
ixndtrx,  ham,  and  red  meats.  The  , 
spray  cxivers  a  four-inch  circle  at  a 
distanc-e  of  12  to  18  inches,  eliminating  ! 
burned  fingers  caused  by  basting.  It  | 
may  l>e  used  with  equal  ea.se  for  broil-  i 
ing  or  roasting  in  kitchen  oven  or  j 
rotisserie.  Contains  nine  fluid  ounc'es.  ' 
.\lxMit  89c. 

Milk  Sandwiches  Introduced 

novel  u.se  for  Pet  instant  nonfat 
dry  milk  was  rec'ently  demonstrated. 
Sandwich  fillings  such  as  peanut  but¬ 
ter,  cheese,  meat  spreads,  and  salads 
were  combimxl  with  dry  milk  to  in¬ 
crease  the  calcium  c-ontent  of  the  sand¬ 
wich.  If  enough  dry  milk  is  used  in 
the  fillings,  two  milk  sandwiches  will 
lx*  e(juivalent  to  an  8-ounce  glass  of 
milk. 

For  the  Toothless  Set 

Young  babies  can  now  enjoy  and 
benefit  from  Cierlx*r’s  strained  chicken 
luxxlle  dinner  and  Cierber’s  strained 
macaroni,  tomato,  beef,  and  bacon. 
Both  have  Ix'en  prepared  for  infants  in 
strained  form,  because  of  the  warm 
welcome  accorded  the  junior  version 
of  the.se  prcxlucts.  .Mothers  find  such 
flavor  combinations  an  easy  and  satis- 
fact«)ry  way  to  add  variety  to  infants’ 
diet.  The.se  mildly  seasoned  strained 
hxxls  are  packed  in  convenient  4Ji  and 
4,'i  ounce  containers. 

Vegetables  Preferences  Changed 

Our  vegetable  eating  habits  have 
changed  c-onsiderably  during  the  last 
10  to  15  years,  according  to  U.  S. 
Department  of  .Ygricultj  statistics. 
.Most  striking,  perhaps,  is  the  increase 
in  the  use  of  frozen  vegetables,  from 
one  jter  c-ent  of  the  market  in  1939 
to  sexen  ix*r  cent  in  1955  and  still 
rising.  Canned  vegetables  show  an  in¬ 
crease,  too— mostly  in  tomato  pnxlucts, 
and  in  pickles. 

M’/'Ve  eating  more  of  some  vege- 
ta'  '  ''is  of  others.  \  check  of  22 


vegetables  shows  a  heavx  increase  in 
consumption  of  tomatoes,  c-om,  lettuce, 
cucumbers,  lima  beans,  garlic,  and 
brocx-oli.  Carrots  and  Brussels  sprouts 
show  the  next  highest  rise.  But  we’re 
eating  le.ss  asparagus,  artichokes,  spin¬ 
ach,  cauliflower,  egg  plant,  onions,  and 
cabbage.  Our  appetite  for  beets,  snap 
lx*ans.  peppers,  jjeas,  c'elery,  and  kale 
has  remained  about  the  same. 

Frozen  sprouts,  br(x?coli,  cauliflower, 
snap  lx*ans,  asparagus  and  lima  Ireans 
are  replacing  part  of  the  fresh  market; 
taking  sides  from  lx)th  canned  and 
fresh  spinach  and  peas.  Corn  in  all 
three  forms  is  increasingly  popular. 


Among  other  shifts  in  the  form  in 
which  vegetables  are  popular,  are  an 
increa.se  in  the  use  of  frozen  peas 
from  six  to  31  per  cent  (from  1939-41 
to  195^3-55);  while  canned  peas  de¬ 
clined  from  76  to  66  jier  cent;  fresh 
peas  from  18  to  three  per  cent. 

New  Process  for  Commercial  Jelly 

\  nexv  prex^ess  for  making  jelly  vx’ith 
fruit-juice  concentrates  instead  of  with 
unconcentrated  fruit  juices  as  in  home 
jelly-making  has  been  developed  by 
U.  S.  Department  of  .Agriculture  re¬ 
searchers.  In  the  new  procedure,  hot 
^Continued  on  pane  113) 


say  home  economics  authorities 
everywhere 

What  a  joy,  when  you’re  instructing  or  demon¬ 
strating,  to  know  you’ll  get  perfect  performance 
.  .  .  every  time! 

Hamilton  Beach  custom  appliances  are  en¬ 
thusiastically  acclaimed  by  instructors  the 
country  over.  Famous  for  quality  engineering, 
the  Hamilton  Beach  name  can  mean  much  to 
you  in  your  work,  much  to  your  organization 
in  budget  protection.  It  is  the  only  line  of  elec¬ 
trical  housewares 

GUARANTEED  FOR  FIVE  FULL  YEARS. 

You  can  be  proud  of  your  Hamilton  Beach 
equipment ...  its  looks  ...  its  performance  .  .  . 
its  safety  and  very  real  economy.  Enjoy 
Hamilton  Beach  relaxed  teaching!  Use  them 
with  confidence  .  .  . 


Food  Miitr  (lllut  KCTI 


^ooO  Orindtf  (Hlut.  1F0> 


Vhawiiltoh 


teaching  kit  and  special 
school  prices 
see  coupon  section 
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eib58.  HAMILTON  BEACH  CO.,  A  division  of  SCOVILL  Mfg.  CO..  Rocino.  Wlo. 
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Fashions  and  Textiles 

(Continued  from  fxtpe  96) 

sored  the  National  4-H  Clothing  Awards 
since  originating  the  program  17  years 
ago,  sending  winners  to  the  4-H  Con¬ 
gress  in  Chicago,  and  awarding  $300 
scholarship  to  the  12  National  Clothing 
Awards  winners. 

Improvement  in  Non-Woven  Fabrics 

Non-woven  fabrics  continue  to  im¬ 
prove.  .\  Dacron  polyester  fiber-binder 
for  non-woven  fabrics  has  been  devel¬ 
oped  b>  the  DuPont  Company.  The 
fiber-binder  will  enable  manufacturers 
to  produce  non-woven  fabrics  of  all 
Dacron. 

No-Iron  Sheets,  Pillowcases 

Called  £-Z  Care,  no-iron  sheets  and 
pillowcases  have  been  developed  by 
the  Pequot  Division  of  Indian  Head 
Mills,  Inc.  .\s  the  average  home  uses 
six  sheets  per  week,  it  is  claimed  that 
use  of  the  new  no-iron  sheets  can  save 
around  $60  a  \ear  in  laundry  bills,  or 
many  hours  of  home  ironing  time.  They 
dry  in  little  more  than  half  the  usual 
time,  and  will  shrink  less  than  conven¬ 
tional  sheets  of  the  same  quality,  say 
the  makers.  No  special  laundering  is 


Ordinary  shoot  loft,  E-Z  Caro,  right; 
noithor  shoot  or  caso  has  boon  ironod. 

required,  as  they  will  stand  water  of 
any  temperature;  can  be  washed  by 
hand,  by  machine,  or  in  any  commercial 
laundrx';  and  can  be  line-dried  or  ma¬ 
chine-dried.  Available  in  both  combed 
percale  and  muslin;  in  flat  and  fitted 
types;  in  double  and  twin  sizes.  In 
heaxA-duty  muslin  and  in  combed  per¬ 
cale,  they  come  in  white  only.  I.i  regu¬ 


lar  muslin,  the\  are  available  also  in 
stripes. 

Safor  Cotton  Swabs 

New  and  safer  swabs  known  as  Cot¬ 
ton  Buds  have  “safe-stems”  made  of 
flexible,  pure  white,  tightly  rolled  paper, 
which  makes  them  safer  to  use.  Unlike 
wood  stick  stems,  these  cannot  snap 
or  splinter.  They  are  the  result  of  a 
two-year  research  and  testing  progr.im 
involving  a  panel  of  perliatricians  and 
groups  of  mothers.  The  latter  reported 
that  the  safe-stem  makes  the  cotton 
buds  desirable  for  cleaning  baby’s  ears 
and  other  delicate  areas,  as  it  “gives” 
with  the  baby’s  movements.  This  is  also 
a  popularity  factj)r  among  adults.  The 
makers,  Johnson  &  Johnson,  report  that 
there  are  other  uses— for  cosmetic  appli¬ 
cation,  applying  hair  tint,  and  removing 
nail  polish 

Fall  and  Winter  Fashion  Trends 

From  both  French  and  .\merican 
fashion  reports,  we  see  silhouettes  and 
fabric  trends  crystalizing  for  fall  and 
winter.  In  dresses,  the  Empire  line  has 
emerged  from  what  Womctis  Wear 
calls  “the  explosion  of  the  chemise 
bomb.”  The  bu.st,  upper  midriff,  and 
shoulders  are  the  focal  points  of  interest. 
The  line  is  soft  and  feminine.  Jerseys, 


)nly  WtWV  Lids 
protect  with 
2  exclusive  features! 


^  "liL.  V  Ho™®  canning  projects  can  be  so 

1 1 1-  satisfying  and  so  sure  when  you 
i '  can  with  Kerr  Jars,  Caps  and  Lids, 

>  the  “Self  Sealing”*  Brand ! 

•  Only  Kerr  Lids  are  coated  with 
clean,  pure  golden  enamel  to 
protect  garden-fresh  flavor. 

•  Only  Kerr’s  thick  gray  sealing 

^  cushion  protects  with  22%  greater 

sealing  surface. 

IV s  Kerr  for  keeps , , .  for  canning . . .  for  freezing! 


FREE...  ORDER  QUANTITIES  NOW! 

For  classroom  use— illustrated  24-page.  8  x  notebook 

size,  “10  SHORT  LESSONS  IN  HOME  CANNING”  gives  all  can¬ 
ning  and  freezing  methods. 

FRiE-TIACHERS  ONIYI  NEW  RIG 
M-FAOE  CANNING  AND  FREEZING  ROOK 
To  order:  Use  coupon  on  poge  145  or  write  Kerr,  Dept.  768, 
Sand  Springs,  Oklahoma. 


pHE  m 


knits,  and  hairy  fabrics  predominate. 

In  coats,  there  are  many  high-waisted, 
slim  lines  offered  by  the  best  houses. 
The  Empire  is  very  strong  although 
the  taix'red  coat  remains  as  a  staple 
for  all-purpose  wear.  Both  coats  and 
suits  have  draped  collars,  attached 
scarves,  and  soft,  stand-away  neck  lines. 
ffair>-  and  fur-like  fabrics  are  featured. 
Real  fur  is  combined  with  wool  knit 
for  sports  and  country  wear.  Sweaters 
have  draped  neck  lines,  sash  ties,  and 
are  shown  in  overblouse  or  long  chemise 
styles. 

Lounging  pajamas  and  leotards  have 
middy  overblouses  and  are  made  of 
splashy,  theatrical  prints,  often  re-em¬ 
broidered  with  metallic  threads.  The 
"glitter”  look  is  top  fashion  in  this  field. 

Percival  Savage  of  Lanvin-Castillo, 
s;iys  the  Paris  couture  should  try  to 
sell  models  at  lower  prices  for  teen- 
.agers.  He  feels  that  making  good 


New  straight-handle  pinking  shears  by 
Wiss  cut  clean,  ravel-resistant  finish. 

clothes  available  to  them  will  increase 
their  appreciation  and  fashion  knowl¬ 
edge  .  .  .  will  eventualK  bring  more 
customers  to  aiuturc  hoirses. 

Straight-handle  Pinking  Shears 

For  sewers  who  would  rather  use 
straight  handle  pinking  shears  instead 
of  the  standard  lx*nt  handle  model. 
Pink-Rite  b\  W’iss  will  prove  conveni¬ 
ent.  The  shears  are  7?*”  long,  and  cut 
cleanly  and  preciselv  with  a  ravel-re¬ 
sistant  finish  through  the  widest  pos¬ 
sible  range  of  fabrics,  and  in  single  or 
multiple  thicknesses.  Blades  are  nickel- 
plated.  handles  black  enamel.  Price 
alMiut  S6.95. 

Coming— Drip-Dry,  Wash-Wear 
Finishes  Applied  by  Dry  Cleaner 

Your  l(K'al  dry  cleaner  may  soon  lx? 
able  to  apply  wash-wear  finishes  to 
many  c-otton  clothes,  announces  the  U.S. 
Department  of  .\griculture.  Several 
inexpensive  crease-holding,  wrinkle-re¬ 
sisting  resin  finishes  have  been  devel¬ 
oped,  which  the  cleaner  may  apply  to 
ready-made  cottern  clothing. 

Previously,  the  finish  has  been  ap¬ 
plied  to  the  fabric  before  it  was  made 
np— making  it  difficult  or  impossible  to 
get  flat  seiuns,  hems  or  pockets,  or  to 
press  in  flat  pleats.  The  new  process 
may  be  especially  helpful  in  setting 
permanent  pl<*ats  in  cotton  skirts.  Vari¬ 


ous  cotton  fabrics  have  been  tested  with 
highly  satisfactory  results:  cotton  prints, 
denim,  sateen,  cord,  broadcloth,  ging¬ 
ham,  corduroy,  and  suiting  materials. 
The  process  is  too  complicated  to  do  at 
home.  The  finish  will  not  last  the  life 
of  the  garment,  but  it  should  be  inex¬ 
pensive  enough  to  justify  its  renewal 
when  necessary. 

"Make  It  Yourself 
With  Wool"  Contest 

With  the  incentive  of  two  top  prizes 
offering  a  two-week,  all-expenses-paid 
trip  to  the  world’s  fashion  capitals— 
Paris.  London,  and  Rome— young  sew¬ 


ing  students  should  be  inspired  to  extra 
efforts  in  the  annual  “Make  It  Yourself 
with  Wool”  contest.  This  wntest,  now 
in  its  12th  year,  also  awards  to  lesser 
w  inners  in  the  national,  state,  and  dis¬ 
trict  finals,  such  valuable  prizes  as 
fashion  scholarships  and  Singer  Sewing 
machines. 

Many  students,  including  the  195S 
junior  grand  prize  winner,  16-year-old 
loy  Trent,  of  Telleson,  Arizona,  have 
made  their  contest  entries  as  classnmm 
projects,  encouraged  and  supervised  by 
their  home  economics  teachers.  The  con¬ 
test  is  endorsed  by  the  National  .\sso- 
(Continiied  on  page  112) 


VSE?40  FROM:  Parker  Herbex  Corp.,  Stamford,  Conn. - 

Leaders  in  Hair  Hygiene  since  1880 

TO:  HOME  ECONOMICS  TEACHERS 

SUBJECT:  HAIR  HYGIENE 


Mismanaged,  abused  and  neglected  hair  is  probably  the  most  im¬ 
portant  problem  today. 

As  you  know,  dental  hygiene  arrived  only  some  fifty  years  ago  and 
today  every  American  child  and  adult  is  conscious  of  the  importance 
of  caring  for  his  teeth.  By  the  same  token,  hair  care  which  is  psycho¬ 
logically  and  vitally  important  to  the  morale  and  well-being  of  chil¬ 
dren  and  adults  will  eventually  require  proper  knowledge  of  correct 
Hair  Hygiene. 

Remind  your  students  that  the  hair  can  be  washed  with  any  good 
soap  as  often  as  one  bathes  —  especially  after  violent  exercise.  The 
secret  is  to  rinse  well  and  avoid  dressing  the  hair  with  substances 
that  may  clog  the  pores  of  the  scalp  and  hair  shaft. 

Tell  them  to  use  anything  that  is  water  soluble,  such  as  HERBEX 
NO.  3,  a  chemically  pure  Glycerine  product  —  successfully  used  by 
hairdressers  for  over  fifty  years  —  excellent  as  a  harmless  grooming 
agent.  But  in  any  event,  give  the  natural  oils  on  the  hair  shaft  an 
opportunity  to  function  after  a  wash.  Don't  interfere  with  nature's 
operation  of  keeping  the  hair  normal  and  healthy.  If  the  scalp  itches 
and  dandruff  is  present,  suggest  HERBEX  PINK  OINTMENT  —  a 
truly  medicated,  pleasant-to-use,  effective  remedy  that  even  help., 
to  groom  dry  hard-to-manage  hair. 

If  you  will  fill  out  and  mail  the  PARKER  HERBEX  Coupon  in  this 
issue  we  will  send  you  a  generous  supply  of  comprehensive  leaflets 
for  your  students,  containing  2000  words  on  HAIR  HYGIENE  for 
the  entire  family  —  developed  over  a  period  of  50  years  experience 
on  live  heads,  and  recommending  preparations  containing  active 
ingredients  any  doctar  would  agree  are  conducive  to  healthy  hair. 


mMniitrV 


The  '58  National 
Cherry  Pie 
CHAMPION... 


.  .  .  adds  other  cherry  desserts 
to  her  champion  pie  recipe 


An  estimated  200,000  girls  in  home 
economics  classes,  4H,  and  other  youth 
projects  competed  at  local  levels  for  their 
chance  at  the  big  1958  Notional  Cherry 
Pie  Baking  Contest— which  is  for  ond  owoy 
the  largest  annual  contest  in  the  country 
on  o  strictly  maintained  omoteur  basis. 

Coming  o  doy  early  this  year,  the 
51  Cherry  Chompions  from  every  state, 
and  the  territory  of  Hawaii  were  invited 
to  take  port  in  a  warm-up  session  to 
fomiliarize  themselves  with  the  new  elec¬ 
tric  ronges  they  would  use  in  the  "big 
bake-off"  the  following  doy. 

To  odd  interest  to  the  worm-up  it  was 
suggested  that  they  create  any  kind  of 
cherry  dessert  other  than  pie.  There  would 
be  no  judging,  and  they  could  let  imogino- 
tion  be  their  guide. 

All  participated,  and  the  recipes  for 
the  pick  of  these  new  cherry  desserts,  the 
quickest,  easiest,  and  tastiest  os  selected 
by  our  Home  Economics  Director,  Mory 
Lawton  Wright,  hove  been  assembled, 
along  with  the  distinguished  1958  cham¬ 
pion  cherry  pie  recipe,  in  our  new  recipe 
folder  for  classroom  use  and  distribution. 

Send  for  your  classroom  requirement  of 
"20  Quick  Easy  Cherry  Desserts."  Torn  to 
the  coupon  section  of  this  issue,  fill  in 
quantity  needed  together  with  other  infor¬ 
mation  requested  and  your  copies  will  be 
promptly  sent  with  the  compliments  of 

THE  NATIONAL 
RED  CHERRY  INSTITUTE 

35  East  Wacker  Drive 
Chicago  1,  Illinois 


Fashions  and  Textiles 

(Continued  from  fmae  111) 

ciation  of  St*condar>  St-htHtl  Principals 
of  the  NE.\. 

[  Three  student  ajje  groups  are  eligi- 

I  hie:  a  senior  division  for  girls  12  to  22; 

I  a  junior  division,  for  all  those  14  to  17; 
and  a  suh-deh  division,  13  through  16. 
The  youngest  class,  intended  for  less 
advanced  .sessers  (who  suhinit  such 
simple  entries  as  a  skirt,  junn>er,  or  vest 
and  skirt  CHtinhinerl ) ,  d(K*s  not  comjTete  | 
Im-xoikI  the  district  finals.  The  suits,  j 
dres,ses.  wats.  or  ensembles  submitted 
b>  junior  and  senior  clas.ses  are  judged  ; 
not  only  on  workmanship,  but  on  suita-  ' 
bilitx  of  the  costume— in  line,  color  and 
fit— to  its  maker  and  wearer. 


New  hem  gauge  is  specially  useful  for 
circular  skirt.  Adjusts  to  all  types. 


Since  wtx)!  fabrics  c-ome  in  .54-  and  I 
60-inch  w  idths,  it  is  possible  to  do  a  lot  i 
w  ith  a  small  amount  of  yardage.  Teach¬ 
ers  of  junior  sewing  classes  seeking 
simple  designs  often  use  the  one-\ard 
!  skirt  as  an  earl\  project. 

I  ('onte.st  entrv  blanks  are  now  In'ing 
1  distributed  b\  The  \\  (K)1  Bureau,  16 
I  West  46th  Street.  .New  York  C:it\ . 

I 

Even  Hems— No  Pinning,  No  Basting 

Now  you  can  make  straight  or  curved  j 
hems  easib  and  accuratelv  without  te-  j 
dious  ba.sting  or  pinning.  The  Hem-  ; 
Rite  hemming  gauge  was  developed  | 
with  the  help  of  home  economics  teach-  j 
ers  and  clothing  experts  to  fill  this  need. 
Simply  place  hard,  light-weight  alumi¬ 
num  gauge  Iretween  hem  and  fabric,  as 
shown  in  the  photograph.  Bring  cut 
I  edge  of  hem  up  to  the  line  on  Hem-Rite 
I  that  marks  desired  width  of  finished 
hem.  With  light,  upward  pressing  mo¬ 
tions,  press  with  steam  iron.  The  curved 
edge  will  adjust  for  any  degree  of  curv  e 
— e\en  a  circular  hem.  Lines  are  grad¬ 
uated  from  inch  to  4  inch.  The  dif¬ 
ferently  rounded  and  graduated  cor¬ 
ners  may  l>e  used  for  pockets,  patches, 

I  and  collars.  There  is  a  handy  right 
angle  ruler  on  both  sides  and  a  hole  at 
one  end  for  easy  hanging.  It  comes  with 
detailed  instructions  and  is  packaged  in 
a  transparent  plastic  cover.  Price,  $1.50. 


NEW 


.  already  acclaimed 
the  ONLY  modern  general 
home  ec  text  for  senior  hi 


FOR 


HOMEMAKING 
TEENAGERS 

Hottk  2 

by  i.  McO«rmo#t  ond  flofnf  W, 

Nitholo* 

Tkt  MBtt  up'U'datt  fciMral  MuBiiiakifii  taxt 
vrittca  sgacifkally  far  9tli  ta  I2tb  iraiars 
SMaalffNtntiNf  tbr  ariinary  »tv4y  ia  HaaitaialiiRf 
far  Trrnafara.  Baak  I.  Baak  II  tfaKraa  iata  ta^ay'a 
raatylrB  kaaitaiakiaf  arablaaiB.  Vauaf  bamt* 
aiakart  arc  tkaan  baa  ta  aiaaafc  tba  baait.  plaa 
aicaU.  tflacl  aap  aiaiataia  a  oartfraba.  Paraaa- 
ality  ^aaclapaital.  acaaaaiy.  taaiil^  life  aab  aactal 
liviai  arc  ttviictf  Aelivitict  |iat  ttubcaU  aa 
aaparluaity  ta  ta«t  practical  atpccti  af  tba  baak. 
Many,  cxccllcat  illMstratiaaa  kaap  lataraat  aliva 
tbraupbaut  tba  728  ttiaivlatiap  papes!  S4  96 

Homemaking  For  Teenagers 
1 

by  McOarmoff  ond  Nicbofos 
Oat  af  tba  prcataBl  bamaaiakiai  iaiuaacas  aaar 
prcparail  far  jaaiar  hipb  BtudaatB.  vitb  caaiprt* 
bca^iva  picturaa  af  baaiaaiakinfl  at  tbair  apa  aad 
ia  tbcir  fatara.  Writlaa  far  bays  as  wall  as  pirN. 
Oerr  70  activity  praiacts  arc  prasaatad.  Tba 
5C8  fact'parkad  papas  arc  flllad  witb  avar  400 
diaprams  and  pbatas.  many  ia  full  calar.  ^ 


II  alch  for 

YOUNG 


LIVING 


roiiiinic  sour  hu>  in  Junuars  1939 

By  Nonofaa  Oaborna  Cloyfon 
Writtca  csparially  far  lavaatb  and  aipbtb  pradars 
Cavars  all  pbaaas  af  aiadara  bamamakiap  that  arc 
af  iatarcst  ta  tba  ‘*aarly  taeas."  Yau  will  like 
avary  aaa  af  YOUNG  LIVING'S  328  papas  Pra- 
fusaly  illustrated  witb  avar  l7S  picturaa  af  yawtb 
at  tba  apa  laval  af  tba  raadar.  Watcb  far  an< 
avuacamaats  ar  write  far  iafarmatiaa 

Meal  Planning  and  Table  Service 

by  Bwfh  Boffpy  Melwon 
Students  and  bamrmakart  acclaim  this  taat  as  tba 
mast  balpful.  mast  ramplatc  baak  aa  maaus. 
atipuatta.  faad  sarvica.  Puts  praciaus  diainp 
witbia  any  family’s  reach.  I78  papas.  SB  illws- 
tratiaas  ^  ^ 

Tables  of  Food  Values 

by  Aficp  V.  Brodfay 
Prapar  diets,  easy  maau-mak- 
lap.  puick  refaraaca  far  taaebar 
j  ar  student. 

di  Dress 

by  Sttt  V  0*rk« 

A  ttit  witk  I  frnh.  ipvdwii 
a«WMCIi  U  planniRt.  craat- 
iat.  aa4  aiaiataiaiaf  a  prtptr 
warAraba.  Evary  pkaaa  af  eaat 
It  araaaatei  claaiiy.  ararialy 
Maay  prajacta  anp  activitiaa 
pravipa  ani«ar>  far  aiaay 
taackiat  aituatiaiif.  Ovar  7S0 
ijlustraliaitt  i*  tka  MS  fart- 
SMtP  papat. 

S4  16 

Historic  Costume 

by  Kotbanna  M.  iasfar 
Dress — its  davalapmant.  bistary  and  iafluancaa — 
fram  aaclant  apa  ta  taday  Dalipbtfully  iafar- 
mativa  and  autbaritativa.  ^  jQ 

BDCB  Tha  populor,  and  so  usaful,  Bofing 
Scofa  For  Parsonof  Appaoronca, 
yours,  without  chorga,  by  writing  tha  Ban* 
natt  Compony,  or  usa  tha  coupon  on  poga 
127. 

To  ordar  fbasa  booka,  waa  fba  coovanian* 
cou^n  ordar  Form  on  poga  127. 

CHAS.  A.  BENNETT  CO.,  INC. 

120B  Durec  Building,  Paorio,  Illinois 
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News  of  Foods  and  Nutrition 

(Continued  from  page  109) 

sugar  sirup  is  held  in  one  tank,  a 
cold  {X'c-tin  solution  in  another,  and 
the  concentrated  juice  in  a  third,  with 
added  Havor  essence  and  fruit  acids  if 
needed.  .Measured  amounts  of  all  three 
are  pumped  together  through  a  mix¬ 
ing  pipe,  where  the  jelly  is  heated  to 
pasteurizing  temiierature  and  filled  into 
glasses.  Being  c-ontinuous,  this  process 
is  economical.  The  use  ol  frozen  juice 
c'oncentrates  would  mean  savings  in 
shipping  and  storage  costs.  .Most  im¬ 
portant  to  consumers,  the  process  can 
mak  '  jellies  that  are  bright  in  c'olor 
and  rich  in  natural  fruit  flavor. 

Cranberry  Juice  with  Vitamin  C 

There  is  added  nutritive  value  now- 
in  ever)  glass  of  Ocean  Sfyray  Cran¬ 
berry  Juice  Cocktail.  Each  4-ounce 
serving  will  have  50  mg.  N’itamin  C. 
The  priKluct  will  now  lx  packed  in 
(|uarts,  as  well  as  pints  and  gallons. 

Frozen  Potato  Products— New,  Useful 

New  ill  the  Birds  Eye  line  are  two 
frozen  potato  priKlucts,  Potato  Puffs 
and  Crinkle-Cut  French  Fries.  The  po¬ 
tato  puffs  are  small  balls  made  of  fluffy 
whipped  potatixs  blended  with  eggs 
and  a  bit  of  onion  powder,  and  fried 
to  a  golden  brown  in  vegetable  short¬ 
ening  Indore  (juick  freezing.  Heat  ten 
minutes  in  hot  oven,  or  five  minutes 
in  skillet.  The  8-ounce  package  c-on- 
tains  35  puffs— makes  three  or  four 
servings.  The  French  /rie.v— sliced  with 
saw-tooth  edges— need  not  be  thawed 
Ixfore  heating. 

For  Crispy  Chicken 

-A  special  crumb  mi.vture  featuring 
Hite-Sizi'd  Shredded  Rice  Biscuits  and 
excellent  for  frsing  chicken  has  Ixen 
'developed  b\  the  Balston  Purina  Com¬ 
pany.  To  use.  dip  piec-es  of  chicken  in 
milk  and  then  roll  in  a  crumb  mixture 
consisting  of  one  cup  crushed  rice 
bi.scuits,  S  cup  flour,  1  tsp.  paprika, 
‘4  tsp.  marjoram,  salt  .md  |X‘pper  to 
taste. .  To  bake,  melt  U  pound  butter 
in  a  very  shallow  pan,  place  chicken 
skin-side  down  in  pan.  Bake  at  4(K)° 
F.  for  .50  minutes,  turning  once. 

Food  for  the  Angels 

To  the  always  popular  angel  foiKl 
has  Ix'en  added  a  new  flavor  in  Swans 
Down’s  Lemon  Chip  Angel  Foml  Mix. 
f'hips  of  real  lemon  contribute  a  fresh 
fruit  flavor.  It  is  also  possible  to  add 
other  finely  cut  fruits  or  nuts,  grated 
cluK'olate  or  coconut  to  the  batter.  Can 
lx  baked  in  the  usual  10-inch  tulx 
pan  or  in  any  of  .several  others:  a 
square  tube  pan,  10”  x  10”  x  4”;  two 
loaf  pans,  each  9”  x  5”  x  3”;  one  13”  x 


9”  x  2”  oblong  pan,  or  even  in  un¬ 
greased  cupcake  pans  or  paper  baking 
cups— large,  medium,  or  small.  16- 
ounce  package,  about  .5^3e. 

Quick  Sandwiches  for  a  Crowd 

Speed  is  important  in  making  a  great 
numlxr  of  sandwiches.  Here  are  time¬ 
saving  methixls  tested  by  the  U.  S. 
Dept,  of  .\griculture  Institute  of  Home 
Economics. 

1.  .\ssemble  all  ingredients  Ixforehand. 
Butter  or  margarine— needed  to  keep 
fillings  from  soaking  into  bread. 
Soften  at  nx)m  temperature,  then 
cream  to  gixxl  spreading  consistency. 
Fillings— mix  ju.st  Ixfore  using.  (.\n 


electric  mixer  saves  time  and  ef¬ 
fort.)  If  to  be  held  for  even  a  short 
time,  store  in  refrigerator. 

Lettuce— if  to  lx  used— crisped  and 
well  drained. 

Bread— day-old  pullman  or  sand¬ 
wich  bread,  sliced  medium  thin. 
( This  is  firm  enough  for  easy  spread¬ 
ing  but  not  too  dry.) 

2.  .Assemble  all  ecjuipment  and  arrange 
conveniently. 

If  possible,  tip  all  containers  of  fixrd 
toward  \oii  for  easy  reach.  If  right- 
handed.  keep  bread  at  left. 

Use  a  cutting  board  or  wixxl-topjxd 
table.  Have  ready:  a  spoon  or  scot)p 
(Continued  on  page  114) 


'VEACHWfjAlPS 

from  Cling  Peaches  and  Fruit 
Cocktail  from  California 

DEMONSTRATION  SUPPLY.  One  can  each  of  Cali¬ 
fornia  cling  peach  halves,  cling  peach  slices  and  fruit 
cocktail.  No  brand  names.  (Note:  supply  is  limited.) 

COLOR  MOVIE  OR  FILM  STRIP.  The  colorful  saga  af 
peaches  . . .  plus  a  fascinating  tour  of  today's  cling  peach 
orchards  and  canneries.  Includes  helpful  tips  on  how  to 
prepare  and  serve  cling  peach  and  fruit  cocktail  dishes. 
Movie;  16mm.,  20  min.  Voice  commentary. 

Film  Strip:  Same  material  for  35mm.  strip  film  projector. 
Voice  on  3314  rpm  record.  Mimeographed  script  also 
available. 

Important  I  Requests  filled  in  order  received.  Please  print 
both  name  and  address  plainly. 

TEACHER'S  MANUAL.  Brief,  complete  facts  on  canned 
cling  peaches  and  fruit  cocktail.  Crammed  with  practical 
recipes  . . .  demonstration  plans  . . .  home  assignments. 

RECIPE  SHEETS.  Easy,  tested  recipes  on  8)^  x  11  sheets, 
punched  and  ready  to  slip  into  student  notebooks. 

FULL  COLOR  WALL  POSTER.  Fun-to-fix  cling  peach  or 
fruit  cocktail  dish,  with  recipe  in  large,  easy-to-read  type. 
No  brand  names. 

MIMEOGRAPH  STENCIL.  Helpful  buying  facts,  class  and 
home  projects,  suggestions  for  use ...  all  ready  for  you 
to  run  on  8'^  x  11  lesson  sheets,  and  spaced  for  punching 
and  insertion  in  student  notebooks. 


Turn  to  coupon  section  to  order  your  free  training  aids! 

Cling  Paoch  Advisory  Board  •  153  Morkot  Strott  •  Son  Francisco  4  •  ColKornie 
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When  the! 

.  C 

recipe 
cells  for 


Chocolate  or  Cocoa 
smart  cooks  use 


^  yOUP  FREE  C<?P(ES1 


The>e  u^e^ul.  attrac¬ 
tive  pieces  are  illus¬ 
trated  in  color:  wall 
chart  showing 
chocolate  and  cocoa 
process;  story  of 
chocolate  and  cocoa; 
three  recipe  folders. 
Mail  coupon  in 
mailing  section. 


HERSHIY  CNOCOLATI  CORP. 
Harthay,  Panna. 

*'T/ie  Chocolate  Town" 


News  of  Foods  and  Nutrition 

(Continued  from  iHtfie  113) 

to  as.siire  ea.s\,  accurate  portioning  of 
filling,  a  .spreading  knife  or  spatula 
(preferably  a  short  spatula  with  blade 
lit  inches  wide  and  long  enough  to 
reach  across  a  slice  of  bread);  a  long 
shaqi  knife  for  ctitting  sandwiches; 
wa.xed  papt'r,  damp  towels  and  pans 
for  storage. 

3.  Follow  assembly  line  plan. 

Place  bread  in  four  rows  of  10 
slices  each— allowing  you  to  make  20 
Siindwiches  at  a  time.  Without  picking 
up  slices,  spread  each  with  softened 
butter  or  margarine.  Place  a  scsxip  of 
filling  (or  slic'ed  cheese,  meat,  etc.  if 
used)  on  alternate  slices  of  bread  and 
spread,  evenly  to  edges.  If  lettuce  is 
u-sed,  place  on  filling.  Top  with  match¬ 
ing  slice  of  bread. 

Stack  several  sandwiches  together 
and  cut  stack  in  half  diagonalh  with 
sharj)  knife.  Place  cut  sandwiches  in 
storage  pans,  lined  with  damp  towel 
covered  with  waxed  paper.  Coxer 
sandxxiches  completely  with  more 
waxed  paper  and  damp  towels.  Keep 
refrigerated  until  serving  time. 

Liquid  Seasonings 

Two  new  licpiid  .seasoning.s— .A/agic 
Instant  Garlic  and  Mapic  Instant  Onion 
—have  been  developed  for  the  White 
Rose  brand.  They  eliminate  the  need 
for  peeling,  cutting,  and  scraping  fresh 
garlic  and  onions,  and  i>ermit  easy 
adjustment  of  added  flavor.  One  tea¬ 
spoon  of  liquid  garlic  etjuals  5*  clove  of 
fresh  garlic  and  one  teaspoon  of  onion 
is  equal  to  one  small  onion.  Each  non¬ 
drip  IxJttle  TOiitains  four  ounces  and 
retails  for  about  30  cents. 

I 

September  Is  Canned  Foods  Month 

1  Home  economics  teachers  should  lx* 
on  the  lookout  this  month  for  educa¬ 
tional  literature  on  canned  forxls.  The 
.\merican  Can  Company’s  Test  Kitchens 
have  prepared  a  special  program  to  help 
instructors  present  the  advantages  of 
canned  foods— their  convenience,  year- 
round  availability,  and  time-saving  fea¬ 
tures.  Thex  xvill  suggest  nexx  xvays  to 

I  use  them  and  hoxv  to  combine  them  to 
enhance  their  flavors  and  gix’e  variety 
to  the  menu.  During  the  month  of  Sep- 

j  temlx*r  the  NBC-T\’  program  Totlaij 
xx'ill  participate  xxeeklx  on  their  hKxl 
shopping  day.  Educational  material  xvill  j 
be  distributed  to  teachers,  home  econ-  ; 
omists  in  schools  and  industry,  home 
demonstration  agents,  food  editors.  T\’  I 
and  radio  commentators,  and  others  I 
who  influence  the  eating  habits  of  170  i 
million  people. 

A  poster,  featuring  the  slogan  “Sep- 
temlier  Is  Canned  FckxIs  Month”  xvill 
be  displayed  in  retail  stores. 
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IN  COLOR 

for  units  in 

FOOD 

PREPARATION 

and  buying 
“TO  MAKE  THE  BEST” 

The  people  and  Ingredients  behind  o 
bowl  of  soup 
14  mins. 

“EVERY  DAY  IS  APPLE  DAY” 

Apple  recipes  .  .  .  with  free  booklet  for 
oudiences.  (See  Coupon  section) 

ITVj  mins. 

!  “HARVEST  OF  CONVENIENCE” 

Where  food  comes  from. 

28  mins. 

“QUICK  MEALS  FROM 
THE  FREEZER” 

Recipes  using  froien  foods. 

I6’/2  rnins. 

“DESIGN  FOR  DINING” 

Foods  from  form  to  freezer. 

18  mins. 

“TREASURES  FOR  THE  MAKING” 

Jelly-moklng  using  Certo  ond  long-boll 
methods. 

20  mins. 


ASSOCIATION  FILMS 

INC. 

347  MADISON  AVENUE 
NEW  YORK  17,  N.Y. 

Branches: 


Ridgcrield,  N.  J.  loCronge,  III. 
•reed  of  llm  5*1  Hilljreee  Ave, 

ton  Froncitce  3,  Dallas  3, 

7ff  Slevensen  St.  HOI  Jacksen  St. 
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SHIRTS- 


their  manufacture, 
selection,  and  care . . . 

For  nearly  one  quarter  of  o  century, 
Cluett,  Peabody  &  Co.,  Inc.,  makers  of 
ARROW  men's  furnishings  and  cosual 
wear  has  supplied  educators  with  teach¬ 
ing  oi^s. 

This  foil,  we  offer  2  popular  leaflets  ond 
an  informative  wall  chart  (up  to  20  copies 
free,  each  additional  copy  ten  cents). 

The  Story  of  Cotton.  An  illustrated 
booklet  showing  the  monufocture  of  row 
cotton  into  finished  cloth.  Contains  12 
fabric  swatches. 

Don't  Let  a  Shirt  Throw  You.  An 
illustrated  wall  chart  giving  pointers  on 
how  to  spot  quolity  in  shirts,  and  how  to 
select  and  care  for  them. 

A  Man's  Shirt  It  a  Woman's  Prob¬ 
lem.  An  illustrated  booklet  that  gives 
complete  instructions  on  loundering  and 
ironing  shirts. 


2  handy  lesson  plans 
save  you  time 

In  oddition,  there  ore  two  single-page 
lesson  plans  which  summarize  points  given 
in  the  booklets. 

1.  How  to  launder  Shirts  for  Bright¬ 
er  Sparkle  and  Longer  Wear.  A 
helpful  study  guide  with  ideas  for  class¬ 
room  discussion  and  projects 

2.  Things  to  Know  about  Sport 
Shirts.  Discovering  the  essentiol  qualities 
of  o  sport  shirt.  Wise  selection  based  on 
comfort  and  appearance.  Selecting  sport 
shirts  for  both  men  and  women,  with 
interesting  facts  about  the  current  fem¬ 
inine  trend  towards  man-tailored  shirts. 


Address  requests  directly  to:  Educational 
Services  Dept.,  Cluett,  Peabody  &  Co., 
Inc.,  530  Fifth  Avenue,  New  York  36, 
N.  Y.,  or  use  the  coupon  on  page  131. 


CLUETT.  PEABODY  &  CO.,  INC. 


(Continued  from  page  82) 

.soon  learn  to  like  the  foods  we  eat  regu¬ 
larly.  Learning  to  like  the  essential 
foods  will  be  no  hardship,  for  these 
everyday,  commonplace  ftxxls,  when 
properly  prepared  and  attractively 
served,  will  be  delicious  and  enjoyable. 
Try  a  little  change  in  the  flavoring,  a 
touch  of  spice  or  herbs,  different  com¬ 
binations,  and  you’ll  look  forward  to 
\()ur  meals. 

Minerals  and  Vitamins 

.\re  the  foods  you  choose  ones  which 
will  help  to  give  you  a  clear,  smooth 
skin,  healthy  gums,  and  strong  bones 
and  teeth,  and  do  they  add  sheen  to 
vour  hair? 

Do  they  include  green  leafy  and  yel-  i 
low  vegetables,  oranges,  grapefniit,  or 
other  citrus  fruits,  and  enriched  or 
whole  grain  breads?  Of  c'ourse,  it’s  no 
news  to  you  that  these  foods  supply 
important  minerals  and  vitamins  which 
are  needed  regularly.  The  question  is 
this— do  you  remember  to  eat  enough  of 
them? 

The  protein  foods  should  not  be 
neglected.  Do  you  have  an  adequate 
intake  of  meat,  poultry,  fish,  eggs,  milk, 
and  cheese— the  very  best  sources  of 
high  quality  protein?  This  is  important, 
not  only  from  the  standpoint  of  your 
appearance  and  good  health  but  from 
that  of  vour  efficiency. 

Why  Protein  Foods  Are  Important 

Research  studies  among  Iowa  State 
University  women  of  16  to  25  years, 
and  men  of  20  to  25  years  showed  that 
those  who  ate  breakfasts  with  adequate 
amounts  of  protein  foods  and  sufficient 
energy  RkkIs  to  meet  their  needs  in¬ 
creased  their  ina.ximuin  work  output 
during  the  morning.  Those  who  ate  no 
breakfast  complained  of  hunger  and 
showed  consistent  fatigue  after  strenu¬ 
ous  exerci.se. 

Home  economic's  teachers  work  hard! 
They  are  almost  constantly  on  their 
feet,  going  from  group  to  group  in  the 
f(K)ds  room  or  the  clothing  area,  advis¬ 
ing.  supervising,  demonstrating.  Home 
economists  in  business  are  equally  ac¬ 
tive-testing  foods  and  e(juipment,  giv¬ 
ing  talks,  appearing  on  television  pro¬ 
grams. 

The  leveling  of  adcnpiacy.  .siitisfaction 
and  well-being  that  comes  from  being 
nutritionally  well-fed  has  as  much  value 
for  you  as  for  those  y«)u  seek  to  influ¬ 
ence.  The  effects  on  one’s  appearance, 
vitality  and  stamina  are  rewarding.  So 
let’s  practice  what  we  preach! 


Modern  Milk  Discovery 
Helps  Teachers  Persuade 
Girls  to  Drink  Milk! 

During  the  adolescent  growth 
spurt  the  need  for  calcium  and  pro¬ 
tein  is  greater  than  it  will  ever  be 
again.  Yet,  teen-agers,  especially 
girls,  drink  less  milk— at  the  very 
time  milk  is  most  vital  as  the  only 
practicEd  natural  source  of  calcium ! 

This  paradox  has  long  worried 
teachers.  It  is  a  real  problem  to 
convince  girls  they  want  milk.  Too 
many  think  of  milk  as  “kid  stuff,” 
or  think  it  is  fattening. 

Now,  a  modern  milk  discovery 
from  Carnation  helps  solve  this 
quandary.  It  provides  a  delicious, 
fortified  milk  with  less  calories 
than  whole  milk,  yet  far  more  cal¬ 
cium,  protein  and  riboflavin.  It  is 
a  true  Beauty  Beverage  for  qual¬ 
ities  girls  want  now— pretty  teeth 
and  skin,  bright  eyes,  a  slender  fig¬ 
ure,  sparkling  vitality. 

Teachers  everywhere  are  finding 
the  new  Carnation  “Magic  Crys¬ 
tals”  Instant  very  effective  in  mak¬ 
ing  girls  want  the  vital  milk  nutri¬ 
ents  they  get  in  the  amazing 
Beauty  Beverage  it  makes  possible. 

For  more  Beauty  Beverage  facts, 
see  page  35  in  enclosed  Co-Eld.,  and 
coupon  section  of  this  magazine. 


’From  Reduced  and  Stay  Reduced,  by 
Norman  Jolliffe,  M.D..  Simon  and  Schus¬ 
ter,  New  York.  s«'cond  edition. 


Fro*  the  SMikers  of  "Creosi  of  Wboot” 

FREE!  VITAMIN 
FOOD  CHART 

Here’s  the  eighth  edition  of  the 
“Cream  of  Wheat”  Vitamin  Food 
Chart!  It  lists  food  sources  of  Vita¬ 
mins  A,  Bi,  B2,  C  and  D  — as  well 
as  Niacin,  Folic  Acid,  B-6,  E  and  K. 

Students  find  this  chart  a  handy 
study  and  reference  aid.  That’s  one 
reason  it’s  already  punched  to  slip 
into  any  x  1 1  ring  binder. 

You'll  find  this  chart  a  handy  teach¬ 
ing  aid— just  as  you  find  vitamin- 
and-mineral  Enrich¬ 
ed  Quick  “Cream 
of  Wheat”  one  off 
the  most  enjoyable 
foods  you  ever 
worked  with.  Mail 
coupon  on  page  133 
for  your  conv.  ^  Vi>V‘* 
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Take  the  Problem  "By  Storm" 

(Continued  from  page  73) 


MiWL 


^D€C0 

By  the  Roomful 


BIG  PAGES 
IN  FULL  COLOR 


Hour  ro  p/an  and  Make 
Draperies  . . .  Select  Style, 
Color,  and  Hardware 

This  big  new  Kirsch  book, "  Win¬ 
dow  Decorating  Made  Easy”  puts 
the  accent  on  "how-to”!  Thor¬ 
oughly  practical  and  up-to-date 
.  .  .  it’s  an  invaluable  aid  for 
teachers,  home  demonstration 
experts  . . .  everyone  in  the  field. 


•  Here  is  a  fascinating  collec¬ 
tion  of  exciting  window  treat¬ 
ments.  All  types;  for  every 
room  in  the  house.  The  latest 
in  cafe  curtain  treatments, 
comer  window  ideas,  etc. 

•  How  to  plan,  measure  and 
make  curtains  and  draperies 
.  .  .  with  sketches,  diagrams 
and  patterns.  The  latest  hints, 
tips  and  stunts  of  the  experts. 

•  Plus  a  unique,  new,  re¬ 
movable  Color  Kit  which  en¬ 
ables  you  "automatically”  to 
build  correct  color  harmonies 
based  on  a  favorite  color. 


SSMD  FOR  YOUR  COPICS  TODAY! 


Don’t  wait!  Home  beauty  begins 
at  the  windows — and  interest  is 
high.  Mail  coupon  now,  page  145 
Enclose  50c  for  each  copy  ...  be 
sure  to  order  enough  to  take 
care  of  all  your  requirements.  ' 


KirscK 

DRAPERY  HARDWARE 


r 


Hsiping  to  Mako  Window*  Moro 
Boautiful  FOR  FIFTY  YEARS 


Your  brainstorm  group  should  consist 
of  a  panel  chairman,  a  brainstorm  panel, 
and  a  secretary. 

Choose  a  chairman  who  knows  the 
problem  but  is  not  so  close  to  it  that 
he  is  prejudiced.  The  function  of  a 
chairman  is  that  of  an  idea-stimulator. 
He  alternately  spurs  on  his  panel  and 
tosses  ideas  into  the  pot. 

Select  a  group  of  eight  to  fifteen 
people  from  the  same  level,  all  pupils, 
all  teachers,  or  all  suf>ervi.sors,  for  the 
panel.  Include  some  people  of  known 
creative  abihty  and  some  who  are  not 
too  close  to  your  problem.  The  func¬ 
tion  of  this  panel  is  to  attack  the  prob¬ 
lem  commando  fashion. 

Select  a  secretary  who  is  familiar 
with  some  of  the  terms  which  will  be 
used.  She  should  take  down  the  gist  of 
each  idea  and  number  each  as  it  is 
given.  Twenty-four  hours  after  a  brain¬ 
storm  session,  the  secretary  can  contact 
panel  members  for  additional  ideas. 

A  few  days  before  your  meeting 
notify  your  panel  of  the  problem  to  be 
brainstormed.  Include  in  your  invitation 
the  necessary  details  of  time,  place, 
length  of  session,  and  a  simple  explana¬ 
tion  of  your  problem. 

Food  seems  to  stimulate  the  thinking 
of  brainstorm  panels.  If  your  session  is 
held  in  the  morning  start  out  with 
coffee  and  rolls.  If  a  luncheon  session  is 
planned  serve  simple  sandwiches,  an 
easy  dessert,  and  a  beverage.  Clear 
away  the  debris,  present  your  problem, 
and  follow  these  four  simple  rules: 

Rules  for  Brainstorming 

1.  Criticism  is  ruled  out.  Allowing 
yourself  to  be  critical  at  the  same  time 
that  you  are  being  creative  is  like  try¬ 
ing  to  get  hot  and  cold  w'ater  from  one 
faucet  at  the  same  time.  Ideas  aren’t 
hot  enough;  criticism  isn’t  cold  enough. 
Results  are  tepid.  Criticism  is  reserved 
for  a  later  “screening”  session. 

2.  The  wilder  the  ideas,  the  better. 
Even  offbeat,  impractical  suggestions 
may  “trigger”  in  other  panel  members 
practical  suggestions  which  might  not 
otherwise  occur  to  them. 

3.  Quantity  is  wanted.  The  greater 
the  number  of  ideas,  the  greater  the 
likelihood  of  winners. 

4.  Combinations  and  improvements 
are  sought.  In  addition  to  contributing 
ideas  of  their  own,  panel  members 
should  suggest  how  ideas  proposed  by 
others  could  be  improved,  or  how  two 
or  more  ideas  might  be  combined  into 
a  still  better  idea. 

What  Happens  After  the  Session? 

All  the  ideas  should  be  listed  and 
then  classified.  Each  list  of  ideas  usually 
1  falls  into  five  or  ten  natural  categories. 


%Him 

for  units  in 

FAMILY 

RELATIONS 

and  responsibilities 
“MEMBER  OF  THE  FAMILY” 

Raiiin9  fht  family  do9  os  a  family 
friend. 

26'/,  mins.  Color 

“MEASURE  OF  A  MAN" 

Plannln9  the  fomlly's  future.  (Institute  of 
Life  Insurance) 

28  mins. 

“THE  KINO  OF  MUSIC 
YOU  WANT” 

The  Hommond  orgon  for  family  and 
community  recreotion. 

26'/,  mins.  Color 

“A  LONG  WAY  FROM  HOME” 

The  home  owoy  from  home,  the  USO 
provides  our  Servicemen  Overseas. 

13'/,  mins. 

“PLAY  IT  SAFE” 

Importance  of  bicycle  safety  programs 
In  the  community. 

26'/,  mins.  Color 

“THE  CHRISTMAS  CARROLLS” 

New  ideas  for  on  old-fashioned  family 
Chrisimos.  (Not  available  offer  Dec.  31) 
13'/,  mins.  Color 


ASSOCIATION  FILMS 

INC. 

347  MADISON  AVENUE 
NEW  YORK  17.  N.Y. 

Branches; 


Ridgefield,  N.  J.  laCrenge,  III. 
Bread  el  llm  541  Nlllgreve  Ave. 

Son  Froncitce  3,  Dalles  3, 

7f9  Slevensen  St.  1108  Jachsen  St. 
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No  More 

PEDICULOSIS 

PROBLEMS 

If  You  Use 

DERBAC 


Only  quick,  safe 
way  to  clear  up 
heads  infected 
with  lice  and  nits 
in  one  easy 
treatment. 

See  coupon  section 
for  full  information 
and  free  circular 
material. 

Cereal  Soaps 
Company 
Box  111 
East  Northport 
Long  Island, 

New  York 


List  each  idea  under  the  category  in  j 
which  it  belongs.  Next,  screen  out  the 
best  ideas— the  ideas  which  are  most 
likely  to  work— ideas  which  are  so  new 
and  different  they  have  not  been  used 
before— ideas  which  best  suit  your  par¬ 
ticular  situation.  Then  develop  the 
screened  ideas  further.  At  the  initial 
screening  session,  all  the  wild,  unfeasi¬ 
ble,  impractical  ideas  are  weeded  out. 

In  the  case  of  the  New  York  associa¬ 
tion  brainstorming  session,  the  screened 
list  of  ideas  was  sent  to  all  the  mem- 
l)ers.  They  indicated  which  were  liest 
stiited  for  action.  .\t  a  follow-up  meet¬ 
ing  the  group  re-brainstormed  some  ol 
the  best  suggestions  which  needed  fur¬ 
ther  development,  .\gain  the  list  of 
screened  ideas  was  distributed  to  the  , 
membership.  A  teacher  receiving  this  | 
list  could  use  it  in  at  least  three  ways. 

She  could  udopt  an  idea  and  use  it  | 
immediately.  She  could  adapt  an  idea 
and  use  it  as  a  springboard  to  better 
ideas.  She  could  read  the  list  of  ideas 
as  a  stimulant  to  a  more  creative  atti¬ 
tude. 

Ideas  from  N.  Y.  Teachers  Meeting 

Problem:  How  can  a  home  economics 
teacher  sell  her  subject  through  bulletin 
board  displays? 

Career  Ideas 

Display  catalogs,  brwhures,  pictures, 
etc.,  from  high  schools  and  colleges  offer¬ 
ing  specialized  home  economics  arurses 
.  .  .  clippings,  pictures,  job  bnxrhures 
to  show  career  opportunities  to  home 
economics  students  .  .  .  photos  and 
.stories  about  home  economists  who 
have  successfully  combined  careers  in 
home  economics  with  marriage.  Give 
graphs  to  show  percentages  of  national 
inc-ome  siXMit  for  building  homes,  cloth¬ 
ing,  research  affecting  home  economics. 
Show  photographs  of  professional  home 
economists  in  action  and  short  story 
alM)ut  background  and  job  .  .  stories 

and  pictures  of  famous  women  who 
make  their  clothes,  with  a  statement 
from  each  alrout  advantages  of  having 
sewing  skills  .  .  .  opportunities  for  ca¬ 
reers  in  varied  fields  within  home 
economics. 

Post  all  .scholarships  available  .  .  . 
news  of  contests  home  economics  stu¬ 
dents  can  enter. 

Publicity  Ideas 

Post  .school  newspa|ier  publicity  on 
home  economics  teachers,  students,  and 
projects  .  .  .  photos  of  students  work¬ 
ing  in  home  economics  classes.  Send 
these  to  loc'al  newspaiH*rs  and  T\’  sta¬ 
tions. 

Photograph  your  special  bulletin 
board  displays  and  send  to  home  eco¬ 
nomics  magazines,  local  publicitv  out¬ 
lets. 


FREE  I 
TEACHING  I 
AIDS  mmrn 

Relating  to  Fresh  Milk 
And  Milk  Products 

Sow  availnhle  from  the 

Milk  Industry  Foundation, 

an  association  representing  the 
fluid  milk  dealers  of  America. 

FILMS 

THE  MILKY  WAY 

a  15-minute,  16mm  sound  color  film 
afrout  milk  processing  and  distribu¬ 
tion 

THE  WHITE  MAGIC  OF  MILK 

a  12-minute,  16mm  sound  color  car¬ 
toon  film  which  shows  how  the  use 
of  milk  helps  balance  diets  and 
budgets 

FILM  CATALOGUE 

a  complete  listing  of  dairy  industry 
films  and  filmstrips,  available  free 
or  on  a  loan  basis 

RECIPE  BOOKLETS 

New  and  tempting  recipes  using: 
Cottage  Cheese,  Sour  Cream, 
Buttermilk.  Three  separate  book¬ 
lets. 

BACKGROUND 

INFORMATION 

MILKMAN'S  ECONOMICS 

a  24-page  l)ooklet  that  explains  in 
simple  language  the  story  of  milk 
pro<luction  and  distribution  with 
special  references  to  economics 

YOUR  BEST  FOOD  BUY 

a  cartoon  type  pamphlet  describing 
the  nutritional  components  in  milk 

MILK  FACTS 

a  compact  statistical  handbook  on 
the  milk  industry 

CONSUMER’S  MILK  DIGEST 

a  compendium  of  interesting  facts 
al>out  milk  and  milk  products,  with 
sugge.stions  to  the  homemaker  on 
how  to  care  for  milk  in  the  home 

JUICE  OF  LIFE 

a  zestful  account  of  how  milk  adds 
to  health  and  the  enjoyment  of  liv¬ 
ing 

TO  ORDER: 

.  .c  cou/xm  on  /Mige  151 

Addrsti  any  inquiries  to; 

Public  Relations  Dept. 

MILK  INDUSTRY 
FOUNDATION 

IMS  19tli  St.,  N.W.,  Waihington  6,  D.  C. 
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From  Mm  iiiak«r«  of  "Croom  of  Whool" 

FREE!  GUIDE  TO 
BETTER  EATING 


Moil  coupon  on  pogo  133  for  your  copy 

Just  off  the  press!  The  “Cream  of 
Wheat”  Gmdf  to  Better  Eating  is  packed 
with  new  recipes — new  uses  for 
America’s  favorite  hot  wheat  cereal. 
Everything  from  dramatic  topping  sug¬ 
gestions  (ever  thought  of  ice  cream  ?)  to 
mouth-watering  ingredient  uses. 

This  four-page  guide  is  already 
punched  to  fit  a  3-ring  6x9  binder — ^just 
right  for  students,  and  an  invaluable 
teaching  aid,  too. 

It  includes;  Family  Breakfasts,  Baby 
and  Toddler  Meals,  Special  Diets,  and 
Everyday  Good  Eat¬ 
ing  with  “Cream  of 
Wheat” — one  of  the  , 
most  enjovable  foods 
you  ever  worked 
with.  Mail  coupon 
on  page  for 

vour  copy. 


PORTABLE 

AN  SfoirWuM  St—I-Vocvum  InuMatod 
(Hot  or  CoU)  food.  Soup,  Cotfoo,  MUk 
and  Bovorago  Carrior-Dispontors . .  • 


BEGIN  WHERE 
COOKING  KETTLES, 
AND  COFFEE  URNS, 
LEAVE  OFF! 


I  To'doy't  **ModGrn**  tr^nd  toword  CGfi*  I 

trglixotiofi  of  food  production  it  o  movo 
I  toword  Economy,  Bottor  Qualify  ond  I 

I  Hiohor  Sonitory  Stondordt.  I 

m  TKo  dovolopmont  of  AorVoiDs  modo  pot*  ■ 

I  tiblo  tbit  modorn  concopt  of  Most-Foodinp,  I 

*  which  hot  now  boon  luccottfully  odoptod  * 

a  by  Instifutiont,  Schools,  Hotpitolt,  In*  ■ 

I  dustriol  Elontt,  Hofolt,  Giforors,  Gimpt,  I 

Air  Linos,  Civil  Dofonto  ond  mony  othor  * 
■  Covornmontoi  ond  Commorciol  foodinp  ■ 

I  oporotions  I 

Enplnoorod  for  sonitotlon  ond  **ln  Com- 
I  plionco’*  with  construction  roqwiromonts  I 

I  of  tho  U.S.  Public  Hoolth  Sorvico  Codos.  I 

I  Write  fy  FREE  Literatvt  Kit  PBE-M  | 


VACUUM  CAN  COMPANY 

19  SOUTH  HOYNE  AVENUE 
'  CHICAGO  12.  ILLINOIS 


BEAUTIFUL 
FABRICS  AT 
nUSE  SAVIN6S 


SCHENFELD  &  SONS,  103  Hester  Street,  Dept.  P-3.  New  York  2.  New  York 


America’s  leading  fashion  center 
of  bridal  and  evening  fabrics,  offers 
you  a  new  exquisite  collection  of 
satins,  French  laces,  crystelles, 
taffetas,  velvets,  tulles, 
and  organdies  —  all  at 
low  prices. 

beautiful  new  Schenfeld 
with  dozens  of  actual 
includes  crowns  and  tiaras, 
headings,  smart  fashion 
and  exciting  accessories, 
in  coordinating  colors. 


MAIL  THIS  COUPON  TODAY  I 


FREE:  Please  tend  your  new  free  catalog,  with  actual  swatches  of  beautiful  fabrics  at  incredible  savings. 
Name - - - 


Addreas - 

City _ Zone _ State. 


Take  the  Problem  ''By  Storm" 

(Continued  from  117) 

Display:  special  weekly  quizzes  alxmt 
various  areas  of  home  economics  (show 
answers  the  next  week)  .  .  .  profes¬ 
sional  home  economics  news  near  prin¬ 
cipal’s  office  so  faculty  can  see  that 
home  economics  teachers  are  resource 
persons;  leaflets,  pamphlets  on  gnxnn- 
ing  for  students  to  take  and  read;  folder 
on  home  <*conoinics  made  by  home  eco¬ 
nomics  teachers.  Make  folder  available 
to  students. 

Use  b'aby  pictures,  cartoons  and  seri¬ 
ous  pictures  to  get  across  special 
messages. 

School  Displays 

Post  six'cial  menus  from  foreign  coun¬ 
tries  in  tlie  language  of  the  country. 
Give  English  translation  and  make 
menus  available  to  students.  Show  ex¬ 
amples  of  g(Kxl  manners  expected  in 
school,  home,  sports,  through  cartcxins, 
pictures.  Display  baby  pictures  of  stu¬ 
dents  (or  their  younger  brothers  and 
sisters)  to  emphasize  family  life. 

Display  articles  and  pictures  about 
new  fields  in  home  economics  and  show 
their  relation  to  science.  Have  this  in¬ 
formation  available  to  students  and  par¬ 
ents  threnigh  a  leaflet  or  flyer.  Show- 
new  pr(xlucts  and  tell  how  they  make  a 
homemaker’s  job  easier  .  .  .  latest  ma¬ 
terials  from  commercial  companies. 
Glamorize  the  “safe”  homemaker  in  the 
house. 

Problem:  How  can  home  economics 
be  correlated  and  integrated  with  other 
subjects? 

Hold  fashion  shows  in  health  educa¬ 
tion  classes.  Stress  gotxl  posture,  gr(X)m- 
ing. 

Supply  health  education  department 
with  nutrition  exhibits.  Conduct  animal 
experimentation  with  biology  clas.ses. 
Stress  f(X)d  for  the  healthy  lx)dy. 

Tie  in  with  math  department  for 
study  on  budgets.  Help  to  .select  excep¬ 
tional  students  in  math  and  science  de¬ 
partments  to  work  on  special  projects 
for  W’estinghouse,  G.  E.,  etc. 

Work  with  foreign  language  depart¬ 
ment  when  preparing  foreign  menus- 

.  .  with  English  department  to  empha¬ 
size  family  life,  nutrition  habits  through 
plays,  demonstrations,  readings,  etc., 
.scripts  for  fashion  shows  .  .  .  with  art 
class  in  selection  of  home  furnishings, 
clothing,  and  interior  decorating  units 
.  .  .  with  music  cla.sses  on  costuming 
musical  productions. 

Alex  F.  Osborn,  co-founder  of  Batten. 
Barton,  Durstine  &  Osborn,  Inc.,  and  Presi¬ 
dent  of  the  Creative  Education  Foundation, 
Rand  Building,  Buffalo,  N.  Y.,  explains 
“Brainstonning”  in  detail  in  Applied  Imagi¬ 
nation,  Scribners,  N.  Y.,  N.  Y.  A  packet 
of  free  materials  about  creative  thinking  is 
available  by  writing  to  the  Foundation. 
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Educating  Today  for  Tomorrow 

(Continued  from  pafie  61) 

Jailed.  In  agriculture,  the  picture  is  sim¬ 
ilar.  L.irge  scale  operators  are  wiping 
out  the  small  farmer. 

Our  young  people  want  to  be  safe 
and  secure,  he  reminded  us  and  quoted 
from  a  survey  made  by  Scholastic  Mag- 
.izines'  Institute  of  Student  Opinion. 
Over  five  thousand  high  .school  students 
were  asked  what  careers  they  would 
ch(M)se.  Nearly  forty-four  per  c-ent  of 
them  preferred  to  work  for  a  big  cor¬ 
poration  or  for  some  branch  of  govern¬ 
ment. 

“Nowhere  is  the  trend  toward  big¬ 
ness  more  evident  than  in  government,” 
.\Ir.  Johnston  reminded  us.  National 
budgets  are  bigger  and  the  number  of 
federal  state  and  local  government  em¬ 
ployees  has  greatly  increased  in  the  last 
ten  years. 

“C'.reater  and  greater  power  is  con¬ 


centrated  in  fewer  and  fewer  hands  .  .  . 
but  bigness  in  itself  is  not  an  evil  .  .  . 
we  eat  Ix^tter,  dress  better,  and  live 
l)etter  In'cause  of  our  mass  production 
which  spawned  this  pattern  of  bigness.” 
The  result  of  this  economics  pattern  has 
f)een  the  creation  of  a  great,  new  mid¬ 
dle  cla.ss,  Mr.  Johnston  .said,  with  the 
gap  Iretwtx'ii  poverty  anil  wealth  grow¬ 
ing  narrower  all  the  time. 

“Our  age  is  exciting  and  stimulat¬ 
ing,”  he  concluded.  Men  have  tools 
the\-  never  had  Irefore  with  which  to 
fight  hunger,  di.sease,  and  illiteracy.  But 
as  science  progresses,  we  must  not  for¬ 
get  to  “explore  ourseKes  as  well  as 
outer  space.” 

-Mr.  Johnston  asked  for  more  liberal 
education  for  home  economists— more 
history,  government,  and  economics 
courses.  Home  economists,  he  told  us, 
have  an  unusual  opportunity  to  develop 
the  spiritual  and  mental  health  of  indi¬ 
viduals— so  important  to  family  life. 

(Continued  on  ;>age  124) 


(1)  Eric  Johnston,  keynote  speaker.  (2)  Retiring 
president,  Beulah  V.  Gillospie;  new  vice-presi¬ 
dent,  Dr.  Helen  R.  leBoron;  new  treasurer, 
Mrs.  Florence  W.  Low;  new  president  Olga  P. 
Brucher.  (3)  Dr.  E.  Neige  Todhunter.  (4) 
Dean  Kenneth  G.  Bartlett;  Practical's  editor, 
Irene  Parrott;  Mr.  Albert  R.  Fleishmann.  (5) 
Dr.  May  Stotler  Reynolds,  Mr.  J.  H.  McCain 
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IN  COLOR 

for  units  in 

DECORATING 

and 

Creative  Homemaking 


THE  ART  OF  GIFT  WRAPPING" 

Gift-wrapping  "how  to's"  for  holidays 
and  special  occasions. 

21  mins.  Color 

"PRACTICAL  DREAMER" 

K.  P.— Kitchen  Planning,  that  isl 

IS''^  mins.  Color 

"THE  BEST  MADE  PLANS" 

Saron  wrap  to  protect  foods,  linens,  sil- 


"HOW  TO  BE  A 
i  SUCCESSFUL  HOSTESS" 

I  A  host  of  hostess  hints  on  entertaining 

graciously. 

I  27  mins.  Color 

!  "A  TOUCH  OF  MAGIC" 

j  Gift  wrapping  ideas— set  to  music! 

I  12  mins.  Color 

i  "QUIET,  PLEASE!" 

Add  beauty,  reduce  noise  with  ocoustic 
tile. 

13''^mins.  Color 

"ONCE  AND  FOREVER" 

A  young  couple  and  their  first  home. 
13’<^mins.  Color 


ASSOCIATION  FILMS 

INC. 

347  MADISON  AVENUE 
NEW  YORK  17,  N.Y. 


Ridgefield,  N.  J.  LoCrange,  III. 
Bread  ot  Elm  S*l  Hillgreve  Ave. 

Son  Froacisce  3,  Dallas  3, 

7M  Stevensen  tt.  1 1  OB  Jacksoa  If. 
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Suggestions  for  Using  This 
Issue  of  Co-ed  in  the  Classroom 


FOODS  AND  NUTRITION  — 

1 .  Distribute  breakfast  menus  from 
hotels  and  restaurants.  Ask  students 
to  select  menus  \%  hich  fulfill  the  qual¬ 
ifications  for  a  good  breakfast  de- 
scriljed  on  pages  28-29,  listing  rea¬ 
sons  for  choice. 

2.  Have  the  class  plan  a  breakfast 
w  hich  they  think  can  be  prepared  in  10  minutes.  Then  con¬ 
duct  a  “student  race”  to  see  how  accurate  their  calculations 
were.  Evaluate  the  suc'cesses  and  failures.  Decide  what  fac¬ 
tors  made  the  difference. 

3.  .\sk  each  student  to  list  all  the  different  tyj^es  and  vari¬ 
ations  of  bread  which  could  be  used  for  breakfast.  To  obtain 
this  information,  they  should  check  grcK-ers  shelves  and  the 
librars,  and  question  neighbors  and  friends. 

4.  Discuss  breakfast  habits  of  people  in  various  countries, 
es  aluating  their  eating  habits. 

5.  Plan  breakfast  menus  for  a  week,  using  as  many  new' 
fcM)ds  as  possible. 

6.  Prepare  a  poster  showing  how  the  "basic  four”  food 
plan  can  be  used  for  a  breakfast  meal. 

PERSONAL  DEVELOPMENT- 

1.  Plan  a  format  for  a  personal 
l)eaut\  book  which  each  student 
can  fill  in  during  the  xear  with 
helpful  grooming  suggestions.  (See 
pages  11-14.) 

2.  Set  up  a  skin  clinic.  Invite 
a  reliable  skin  specialist  or  a  cosmetician  to  analyze  the  skin 
of  each  student  and  offer  suggestions  for  improving  it.  Keep 
record  of  treatment  suggested  and  improvement  noted. 

3.  Prepare  a  short  skit  in  which  important  women  of 
history— such  as  Cleopatra,  Queen  Elizabeth  1,  and  Marie 
.\ntoinette— di.scuss  their  lieauty  secrets.  Compare  them  with 
the  suggestions  given  on  pages  11-14. 

4.  .\sk  the  physical  education  teacher  to  demonstrate  exer¬ 
cises  which  would  be  gotxl  for  a  morning  tune-up.  Each 
girl  should  decide  which  exerci.ses  would  be  best  for  her 
to  do. 

5.  Organize  a  debate  on  the  pros  and  cons  of  sun  bathing. 

6.  Draw  up  a  set  of  suggestions  for  caring  for  knees, 
elbows,  feet,  and  underarms. 

7.  As  a  test,  have  students  tell  why  each  of  the  questions 
on  page  11  should  be  answered  yes. 

8.  Ask  each  student  to  relate  an  unexpected  situation 
that  occurred  while  she  was  baby  sitting.  (See  page  22). 
Discuss  her  reaction  and  how  it  could  be  improved. 


7.  Inquire  into  the  laws  in  your  state  governing  the  en¬ 
richment  of  flour  and  cereals. 

8.  Find  out  where,  when,  and  by  whom  Beef  StroganoH 
was  first  serxed.  (See  pages  16-17.) 

9.  Have  each  ste.dent  compile  an  order  list  which  she 
would  use  if  she  were  planning  to  prepare  the  complete 
"Eat  and  Run”  menu.  Her  task  will  seem  easier  if  she 
reads  the  story  on  pages  16-17. 

10.  Discuss  the  serving  of  the  “Eat  and  Run”  party  menu. 
.Make  a  diagram  to  show  how  the  silver,  china  and  glass¬ 
ware,  for  each  course,  should  be  placed  on  the  table.  Decide 
whether  individual  trays  should  be  usetl. 

11.  .\s  a  research  problem,  investigate  the  cultivation  and 
preparation  of  coconut  which  is  used  in  the  recipe  on 
page  18.  Suggest  other  ways  in  which  coconut  can  l)e  used. 

12.  For  fun,  obtain  information  on  how  the  meat  of  seal 
and  porcupine  are  prepared  in  .\laska.  (See  page  31.) 

13.  Keeji  a  record  of  each  bite  of  food  eaten  during  a 
week  and  the  amounts  consumed.  Evaluate  your  diet  and 
decide  how  it  can  lx*  improved  so  that  y  our  skin  w  ill  Irenefit 
from  what  you  eat.  (See  pages  12-13.) 


9.  Start  a  reference  file  of  sclxols.  colleges  and  places 
where  special  training  is  given  for  those  who  would  like 
to  tolh)w  in  the  footsteps  of  jenny  Bell  (page  24)  and  .Anne 
Peterson  ( page  36 ) . 

10.  .Make  a  plan  for  retnganizing  dresser  drawers.  List 
an\  ideas  which  aren’t  suggestetl  on  page  34. 

11.  .Arrange  an  exhibit  of  new  acx'essories  for  closet  and 
dresser  drawers. 

12.  W  rite  a  letter  which  Ruth  might  send  to  the  boy  who 
promised  to  write  each  week.  (See  page  23.) 

13.  Debate  the  view  of  Renee  given  on  page  54. 

14.  Discuss  how  respect  f  ’•  adult  authority  can  Ix*  taught. 

15.  .After  reading  A'ickie’s  statement,  on  page  54,  about 
finding  “something  to  do  when  there’s  nothing  to  do.”  make 
a  list  of  worthwhile  activities  which  may  lx*  undertaken  at 
such  times. 

16.  .Analyze  the  four  main  characters  in  the  story  of 
“Sweet  Lorraine”  (page  20).  Which  one  seemed  to  have 
achieved  the  most  mattirity?  W’hich  boy  do  you  think  cared 
the  most  for  Lorraine? 

17.  Discuss  whether  a  boy  and  a  girl  should  “go  .steady.” 

18.  Decide  w'hat  Lorraine  should  say  to  Mike  when  he 
called  her. 

19.  Decide  whether  Lorraine  should  have  accepted  the 
first  date  with  Mike  without  being  intnxluced. 
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CLOTHING  AND  TEXTILES- 

1.  Decide  what  type  ot  clothes 
would  be  appropriate  to  wear  to 
the  party  described  on  page  16. 

2.  Plan  a  wardrobe  that  would 
be  appropriate  to  take  on  a  trip 
to  .\laska  ‘(p.  31).  Be  sure  to  con¬ 
sider  the  patterns  shown  on  pages 
8-10  and  sweaters  and  bl«)uses  on 
pages  26-27 


3.  Take  a  trip  to  a  museum  or  library  to  obtain  inlonna- 
tion  concerning  the  clothes  worn  by  the  Eskimo  women  in 
Alaska.  Then  after  reading  how  Jenny  Bell  Irecame  a  fashion 
designer  (p.  24),  have  each  student  create  an  original  de¬ 
sign  using  the  Eskimo  costumes  tor  inspiration. 

4.  Use  the  color  information  on  page  15  as  a  starting 
point  for  a  discussion  of  how  different  hues  can  be  com¬ 
bined.  List  color  combinations,  such  as  orange  and  pink, 
that  may  look  very  unattractive  unless  they  are  carefully 
combined.  Prepare  a  color  chart  to  show  how  such  colors 
can  be  used  together. 

5.  Dramatize  the  difterenc'e  in  pattern  ty  pes— sub-leeii, 
teen,  junior,  and  misses— by  preparing  a  simple  chart  to  show 
how  the  measurements  and  pattern  pieces  difler. 

6.  Make  a  list  of  fashion  trends  as  mentioned  in  the 
article  “Fashion  SiuKrper,”  pp.  8-10.  Comp.ire  them  with 
those  descrilred  in  the  September,  1957,  issue  trf  Co-ed 
Note  changes  in  line,  color  and  fabric. 

7.  .\sk  students  to  make  oaper  dolls,  such  as  the  one 
Jenny  Bell  descrilres  on  page  24.  On  her  doll,  each  stJident 
designs  a  garment  which  she  thinks  would  be  flattering  to 
iier  fact'  and  figure. 

8.  .Arrange  with  a  liK-al  store  to  show  students  the  new 


fabrics.  Ask  the  person  in  charge  of  fabrics  to  give  the 
students  information  concerning  the  fibers  and  finishes  used, 
and  tell  how  the  fabrics  should  be  cared  lor. 

9.  Ask  each  student  to  obtain  a  sample  of  a  fabric  which 
would  be  appropriate  for  each  of  the  designs  shown  on 
pages  8-10.  .\fter  checking  their  suitability  in  class,  each 
student  could  staple  the  sample  to  the  page,  close  to  the 
picture,  in  her  copy  of  Co-ed. 

10.  Start  a  glos.sary  of  fashion  terms.  Begin  with  such 
words  as  leotards  and  skortie  mentioned  on  page  9. 

11.  Discuss  the  new  shapes  that  are  appearing  in  tlie 
fall  fashion  picture. 

12.  Discuss  the  diHerence  fretween  a  facing,  interfacing, 
underlining,  interlining,  and  lining. 

13.  -Arrange  an  exhibit  of  fabrics  that  look  dainty  but 
are  practical  and  w  hich  might  be  used  to  decorate  the  room 
shown  on  page  15. 

14.  Demonstrate  various  short-cut  .sew  ing  methods  which 
could  be  used  to  simplify  the  making  of  curtains,  slipcwers. 
and  pillows  for  a  girl’s  Ix'drcMrm. 

15.  Make  a  check  list  which  would  be  helpful  to  ust' 
when  inspecting  a  suit.  (See  page  19.) 

16.  Invite  a  ladies  tailor  or  fitter  to  demonstrate  how  a 
suit  should  be  alferr*d  so  that  it  fits  properly. 

17.  Collect  lalx'ls  which  are  attached  to  ready-to-w^e.u 
garments.  Make  recommendations  for  improving. 

18.  .Arrange  a  panel  discussion  on  the  lalreling  of  fabrics 
and  garments.  Discuss  government  regulations. 

19.  Have  class  “plav  act”  the  purchasing  of  a  suit. 

20.  Decide  what  tvjre  clothes  Ltrrraine  should  wear  when 
she  g»)es  sailing  and  to  the  hotel  dancing.  (See  short  story. 
Ireginning  on  page  20.) 


HOME  AND  FAMILY  LIVING 

1.  .After  the  students  have  read 
the  article  “Fat  and  Run”  (pages  16- 
18),  divide  t.’ie  class  into  groups  of 
three.  Then  have  each  group  decide 
who  shall  play  the  role  of  Sue,  Gert, 
and  Jane.  .Ask  each  student  to  de¬ 
velop  an  efficient  work  schedule  so  that  her  part  of  the  party 
will  be  a  complete  success.  Compare  the  various  plans,  then 
develop  the  ideal  one. 

2.  Di.scuss  various  methrxls  of  dishwashing,  such  as  the 
one  Gert  uses.  (See  page  17.)  Decide  which  methml  offers 
the  most  hygenic,  efficient  and  enjoyable  way  to  pertoun 
this  task. 

3.  Decide  what  role  the  parents  should  play  at  the  pro¬ 
gressive  dinner  party. 

4.  Plan  a  party  which  would  help  .Marcia  out  of  tier 
predicament.  (See  page  23.) 

5.  To  emphasize  the  importance  of  know  ing  more  alMiut 
our  new  state,  .Ala.ska,  prepare  an  exhibit  which  might  be 
put  in  a  display  ca.se,  showing  how  the  food,  clothing  and 
housing  facilities  may  differ  from  those  found  in  the  other 
48  states.  Interesting  information  is  found  in  the  stor\ 
on  page  31. 

6.  .Ask  the  scIhk)!  nurse  or  doctor  to  advise  you  on  the 
buying  of  the  items  mentioned  on  page  38  for  the  medicine 
cabinet. 

7.  Have  a  brain-storming  session  on  ways  to  label  and 


store  medical  supplies  to  prevent  mistaken  identity. 
(See  page  38.) 

8  V  isit  a  Iwal  hospital  to  see  what  precaution.s 
are  taken  in  the  storing  of  medical  supplies. 

9.  Show  class  a  lovely  piece  of  chintz  which  could 
be  used  in  a  Iredroom.  Using  it  as  a  basis  for  plan¬ 
ning  a  color  scheme  for  the  riMim  shown  on  page  15,  have 
students  m.ike  a  cnlor  plate  showing  rixim  decorations. 

10.  Visit  a  furniture  department  to  inspect  cabinets  and 
iMiokcases.  Then  make  .i  plan  for  a  wall  cabinet  which 
might  be  used  in  the  room  shown  on  page  1.5  to  provide 
a  cmivenient  and  attractive  place  for  keeping  and  using 
all  e(]uipment  needed  for  study  ing,  hobbies,  cosmetics. 

11.  Aftei  students  have  read,  “How’s  Your  FM  Rating?” 
Iiave  them  design  a  calendar  which  could  Ire  u.sed  as  a 
family  C^hristmas  gift.  On  it,  place  important  dates  which 
should  be  remembt>red,  such  as  birthdays  and  anniversaries. 

12.  Draw  up  a  set  of  rules  for  family  use  of  the  bathroom. 
Be  sure  to  include  a  morning  schedule. 

13.  Discuss  the  Irest  way  to  record  a  telephone  message 
which  must  be  given  to  an  absent  memlrer  of  the  family. 
(See  page  40.)  Design  a  mes.sage  pad  on  which  the  note 
can  be  w  ritten.  .Also  devise  a  place  for  the  message  to  lx*  left 

14.  Draw  up  a  set  of  rules  for  using  the  telephone  which 
could  be  presented  to  the  Family  (anincil  for  adoption. 

1.5.  Discuss  how  you  should  use  the  telephone  in  case 
of  an  emergency  . 
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I. 


Co-ed  day  . .  .  the  brightest  day  of  the  month  in  thousands 
of  homemaking  classrooms  throughout  America! 

More  than  a  quarter  of  a  million  teen-age  girls  — and  their 
homemaking  teachers  — are  enthusiastic  subscribers  to 
this  first  and  only  classroom  magazine  published  expressly 
to  supplement  the  home  economics  curriculum.  Co-ed's 
lively  features  spark  eager  student  interest  .  .  .  highlight 
new,  up-to-the-minute  trends  and  techniques  that  no  text¬ 
book  can  cover  . . .  provide  valuable  material  for  discussion 
and  displays. 

But  perhaps  we’re  prejudiced,  so  you  be  the  judge.  Look 
through  the  September  issue  on  your  right,  and  decide  for 
yourself  just  how  vital  a  contribution  Co-ed  can  make  to 
your  week-to-week  teaching  program.  Note  Co-ed’s  infor¬ 
mal,  student-oriented  style,  its  exciting  variety,  its  easy 
adaptability— its  versatility! 

Then  — use  the  attached  postage-free  reply  card  to  place 
a  tentative  order  to  Co-ed  for  all  of  the  girls  in  your  classes. 
We’ll  rush  copies  to  you  without  delay,  so  that  throughout 
the  current  school  year  you  and  your  students  may  enjoy 
and  benefit  from  Co-ed— "the  magazine  for  the  career  girls 
and  homemakers  of  tomorrow!” 

Co-ed 

33  West  42nd  Street,  New  York  36,  N.  Y. 
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Choose  Your 
Teaching  Aids  Now 

From  this  secfiort  offering  free  and  low  cost  materials 

Here's  How  to  Use  This  Teaching  Aids  Section  .  .  • 

TO  SAVI  YOUR  TIME  -  TO  INSURE  PROMPT  DELIVERY  -  FOLLOW  THESE  DIRECTIONS 


1.  Read  listings  and  check  all  items  you  want.  You  may  order 
as  many  as  you  wish. 

2.  Fill  in  coupons  for  materials  you  want.  Write  clearly.  The 
manufacturers  have  no  other  record  of  your  address. 

3.  When  requesting  films,  allow  at  least  three  full  weeks  be¬ 
fore  your  first  choice  of  time  for  showing  them. 

4.  Attach  your  remittance  to  coupons  requiring  payment. 

5.  Mail  toi  Practical  Home  Economics 

Teacher  Edition  of  Co-ed 

33  West  42nd  St.,  New  York  36,  N.  Y. 


AU  YOURS— BOOKS,  BOOKLETS,  BROCHURES,  FILMS,  SWATCHES, 
TEACHING  MANUALS,  STUDENT  LEAFLETS 


1 
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. . 

THESE  FREE 
AND 

LOW-COST 

TEACHING 

AIDS 


are  offered 
for  your 
immediate 
iiae  •  •  • 


Many  will  not 
be  offered  again, 

80  send 

your  j 

coupons  : 

promptly  to:  j 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


Educating  Today  for  Tomorrow 

(Continued  from  page  119) 

An  W«  Ttaching  Facts  of  FundamontalsT 

In  a  speech  titled  “Education  for  an  Age  of  Change" 
Kenneth  G.  Bartlett,  Vice-President  and  Dean  ol 
Public  Affairs,  Syracuse  University,  said,  "The  last 
half  of  the  20th  century  will  record  the  greatest 
physical  changes  in  human  history  .  .  .  but  nothing 
will  change  so  much  m  the  next  few  years  as  our 
educational  system. 

“It  is  possible  that  the  most  conservative  of  profes¬ 
sions— teaching— may  become  the  most  changed  of 
all  ...  at  the  college  level,  it  is  a  safe  guess  that 
the  best  students  will  be  paid  to  go  to  school  ...  at 
the  high  school  level,  there  is  plenty  of  evidence  that 
we  will  go  to  school  around  the  calendar  and  possibly 
around  the  clock  ...  at  both  levels  we’ll  soon  learn 
to  let  the  bright  student  travel  at  his  own  speed. 
It  is  no  exaggeration  to  predict,  as  a  result,  a  profusion 
of  scientific  discoveries  by  young  men  and  women 
before  they  are  25  .  .  .  youth  of  the  country  has  won 
most  of  the  wars  .  .  .  they’ll  soon  be  contributing 
scientifically  to  maintenance  of  the  peace. 

“If  education  is  to  be  adapted  to  an  age  of  change," 
Dean  Bartlett  asserted,  “it  is  clear  that  the  purposes, 
particularly  in  the  professional  fields,  must  be  con¬ 
tinually  re-studied.  We  must  be  careful  not  to  put 
too  much  emphasis  on  the  present,  which  we  all  know 
will  soon  be  the  obsolete  past.  We  must  re-dedicate 
every  profession  to  a  sifting  out  and  to  a  search  for 
fundamentals.  Once  this  is  done,  there  should  be 
room  for  the  enrichment  program  found  in  philosophy, 
literature,  communications,  and  history. 

“Ours  then  is  a  new  assignment,  for  it  asks  that 
each  teacher  take  the  student  up  on  the  mountain 
top,  show  him  the  potential  individual  greatness  that 
lies  within,  and  make  him  a  flexible  person,  capable 
of  adjustment  to  a  changing  social  order.  This  is  the 
biggest  and  most  critical  demand  that  has  ever  been 
made  on  us.  It  calls  for  more  imagination  than  we 
have  used  in  the  past  and  release  from  tradition-bound 
practices.  Too  many  of  us  are  still  landlocked  to 
good,  but  not  good  enough,  teaching  methods.  It  is 
still  too  easy  to  teach  facts  instead  of  fundamentals; 
too  convenient  to  lecture  instead  of  probing  students' 
minds;  too  tempting  to  put  our  major  energy  into 
our  own  research  instead  of  paying  equal  attention 
to  communication  with  students. 

“We  depend  generally  upon  unreadable  textbooks, 
on  discussions  for  discussion’s  sake,  on  demonstrations 
and  field  trips  without  adequate  respect  for  princi¬ 
ples,  upon  program  sequences  that  were  developed 
for  another  age.” 

Developing  his  theme  of  “facts  or  fundamentals," 
Dean  Bartlett  cited  this  incident:  One  of  America’s 
major  companies  recently  questioned  its  college  grad¬ 
uates  in  respect  to  their  education.  Those  who  had 
been  out  of  college  less  than  five  years  complained 
that  they  had  not  been  taught  how  to  make  a  living. 
'Those  out  ten  years  observed  that  they  hadn’t  been 

(Continued  on  page  126) 
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Abbott  Laboratories 

Add  Natural-Tasting  Sweetness  to  Diets 
Without  the  Penalty  of  Calories 

SUCARYL®  means  good  news  for  dieters  and  diabetics.  This  non-caloric 
sweetener  can  be  used  just  like  sugar — cook  with  it  (boiling  and  baking 
don't  affect  it  at  all),  sweeten  drinks,  cereal,  fruit  .  .  ,  you  can  even  use 
it  in  freezing.  And  you  simply  can  not  taste  the  difference.  We've  got 
samples  and  brand  new  full<olor  recipe  booklets  for  you.  Let  us  know 
what  you  need. 


American  Bottlers  of  Carbonated  Beverages 

Home  Economics  Packet — A  colorful  series  of  leaflets  discussing  some  of 
the  nutritional  aspects  of  bottled  soft  drinks.  Free  sample  copy. 

Packet  includes; 

•  "Sparkling  Drink  Recipes” 

•  "Health  and  Liquid" 

•  "Soft  Drinks  and  Balanced  Diet" 

•  "Genii  of  Sparkling  Soft  Drinks" 


Armour  and  Company 

ARMOUR  FRESH  MEAT  STUDY  GUIDE 

This  new  16-page  booklet  contains  the  latest,  most  authoritative  informa¬ 
tion  about  buying,  preparing,  and  storing  meat. 

Included  are  four  meat  charts  showing  in  details  the  cuts  of  beef,  pork, 
lamb,  and  veal.  Includes  a  time  and  temperature  table  for  roasting,  broiling, 
braising,  stewing,  and  simmering  and  information  on  how  to  store  and 
cook  frozen  meats. 


NEW  PICTURE  PIE  BOOKLET  TO  HELP  YOU  PLAN  YOUR  LESSONS  IN  PIE 
MUKING. 

32  new  pie  recipes.  How-to-do-it  illustradons.  For  your  copy,  write: 


Association  Films 

Free  filmi  for  Units  in  ’’FOOD  PREPARATION  AND  BUYING” 

Ever  see  a  tomato  ripen,  in  a  matter  of  seconds?  You  will — through  a 
special  photographic  process — in  the  color  movie,  ”To  Make  The  Best”, 
Nature's  bounty.  Food,  is  the  star  of  several  other  films  for  FREE  LOAN: 
’’Every  Day  is  Apple  Day  (available  with  recipe  booklets  for  members  of 
your  class  or  group),  "Harvest  of  Convenience"  (a  world-tour,  courtesy 
of  General  F(^s,  showing  the  far-reaches  where  food  comes  from), 
"Quick  Meals  from  the  Freezer"  (quick-frozen  food  facts),  "Design  for 
Dining"  (how  frozen  foods  progress  from  field  to  dining  table)  and 
"Treasures  for  the  Making^’  (jelly-making  pointers  for  classroom  and 
group). 


Abbott  Laboratories 

North  Chicago,  Illinois 

Please  send  me,  without  charge:  (  )  New  32-page 

recipe  booklet.  Calorie-saving  Recipes  with  Sucaryl. 
(If  you  desire  more  than  one  copy,  indicate  how  many 
- )  (  )  Two  sample  bottles  of  Sucaryl  tablets. 


Name. . . . . 

School  or  Organization... 

Address _ 

Gity  . - 


(pitas*  print) 


American  Bottlers  (loi)  phe  9-58 

of  Carbonated  Beverages 

1128  Sixtoanth  Stroot  N.W.,  Washington  6,  D.C. 

Please  seov  -our  Home  Economics  Packet  ...  a  series  of  discussions  of 
the  place  of  ‘tied  soft  drinks  in  Modem  Living. 

(pitas*  print) 

Street  or  R.D . . 


..Zoee. - SOtK — 


Consumer  Service  Department  (I09)  phe  9-S8 

P.  O.  Box  9222 

Armour  and  Company,  Chicago  90,  III. 

Please  send  me . — . copies  ARMOUR  FRESH  MEAT 

STUDY  GUIDE. 


(pitas*  print) 


Number  of  Students _ 

Name  of  School _ _ 

Address. . . . 

Gty  and  Stateu_______ 


MARIE  GIFFORD  (110)  phi  9-38 

CONSUMER  SERVia  DEPARTMENT 
P.O.  BOX  5208 

ARMOUR  AND  COMPANY,  CHICAGO  90,  ILLINOIS 

Please  send  me  my  copy  of  Marie  Gifford's  PICTURE  PIE  BOOKLET. 


(pitas*  print) 


Name  of  school _ 


Gty  and  State 


Association  Films,  Inc.  (II3)  phe  9-S8 

347  Madison  Avonua 
Now  York  17,  Now  York 

Please  send  the  following  FREE  LOAN  "FOOD  PREPARATION'  films 
for  showing  on  the  indicated  dates: 

To  Make  the  Best:  Itt . .  2nd . . Everf  Diy  It  Apple  Day: 

lit- . - .  2nd - - -  Q  Please  send - Apple  recipe  booklets 

Harvest  of  Coovenience:  1st -  2iid. - - Quick  Meals  frooi  the 

Freeier;  1st . . — .  2nd . — .;  Desifn  For  I>nina:  1st _ _ 

2nd. _ _ _ Treasures  for  the  Making:  lit _ 2nd _ _ 

(pltast  print) 

School  or  Organization . . . . . . . 

Gty. — . .  Zone. - State. . . 
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EACH  COUPON 
COMPLETELY. 

Send  tot 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 


required  to  learn  the  fundamentals.  Those  out  twenty 
years  wished  they  had  been  taught  to  live  a  lifel 

“This  is  the  problem  facing  every  profession.  How 
far  shall  we  go  in  teaching  the  present?  It  calls  for 
a  never-ending  study  of  piurposes  and  a  recognition 
that  a  too  specific  goal  is  the  most  dangerous  tempta¬ 
tion  in  modem  education.” 

In  closing  his  address.  Dean  Bartlett  suggested  that 
the  better  teachers  be  made  available  to  more  stu¬ 
dents;  that  better  teaching  materials  be  developed, 
so  that  the  individual  can  work  by  himself  and  be 
less  dependent  upon  teacher  guidance.  Good  as  mass 
education  is,  quality  education  is  what  coimts  most. 
Almost  everything  in  America  has  adapted  itself  to 
the  principle  of  bigness  except  education.  In  the  years 
ahead  there  won’t  be  enough  teachers  to  work  with 
small  groups.  Even  if  there  were,  there  wouldn’t  be 
enough  good  ones. 

“How  shall  we  extend  the  influence  of  those  teach¬ 
ers  with  the  greatest  experience?”  he  asked.  Radio 
and  television  may  be  one  answer;  classrooms  de¬ 
signed  to  accommodate  more  students  may  be  an¬ 
other;  more  freedom  for  students  to  permit  them  to 
work  alone.  Whatever  the  answer,  he  suggested  that 
“we  search  for  new  ways  of  extending  and  rewarding 
the  best.” 

Foods  and  Nutrition 

Dr.  E.  Neige  Todhunter,  Dean,  School  of  Home 
Elconomics,  University  of  Alabama,  spoke  on  "The 
Food  We  Elat,”  and  warned  us  not  to  be  gullible  with 
regard  to  published  material.  “It’s  in  the  news,  but 
is  it  a  fact?”  is  the  question  we  should  ask  ourselves, 
she  said.  Never  before  have  so  many  fads  been  con¬ 
fused  with  facts  in  published  material  on  foods  and 
nutrition.  Large  companies,  with  powerful  public  rela¬ 
tions  departments,  place  articles  in  the  newspapers 
that  sound  convincing,  because  they  are  cleverly  pre¬ 
sented  with  pseudo-scientific  background.  Expert  writ¬ 
ers  in  the  advertising  agencies  produce  “fear  copy” 
that  first  shocks  the  reader,  then  offers  a  simple  solu¬ 
tion  to  the  problem. 

Fad  diets,  miracle  foods,  vitamins  are  offered  as 
cure-alls  and  energy  builders.  People  who  believe 
this  misinformation  and  indulge  in  these  fads  may 
suffer  physical  imbalance  and  insufficient  nutrition. 
These  victims  are  lured  into  a  false  sense  of  security 
and  may  not  seek  medical  aid  when  it  is  needed. 
A  doctor  should  always  be  consulted  with  regard  to 
diet  OT  vitamins.  Dr.  Todhunter  stated. 

Science  today  is  in  the  forefront.  We  must  separate 
the  science  of  nutrition  from  the  psychology  of  fear 
when  reading  accounts  of  so-called  "research"  in 
foods  today. 

Referring  to  the  current  studies  on  fat  in  the  diet. 
Dr.  Todhunter  said  that  conclusions  were  being  pub¬ 
licized  after  brief  and  inconclusive  research.  She 
reminded  us  that  all  great  discoveries  in  medicine 
were  not  made  over  night  .  .  .  that  each  investigator 
stands  on  the  shoulders  of  those  who  went  before  him 
.  .  .  slow,  steady  development  is  needed  in  research. 

(Continued  on  page  128) 
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Association  Films  j 

Fret  Films  for  Units  in  "FAMILY  RELATIONF’  j 

Ctn  ■  pet  be  more  than  just  a  pet?  Yes,  as  the  free  color  film.  "Member  [ 
of  the  Fnmil/'  shows,  when  all  members  participate  in  the  training  of  a  i 
canine  called,  "Buttons"  .  .  .  other  interestin/t  films  available  are:  "Mens-  [ 
nre  of  n  Men”  (importance  of  planning  for  the  family's  future  security),  ) 
"Kind  of  Music  You  VKant"  (cultural  and  recreational  value  of  having  i 
music  in. the  home),  "A  Long  Way  From  Home"  (how  the  USO  helps  ! 
bring  "home  a  little  closer"  to  our  Servicemen  overseas),  "Play  It  Safe'’  | 
(bicycle  safety  programs  to  encourage  courteous  and  less  dangerous  bike  i 
habits)  and  "Toe  Christmas  Carrolls"  (the  fun  and  fellowship  of  an  old-  [ 
fashioned  "do-it-yourself"  Christmas).  i 


Association  Films 


Free  Films  for  Units  in  "HEALTH  AND  HYGIENE’ 

Teachers  and  women’s  group  leaders  can  bring  to  students  or  members 
interesting,  informative  facts  about  many  areas  of  family  and  personal 
health — by  showing  such  FREE  LOAN  I6mm  color  and  sound  films  as: 
"Hour  To  Catch  A  Cold,"  (by  Walt  Disney  Productions),  "Bathing  Time 
For  Baby’  (good  for  sitters,  too!),  "White  Magic  of  Milk’  (nutritional 
pointers),  "A  Matter  of  Time"  (good  sense  about  work  and  play),  "The 
Story  of  Menstrstasion,"  "Common  Enemy’  (humorous  history  of  the  com¬ 
mon  cold)  and  "Your  Safety  First”  ( science- factiul  about  safety  develop¬ 
ments  in  the  family  auto). 


Association  Films 

Free  Films  for  Units  in  "DECORATING  AND  CREATIVE 
HOMEMAKING’’ 

Homemaking  is  living  and  doing.  Association  FILMS  offers  a  variety  of 
films  packed  with  plenty  of  "do",  including  such  colorful  eye-fillers  as: 
"The  Art  of  Gift  Wrapping’  (holiday  hints  for  year  round  giving), 
"Practical  Dreamer"  (planning  a  kitchen  for  looks  and  utility),  "The  Best 
Made  Plans"  (how  to  wrap  foods  for  protection — and  party  favors  too), 
"Hou!  to  be  a  Successful  Hostess"  (entertaining  graciously),  "A  Touch  of 
Magic"  (more  about  gift  wrapping,  this  one  set  to  music,  and  beautiful  to 
behold),  "Quiet,  Please"  (how  acoustic  ceiling  tile  lessens  noise  and  adds 
beauty),  and  "Once  and  Forever"  (a  story  about  a  family  and  their  new 
home). 


Ball  Brothers  Company 

Booklet  Tells  New,  Easy  Way  to  Seal  Jam  asid  Jelly 

Ball  Brothers  have  developed  a  new  screw-top  jelly  container — the  Ball 
"HALF-PINT’  Jar — that  requires  no  paraffin.  Contents  are  vacuum-sealed 
with  Ball  Dome  Lid  and  Band  to  lock  out  dust,  air,  insects.  Tapered, 
shoulderless  sides  make  it  easy  to  fill  and  empty.  Free  booklet  describes 
method,  contains  step-by-step  directions  and  basic  recipes  for  home  can¬ 
ning  and  freezing.  Immediate  attention  given  to  coupon  requests. 


BENNETT  BOO 

Chas.  A.  Bennett  Co.,  inc. 

FREE — Rating  Scale  for  Personal  Appearance,  and 
FREE — Bennett  Home  Economics  Catalog 
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Association  Films,  Inc.  (li*)  ^ 

347  Modlaon  Avoimm 
N«w  York  17,  Now  York 

Please  send  the  following  FREE  LOAN  "FAMILY  RELATIONS"  FILMS 


for  showing  on  the  indicated  dates: 

Member  of  the  Family:  l$t _ 2i><L . - — ;  Measure  of  a  Mao: 

Ijt -  2nd — . . ;  Kind  of  Music  You  Want:  1st - — — 


2n<L _ 

(pltatt  print) 

_  Zone. _  State. - 

_ _ 

Association  Films,  Inc. 

347  Madison  Avonuo 
Now  York  17,  Now  York 

Please  send  the  following  FREE  LOAN  "HEALTH  AND  HYGIENF’ 
FILMS  for  showing  on  i^icated  dates: 

How  to  Catch  a  Cold:  1st . . .  2nd _ ;  Bathing  Time  for  Baby: 

1st _ 2nd. . . ;  White  Magic  of  Milk:  1st - — 

2od — . ;  Story  of  Menstruation:  1st _ 2nd - : 

A  Matter  of  Time:  1st . 2nd _  Common  Enemy:  1st .  — — 

2nd. . . ;  \bur  Safety  First _ :  1st _ ;  2nd - - 

(pUait  print) 

School  or  Organization . . . . . . . . . 

Gty . . Zone. _  StaSt  . — 


Association  Films,  Inc. 

347  Madison  Avonuo 


Now  York  17,  Now  York 

Please  send  the  following  FREE  LOAN  "DECORATING"  films  for  our 
showing  on  the  indicated  dates: 

Art  pf  Gift  Wrapping:  1st _ 2nd . . . ;  Practical  Dreamer: 

Ist . .  2nd . . ;  The  Best  Made  Plans:  Ist - 

2nd . . . :  How  to  be  a  Successful  Hostess:  1st . 2nd - - ; 

A  Touch  of  Magic:  l$t._ .  2nd - ;  Quiet,  Please:  1st - 

2nd _ ;  Once  and  Forever:  1st - 2nd_ - - 

(pltatt  print) 

School  or  Organization  . . . . . . . . . 

Street . - - - 

Gty. _ _ _ Zone _ State _ 


Ball  Brothers  Company  phe  9-53 

Dopt.  P98,  Muncio,  Indiana 

(  )  Please  send  me . . — free  copies  of  the  Ball  Booklet  "Home 

Canning  and  Freezing  Methods  Sketch  Book’  containing  step-by-step 
instructions  and  recipes.  Contains  new  vacuum  sealing  method  for  jam 
and  jelly. 

Name  and  title. . — . . . — . - - - -  _ 

(pltatt  print) 

Address...- - - - - 

Gty . . . . .Zone . -...State. . . - . . 

(Oftrt  toad  anlj  in  Conlintntal  U.S.A.,  wbilt  inpplitt  Utt.) 


I  Chas.  A.  Bennett  Co.,  Inc.  (117)  phs  9-5S 

t  1208  Durec  Building 
{  Paorla,  lllinaia 

I  Please  send  the  following:  □  Homemaking  for  Teenagers,  Book  II,  |4.9d: 

I  Q  Homemaking  for  Teetugen,  Book  I,  IV60:  O  Meal  Planning  and  Table 
!  Service,  □  Tables  of  Pood  Values,  IS.SO;  Q  Dress,  S4.I6;  Q  Historic 

Costume.  St. SO;  □  Rating  Scale  For  Personal  Appearance,  FREE;  □  Catalog 

I  on  Bennett  Home  Economics  Books,  FREE;  Send  postpaid,  S _ 

I  enclosed:  O  Send  C.O.D.;  Q  Send  billed  on  }0-day  approval.  Satisfaction 
I  guaranteed  or  money  refunded. 

1  Name - - — - -  Title. _ 

I  Gty - - — . - . 2oac - State . 


I 

I 

1 
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CHOOSE  YOUR 
TEACHING  AIDS 
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teaching  aids 
section 

on  Audio-visual 
materials . . . 

CUT  OUT 
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TODAY 
TO: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 


In  the  Ught  of  what  we  know,  “no  radical  changea  la 
diet  should  be  made,”  she  stated. 

Dr.  Todhunter  reminded  us  of  the  phrase  used  by 
Stanley  Bruce,  “The  marriage  of  health  and  agricul¬ 
ture.”  We  were  advised  to  stress  the  use  of  natural 
foods  and  to  warn  against  sensational  diets  and  magic 
medication. 

In  summary,  we  should  (1)  read  wisely.  “Tell  me 
what  you  read  and  Ill  tell  you  what  you  know,”  said 
Dr.  Todhunter.  (2)  Teach  simple  nutrition  at  the 
elementary  level.  (3)  Help  libraries,  TV  speakers  and 
others  with  nutrition  information.  (4)  Make  teaching 
nutrition  more  interesting.  “Lack  of  enthusiasm  puts 
wrinkles  in  your  soul.” 

It  is  our  responsibility  to  teach  nutrition  in  the 
classroom,  in  the  home,  and  in  the  community,  she 
concluded. 

Food  Surplus  and  Malnutrition 

We  in  the  United  States  are  faced  with  a  ‘luxury 
nutrition  problem”  while  most  of  the  world  has  an 
“essential  nutrition  problem,”  Dr.  Arnold  E.  Schaefer, 
Executive  Director  of  the  Interdepartmental  Commit¬ 
tee  on  Nutrition  for  National  Defense  at  the  National 
Institutes  of  Health,  said  before  the  Food  and  Nutri¬ 
tion  Section.  We  have  virtually  eliminated  breakfast, 
adopted  the  light  lunch,  and  make  up  for  it  at  the 
evening  dinner  by  gorging  ourselves.  Our  problem, 
he  said,  is  surplus  food  on  the  farms  and  surplus  fat 
on  the  individual.  But  in.  much  of  the  world  the  prob¬ 
lem  is  a  different  kind  of  malnutrition. 

Lack  of  transportation  in  some  countries.  Dr.  Schae¬ 
fer  pointed  out,  isolates  many  communities,  forcing 
them  to  depend  on  their  own  local  resources.  The 
people  eat  primarily  what  is  grown  in  their  own  area. 
Usually,  agricultural  practices  are  inherited,  dictated 
by  climatic  conditions,  and  influenced  by  social  and 
religious  customs. 

Dr.  Schaefer  luged  that  nutrition  be  ranked  much 
higher  as  a  means  of  promoting  the  welfare  of  peoples 
of  newly  developing  countries.  He  told  the  group  that 
these  countries  are  eager  for  assistance  and  that  home 
economists  can  and  have  contributed  greatly  to  world 
nutrition  improvement  programs. 

Family  Relations  and  Child  Development 

Family  life  in  Syria  and  Ceylon  was  discussed  in 
a  symposium:  “Family  Life  Among  Our  World  Neigh¬ 
bors.” 

Mrs.  Emily  Thies,  assistant  professor  of  child  devel¬ 
opment  at  the  University  of  Massachusetts,  who  spent 
a  year  and  half  in  Syria,  told  the  group  that  the  qual¬ 
ity  of  relationships  between  husband  and  wife  in  that 
country  varies  just  as  it  does  in  our  own.  She  said 
she  had  been  in  homes  in  which  there  was  evidence 
of  mutual  respect  and  admiration  between  husband 
and  wife.  But,  in  other  homes,  there  were  indications 
that  the  husband  was  the  “lord  and  master”  and  the 
wife  the  bearer  of  burdens  and  children.  The  women 
in  rural  areas  work  hard,  putting  in  long  hours,  but 
city  women  have  fewer  responsibilities  and  are  leam- 

(Continued  on  page  130) 
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Carnation  Company 

Instant  Beauty  Beverage  | 

:|c  Announcement  of  a  new,  siu*e,  natural  way  to  teen-age  beauty!  > 
)|c  Contains  an  easlly-imderstood  but  detailed  explanation  of  i 

why  drinking  milk  is  vital  for  the  glow  of  beauty.  j 

Contains  full  information  on  why  Carnation  Instant  Beauty  ' 
Beverage  provides  the  ideal  foundation  for  everyday  | 

health,  beauty  and  vitality.  i 

:|c  Contains  an  explanation  of  nonfat  milk-in  “Magic  Crystals”  i 
form-and  its  dietary  advantages.  ' 

All  of  this  information  is  available  in  full-size  reprint  form  i 
for  classroom  distribution.  ! 


Carter  Products 

Makers  of  Arrid  Cream  Deodorant 


Good  Grooming  Wall  Chart 

Here's  the  friendly  way  to  let  your  students  in  on  the  secrets  of  good 
grooming.  Pamela  Reid,  a  leading  New  York  fashion  model  and  beauty 
consultant  to  the  makers  of  Arrid,  paves  the  way  to  "neatness  and 
sweetness"  step  by  step. 

Personal  matters  such  as  the  need  for  a  daily  bath,  the  importance  of 
an  effective  anti-perspirant,  the  delight  of  skin-out  cleanliness  are 
demonstrated  in  a  light-hearted  confidential  manner  calculated  to  win  over 
even  the  most  reluctant  of  your  students. 

You'll  find  the  Arrid  wall  chart  ah  indispensable  aid  in  the  "manu¬ 
facture"  of  young  ladies! 

Under  separate  cover  you  will  receive  a  free  jar  of  Arrid  Cream 
Deodorant.  You  will  find  it,  too,  invaluable  in  the  demonstration  of 
techniques  for  achieving  long-lasting  loveliness! 


CEREAL  INSTITUTE,  INC. 

FREE  .  .  .  for  your  Better  Breakfast  Month  program  .  .  . 

FREE  .  .  .  a.  newly  prepared  36-page  Source  Book,  which  presents  authori¬ 
tative  information  on  breakfast  and  its  importance  to  teen-agers  and  adults. 


Derbac  Service 

Coraol  Soaps  Company,  Inc. 

P.O.  Bex  1 1 1  —  lost  Northport,  Now  York 

a.  Instrnctioni  to  Ptfrea/r— educational  leaflets  for  pupils  giving  full 
directions  on  how  to  clean  up  pediculosis-infected  heads  in  r<ne  quick, 
safe  and  easy  treatment  with  the  Derbac  Tar  Medicated  Shampoo  and  the 
Derbac  Comb. 

b.  Ten  Easy  Steps — poster,  illustrating  above  treatment.  Free. 

c.  Information  about  Derbac  treatment  with  Derbac  Tar  Medicated 
Shampoo  and  the  Derbac  Comb. 
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MARY  BLAKE,  Carnation  Company  («•)  *-»• 

Dopt.  10*98,  Los  Angolos  19,  California 

Please  send  me  FREE  reprints  of  the  Instant  Beauty  Beverage  announ^ 
ment  which  details  the  health,  beauty  and  vitality  benefits  to  be  gained 
from  this  new  milk  discovery. 

Nnmh^  of  reprints  required  for  current  classroom  distribudoo. 


Name. _ _ _ _ 

(pUasi  print) 

Carter  Products.  Inc. 

(123)  PHi  9-58 

Makers  of  Arrid  Cream  Deodorant 
2  Pork  Avenue,  New  York,  N.  Y. 

Please  send  FREE _ _ copies  of  Good  Grooming  Wall  Chart  and 

sample  jar  of  Arrid. 


Naffw. . . . . . . Title. - - - 

(pltair  print) 

School . . _...Jr.  H.S - H5 — . College. — . Other. — 

Qty . . 2ooe. . . State _ 

No.  of  H.S.  students  Uught _ ^Girls _ Boft _ Grade(s) _ 


8th  September  Better  Breakfast  Month 


Csreel  InsMufe,  Inc. 

135  Seeth  Le  Salle  Street,  diicege  3,  Illinois 
Please  send  FREE  Breakfiist  Source  Book. 

Name _ 

Address _ _ 

gs _  Zone _ State 


Derbac  Service  phi  9-58 

Cereal  5eaps  Company,  Inc. 

P.O.  Box  111  —  East  Northport,  New  York 

Please  send:  □  a .  copies  Instructions  to  Parents.  Free.  □  b.  Ten 

Easy  Steps,  poster  for  classroom.  Free.  □  c.  Informadon  alx>ut  Derbac 
Tar  Medicat^  Shampoo  and  Derbac  Comb.  All  above  free. 

PUA5E  PRINT 

Name. . . . . . .  Tide . . 

School . - . . . . 

Address — . . . . . . . . . 

Gty . . . . - .  Zone. - State. _ 
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NOW 

is  the  time 
to  order 
your 

TEACHING  AIDS 

Just  fill  out 
the  coupons  offering 
the  material 
you  would  like 
and  mail  today  to: 


PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


ing  to  use  their  spare  time  constructively.  Those  with 
educational  opportunities  are  training  for  professions 
such  as  pharmacy,  law,  and  medicine.  Women  are 
gradually  becoming  recognized  as  contributing  mem¬ 
bers  of  society. 

Dr.  Harold  Feldman,  associate  professor  of  child 
development  and  family  relationship*  at  New  York 
State  College  of  Home  Ekx)nomics  at  Cornell,  spoke 
of  women’s  roles  in  Ceylon.  Women  in  the  upper 
income  bracket,  he  said,  live  lives  of  comparative 
ease.  Marriages  in  this  class  are  cooperative,  and  the 
children  are  brought  up  in  a  permissive  atmosphere. 

In  middle  class  families.  Dr.  Feldman  said,  if  the 
wife  has  a  college  degree,  she  will  probably  teach, 
and  have  one  or  two  servants  to  do  her  housework. 
If  she  does  not  work,  the  woman  in  this  class  will 
spend  much  of  her  time  in  religious  or  volunteer 
social  work. 

Household  tasks  among  the  lower  income  people. 
Dr.  Feldman  explained,  are  left  to  the  women,  but 
control  over  money  matters  is  almost  completely  in  the 
hands  of  the  husband,  even  to  the  purchase  of  food 
and  the  wife’s  clothing.  The  parents  are  strict  with 
their  children,  and  an  obedient  child  showing  little 
aggression  is  the  ideal  of  these  mothers. 

Dr.  William  M.  Smith,  Jr.,  Professor  of  Family  Re¬ 
lationships,  Pennsylvania  State  University,  in  a  speech 
on  “Family  Change  in  a  Changing  World,”  stressed 
the  fact  that  science  changes  and  social  changes  have 
made  a  great  impact  on  the  pattern  of  family  living 
in  America. 

Some  of  the  important  changes  in  family  living 
mentioned  by  Dr.  Smith  are:  the  growing  tendency 
for  young  marrieds  to  have  a  separate  residence;  the 
mobility  of  families  today;  the  rising  standard  of 
living,  which  requires  better  knowledge  of  goods  con¬ 
sumption;  the  narrowing  age  gap  between  parent  and 
child— mothers  and  daughten  may  be  competing  for 
Jobs;  the  shift  in  decision-making  with  regard  to 
family  spending;  the  diversity  of  social  contacts  which 
young  people  enjoy  today— they  have  a  wider  choice 
of  a  mate. 

In  teaching  family  relationships.  Dr.  Sixdth  asserted, 
we  must  be  alert  and  flexible  to  meet  current  needs. 
He  warned  us  that  rigidity  is  the  greatest  threat  to 
successful  teaching  in  this  field. 

Family  Life  Education 

Emphasizing  the  need  for  family  life  education  in 
this  era  of  social  and  scientific  changes.  Dr.  Beatrice 
Paolucci,  of  Ohio  State  University,  said  that  without 
families  around  which  to  pivot,  home  economics 
would  have  no  destiny  or  purpose. 

She  likened  the  home  economics  profession  to  a 
satellite,  with  families  as  the  center  of  its  orbit.  Sug¬ 
gesting  changes  in  keeping  with  world  patterns,  she 
called  for  an  increase  in  the  number  of  courses  outside 
of  home  economics  for  those  studying  to  become  home 
economists;  an  increase  in  realistic  knowledge  of  how 
families  live;  a  decrease  in  “how  to  do  it”  skills,  and 
increase  of  men  in  our  field.  Such  changes.  Dr.  Pao- 
hicci  said,  mean  that  home  economists  must  take  a 

(Continued  on  page  132) 
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Cling  Pnoch  Advisory  Board  j 

1.  Demonstration  Supply — one  No.  2V^  can  each:  cling  peach  halves,  i 
cling  peach  slices,  fruit  cocktail.  Supply  limited.  ■ 

b.  Color-Sound  Movie — shows  peach  history,  growing,  canning,  prepara-  | 

tion,  serving,  I6mm.  i 

c.  Filmstrip — same  as  movie,  35mm.  33^5  rpm  record  or  mimeographed  j 

script.  I 

d.  Teacher’s  Manual — facts  on  growing,  canning.  Recipes,  assignments.  [ 

e.  Recipe  Sheets — SVjxll,  punched.  i 

f.  Full<olor  Wall  Poster — illustrates  cling  peach  or  fruit  cocktail  dish.  [ 

Recipe.  No  brands.  i 

g.  Cut  Mimeograph  Stencil — (SVixll)  serving  suggestions.  ! 


Cluott,  Peabody  &  Company 

Offers  up  to  20  copies  of  the  following  materials  free.  (Additional  copies 
ten  cents  each.) 

Tht  Story  of  Cotton — illustrated  booklet  showing  the  complete  process 
of  manufacturing  shirts  from  raw  cotton  to  finished  cloth;  12  swatches. 

Do*'/  Let  a  Shirt  Throw  You — illustrated  wall  chart  giving  pointers  on 
how  to  spot  quality  in  shirts,  and  how  to  selea  and  care  for  them. 

A  Mam's  Shirt  Is  a  W'omam's  Problem — illustrated  booklet  giving  com¬ 
plete  information  on  laundering  and  ironing  of  shirts. 


CO«ED~-^he  Only  Classroom  Magazine 
for  Teen-age  Home  Economics  Students 

Lively  .  up-to-the-minute  .  .  .  inexpensive  .  .  .  Co-ed  can  help  to 
brighten  and  enrich  every  major  area  of  your  home  economics  program 
throughout  the  coming  year!  Each  issue  appeals  to  student  interests — 
each  is  expreuly  prepared  for  easy,  effective  classroom  use. 

If  you  aren't  yet  among  the  thousands  of  teachers  who  have  found  Co-ed 
a  practical  monthly  teaching  supplement,  won't  you  show  this  outstanding 
September  issue  to  your  girls  today?  Then  use  the  attached  coupon,  order 
card  or  reply  envelope  to  mail  a  class  order  to  Co-ed  today !  And  remember, 
your  Co-ed  order  brings  you  every  issue  of  Practical  (with  Co-ed  bound 
inside)  free  of  charge! 


Copeland  and  Thompson/  Inc. 

a.  Spode  Pattern  Folder  in  color. 

b.  Two  Spode  motion  pictures^ — one  in  full  color  and  the  other  in  black 
and  white  show  the  story  of  manufacture  and  the  unique  advantages  of 
craft  production  and  hand  decoration. 

c.  How  Shall  I  Ever  Choose — an  informative  booklet  designed  to  serve 
as  a  gxiide  to  help  the  purchaser  of  dinnerware  make  an  intelligent  selec¬ 
tion  of  pattern. 
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Cling  Peach  Advisory  Board  (^5®)  ^  *•** 

153  Market  Street,  Son  ProiKlace  4,  CoUfomla 

Yes,  send  me  free,  as  described  in  your  advertisement  in  this  publication. 
(  )  Demonstration  Supply  peach  halves,  slices,  fruit  cocktail. 

(  )  Teacher’s  manual  (  )  Wall  poster  (  )  Cut  mimeograph  steodl 

(  ) - Student  recipe  sheets.  And  send  (  )  Movie  or 

(  )  Film  strip  with  (  )  33y3  rpm  record  or  (  )  mimeographed  script 

and - accompanying  recipe  folders  for  use 

(date  preferred) _ _ or  (second  choice  date) - — — 

Name . . . . . - 

Gty . . . . Zone . State - 


Cluett,  Peabody  &  Company  (IM)  phi  9-5« 

530  Fifth  Avmiim,  Now  York  34,  N.Y. 

Please  send: 

_  copies.  The  Story  of  Cotton 

_  copies,  Dov'r  Let  a  Shirt  Throw  You 

_ copies,  A  MaWs  Shirt  Is  a  W'omam's  Problem 

(Up  to  20  copies  free,  additional  copies  ten  cents  each) 

Amount  enclosed  ♦  - 

Name — . . . . . .  . . . 

(pttasr  print)  , 

School . . - - - - - - -  -  — 

State _ _ _ —  . — . . . 


CO-ED  (134)  PHI  9-53 

33  Wost  42nd  St.,  Now  York  34,  N.  Y. 

Please  enter  mj  order  for _ subscriptions  to  Co-ed,  to  begin  with  tbe  September 


19SS  issue,  for  tbe  term  checked  below.  I  understand  that,  with  an  order  for  10  oc 
more  Co-ed  subscriptions,  I  shall  receive  my  own  desk  copy  of  Praetieat  Home 
Economitt  Teacher  Edition  of  Co-ed  each  month  without  charge. 

□  Semester — 4  issues  □  School  Year — 8  issues 

(50c  per  subscription).*  ($1.00  per  subscription).* 

Q  Tentative  Order  (may  be  □  Final  Order  (send  bill  later), 
revised). 


(please  print) 

Gty . 

_ Zone. _  Sute _ 

*  Five  or  more  subs  to  one  address.  Orders  for  one  to  four  subscriptioas  filled  far 
Khool  year  only.  Price:  ll.SO  each  per  annum. 


Copeland  and  Thompson,  Inc.  (137)  phi  9-53 

304  Fifth  Avonuo 
Now  York  10,  N.Y. 

Please  send  Teacher's  Packet  containing  a.  Spode  Pattern  in  color,  b.  Infor¬ 
mation  about  Spode  movies,  c.  How  Shall  I  Ever  Choose. 

(please  print) 


Gty. 


SEPTEMBER  1958 


....Zone . 


_ State. 


132  PHI 


Co-ed 

is  the  first  and  only 
magazine  expressly 
designed  for  the 
home  economics  students 
in  your  classes. 

Each  issue  is  written 
to  appeal 

to  teen-age  interests  . . . 
each  specifically  prepared 
to  enrich  and  up-date 
the  homemaking  program 
in  iunior  and  senior  high. 

Do  the  girls  in  your  class 
receive  each  issue? 

More  than  300,000  teen-age 
home  economics  students 
now  subscribe! 


Just  fill  out  coupons 
and  mail  them  today  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


Mrious  look  at  their  profession,  have  the  courage 
to  meet  the  challenge  of  change,  and  have  faith  in 
ultimate  victory  of  human  dignity  over  ma¬ 
terialism. 

She  ended  her  fine  speech  with  a  quote  from  Day 
Monroe,  who  said,  “Blaze  the  trail,  don’t  trail  the 
blare." 

Money  Management 

Dr.  Ruth  Deacon  of  the  New  York  State  College 
of  Home  Economics  at  Cornell  University,  today  told 
a  group  of  home  economists  that  studies  of  family 
expenditures  can  be  of  help  to  families  who  want 
to  know  how  they  “should  spend  their  incomes." 

“Studies  that  reflect  changes  in  the  level  or  in 
patterns  of  living,"  Dr.  Deacon  said,  “are  of  interest 
to  families  as  they  reflect  on  their  own  positions." 

Studies  of  family  expenditures  should  serve  two 
basic  purposes.  Dr.  Deacon  explained.  They  should 
give  information  about  how  families  in  general  fare 
under  different  economic  conditions  and  they  should 
give  information  about  differences  in  how  families, 
as  individual  economic  units,  spend  their  money 
under  different  economic  and  personal  situations.  The 
first  purpose,  she  said,  would  yield  information  on 
such  questions  as  the  differences  in  levels  and  pat¬ 
terns  of  living  that  exist  or  changes  that  occur  over 
time.  Such  information  has  implications  for  the  way 
families  influence  the  economy.  To  fulfill  the  second’ 
purpose,  information  would  be  gathered  on  questions 
such  as  the  effects  on  S|)ending  of  such  differences  as 
family  size,  age,  stage  in  the  family  cycle,  income, 
experience,  etc.  The  focus,  she  pointed  out,  is  on  the 
family  as  an  economic  unit,  and  the  purpose  is  to  try 
to  find  the  factors  that  influence  the  family’s  use 
of  money. 

This  second  purpose.  Dr.  Deacon  said,  is  one  to 
which  home  economists  have  a  particular  responsibil¬ 
ity.  For  home  economists,  she  told  the  group,  the 
greater  need  is  to  know  the  range  of  possibilities  in 
families’  use  of  money  under  various  conditions  and 
to  seek  leads  as  to  why  differences  occur. 

The  Scope  of  Research 

In  addition  to  its  central  objective,  the  expansion 
of  knowledge,  research  serves  other  important  pur¬ 
poses,  Dr.  Catherine  Personius,  Coordinator  of  Re¬ 
search  in  Home  Economics  at  the  New  York  State 
College  of  Home  Economics  at  Cornell  University, 
told  a  group  of  home  economists. 

In  education,  she  said,  research  contributes  to  the 
training  of  graduate  students,  especially  at  the  doc¬ 
toral  level,  and  helps  to  attract  and  maintain  a  schol¬ 
arly  faculty.  In  all  home  economics  programs,  the 
findings  of  research  contribute  to  soundness  of  pro¬ 
gram  and  to  progress,  and  discourage  superficiality 
and  obsolescence  in  educational  curriculums  and  pro¬ 
fessional  work. 

“Significant  research  does  not  just  happen,"  Dr. 
Personiiu  said.  “It  requires  personnel  with  specialized 
and  rigorous  preparation  for  their  work."  In  a  field 
such  as  home  economics,  that  encompasses  several 

(Continued  on  page  134) 
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The  Cream  of  Wheat  Corporation 

(t)  Vitamin  Food  Chart  lists  food  sources  of  important  Titamins.  shows 
Iww  milk  and  cereal  supplement  each  other,  gives  average  analysis  of 
enriched  quick  Cream  of  Wheat  and  ways  to  use  it  in  special  diets. 

(b)  Guide  to  Better  Eating  four  page  folder  is  packed  with  new  recipes — 
new  uses  for  America’s  favorite  hot  wheat  cereal.  Everything  from  dra¬ 
matic  topping  suggestions  to  mouth-watering  ingredient  uses. 

It  includes:  Family  Breakfasts,  Baby  and  Toddler  Meals,  Special  Diets, 
and  Everyday  Good  Eating  with  "Cream  of  Wheat."  Already  punched  to 
fit  a  3-ring  6x9  binder. 


Designers  Fabrics>Buy-Mail 

Gives  you  over  100  generous- si  zed  «watches  in  handsome  folios  ready  for 
easy  reference.  Each  fabric  is  described  in  accurate  detail  .  .  •  professional 
suggestions  given  for  proper  use  and  care. 

Folios  help  you  teach  students  to  purchase  fabrics  for  penny-wise  economy, 
and  yet  practical  and  smart  for  good  wear  and  durability. 

Seasonal  fashion  letters  give  advarxe  information  on  newest  fabrics,  colors 
and  styles. 


The  Dow  Chemical  Company 

Here  is  valuable  assistatKe  for  your  classes  in  home  decorating  .  . .  tips  and 
tricks  that  make  decorating  real  fun  from  start  to  finish. 

SoMtul-slide  film.  "Saturday  Afternoon  at  Sally’s”,  show  the  step-by-step 
procedure  in  the  trarufomution  of  Sally’s  room  .  .  .  and  the  fun  she  had 
doing  it.  In  full  color. 

Pre*!  Kit  of  teaching  materials  irKludes  complete  plan  for  guiding  "A  Date 
To  Decorate”. 

Fret!  Furniture  cut-out  patterns  for  planning  miniatxire  rooms.  For  class¬ 
room  distribution. 

Free!  Four-page,  full-color  reprint  of  the  guide  to  creating  a  miniature 
room,  as  it  appears  in  this  issue. 


Th©  Cream  of  Wheat  Corporation  •-S® 

730  SHnaon  llvd. 

MlnnuopolU,  Minn. 

Please  send  without  charge  one  copy  of  each  item  checked: 

□  Vitamin  Food  Chart  □  Guide  to  Better  Eating 

Name . . . . . . . . . . . 

(pU)Ut  prim) 

School . . . . . 

Street _ _ _ _ _ _ _ _ _ 

City . . . . Zone _ State — . . 

Designers  Fabrics-Buy-Maii  (14<)  FHf  9*5t 

2221  W.  Howard  $f.  (PH  258)  Chicago  45,  III. 

Annual  Subscription  is  |3.00,  or  send  23c  for  your 
introductory  Fashion-Folio. 

. -43.00  Annual  Subscription 

. —25c  Introductory  Fashion-Folio 

Check -  Money  Order. _ 

Name. _ _ _ _ _ _ _ 

Address _ _ _ _ _ _ _ _ _ 

Qty - Zone _ Stale. _ 


"A  Date  to  Decorate”  (iso)  phe  9-58 

Mrs.  Jon  Harmor 
P.  O.  Box  3006 
Dotroit  B1,  Michigan 

Please  send  me;  (  )  Strip  film  with  record — 13.00  iiKludes  complete 

kit  of  teaching  materials.  Please  send  check  or 
money  order. 

(  )  . . sets  of  furniture  cut-out  patterns. 

(  )  Reprint  of  full-color  instructional  guide  appearing 

in  magazine. 


Name . . . . 

School— — . . . . 

Address. . . . . . 


Dritz  Sewing  Aids 

Plan  your  sewing  classes  with  helpful  Dritz  Sewing  Aids. 

Now  you  can  teach  your  students  to  use  all  the  new  improvements  in 
sewing  which  make  it  more  interesting,  quicker,  and  more  professional 
looking. 

Order  this  special  education  kit  containing  samples  of  most  Dritz  Sew¬ 
ing  Aids.  They  come  in  an  attractive,  train-type  carrying  case  with  a  total 
retail  price  of  |18.00.  Available  to  educators  at  the  special  price  of  |9.00. 

Fill  in  the  coupon  for  the  kit,  special  filmstrip,  and  any  other  Dritz 
Sewing  Aids  you  wish  to  purchase  at  this  discount  for  educational  use. 


John  Dritz  &  Son5  (151)  fhe  9-58 

1115  Broadway,  Naw  York  10,  N.  Y. 

Please  send  'he  following  Sewing  Aids:  Educational  Literature  (free):  □  Sewina 
Kits  ($18.00  worth  of  Ai^)._|9.00;  □  )6-fraine  filmstrip,  IJ.OO;  No-To^Cover^ 


Please  send  'he  following  Sewing  Aids:  Educational  Literature  (free):  □  Sewina 
Kits  ($18.00  worth  of  Ai^).  te.OO;  □  )6-fraine  filmstrip,  IJ.OO;  No-To^Cover^ 
Buttons,  □  }0  □  >6'  □  Dot  Rapper  Kit,  7Sc;  Q  Dot  refills.  19c;  Cutting 

board  $J.OO;  U  Tracing  wheel,  SZc;  Q  Tracing  paper,  □  Sewinguuge  I9c- 

□  Nylon  elastic  thread,  19c;  □  "See  Thru"  Dressmakers  RuIm,  7S<;  Lj  ’I«  s  Me'* 
Dress  Form  Kit,  $4. SO.  Q  Seam  npper  44c;  □  Skirt  marker,  blow  tm.  tl.JO;  □  Belt 
and  Buckle  Kit  (State  width).  1^;  Q  wrist  pin  cushion,  19c;  Q  Apron  clip,  J7c- 

□  Tailor's  Chalk  w/holder,  19c;  (Prices  include  2S%  teacher  discount)  To  coret 

postage,  add  lOc  if  order  is  $1.00,  2Sc  if  $1.00  to  $2.00,  40c  if  $2.00  to  $).00 
SOc  if  o*er  $}.00.  Total  Enclosed _ ! _ 


over  $}.00.  Total  Enclosed _ ! _ 


Ecacner  aiscount)  lo  coret 
00.  40c  if  $2.00  to  $}.00. 


Teacher's  Name- 
School  Address  . 
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YOUR  BEST  TEACHING  AID 


Every  issue  of 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

brings  you  the  only  complete 
home  economics  teaching  package 
including:— 

1.  A  wealth  of  professional  editorial 
material — authoritative  and  up-to-the- 
minute — by  key  home  economists  in 
every  field. 

2.  A  bound-in  copy  of  CO-ED,  the  only 
magazine  edited  expressly  for  home¬ 
making  students.  Every  page  is  tailor- 
made  for  your  immediate  use  with 
your  students. 

3.  Helpful  teaching  ideas  and  sugges¬ 
tions  for  the  use  of  CO-ED  in  the 
classroom. 

4.  A  special  coupon  section  for  your 
ready  use  in  ordering  free  and  low-cost 
classroom  teaching  materials. 

TO  ORDER  CO-ED 
FOR  YOUR  STUDENTS 

Use  the  coupon  on  page  131. 

Low  school  price:  50^  per  student 
per  semester;  $1.00  per  school  year. 
Orders  of  10  or  more  copies  include 
PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
at  no  extra  cost. 

SCHOLASTIC  MAGAZINES,  INC. 

33  West  42nd  St.,  New  York  36,  N.  Y. 


distinct  arsu  of  subject  matter,  she  stated,  research 
workers  must  be  specialists. 

’  Nutrition  Award 

Dr.  May  Statler  Reynolds,  Professor  of  Home  Eco¬ 
nomics  at  the  University  of  Wisconsin,  Madison,  was 
named  this  year’s  recipient  of  the  Borden  Award. 

The  award,  given  for  fundamental  research  in  the 
field  of  nutrition  and  experimental  foods,  consists  of 
a  gold  medal  and  $1,000. 

Dr.  Reynolds  has  been  engaged  in  research  in  the 
field  of  human  nutrition  for  many  years.  She  has 
added  significantly  to  the  body  of  knowledge  in  this 
area,  especially  on  protein  and  amino  acid  metabolism 
of  w’omen.  For  more  than  a  quarter  of  a  century 
Dr.  Reynolds  has  taught  nutrition  to  undergraduate 
students,  and  in  recent  years  has  directed  graduate 
students  who  have  received  their  master’s  and  doctor’s 
degrees. 

New  Officers 

At  the  closing  general  session.  Miss  Olga  P.  Brucher, 
Dean  of  the  College  of  Home  Economics  at  the  Uni¬ 
versity  of  Rhode  Island,  Kingston,  took  office  as  pres¬ 
ident  of  the  Association.  Miss  Brucher,  who  will  serve 
as  president  from  1958-1960,  has  been  president-elect 
for  the  past  year. 

As  she  began  her  term  of  office.  Miss  Brucher  said: 
“It  is  indeed  a  challenge  to  accept  the  presidency  of 
an  organization  which,  because  of  the  nature  of  the 
profession  it  represents,  is  destined  to  play  a  role  of 
ever-increasing  force  for  the  welfare  of  the  world’s 
families.  I  accept  this  honor  with  both  humility’  and 
pride.” 

Also  installed  at  the  same  session  were  Mrs.  F'lor- 
ence  W.  Low  as  treasurer  and  Dr.  Helen  R.  LeB.iron 
as  vice-president.  Mrs.  Low  is  Head  of  the  Depart¬ 
ment  of  Home  Economics  at  Texas  A  &  M  College, 
College  Station,  Texas.  Dr,  LeBaron  is  Dean  of  Home 
Economics  at  Iowa  State  College  of  Agriculture  and 
Mechanic  Arts,  Ames,  Iowa. 

Other  officers  are  vice-presidents  Dr.  Elizabeth’ 
Dyar,  Dean,  School  of  Home  Economics,  Colorado 
State  University,  and  Dr.  Laura  W.  Drummond,  Pro¬ 
fessor  of  Home  and  Family  Life,  Teachers  College, 
Columbia  University.  Dr.  Dorothy  S.  Lyle,  Director 
of  Consumer  Relations,  'The  National  Institute  of 
Drycleaning,  continues  to  serve  as  recording  sec¬ 
retary. 

Scholarships  and  Awards 

Recipients  of  eight  international  scholarship  and 
fellowship  awards  for  study  of  home  economics  in 
this  country  during  the  academic  year  1958-59  were 
aimounced  by  Dr.  Beulah  V.-  Cillaspie,  president  of 
the  American  Home  Economics  Association,  at  the 
second  general  session.  'The  winners  represent  eight 
different  countries,  and  each  will  study  home  eco¬ 
nomics  on  a  different  campus  in  this  country. 

The  Association’s  1958-59  Helen  W.  Atwater  fellow¬ 
ship  was  awarded  to  Miss  Jean  Rowan  Halliday  of  We- 

(Continued  on  pag§  136) 
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Dundee  Mills,  liKorporoted 

Clues  to  Thrifty  Towel  Buying 

A  cotnpiefaensive  16  page  booklet.  Generously  illustrated. 

Describes  Tarious  weave  and  construction  classifications,  also  what  to 
look  for  when  buying  towels. 


E.  I.  duPont  de  Nemours  &  Co.,  (Inc.) 

a.  Hemes  sing  the  Rainbow — a  29  minute,  16mm.  sound  and  color  movie 
on  dyes.  Designed  especially  for  home  economics  classes,  it  explains  in  sim¬ 
ple  terms  what  is  meant  by  colorfastness,  shows  how  fabrics  are  dyed,  and 
describes  laboratoiy  tests  used  to  determine  fastness.  No  charge  other  than 
return  postage  and  insurance. 

b.  A  set  of  7  free  booklets — containing  interesting  facts  and  information 
about  dyes  in  nontechnical  terms.  A  Brief  History  of  Dyes,  Modem  Dyes 
end  Their  Properties,  Modem  Textile  Dyeing  end  Printing,  Testing  for 
Colorfestness  in  the  Lehoretory,  Testing  for  Colorfastness  in  the  Home, 
Buying  Fabrics  for  Colorfestness,  Harnessing  the  Rainbow  for  You. 


Froo  Vacuum  Cleaner  Teaching  Guide 

Also  Color  Sound  Film: 

"Three  Easy  Rules  For  Rug  Beauty" 

An  informative  and  attractive  Teaching  Guide  on  the  Selection,  Care  and 
Use  of  Vacuum  Cleaners  is  available  free  to  teachers  together  with  a 
student  circular  digest  for  each  student 

'T hree  Easy  Rules  For  Reg  Beauty,  free  color  sound  film,  tells  the  com¬ 
plete  story  of  rug  care.  Please  give  choice  of  three  dates  when  sending  your 
request  on  coupon  at  right. 


Luther  Ford  &  Co.:  Mrs.  Stewart’s  Bluing 

a.  Mrs.  Stewart’s  Home  Washing  complete,  detailed  discussion 

of  best  home  laundry  methods.  Revised  to  cover  home  laundry  shortcuts 
with  all  types  of  equipment  irKluding  automatic  washers;  how  to  use  liquid 
bluing;  bow  to  safely  remove  many  kinds  of  stains;  proper  laundering  of 
new,  synthetic  fabrics  and  other  practical  home  laundering  information. 

h.  All  About  Bluing — the  specially  prepared  teacher's  folder  is  a  store¬ 
house  of  information  about  the  various  types  of  bluing,  why  bluing  is  de¬ 
sirable  in  the  home  laundry  and  best  methods  of  using  bluing  in  each  type 
of  home  washer. 


R.  T.  French  Company 

FREE!  French’s  easy-reference  Spice  Chart 

A  hit  with  teachers!  .  .  .  The  most  complete  chart  on  whole  and  ground 
spices  that's  available!  The  R.  T.  French  G>.  sent  out  over  130,000  of 
these  quick-reference  charts  last  year! 

Chart  is  broken  down  two  ways:  by  foods  and  by  spices.  You  get  your 
information  at  a  glance!  In  handy  loose-leaf  notebook  form,  on  coated 
stock — and  free  for  the  asking.  G«  one  for  every  member  of  your  class. 

P.S.  If  your  last  year's  copy  is  "/oo-well-thumbed,”  why  not  get  a  fresh 
copy  for  yourself? 
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Dundee  Mills,  Incorporated 

(153)  na  9-5t 

40  Worth  StTMt,  Now  York  13,  Now 

York 

Please  send - copies  of  Ones  to  Thrifty  Towel  Buying  (free  in 

limited  quantities). 

..Title _  -  — 

(phase  print) 

•v-hnrtl  Tr  H  H  C 

rrsileoe  ...  .  Others - - 

City _ 

iitate. - 

No.  H.E.  Students  Taught — Girls _ Bofl. . .Grade(s). 


E.  I.  duPont  de  Nemours  &  Co.,  (Inc.)  I'*®)  ^ 

Wlbningtoii  9t,  D*l. 

Please  lend  us  a  print  of  your  motion  picture  Harnessing  the  Rasubcw 
to  be  shown  on  the  date  marked  below: 

1st  Choice. _ 2nd  Choice - 3rd  Choice - 

Estimated  Audience. _ 

Please  send  us  a  set  of  seven  free  booklets  on  dyes. 

(phase  print) 

School  or  Organization - - - - - - 

Gty _ 2oae _ State - - 


FREE 

Teaching  Aids  From 

Eloctrolwx  Corporotlofi,  500  Fifth  Av«.,  Now  York  36,  N.  Y. 

Please  send  toy  copy  of  the  informative  cuide  on  the  lelectioo.  nae  and  care  of  vaconm 

cleaners.  I  would  also  like  Student  Grcular  Diaests  for  this  nufflber  of  studentv.— - - 

We  would  also  like  to  show  your  color  sound  him  "Three  Easy  RmUt  Per  Rag  Beosaf 

on  (dates)  . —  or —  . — — -  or  .  .i  ■  . - 

Name. - - - Title - ________ 

Address . . . . . . — - 

Gty . . Zone . .  Stale - 

_ 

Luther  Ford  &  Co.  •-*• 

100  North  7th  Strwot 
Mlnnoopolia  3,  Minis. 

Mra.  Stowort’s  Liquid  Bluing 

Please  send  □  Mrs.  Stewart’s  Home  Washing  Guide.  □  All  About  Bluing 
Name . . . —  Title. - 

(phase  print) 

School - - - - - - - 

Address . . - - - 

Gty _ _ _ _ _ Zone _ State _ 


R.  T.  French  Company  (i**) 

Frunch's  Spicua  and  Horba 
1  Muatard  Stroat,  Rochaator  9,  Now  York 

Please  send  me  FREE  Carol  FretKh's  New  Spice  Chart  .  .  .  Number  of 


copies  wanted . . (limit  of  50). 

Name . . — . .Title. - 

(phase  print) 

School__ . . . - . . 

Address. . . 

Gty_ . . . .Zone - State _ 
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Help  yourself 
to  a  fresh,  smooth  start 
with  your  homemaking 
classes  this  September . .  . 

ENTER 

YOUR 

CLASS 

ORDER 

TO 

CO-ED 

NOW! 

You'll  then  have  copies  ot 
Co-ed  on  hand-ready  to  help 
with  every  phase  of  class¬ 
room  planning  — during  the 
first  busy  weeks  of  the 
school  year! 

It  s  easy  to  subscribe.  Use 
the  coupon  on  page  131  to 
mail  your  order  today! 

]ust  fiU  out  coupons 
and  mail  them  today  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 


tasldwin,  Alberta,  Canada.  She  will  study  at  Michigan 
State  University.  The  seven  AHEA  international  schol¬ 
arship  awardees  are  Miss  Pakiza  Tawfic  Amin  Agha  of 
Mosul,  Iraq,  who  will  study  at  the  Univenity  of  Ala¬ 
bama  at  University,  Alabama;  Miss  Margit  Hvirvelkaer 
of  “Valdai”  Pr.  Havndal,  Jylland,  Denmark,  who  will 
study  at  Ohio  State  University,  Columbus;  Miss 
Virginia  Lattes  Deik  of  Santiago,  Chile,  who  will 
study  at  the  Pennsylvania  State  University  at  State 
College;  Miss  Akhter-Un-Nisa  Mohyuddin  of  Gujrat 
City,  West  Pakistan,  who  will  study  at  Kansas  State 
College,  Manhattan;  Miss  Ruth  Clothilde  Schoen- 
holzer  of  Basle,  Switzerland,  who  will  study  at  the 
University  of  Wisconsin;  Miss  Malfrid  Skadsheim  of 
Stangeland,  Sandnes,  Norway,  who  will  study  at  State 
University  Teachers  College,  Plattsburgh,  New  York; 
and  Miss  Cerritje  Jacoba  Van  den  Berg  of  Deventer, 
The  Netherlands,  who  will  study  at  the  University 
of  Illinois. 


Screened  for  Your  Classes 

(Continued  from  page  65) 

Clothing  and  Grooming 

McCall’s  Patterns  has  just  released  a  new  set  of  tlx 
color  filmstrips  to  visualize  construction  details  and 
sewing  procedures.  The  series  is  based  on  the  “McCall’i 
Easy  Sewing  Book.” 

These  filmstrips  are  so  new  that  only  one  was  ready 
for  us  to  see:  Construction  Ahead  (the  process  of 
making  a  dress— 46  frames).  Clear,  simple,  almost 
diagrammatic  drawings,  illustrate  the  various  steps  be- 
girming  with  assembly  of  the  bodice  and  progressing 
step  by  step  to  the  finished  garment— a  basic  dress 
with  overskirt.  Throughout,  the  right  side  of  the  fab¬ 
ric  is  shown  in  orange,  the  wrong  side  in  yellow.  This 
device  is  extremely  helpful,  especially  in  the  sequences 
showing  making  of  collar,  the  facing,  and  setting  in  of 
sleeves. 

Some  processes,  such  as  assembly  of  bodice,  sldrt  and 
overskirt,  are  covered  fairly  briefly.  The  more  di£B- 
cult  items  are  carefully  shown  in  detail.  Each  step  is 
covered  both  visually  and  in  the  accompanying  instruo- 
tions.  Similar  treatment  is  given  to  the  making  and 
attaching  of  collar,  neck  facing,  sleeves,  zipper  and 
placket,  and  hemming  procedures. 

The  strip  does  not  neglect  other  important  details 
either— such  as  pressing  and  shrinking  away  of  fullness, 
basting,  clipping  seam  allowances.  All  such  directions 
are  included  as  needed.  Little  hints,  like  letting  the 
overskirt  hang  for  a  time  before  hemming,  add  to  the 
value  of  the  strip. 

You  can  first  show  this  filmstrip  in  entirety  to  ac¬ 
quaint  your  class  with  all  the  “construction  ahead.” 
Then,  as  actual  sewing  begins,  show  the  required 
sequences  again,  holding  each  frame  on  screen  as  long 
as  needed  for  full  explanation  and  discrusion. 

The  other  five  strips  in  this  new  set  are:  Historical 
Highlights  and  Contemporary  Clothes— the  reasons  be¬ 
hind  fashion;  Starting  from  Scrotch— the  primary  steps 

(Continued  on  page  138) 
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FREE!  PORTFOLIOS  of  42  TOP  FAVORITES 

Coupon  at  right  entitles  you  to  receive,  absolutely  FREE,  42  of  these  smart 
Christmas  Cards — all  txclmivt — all  different!  Along  with  these  we  will 
also  send  out  FREE  Catalog  of  Personal  Stationery,  Gift  Wrappings,  Christ¬ 
mas  Decorations  and  Everyday  Greeting  Cards,  as  well  as  2  big  Iwx  assort¬ 
ments  of  other  Christmas  Ords  on  approval.  Just  follow  our  simple  money¬ 
making  instructions  and  you  can't  miss. 

Also  yours!  1 1,000  insurance  policy.  When  you  qualify — you  will  receive, 
as  a  bonus,  a  |l,000  Acc'-dent  Insurance  Policy  insured  by  Lloyd's  of  Lon¬ 
don,  good  for  one  year.  Complete  information  comes  with  your  FREE  Sam¬ 
ples.  Mail  coupon  now  for  details  FREE. 

See  ad  on  page  S6  for  full  particulars! 


TEACH  LATEST  METHODS! 

SEND  FOR  SPECIAL,  LOW  EDUCATIONAL  PRICE  LIST 
ON  GENERAL  ELECTRIC  PORTABLE  APPLIANCES 


All  five  Betty  Crocker  Filmstrips  have  been  filmed  in  natural  color  in  the 
Betty  Crocker  Kitchens.  All  have  been  planned  to  help  you  plan  your  pro¬ 
gram.  The  many,  many  "How  To"  step  pictures  used  in  each  filmstrip  are 
easy  to  understand,  enabling  the  student  to  follow  the  procedure  without 
difficulty.  To  make  each  subject  still  more  interesting,  variations  of  basic 
recipes  and  methods  are  also  covered  in  the  filmstrips.  A  narration  guide  is 
sent  with  each  filmstrip  for  your  use  in  classroom  explanation. 


SEND  NO  MONEY — JUST  MAIL  THIS 

General  Card  Co.,  Dept.  2-J  ('*!)  ^  *'*• 

1300  W.  Jackson  Blvd.,  Chicago  7,  III. 

Please  send  me,  absolutely  FREE,  your  Portfolios  of  42  Exclusive  "Pct* 
sonal"  Christmas  Cards — your  FREE  Catalog  of  Decorations,  Gifts  and  Gift 
Wraps,  and  complete  instructions  for  making  a  lot  of  money.  Also  send 
me,  on  approval,  2  Box  Assortments  that  1  can  sell  for  cash  right  away! 
□  Check  here  if  your  age  is  under  14. 


Address- 


General  Electric  Company 

Box  S>10,  Bridgeport  2,  Conn. 

Please  send  me  informatioo  on  the  following: 


p. . State.. 
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(  1  Automatic  saucepan  (  )  Automatic  skillet 

(  )  Other  General  Electric  Portahle  AppliaiKet.  (New  Spray.  Steam  St  Dry  ItM, 

Steam  and  Dry  Iron,  Portable  iron.  Rotisserie-Oven,  Standard  Miaet,  Portable 
Mixer,  Automatic  Coffee  Makers,  Automatic  Grill  and  Waffle  Baker,  Toaster, 
Toast-R-Oven. ) 

I  understand  SPEQAL,  LOW  EDUCATIONAL  PRICES  sent  to  me  are  for  appliances 
to  be  used  in  classrooms  and  demonstratioiu  only. 


School  or  Organization _ 

Address _ _ _ _ 

Gty - 
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^sttji((jvDckenr 

FILM  LIBRARY 

W  BETTY  CROCKER  FILM  LIBRARY 

A  9200  Wayzata  Blvd.  Dept.  PH  9-58 

I  General  Mills,  Inc.  Minneapolis  26,  Minnesota 

I  would  like  to  ahow  the  following  Betty  Crocker 
S  \  Filmstripa  on  a  short  term  loan  basis  and  &nd  that 
I  a  showing  will  fit  into  my  teaching  program  on  the 
dates  below: 


1st  Choice  Data 


2nd  Choice  Date 


.YEAST  BREADS 
.BPTTER  BREADS 


□  I  wish  to  purchase  the  filmstrip  (s)  checked  above  at  $5.00  each 


Get  a  FREE  desk  copy  of  Betty  Crocker  Good  and  Easy  Cook  Book  when 
you  order  10  or  more  at  the  special  price  of  $.79  each.  This  handy  book 
contains  over  a  thousand  recipes,  hints  and  ideas.  It's  256  pages  long  and 
32  of  them  are  in  full  color.  Covers  lie  flat  and  wipe  clean  in  seconds. 
Coupon  at  right  tells  you  how  to  order. 
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HOW  TO  GET  FREE  DESK 
COPY  OF'Bgttxj'Oiocfcreni 
GOOD  and  EASY  COOK  BOOK 

With  order  of  10  or  more  copies  of  “Good  and 
Easy.”  you  will  receive  your  own  desk  copy 
without  charge. 

Pleaae  send  me _ ^copies  of  Betty 

Crocker’s  Good  and  Easy  Cook  Book,  at  $.79 

rT  copy  plus  postage.  If  order  is  for  10  or  more, 
will  receive  an  extra  copy  FREE. 


SIMON  aai  SCNISTEI.  INC. 

Educational  Divisran 
136  West  S2nd  Street 
New  York  9,  New  York 


(IM)  PHI  9-9S 
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More  than  10,000 
home  economics 
teachers  agree . . . 

Co^ed  sparks  eager 
student  interest 
in  every  major  area 
of  home  economics  I 

WHY 

NOT 

TRY 

CO-ED 

with  your  students 
during  the  coming  semester? 
Fill  out  the  Co-ed  coupon 
on  page  131. 

Your  class  subscription 
will  begin  with 
the  very  first  issue 
of  the  new  term. 

Just  fill  out  coupons 
and  mail  them  today  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


to  successful  sewing;  The  Inside  Story— basic  stitches, 
seams,  details;  Essential  Extras— facings,  collars  and 
sleeves;  Priceless  Perfection— detsdls  which  insure  a 
quality  look.  Elach  strip  is  accompanied  by  an  instruc¬ 
tion  manual,  keyed  to  the  frames  of  the  strip.  The  set 
is  packaged  in  a  ‘‘book  box'*  for  your  convenience  and 
ease  in  storage. 

This  series  is  so  designed  that  the  strips  need  not  be 
shown  in  any  stated  order.  You  can  select  the  strip 
which  your  class  needs  at  the  time.  Natxirally,  you  can 
also  select  the  sequence  or  sequences  within  each  strip 
which  you  wish  to  emphasize  in  one  day’s  session. 

The  following  material  will  also  be  included  with 
die  set;  the  fall  ’58  and  the  spring  ’59  Today’s  Teen 
School  Catalog,  the  "McCall’s  Easy  Sewing  Book," 
and  two  more  filmstrips  with  manuals— Foil  Fashions  of 
1958  and  Spring  Fashions  for  1959.  A  fifteen-day  pre¬ 
view  period  prior  to  purchase  is  offered. 

This  teachable  series  to  help  you  show  construction 
details  to  your  whole  class  at  one  time  is  available  for 
preview  and  purchase  from  McCall’s  Patterns,  Educa¬ 
tional  Department. 

Two  brand  new  sound  filmstrips  are  concerned  with 
bras  and  girdles  for  the  teen-ager.  Both  are  about  12 
- .  minutes  long  and  have  33  1/3  rpm  recordings.  Both 
use  a  story  device  with  a  high  school  girl  as  major 
character.  Basic  facts  in  both  include:  health  reasons 
for  wearing  such  garments,  importance  of  proper  fit¬ 
tings,  services  of  the  fitter,  types  of  bras  and  girdles, 
ways  to  insure  proper  selection  and  fit. 

Make  the  Most  of  Your  Figure  (Consumer  Service 
Dept.,  The  Formfit  Co.).  This  strip  gives  us  Deena, 
concerned  about  the  school  fashion  show.  She  is  to 
model  a  dress  she  made  in  clothing  class.  Her  sister 
explains  that  Deena  doesn’t  wear  the  dress  properly.  . 
To  learn  how  to  “do  something  for  the  dress,"  Deena 
is  taught  about  proper  posture  and  what  it  does  for  her 
appearance.  This  is  a  really  fine  sequence,  practical 
and  motivational.  Standard  basic  health  rules,  such  as 
nutrition,  are  briefly  reviewed.  We  are  given  reasons 
for  wearing  and  methods  of  selecting  undergarments. 
This  is  followed  by  a  visit  to  a  store  where  Deena  and 
her  sister  are  properly  fitted.  The  strip  ends  with  the 
thought  that  Deena’s  appearance  didn’t  improve  over¬ 
night.  It  took  hard  work  on  poshue  and  grooming  de¬ 
tail.  A  sensible  strip,  interesting  and  teen-age  based. 
Your  girls  can  learn  much  about  improving  their  ap¬ 
pearance,  in  addition  to  learning  about  bras  and  girdles. 

The  strip  comes  with  an  excellent  script  for  the 
teacher,  a  poster  which  shows  the  effect  of  posture  on 
clothing,  and  students’  summary  booklets,  “Ten  Ways 
to  Improve  Your  Figure." 

What  Every  Young  Girl  Should  Know  About  Teen 
Bras  and  Girdles  is  offered  by  Sears,  Roebuck.  Apply 
to  your  local  store  and  a  representative  will  bring  the 
strip,  be  present  to  answer  questions,  and  in  some 
cases  will  bring  sample  bras  and  girdles  for  demon¬ 
stration. 

In  this  one,  our  teen-ager  Sue  learns  in  gym  that 
many  of  the  best  dressed  girls  wear  bras  and  girdles. 
She  and  her  mother  visit  a  store  where  the  fitting  con¬ 
sultant  explains  proper  fit,  methods  of  putting  on  such 
(Continued  on  page  140) 
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Get  a  FREE  desk  copy  of  Betty  Crocker's  Picture  Cook  Book,  text  edition 
with  orders  of  10  or  more  at  $2.88  each.  The  revised  edition  contains 
2,227  recipes  and  ideas;  43  color  pictures  and  an  especially  helpful  chapter 
on  menu  planning.  Scores  of  "How  To”  pictures  show  food  preparation 
step  by  step.  Use  the  coupon  at  rij;ht  to  order. 


MctlAff  IILI  lOOK  Ca. 
School  Oapt 
330  Wtst  42nd  Stroat 
Now  York  36.  Now  York 


HOW  TO  GET  FREE  DESK 
COPY  0F'B^ttlfCA0ct®i4 
PICTURE  COOK  BOOK 


With  order  of  10  or  more  Text  Edition*  at  W.88 
you  wUl  receive  your  own  deek  copy  without 
charfe. 

Please  send  me _ copie*  of  the  Tert 


Eldition  of  Betty  Crocker’s  Picture  Cook  Bool^ 
at  $2.88  per  copy  plu*  postage.  If  order  i*  for  10 
or  more,  1  will  receive  an  extra  copy  FREE. 


Name_ 


.Position- 


School. 


Address- 

City _ 


-Zona _ Stata. 


iiaai  FHi  «•$• 


G«rb«r  Products  Co. 

New,  Up-to-date  Teaching  Aids  on  Infant  Nutrition 

Now — Gerber  offers  a  completely  new  package  of  teaching  aids  designed 
to  cover  all  aspects  of  infant  nutrition  and  baby  sitting.  The  Teacher's 
Manual  is  a  professicmal  lesson  plan  which  contains  authoritative  tech¬ 
nical  information.  The  Student's  Leaflet  and  Baby  Sitting  Guide  are 
written  in  easy-to-understand  form.  All  three  are  correlated  to  simplify 
teach  and  study. 


Grocery  Store  Products— Kitchen  Bouquet 

nil  owt  Hm  cewpon  and  got  ALL  7  halpors  niRI 

1.  Low-Temperature  Meat  Gxikery 

2.  Modem  Fish  Gx>kery 

3.  Kitchen  Bouquet  for  Browning  Meats 

4.  Modem  Meat  Cookery 

5.  Modem  Poultry  Cookery 

6.  A  2-oz.  bottle  of  Kitchen  Bouquet 

7.  Kitchen  Bouquet  Recipe  Leaflets  for  each  Student 


Hamilton  Beach  offers: 

New  products  that  will  interest  your  students — teach  them  the  relaxed 
way  to  prepare  and  cook  perfect  dishes.  You,  too,  can  relax  because  these 
custom-built  small  appliances  are  safe,  eflicient  and  protected  by  a  full  5 
year  guarantee.  Plus  very  special  school  prices! 


Horshey  Chocolate  Corporation 

t.  The  Story  of  Chocolate  and  Cocoa — illustrated  booklet,  tracing  the 
historical  development  and  processing  of  chocolate  and  cocoa  and  the 
growth  of  The  Chocolate  Town. 

b.  Illustrated  Recipe  Folders — separate  folder  for  Semi-Sweet  Chocolate 
Dainties,  Baking  Chocolate  and  Cocoa. 

'  c.  XTall  Chart — ^visualizing  chocolate  and  cocoa  process.  Distribution 
restricted  to  teachers.  Limit  One. 

(Offer  good  in  United  States  and  Possessions  only.) 
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I  Gerber  Products  Co.  (1**)  p**  •**• 

I  Oapt.  629>S.  Frwmont,  Mich. 

>  Please  send  me  up-to-date  Teacher's  Manual  and  Baby  Sitting  Guide,  plus 
{  - . copies  of  Student's  Leaflet 


Title _  - 

(please  prim) 

Gty . 

. . . Zone _ State..—. 

Grocery  Store  Products  Co.  (1^)  PHi  *-*• 

West  Chostar,  Fa.  Oapt.  P-9 

KITCHEN  BOUQUET 

□  Please  send  one  each  of  the  7  cooking  and  teaching  aids  listed  in  our 
advertisement  (page  108). 

□  One  2-ounce  bottle  of  KITCHEN  BOUQUET. 

□  KITCHEN  BOUQUET  Recipe  Leaflets. _ copies. 

'(pUas*  print) 

School - - - - - - 

Address - — - - 

Gty _ Zone _ State _ 


Hamilton  Beach  pmi  9-5t 

Divitien  of  Scovill* 

Educational  Dapartmant 
Rocina,  Wisconsin 

FREE  Teaching  Kit,  special  school  prices  ... 
and  information  on  dramatic  new  products. 

Please  send  to: 

(please  print) 

School  or  Organization - - - - - - - 

City _ _ _ - . . Zone _ State .  - 


Hershey  Chocolate  Corporation  (176)  phi  9-51 

19  E.  Chocolate  Street 
Hershey,  Pa. 

Please  send  free:  □  a.  The  Story  of  Chocolate  attd  Cocoa. _ .copies. 

□  b.  Illustrated  Recipe  Folder . copies  each. 

□  c.  W'all  Chart.  (One  copy  only.) 


I  Name. . . . . . . . 

I  (pirate  prim) 

I  SchooL - - - Grade  Taught _ 

I  Gty . . . . . . . Zone...- .  State..— . — 


(Offer  f«ad  in  United  States  and  fastesiiant  nnlj.) 
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For  your 

homemaking  students .  •  • 

Co-ed 

the  magazine  for  career  girU 
and  homemakerz  of  tomorrow 

For  you  . . . 

Practical  Home  Economics 
Teacher  Edition  of  Co-ed 

The  only  combination  of  its  kind, 
Practical  and  Co-ed  provide  lively, 
curriculum-keyed  materials— unrivaled 
in  the  homemaking  fieldl 

Won't  you  try  them  together  in  your 
classroom  this  term?  Fill  out  the  coupon 
on  page  131  nowl 


Just  fill  out  coupons 
and  mail  them  today  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
Nevr  York  36,  New  York 


garments,  selection  of  style  and  reasons  for  each, 
meaning  of  measurements  and  sizes.  All  this  comes  to 
us,  supposedly,  through  Sue's  diary.  Most  sequences 
begin  with  a  shot  of  Sue  lying  on  her  bed  writing. 
However,  the  data  is  concise  and  clear,  answering 
many  questions  typical  of  the  teen-ager  about  to  begin 
wearing  such  garments. 

The  Consumer  Education  Division  of  Sears,  Roe¬ 
buck  offers  a  number  of  items  for  your  classes.  Free 
exhibit  material  includes  charts  of  infant  clothing 
fabric  samples,  table  service  charts.  Their  “Hidden 
Vdues"  booklets  outline  points  to  look  for  when  buy¬ 
ing  shoes,  hosiery,  girls’  and  women’s  fashions. 

Home  Care  and  Decoration 

Maks  Yours  a  WeU-Dressed  Homs  (81  fr.  color 
filmstrip:  20  min.,  33  1/3  rpm  recording;  commentary- 
syllabus;  purchase  from  Meredith  Publishing  Co.).  A 
really  basic  study  of  the  fundamental  principles  of 
home  decoration,  clearly  and  cleverly  explained  and 
demonstrated.  Home  furnishing  is  compared,  point  by 
point,  with  the  principles  used  in  proper  wardrobe 
•election.  This  pleasant  device  makes  the  whole  thing 
seem  much  more  relaxed  and  easier  to  do.  Cartoons, 
drawings,  and  photographs  are  organized  in  easy-to- 
follow  sequences  on  basic  color  schemes,  effects  of 
color,  pattern,  properties,  fumihire  fitting,  and  acces¬ 
sories.  Excellent  summaries  of  rules  are  given,  with 
practical  applications.  Although  the  narration  refers  to 
“farm”  homes,  these  principles  and  the  illustrated 
rooms,  including  the  problem  rooms  shown,  are  ap¬ 
plicable  to  any  home  anywhere.  An  ending  sequence, 
for  summary,  effectively  “dresses*  a  room,  starting  with 
a  black  and  white  photograph  and  adding  frame  by 
frame  imtil  the  finished  room  with  accessories  in  place 
appears.  A  strip  your  class  can  see  several  times— per¬ 
haps  a  sequence  at  a  time— for  fullest  learning  possi- 
bJities. 

Meredith  Publishing  offers  other  sound  and  color 
filmstrips.  Planning  Your  Farm  Kitchen- fundamentals 
of  planning  work  centers  for  efiBciency,  plus  decorating 
ideas,  tips  on  wiring  and  plumbing.  Well-Dressed 
Windoa's— attractive,  practical  window  treatments  for 
every  room,  including  problems  such  as  bays,  comers, 
high  windows;  plus  color  schemes,  measuring,  buying 
and  hanging  ideas.  Ideas  for  Bedroom-Bathroom 
Beou/y— selection  and  arrangement  for  multipurpose 
bedrooms  and  baths;  buying  trips,  beauty  with  com¬ 
fort,  convenience  and  ease  of  upkeep.  Color  Ideas— the 
newest  of  the  group— color  schemes,  color  rules;  step- 
by-step  planning  of  color  schemes.  If  these  arc  as  well 
produced  as  the  WeU-Dressed  Home,  they  should  bo 
a  fine  teaching  filmstrip  library  for  your  home  deco¬ 
ration  classes.  More  about  these  after  we’ve  had  an 
opportunity  to  see  them. 

To  help  keep  the  newly  decorated  home  lovely. 
Three  Easy  Rules  for  Rug  Beauty  (13  mins.,  color,  free 
loan  from  Electrolux)  offers  some  practical  ideas  on 
rug  care.  The  three  rules:  use  carpet  sweeper  daily, 
vacuum  cleaner  weekly,  and  have  an  annual  profes¬ 
sional  cleaning.  For  each,  the  proper  method  is  shown 
and  explained  with  clearly  stated  reasons.  The  part  on 
(Continued  on  page  142) 
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Holiday  Company 


lOVEir  siivef  tca  and  coffie  senvice  fo»  class  use 


Thii  )-Difce  beaTily  pitted  Internationtl  Silrer  Com- 
pany  Silver  Service  will  add  a  gracious  note  to  clast 
entertaining  .  .  .  provide  an  exciting  example  for 
students  who  ate  learning  the  care  and  use  of  nice 
things. 


The  Holiday  Company  offers  this  lovely  Silver  Tea  and  Coffee  Service  as  a  FREE 
gill  just  for  selling  120  boxes  of  their  UeLuxt  Christinas  Cards.  Holiday  cards  are 
organization  tested  and  approved.  Talcing  orders  from  friends  and  oeighiMn  is  easy 
and  lots  of  fun  for  your  class. 


I 

I 

I 


No  risk,  no  hidden  expenses.  Satisfaction  guaranteed.  Turn  to  ad  on  page  107  or  check 
the  plan  you  prefer  in  the  coupon  on  the  right. 


Send  for  your  complete  Teachers  Kit  to  help  bring  your  classes  information 
on  the  correct  selection,  fitting,  and  grooming  of  underfashions.  Included 
is  an  illustrated  wall  chart  and  copies  of  four-page,  2-color,  student  folder 
"Glamour  For  Teens". 


Hoover  Home  Institute 


WRITE  TODAY  for  details  of  special  Educational  Purchase  Plan  for 
Hoover  Vacuum  Qeaners,  Steam-Dry  Irons,  Pixie  Hand  Cleaners  and 
Polishers  (available  to  High  Schools  and  Extension  Services). 

FREE  EDUCATIONAL  MATERIAL  is  also  available  which  will  be  help¬ 
ful  to  Teachers  and  Home  Demonstration  Agents. 


Household  Finance  Corporation 


Friff/  Monty  Management  Program  folder 

This  folder  describes  12  helpful  and  authoritative  booklets 
and  3  dramatic  filmstrip  lectures  available  from  the  Money 
Management  Institute  of  Household  FinaiKe  Corporation. 
These  materials,  designed  to  help  you  integrate  the  wise 
handling  of  money  into  your  regular  teaching  program,  are 
used  in  thousands  of  classrooms.  The  folder  tells  you  how  to 
order  the  materials  at  little  or  no  cost. 


Hoye  Textile  Publishing  Company 

For  complete  descriptiocu,  see  advertisement  on  page  33. 

1.  Micrographed  cross  sections  of  all  U.  S.  staple  fibers  for  display. 

2.  27  varieties  of  natural  and  man-made  fibers.  Each  in  envelope. 

3.  34  varieties,  spun  and  filament  yams — with  full  information. 

4.  Mounted  swatches  of  Cottons  with  descriptions. 

3.  Mounted  swatches  of  Synthetic  Fabrics  with  descriptions. 

6.  40  swatches  with  loose-leaf  sheets  for  mounting.  Full  information 
each  fabric  and  loose-leaf  folder.  Quantity  discount. 

7.  Cloth  Counting  Glass — for  thread  count,  finish,  and  weave. 

8.  60  swatches  approx.  U*  x  18*  of  natural  and  synthetic  fabrics. 
Mounted  on  3-screw  binding  posts,  full  descriptions  in  2  books. 


Holiday  Company  ”**  *'*• 

D«pt.  1-508,  Badford,  Vo. 

We  want  to  earn  FREE  Silver  Service  shown  in  ad,  p.  107  by  Klliog  120  boxes  of 
Christmas  Cards.  We  have  checked  plan  we  wish  to  use.  ,  .  e^.i 

O  Best  Sellet  Aiiartmtmi — Please  send  at  once,  on  6  weeks  credit,  your  Best  seiiCT 
Assortment  of  120  boxes  of  Christmas  Cards  to  sell  for  $1.27  a  box.  As  so^  as  v«  wM 
in  all  the  money  from  the  sale,  we  understand  we  will  receive  the  Silver  service 
just  for  doing  the  selling. 

□  Samples  an  ApprowaP—'V/e  wish  to  see  samples  of  the  cards  to  sel^  the  assortment 
we  WISH  to  sell.  Please  send  at  once  7  boxes  of  samples  on  approval. 

Ad-iress. _ — — - 

Gty - 

0.'gani?ition_ 

Signature  of  Teacher^ 


-State.. 


Hoiiywood  V-Ette  Vassarette  (177)  phi  9-5B 

6773  Hollywood  Bowlovord 
Hollywood  38,  Californio 

Please  send  me  your  complete  Teacher’s  Kit  with  illustrated  wall  chart 
and  copies  of  GLAMOUR  FOR  TEENS  fold«  which  help  me  briM  my 
classes  information  on  the  correct  selection,  fitting  and  gromning  of  un¬ 
derfashions. 


NftflW- . . . . 

_ .Zone _ State. - 

.  _ 

HOOVER  HOME  INSTITUTE 

The  Hoover  Compony,  North  Canton,  Ohio 


Send  mo  information  on  the  Educational  Purchase 
Plan  for: 

□  High  Scboola  □  Extanaion  Servicea 

on  □  Vacuum  Cleaners  □  Steam-Dry  Irons 
□  Pixie  Hand  Cleaner  □  Polisher 

□  Pleaae  eend  free  educational  materisL 


Name _ TTtW. 

Organisation _ 


City. 


Tnoa  fitata 


Monay  Mana9amaitt  Instltuta  of  (1M)  PHI  9-88 

Household  Finance  Corporation 
Dapt.  P-9-S8,  Prwdantiol  Plasa 
Chicago  1,  llllnals 

(  )  Please  send  me  a  free  copy  of  your  Money  Management  Program 

Folder  that  describes  your  12  illustrated  booklets  and  3  filinkiip 
lectures  available  for  classroom  use. 

Name. . . . . . 

Gty _ _ _ Zone . State . . 

School  or  Orpniratioo - 


I  Hoye  Textile  Publishing  Company  (i>i)  PHI  9-58 

J  66  Loonewd  St.,  Now  York  13,  N.  Y. 

*  (1)  _ _  Synthetic  Fiber  Table  Chart,  $1.00  each;  (2)  _ _ _  Textile  Fiber 

!  Collectioa,  $5.00  jet;  (3) _ Textile  Yarn  Collectioo,  $3.00  jet;  (4)  _ 

I  “30  Suple  Cottons”  Booklet,  $3.00  each;  (7)  - -  “30  SyntbMica"  Booklet, 

I  $3.00  each;  (6) _ Students  “Mske-It-Yourself"  40  Fabric  Kit,  $2.70  set; 

I  (7) _ CJoth  Counting  Class,  **1  rnag.,  $1.S7  each; _ Qoth 

I  Counting  Glass,  I'xl*’,  7x1  mag.,  $2.70  each;  (8)  -  Loose  Leaf.  Large 

!  Swatch  Collectioa — 60  fabrics.  $30.00.  Money  encloaed. - 

[  Name.,, . — . . . . . . . . . . 

*  (please  print) 

'  School  or  Service  Unit — . . . . 

'  Address . . . . . . . . 

'  Gty._ . Zo€»e . State _ _ _ 
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. . . ► 

THESE  FREE 
AND 

LOW-COST 

TEACHING 

AIDS 


are  offered 
for  your 
immediate 
use  .  .  • 

. ► 

Many  will  not 
be  offered  again, 
so  send 

your  : 

coupons  I 

promptly  to:  : 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


professional  cleaning  is  good,  as  it  supplies  data  on 
proper  methods  for  varying  kinds  of  rugs.  Naturally, 
there  is  some  time  devoted  to  decorative  values  and 
the  comfort  of  good  rugs,  but  the  major  portion  is  de¬ 
voted  to  rug  care. 

Practical  Dreamer  (13X  mins.,  color,  sponsored  by 
U.  S,  Steel  Corp.,  free  loan  from  Association  Films). 
Gives  fundamentals  of  kitchen  planning  through  house¬ 
wife  Edie’s  dream.  As  her  old  kitchen  disappears,  a 
dream  voice  leads  her  through  each  step  in  planning 
her  dream  kitchen;  all  related  to  Edie’s  own  needs  and 
preferences,  and  the  available  space.  After  basic  units  are 
placed  and  the  kitchen  is  ready,  the  dream  voice  shows 
how  sewing  center,  management  center,  or  living  area 
could  be  added.  Many  do’s  and  don’ts,  hints  and  ideas. 
As  Edie  wakes,  she  finds  a  copy  of  the  “Kitchen  Plan¬ 
ning  Book,”  which  summarizes  all  she  learned.  Through¬ 
out,  emphasis  is  on  planning  for  yourself,  your  family 
and  its  needs.  Of  course,  you’ll  see  many  beautiful 
cabinets,  and  appliances— but  your  girls  don’t  need  to 
dress  as  elaborately  as  Edie.  The  “Kitchen  Planning 
Book"— full  of  practical  ideas— is  available  from  U.  S. 
Steel  Corp.,  525  William  Penn  Place,  Pittsburgh  30,  Pa. 

Package  for  Peggy  (17X  mins.,  color).  Uses  the 
dream  and  dream-voice  too— this  time  to  re-do  bath¬ 
rooms.  Peggy  had  tried,  the  hard  way,  to  redecorate 
the  bathroom.  In  the  “dream"  we  see  problems  in¬ 
volved  in  the  do-it-yourself  system  and  what  could 
have  happened;  then  in  the  being-your-own-contractor 
system.  Finally  we  are  taken  through  “package  re¬ 
modeling,"  working  out  one  plan,  with  one  expert  in 
charge,  one  price,  and  one  payment  plan.  Suggests 
package  idea  for  kitchen  or  for  basement  also.  Many 
good  ideas  in  this  one.  'The  amusing  “what  could  have 
happened”  parts  are,  of  course,  overdrawn,  but  they 
do  bring  up  important  points  to  be  considered.  Prints 
available  on  free  loan  from  the  sponsor,  American 
Standard  Corp. 

Yours  for  Comfort  (13  mins.,  color,  sponsored  by 
Firestone,  free  loan  from  Association  Films).  A  product 
film  all  about  Foamex— what  it  is,  how  it  is  made, 
where  it  is  used.  Its  characteristics,  increased  comfort, 
cleanliness,  and  ease  of  care.  One  brief  section  shows  a 
housewife  using  slab  Foamex  in  re-covering  a  chair. 

Homes  for  a  Growing  America  (14)i  mins.,  color, 
sponsored  by  National  Homes,  free  loan  from  Modem 
Talking  Picture  Service).  Discusses  advantages  of  pro- 
fab  homes,  constructed  of  component  parts,  emphasiz¬ 
ing  the  saving  of  time  and  money,  and  showing  how 
individualized  styling  is  possible.  Presented  as  though 
a  TV  show— taking  us  to  various  places  for  interviews. 
A  class  interested  in  the  possibilities  of  such  con¬ 
struction  can  learn  many  things.  Might  be  of  interest 
in  home  management  classes  which  include  boys. 

Other  Topics 

The  Ordeal  of  Tom  Moon  (18  mins.,  free  loan  from 
Smith,  Kline  &  French). 

If  you  have  overweight  problems  among  your  stu¬ 
dents,  this  may  help.  It  does  not  tell  how  to  lose 
weight,  but  points  up  the  probbems  of  being  obese, 

(Continued  on  page  144) 
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Revised  and  expanded  booklet 

“Moderns  Make  Money  Behave'* 

The  booklet  on  money  management  that’s  ideal 
for  classroom  use.  Now  includes  a  discussion  of 
health  and  hfe  insurance.  And  you  can  borrow 
a  film  strip  to  help  you  present  the  booklet  to 
your  class.  fm  coupon! — ► 

Sorry,  not  available  in  Canada. 

Johnson's  Wax 

Some  of  the  subjects  included  in  the  new  Manual  of  Home  Care  offered  at 
right  are: 

*Hou>  to  take  care  of  floors:  covers  types  of  floor  surfaces,  types  of  polishes, 
directions  for  use. 

*How  to  clean  rugs  and  carpets:  discusses  dry-cleaning  with  automatic  floor 
care  machine,  spot  and  stain  removal. 

*How  to  take  care  of  furniture:  complete  with  special  tips  on  how  to  re¬ 
move  blemishes  from  wood  furniture. 

*Hou>  to  clean  cabinets,  appliances,  plastics:  discusses  the  modem  way  to 
clean  kitchen  and  utility  room  surfaces. 

*How  to  take  care  of  marble:  discusses  special  problems  that  arise  in  the 
care  of  marble. 

*How  to  retard  tarnish  on  metal. 

*Hou>  to  clean  Venetian  blinds. 

*How  to  solve  special  household  problems:  discusses  such  specialized  prob¬ 
lems  as  control  of  insects,  and  unpleasant  household  odors. 

*How  to  take  care  of  your  car:  covers  types  of  car  care  products,  special 
car  care  tips. 

Keepsake  Diamond  Rings 

FREE  to  Teachers 

The  ffigueffe  of  the  Wedding — a  brief,  complete  booklet  of  ac¬ 
cepted  customs  and  etiquette  of  the  engagement  and  wedding.  This  is 
an  exciting  classroom  guide,  containing  16  pages  of  light,  informative 
reading  for  stimulating  class  discussion  on  a  subject  that  captures  every 
girl's  interest. 


FREE 

FROM 

Kellogg's  will  send  you  free — Kay  Kellogg  Memo  Calendar  for  1958-59. 
Be  sure  you  get  your  copy.  Simply  fill  out  and  mail  the  attached  coupon. 
(Sorry,  because  of  limited  supply.  Memo  Calendars  are  not  available  in 
quantities,  or  to  students  or  subscribers  outside  the  U.S.A.) 
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Education  Division,  (tM)  ^*** 

Institute  of  Life  Insurance 

48t  Madison  Ava.,  Naw  York  22,  N.  Y. 

Please  send  me  free  a  "preview "  copy  of  ''Modems  Make  Money  Bdjave" 
and  the  Teacher's  Manual  □ 

I  would  also  like  to  borrow  the  35mm.  film  strip,  "Directing  Your  Dol¬ 
lars"  for  the  following  date: 

1st  choice . . . .  2nd  choice . . 

Name . . . . . . . . 

Gty _ _ State - 


FREE!  in  any  quantity.. MANUAL  OF  HOME  CARE 

This  12-page  illustrated  booklet  provides  the  latest  information 
about  new  home  care  products— explains  which  ones  to  choose 
for  the  many  kinds  of  surfaces  in  modem  homes— answers 
questions  about  modern  housekeeping  put  to  us  by  puzzled 
homemakers.  See  ad  on  page  4. 


Please  send  me _ copies  of  the 

MASUAL  OF  HOME  CARE  *■** 

Name _ _ 

Title  or  Dept _ 

Sduxtl  or  Organization _ _ 


Address  of  Above 


Keepsake  Diamond  Rings  (2S3)  phi  9-5t 

SyroewM  2,  Naw  York 

Please  send  me  your  free  booklet.  The  Etiquette  of  the  Engagement  and 
Wedding. 

(p  'ltai*  print) 

Addresi^ . . . 

Gty . . . . . . J5one _ State . . . 

Kay  Kellogg  (190)  phi  9-5t 

Kellogg  Company 

Oapt.  PHI  958,  Bottla  Craak,  Michigan 

Please  send  me  Kay  Kellogg's  Memo  Calendar  for  1958-59.  (Sorry,  not 
available  in  quantities  or  to  students  or  subscribers  outside  of  the  U.S.A.) 

Name . . . . . . 

(pUnir  print) 

School  or  Organization. . . . . . . 

Gty . . . JJooe. - State. _ 
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FREE! 

ADDITIONAL  COPIES 

of  this  September 
coupon  section 
are  available 


to  you  for  others 
in  your  department 


Request  as  many  copies  as  you  need 
in  the  coupon  on  page  161  and  send  to: 


PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


> 


stressing  the  need  to  do  something  about  it  without 
delay— but  talking  with  the  doctor  about  it  first.  Motiva¬ 
tional  for  those  who  just  can’t  get  started  on  a  weight 
reduction  program.  This  is  the  story  of  twelve  minutes 
in  the  life  of  Tom  Moon,  a  typical  fat  young  man. 
As  he  walks  through  Penn  Station  and  then  along  the 
streets,  he  becomes  increasingly  aware  of  obesity  and 
its  problems.  A  phone  conversation  with  his  fiancee 
adds  to  his  discomfort.  Many  incidents,  ads,  and  signs, 
continue  to  call  his  attention  to  the  problem.  Finally 
he  does  see  his  doctor  about  it.  You’ll  suffer  right 
along  with  Tom  and,  with  him,  learn  that  obesity  is 
no  joke.  Comparatively  few  prints  are  available,  so 
do  request  early. 

TAG- Line  for  Success  (25  fr.  color  cartoon  filmstrip, 
free  loan  from  Bristol-Myers).  A  brief,  brisk,  and  terse 
presentation  of  Training,  Attitude,  and  Grooming  as 
the  TAG  in  getting  and  holding  a  job.  Clever  drawings 
emphasize  points  made.  The  good  guide,  supplied 
with  the  strip,  gives  fine  ideas  for  amplifying  various 
frames.  The  kind  of  strip  you  can  adapt  to  your  own 
class  easily  and  efficiently.  TAG  is  important  at  all 
times,  not  only  in  the  job  area.  The  same  source  also 
offers  a  booklet  to  you,  “How  to  Put  On  a  Grooming 
I*rogram  for  Young  Adults”— with  student  leafiets  for 
both  girls  and  boys.  'Their  little  “Hand  Book”  for  stu¬ 
dents  is  also  good— hand  care,  plus  hand  safety  rules, 
and  ideas  for  breaking  nervous  hand  mannerisms. 

Speaking  of  jobs  or  careers  Just  a  Hint  of  a  Tint— 
(20  mins.,  color,  free  loan  from  Du  Pont  Company), 
has  possibilities.  'This  film  was  designed  for  retail  sales 
training  on  the  new  toned  hosiery.  A  sales  film,  excel¬ 
lently  produced.  Opens  with  Carol  Austin,  fashion  de¬ 
signer,  who  explains  what  designers  do,  the  new  im¬ 
portance  of  color  in  all  kinds  of  products.  She  shows 
us  several  fashion  drawings,  first  without  and  then 
with  toned  hose.  The  ensembles  then  appear  on  live 
models.  Friend  Debbie  arrives— a  hosiery  sales  girl  and 
a  very  good  one.  The  two  demonstrate  proper  sales 
technique.  The  opening  parts  with  the  fashion  de¬ 
signer  will  intrigue  your  girls  and  give  them  consider¬ 
able  information  about  designers’  work. 

Harvey  Dilemma  (20  mins.,  color  cartoon,  spon¬ 
sored  by  United  States  Savings  &  Loan  League,  free 
loan  from  Modem  Talking  Pictme  Service).  Can  be 
used  profitably  in  money  management  courses  or  units. 
'Through  the  odd  little  character  Harvey,  we  learn  the 
value  of  saving  money;  also  the  ways  in  which  savings 
and  loan  associations  use  deposits  to  benefit  borrowers, 
depositors,  and  the  entire  community  through  circula¬ 
tion  of  funds.  Harvey  and  his  cookie-jar  savings  will 
delight  your  class,  while  his  concern  and  careful  in¬ 
vestigations  as  to  the  safety  of  his  deposited  money 
will  teach  them  some  basic  facts. 

Homemakers  Quiz  (13  mins.,  sponsored  by  West 
Bend  Aluminum,  free  loan  from  Modem  Talking  Pic¬ 
ture  Service).  Mainly  for  fun,  this  does  give  odd  bits 
of  interesting  information.  Question-and-answer  for¬ 
mat,  with  a  pause  after  each  question  to  permit  class 
to  reply  before  the  narrator  gives  correct  answer,  plus 
additional  data.  Covers  such  subjects  as  the  introduc¬ 
tion  of  coffee,  early  attitudes  toward  potato,  origin  of 
(Continued  on  page  146) 
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K«rr  Glass  Manufacturing  Corp. 

Free!  Teach  Home  Canning  Easily! 

Practical,  Popular,  Free — 10  Short  Lessons  in  Home  Canning  is  planned 
for  easy  classroom  use!  Twenty-four  pastes,  illustrated  step-by-step  in¬ 
structions  for  all  modem  home  caimio/;  methods  in  individual  lesson 
form.  Also  contairu  complete  information  for  freezing  fruits  and  vejce- 
tables.  Booklet  is  8*  x  lOVz"  notebook  size. 

For  Teachers  —  1  copy  only,  Kerr  Home  Canning  Book  —  56  pages, 
beautifully  ilustrated  complete  guide  to  canning  and  freezing. 


Free  Patterns— Kleenex  Tissue  Box  Covers 

Charming  Sew-ll-Yourself  Christmas  Gifts 

12  beautiful  designs  with  instructions  developed  by  Mary  Brooks  Ptcken, 
famous  sewing  expert.  Planned  for  grades  6  through  12,  these  attractive 
slipcovers  are  fun  to  make  ...  a  pleasure  to  give  .  .  .  teach  girls  basic 
sewing  points — measuring,  basting,  finishing  edges,  binding. 

KLEENEX  is  a  tradenurk  of  Kimberly-Clark  Corp. 


Kerr  Glass  Manufacturing  Corp.  (it')  p***  t*** 

Daportmont  768,  Sand  Springs,  Oklo. 

Please  send  me: 

_ free  copies  of  10  Short  Lessons  in  Home  Canning  for  classroom  use. 

- my  personal  free  copy  of  Kerr  Home  Canning  Book. 


Name . . — _ _ _ _ _ _ Title. - 

(pltast  print) 

School _ _ _ _ _ _ _ — 

Stf«t _ — - - - 

Qty - Zone.™— State. - - — 


Kimberly-Clark  Corporation  (itt|  P*** 

Edwcotienol  Dapt.  PHf-98-t 
Naanoh,  Wisconsin 

Please  send  me  the  12  Kleenex  tissue  box  cover  patterns.  Include  order 
blank  so  that  I  may  request  extra  patterns  for  individual  girls. 

(pirate  print) 

School _ _ _ Grade - 

Street _ _ _ _ _ _ _ _ _ _ _ _ 


City. 


JSHooe. _ State. 


Kimberly-Clark  Corporation 

Fraa— "Tha  Story  of  Manstrucrtion" 

This  10  min.,  I6mm.  sound  and  color  film  by  Walt  Disney  Productions 
is  an  entertaining  way  to  help  young  girls  understand  the  menstrual 
process.  An  illustrated  booklet  provides  a  sound  explanation  of  menstru¬ 
ation  in  simple  terms — "Very  Personally  Yours"  for  girls  12  and  over. 
For  the  teacher:  A  large  color  chart  on  menstrual  physiology  and  a  Teach¬ 
ing  Guide. 


Kimberly-Clark  Corporation  (lt3)  9-58 

Cdwcotiaaal  Oapt.  PHC-98 
Naanali,  Wiscemin 

Please  seed  free  (except  for  return  pottage)  film  "The  Story  of  Ideastmatioa.** 

Day  wanted _ (allow  4  weeks),  lad  choice . . — . 

(allow  )  weeks),  )rd  choice _ (allow  6  areeks).  Send  fsee: 

_ _ _ xopies  of  "You're  A  Young  Lady  Now"  (for  girls  9  to  12). 

— xopies  of  "Very  Personally  Yours"  (for  girls  12  and  over). 

(  )  Physiology  Chart  (  )  Teaching  Guide 


Name. - ! - 


School...  . . . 

(pirate  print) 

..  _ _ _ Grade.. 

Street  or  RJ5.  .  .  .  .... 

Gty - - - 

7iw«e  StsM 

Kirsch  Company 

Window  Decorating  Made  Easy 

Generations  of  women  have  made  their  homes  more  beautiful  with  Kirsch 
decorative  suggestions!  This  latest  addition  is  the  biggest,  most  colorfuL 
and  most  helpful  ever!  Gmtains  a  fascination  collection  of  exciting  svindow 
treatments  for  every  room  in  the  bouse.  Also  basic  instructions  for  making 
curtains  and  draperies  .  ,  .  and  a  unique  new  removable  Color  Kit  which 
enables  you  "automatically”  to  build  correct  color  harmonies  based  on  a 
favorite  color. 


HEVil 


1  am 
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Window  Decorating 
Styie  Book 

by  KirscK 

KIISCH  COMPANY.  Sturgis,  Mkhigm 
_ for copiaa  at  60e  aach. 


School  or  OrganiatiotL 
Straat  ftilrlraa 


Fre«  Teaching  Aids  for  you  and  your  students 

"G<X>D  LOOKING  COOKING" 

All  about  gelatine  and  gel-cookery,  with  many  new  recipes. 

"THE  TRUTH  ABOUT  SPLITTING  FINGERNAILS" 

Shows  the  results  of  a  series  of  interesting  clinical  studies. 

"THE  EAT-AND-REDUCE  PLAN" 


OOr *oai_ BlaSa. 


Knox  Gelatine  Compony  (198)  pm  9-58 

Johnstown,  N.Y.,  Box  PE-31  E 

"G<X>D-LOOKING  CCXJKING" 

Alt  a^ut  gelatine  and  gel-cookery,  with  many  new  tedpea. 

THE  TRUTH  ABOUT  SPUTTING  FINGERNAILS" 

Shows  the  results  of  a  series  of  interesting  clinical  studies. 

"THE  EAT-AND  REDUCE  P)^ " 

Full  instructions  for  safe  reducing,  with  Choice-of- Foods  Chart. 

Please  mail  me . . copies  (free)  of  the  teaching  material  rlwykfd 

above. 


FuH'instructions  for  safe  reducing,  with  Choice-of-Foods  Chart 


ScI-toI — - - Class. 

Gty . . . . . . .Zofte_ . .  .Sta'e  . 
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MANY  OF  THESE 
COUPONS  ARE 
exclusive  WITH 
PRACTICAL 
HOME 

ECONOMICS 
TEACHER 
EDITION  OF 
CO-ED  I 


BE  SURE 
TO  FILL  OUT 
EACH  COUPON 
COMPLCTELY. 


Smnd  tot 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 


dou^uiuts,  origin  of  the  words  “canister”  and  “pan¬ 
try,”  and  the  origin  of  baked  beans.  In  the  process 
we  see  appliances  such  as  automatic  coffee  maker, 
automatic  skillet,  various  food  containers,  portable 
electric  mixer,  electric  bean  pot.  Pleasant.  Could  be 
used  to  tee-off  a  similar  “quiz"  for  students  to  prepare 
(dramatized,  of  course— not  on  film),  perhaps  as  part 
of  a  review  unit. 

A  Touch  of  Magic  (13  mins.,  color,  sponsored  by 
Minnesota  Mining  &  Manufacturing  Co.,  free  loan 
from  Association  Films).  Gives  ideas  for  gift  wrapping 
and  party  decorations.  A  family  demonstrates  pack¬ 
age  wrapping.  No  narration— just  interesting  music  as 
the  family  dance  through  their  activities.  Birthdays, 
Christmas,  anniversaries.  Colorful  and  unique,  very 
practical  in  the  close-ups  of  really  ingenious  package 
decoration  ideas. 


Sources 


American  Standard  Corp. 
Plumbing  &  Heating  Division 
Sales  Training  Unit 
40  West  40th  Street 
New  York  18,  N.  Y. 

Association  Films 
347  Madison  Avenue 
New  York  17,  N.  Y. 

Bristol-Myers  Products  Div. 
Educational  Service  Dept 
45  RockefeUer  Plaza 
New  York  20,  N.  Y. 

Du  Pont  Motion  Picture 
Distribution 

E.  I.  du  Pont  de  Nemours 
Company 

Wilmington  98,  E>elaware 

Electrolux  Corporation 
500  Fifth  Avenue 
New  York  36,  N.  Y. 

Formfit  Co.,  The 
Consumer  Service  Department 
400  South  Peoria  St 
Chicago  7,  IlL 

Meredith  Publishing  Co. 

Des  Moines  7,  Iowa 


McCall’s  Patterns 
Educational  Department 
114  East  31st  Street 
New  York  16,  N.  Y. 

Modem  Talking  Picture 
Service 

3  East  54th  Street 
New  York  22,  N.  Y. 

Sears,  Roebuck  &  Co. 
Consumer  Education 
Division 

925  South  Roman  Ave., 
Chicago  7,  lU. 

Smith,  Kline  &  Frendi 
Laboratories 
Hiiladelphia,  Pa. 

U.S.  Steel  Corporation 
525  William  Penn  Place 
Pittsburgh  30,  Pa. 

United  World  Films 
Free  Film  Department 
1445  Park  Avenue 
New  York  29,  N.  Y. 

Walt  Disney  Productions 
Education  Film  Division 
Fair  bank,  Calif. 


Students  Find  They  Need  Breakfast 

University  of  Illinois  home  economics  students  heard 
and  read  a  lot  about  eating  breakfast,  but  they  didn’t 
think  it  applied  to  them.  Some  thought  it  easier  to 
skip  breakfast  and  sleep  longer.  Although  they  were 
paying  for  three  meals  a  day,  they  were  eating  only 
two. 

Then  they  analyzed  the  records  of  food  they  had 
eaten  on  two  typical  days  to  see  how  their  diets  meas- 
tired  up  to  the  amount  of  recommended  nutrients. 

Some  girls  found  that  although  they  had  eaten  good 
lunches  and  dinners,  their  diets  were  below  the  allow- 
ances  in  ascorbic  acid,  iron,  and  calcium.  By  eating 
breakfast  of  juice,  egg,  toast,  and  milk,  they  found 
they  could  fill  nutritive  shortages. 
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Kraft  Foods  Company 

ft.  New  Idtes  with  Kreft  Oil — ftn  illustrated  folder.  Free. 

b.  French  Dressings  for  Yonr  Favorite  Salads — an  illustrated  booklet  fea* 

turing  French  dressin/ts  made  with  Kraft  Oil.  Free. 

c.  Kraft  Dinner  Recipes — an  illustrated  folder.  Free. 

d.  Velveeta  Variety — an  illustrated  folder.  Free. 

e.  Quick  Cheese  Tricks  Using  Cheeze  Whiz — an  illustrated  folder.  Free. 

f.  Snacks  'N  Appetizers — an  illustrated  folder  featuring  appetizers  and 

sandwiches.  Free. 

g.  Favorite  Salad  and  Sandwich  Recipes — salads  and  sandwiches  for  all 

occasions  with  Kraft  Mayonnaise  and  Miracle  Whip  Salad  Dressing 
— an  illustrated  folder.  Free. 

h.  Winning  Ways  with  Kraft  Italian  and  French  Dressings— dtcssxags  for 

salads  and  other  uses — an  illustrated  folder.  Free. 

i.  "Philly"  Frosting  and  Fudge — an  illustrated  folder.  Free. 

j.  "Philly  Pies — an  illustrated  folder.  Free. 

k.  20  Wonderful  Cakes  Made  with  Kraft  Oil — an  illustrated  booklet.  Free. 

l.  Cookie-Craft — an  illustrated  folder.  Free. 

m.  Caramel  Surprises — an  illustrated  folder  featuring  Kraft  Caramels.  Free. 

n.  Kraft  Miniature  Marshmallows  Recipes — recipes  for  cooking,  salads, 

desserts,  using  recipe  size  marshmallows — an  illustrated  folder.  Free. 

o.  The  World  of  Cheese — the  history  of  cheese  is  presented  briefly.  Varieties 

of  cheese  are  given,  with  descriptions  and  manufacturing  methods. 
Free.  Limit  of  5  copies  per  teacher. 

p.  The  Cheese  Chart — showing  the  basic  nutritional  values  of  cheese. 

TVi  *  11  inches.  Free. 

The  Cheese  Chart — wall  size.  Free. 

q.  Flavor  Magic  for  your  favorite  foods — an  illustrated  folder  featuring 

Kraft  Jellies  and  Preserves.  Free. 


Lea  &  Perrins  Worcestershire  Sauce 

Free  Cook  Book — "Dishes  Men  Vke" 

Highly  praised  by  food  editors,  consultants,  teachers.  168  recipes,  new 
and  old  favorites  men  like  best.  A  section  devoted  to  meal  planning  with 
70  "Good  Go-Togethers"  .  .  .  illustrated,  step-by-step  carving  instructions 
...  a  barbecue  section  .  .  .  and  other  helpful  features. 


Libby,  McNeiii  &  Libby 

FREE!  48-PAGE  RECIPE  BOOK 
FOR  TODAY’S  NEW  HOMEMAKERS! 

Help  your  students  start  a  Recipe  Trousseau  with  Libby's  new  90th  Anni¬ 
versary  recipe  book — Fix-easy  Favorites.  Simply  collect  from  your  students 
two  labels  from  any  canned  or  frozen  Libby  product  for  each  copy  ordered, 
and  fill  out  adjoining  coupon. 


J.  B.  Lippincott  Company 

Home  Economics  Textbooks 


Kfxift  Foods  Company  (i**)  ^ 

ConMNMT  Sorvlco  DoportuMirt 
Chicago  90,  lillfiala 

Please  send  me  FREE  Educational  Material  as  listed. 

_ _ a.  New  Ideas  with  Kraft  Oil 

_ _ ,...b.  French  Dressings  for  Your  Favorite  Salads 

_ c.  Kraft  Dinner  Recipes 

. . d.  Velveeta  Variety 

. . e.  Quick  Cheese  Tricks  using  Cheeze  Whiz 

_ f.  Snacks  'N  Appetizers 

- g.  Favorite  Salad  and  Sandwich  Recipes 

- Ji.  Winning  Ways  with  Kraft  lulian  and  French  Dressings 

_ i.  "Philly”  Frosting  and  Fudge 

_ i.  "Philly"  Pies 

_ K.  20  Wonderful  Cakes  Made  with  Kraft  Oil 

_ 1.  Cookie-Craft 

_ m.  Caramel  Surprises 

——......n.  Kraft  Miniature  Marshmallows  Recipes 

. . o.  The  World  of  Cheese 

- p.  The  Cheese  Chart  (TVi*!!) 

-  The  Cheese  Chart  (Wall  Size) 

— . q.  "Flavor  Magic  for  Your  Favorite  Foods” 


Name  and  title _ 


School . . 

Address. _ _ _ 

Gty . . . — . . 


(pUoj*  print) 


..JZone _ 


Lea  &  Perrins,  Inc.  (20*)  phi  9-5t 

Dopt.  P-9,  241  West  St.,  Now  York  13,  N-  Y. 

Free  Cook  Book  Dishes  Men  Like,  64  pages  of  men’s  favorite  dishes,  168 
recipes,  70  "good  go-togethers”  for  meal  planning,  illustrated  "bow  to 
carve”  sections,  etc.  Send  for  your  copy  today. 


(phasr  print) 

School  or  Organizattoo . . . . . . . . . . . 


. . Zone. _ State _ 


Libby,  McNeiii  &  Libby  (20t)  pni  9-5S 

Dopt.  of  Horn*  Ecenemict,  Chicago  4,  Illinois 
SPECIAL  CLASS  GROUP  OFFER 

(This  coupon  will  appear  only  once  each  semester) 

Please  send  me . copies  of  your  new  48-page  recipe  book — FIX- 

EASY  FAVORITES  for  my  class.  1  have  enclosed - - labels  (2  per 

copy  ordered)  from  any  canned  or  frozen  Libby  product. 

Name. . . . 

School . — . 


Gty - 


..Zone - State... 


I  J.  B.  Lippincott  Company 

I  333  Wost  Loko  Stroot,  Chicago  A,  III. 


(309)  PHE  9-SS 


The  Lippincott  Catalog  of  Home  Economics  Textbooks  includes  basal  j  Please 
textbooks,  workbooks,  and  reference  books  for  courses  in  foods,  clothing,  |  books, 
home  management,  family  relationships,  child  care,  consumer  buying,  i 

home  nursing,  personal  regimen,  etiquette,  and  other  home  economics  [  Name _ 

courses  commonly  taught  in  junior  and  senior  high  schools.  i 

All  include  the  best  available  textbook  materials  prepared  by  experi-  i 
enced  authors  who  know  the  subject  matter  of  home  economics  thoroughly  !  School... 
and  who  know  how  to  present  it  successfully  to  students  of  junior  and  | 
senior  high  school  age.  i  Address. 

Mail  coupon  for  descriptive  catalog  explaining  the  contents,  objectives,  | 
and  methods  of  each  book  with  author  identification.  i  Gty . 


j  Please  send  the  current  catalog  of  LippiiKOtt  Home  Ecooomics  Text- 
I  books. 


Address.... 


(pitait  print) 
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CHOOSE  YOUR 
TEACHING  AIDS 

from  this  special 
business-sponsored 
teaching  aids 
section 

on  Audio-visual 
materials . . . 

CUT  OUT 
AND  MAIL 
YOUR  COUPONS 
TODAY 
TO: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 


Our  Role  in  the  Age  of  Science 

(Continued  from  page  63) 

decisions  concerning  all  aspects— social,  physical,  and 
aesthetic— of  their  homes  and  families.  To  attain  this 
purpose,  home  economics  appUes  the  basic  principles 
of  many  fields  of  knowledge. 

This  is  a  large  order!  I  am  reminded  of  the  little  first 
grade  girl  who  came  home  one  day  and  asked,  "Mama, 
when  will  I  know  as  much  as  I  don’t  know?"  In  trying 
to  keep  abreast  of  the  many  areas  in  home  economics, 
each  of  us  has  often  felt  the  same  way. 

Home  economics  should  be  education  for  choice¬ 
making.  The  skills  acqnired  are  means  to  chosen  ends. 
Elach  person  is  free  to  choose  the  kind  of  family  he 
would  like  to  have,  the  kind  of  home,  the  means  of 
earning  an  income,  and  the  ways  to  sp>end  it.  Have  we 
really  passed  the  stage  of  trying  to  "improve"  people 
and  have  them  conform  to  the  lace-tablecloth  standard? 

How  can  we  be  mwe  skillful  in  helping  families  to 
help  themselves,  by  recognizing  and  building  upon 
their  own  strengths,  and  not  insisting  that  "our"  way 
is  the  only  way? 

It  has  been  said  that  an  educated  person  is  one  who 
can  deal  with  ideas  rather  than  with  techniques  only; 
with  values  rather  than  skills;  with  the  lasting  rather 
than  the  temporary.  Education  should  free  a  person 
from  ignorance,  superstition,  and  fear;  develop  intel¬ 
lectual  curiosity  and  the  capacity  for  independent 
thought. 

Does  home  economics  help  young  people  under¬ 
stand  better  their  own  roles  in  life— the  status  of 
women? 

Do  wre  challenge  and  inspire  young  women  so  that 
they  see  that  the  most  important  job  in  the  wnrld  is 
the  building  of  a  home  and  family? 

The  bomb  is  not  the  problem.  It  is  man!  Family 
relations  is  emerging  as  a  number  one  problem.  How 
can  we  educate  for  accelerated  change?  How  can  we 
develop  our  own  values  in  such  times  of  conflict?  How 
can  we  help  young  people  to  understand  that  security 
is  rooted  in  relationships  rather  than  in  surroundings? 

The  increasingly  important  part  that  management  is 
playing  in  our  lives  has  created  a  need  for  understand¬ 
ing  the  basic  principles  that  underlie  our  use  of  man¬ 
agement  principles  today. 

In  a  world  filled  wdth  scientific  discovery,  the  fact 
that  each  organism  has  its  owm  pattern  of  growth  is 
established.  When  growth  proceeds  in  an  orderly 
manner,  the  organism  reaches  full  maturity.  Yet  we 
see  a  world  in  which  few  adults  seem  to  have  been 
able  to  surmowit  the  hurdles  of  grow’th  and  to  func¬ 
tion  as  mature  adults.  If  young  people  are  to  make  ours  ' 
a  better  world,  they  must  learn  the  scientific  findings 
in  the  field  of  human  relations,  partictilarly  in  child- 
rearing  practices.  They  must  learn  how  to  apply  this 
knowledge  in  their  day-to-day  relations  writh  children. 

One  of  the  Eastern  colleges  made  a  study  of  its 
graduates  in  home  economics  to  see  how  their  college 
work  had  helped  them.  Seventy-three  per  cent  replied 
that  home  economics  had  helped  them  to  help  other$ 
through  professions  such  as  teaching,  dietetics,  retailing 
(Continued  on  page  150) 
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McCall’s  Free  Teaching  Aids 

McOII’s  Patterns  Educational  Department  offers  the  following  up-to- 
the-minute  teachin/t  aids  for  the  teacher  and  her  students: 

A.  Figure  type  Chart  for  Bulletin  Board  use  .  .  .  shows  difference 
between  sub-teen,  teen,  junior,  misses,  woman’s  and  half  size  figure. 
(Limit  1  to  a  teacher.) 

B.  Body  Measurement  Leaflet  .  .  .  punched  for  student’s  notebook  for 
recording  her  own  body  measurements.  Shows  figure  type  difference. 
(Limit  40  to  a  teacher.) 

C.  Fall  Into  Winter  Fabric  and  Fashion  Report.  (Limit  1  to  a  teacher.) 

D.  "Birth  of  a  Pattern” — the  exciting  story  of  how  patterns  are  inspired, 
designed  and  produced.  (Limit  5  to  a  teacher.) 

(Please  send  Canadian  orders  to  McCall  Corporation,  462  Front  Street 
West,  Toronto  2B,  Ontario.) 


McCall's  Patterns  Educational  Department 


McCall’s  Teen  Fashion  Board  .  .  .  fashion-conscious  high  school  seniors 
from  everywhere,  tell  the  designers  what  today’s  teens  like.  Nominations 
close  October  1),  1938-  Please  attach  student’s  photo  or  send  as  soon  as 
possible,  fie  rare  to  idtntify  photo.  We  suggest  that  Extension  persotmel 
work  .with  local  Home  EcotKMnics  teacher  on  nomination  of  4-H’ers  as  we 
accept  members  only  as  representatives  of  High  Schools. 


Educational  Department  ^ 

McCall's  Pcrttorns 
Dayton  1,  Ohio 

Please  send  me  the  following  teaching  aids  in  the  quantities  indicated  below: 
Quantitr 

. . Figure  type  Chart  for  Bulletin  use  .  .  ,  (Limit  1  to  a  teacher) 

. . Body  Measurement  Leaflet  .  .  .  (Limit  40  to  a  teacher) 

_ Fall  Into  Winter  Fabric  and  Fashion  Report  .  .  .  (Limit  I  to  a  teacher) 

- _.__."Birth  of  a  Pattern”  .  .  .  (Limit  )  to  a  teacher) 

(plestf  print) 

School  or  Office . . . . . . . . — ... — 

School  or  Office  Add;«* _ _ _  ■- 

Gty - Zone _ State  „ 


McCAU’S  TRN  FASHION  BOARD  NOMINATION 

Sand  tot  (214)  PHf  9-5B 

KIT  MASON 

Director,  Educational  Department 
McCall’s  Patterns 

230  Park  Ava.,  Now  York  17,  Now  York 

I  would  like  to  nominate  the  following  High  School  Senior  girl  to 
McCall’s  1918-99  Teen  Fashion  Board.  Enclosed  is  identified  photo  of  my 
nominee.  (Nominations  close  October  13,  1938.) 


McCall’s  Easy  Sewing  Filmstrips 

McCall’s  offers  this  complete  set  of  8  Easy  Sewing  Filmstrips  in  full 
color  at  a  special  price  of  only  |13.00. 

1.  Historical  Highlights  and  Contemporary  Qothes  —  The  reasons 
behind  fashion 

2.  Starting  from  Scratch — The  primary  steps  to  successful  sewing 

3.  Construction  Ahead — The  process  of  making  a  dress 

4.  The  Inside  Story — Basic  stitches,  seams,  detsuls 
3.  Essential  Extras — Facings,  collars  and  sleeves 

6.  Priceless  Perfection — Dinails  that  insure  a  quality  look 

7.  How  to  Use  the  Buttonholer 

8.  Cotton  Fashions  for  Fall — ’58 

Each  filmstrip  is  accompanied  by  a  teacher’s  manual. 


McKnight  &  McKnight 

GenertJ  Leothercroft,  now  completely  rewritten;  numerous  new  carving 
panels  by  Ken  Griffin.  Instructions  for  making  over  35  useful  articles.  $1.50 
V'eaving  Hondctaft,  a  pictiue  presentation  of  15  simple  ways  useful  arti¬ 
cles  can  be  woven  with  inexpensive  easy-to-build  tools.  $1.50 

UnJersianJing  Oursthts  discusses  personality  and  how  to  improve  it. 
How  to  be  more  effective  and  successful.  $0.80 

As  Others  Likt  You  is  an  interesting  easy-to-read  discussion  of  selected 
etiquette  and  social  customs  for  young  people.  Numerous  drawings.  $0.80 
Everyday  Grooming  gives  simple,  specific  "how-to”  instruaions  for  keep¬ 
ing  oneself  smart  and  modish.  $3  00 

Practical  Parliamemlary  Procedure.  By  Cruzon.  220  pages  of  complete,  accu¬ 
rate,  easily  read  and  understood  information.  $3.00 


Student’s  name. . . . . . . 

Student’s  address . . . . . . 

Gty. . . . . . Zone. . . State _ _ _ 

Si^wd . . . . . . . . — home  ec.  teacher 

School . . . . 

School  address - - - - - JZooe . . State. _ _ 

(pirate  print  cart  fully) 

Sewing  Filmstrip  Service  (3is)  phi  9-ss 

114  lost  31  Stroat 
Now  York  14,  Now  York 

Please  Kod  me  the  new  McCall’s  Easy  Sewing  Filmstrips  in  full  color  at  ID.OO  for 
the  complete  set  of  8  as  described  in  the  sectioo  to  the  left  of  this  coupoo. 

Each  hlmstrip  is  accompanied  by  a  teacher's  manual. 

Name..._ _ _ _ _ _ _ _ _ Title _ _ 

(pirate  print) 

School  or  Organization . . . . . . . 

Gty - - - - - . Zone . Sute. _ 

Please  make  check  payable  to:  Sewing  Filmstrip  Serrioe. 


McKnight  &  McKnight  (214)  phi  9-st 

Dopt.  431 

Bloocningioit,  llllneis 

Please  send  me  the  following  books  on  approval  as  advertised  in  this  issue: 
(  )  General  Leaihercraft  ($1.50);  (  )  Weaving  Handcraft  ($1.50); 

(  )  Understanding  Ourselves  ($0.80)',  (  )  As  Others  Like  You  \%Q. 80)', 

(  )  Tests  on  Social  Usage  (  )  (lOc  each),  (  )  Package  of  25 

($2.00);  (  )  Everyday  Grooming  ($3-00);  (  )  Practical  Parliamen¬ 

tary  Procedure  (%i. 00). 

Name . . . . . — . . 

(pirait  prtnt) 

School . . . . . . . . . 

Address . . . . . . . . . 

I  Gty - - - 2ooe. . State . . 
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NOW 

is  the  time 
to  order 
your 

TEACHING  AIDS 

Jusf  fill  out 
the  coupons  offering 
the  material 
you  would  like 
and  mail  today  to: 


PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


and  the  like.  Only  10  per  cent  indicated  that  their  col* 
lege  training  in  home  economics  had  helped  them 
personally.  What  a  commentary  upon  our  curriculums 
or  upon  our  teachingl 

What  do  students  need  to  function  more  effectively 
as  family  members?  What  kinds  of  teachers  do  we  need 
to  make  such  offerings  challenging  and  to  stretch  the 
minds  of  students? 

3.  Rapid  social,  economic,  and  technical  changes 
affecting  homes. 

We  are  familiar  with  the  many  rapid  changes  which 
affect  homes  and  families.  The  miracle  of  dishwashing 
without  water,  the  automated  kitchen,  the  electronic 
range,  the  air  wall  to  keep  out  either  heat  or  cold. 
We  are  told  that  new  thrills  will  be  created  during  the 
years  to  come.  Eight  top  scientists,  including  Dr. 
Wemher  von  Braim  and  two  Nobel  prize  winners,  pre¬ 
dicted  that  science  will  produce  marvels  within  the 
next  century.  Here  are  a  few: 

You’ll  be  able  to  control  the  size,  shape,  and  function 
of  your  body.  You’ll  talk  with  yoxir  mind,  never  moving 
your  lips. 

Well  never  get  mentally  or  emotionally  sick.  Our 
emotions  and  impulses  will  be  controlled  by  drops  or 
pills. 

We’ll  be  working  a  four-to-eight  hour  week. 

You’ll  be  able  to  select  the  sex  of  your  child  and. 
decide  whether  you  want  twins,  triplets,  or  just  one. 

We’ll  make  food  out  of  sunshine.  Our  raw  materials 
and  drinking  water  will  come  from  the  sea. 

Most  of  our  food  will  be  vegetable  and  synthetic. 
But  we'll  make  it  taste  as  good  as  natural  food,  although 
we  probably  won’t  think  taste  is  very  important. 

'There’ll  be  more  than  seven  billion  people  in  the 
world.  But  none  of  them  will  go  hungry. 

Questions  to  Ask  Ourselves 

Are  we  helping  individuals  understand  the  scientific 
method  as  a  tool  to  solve  problems  that  arise  in  their 
homes  and  families?  Are  we  using  the  problem  solving 
method  of  teaching  homemaking  education? 

Are  we  helping  young  people  to  understand  that 
'csearch  is  a  state  of  mind,  a  friendly,  welcoming  atti¬ 
tude  toward  change?  It  is  a  problem  solving  mind.  It  is 
the  “tomorrow”  mind  instead  of  the  “yesterday”  mind. 

Research  is  a  creative  task— from  the  minds  of  men 
to  the  lives  of  people.  How  can  we  promote  the  imp<M’- 
tance  of  research  to  find  better  teaching  methods? 

How  can  we  use  our  technical  and  professional  man- 
and  woman-power  more  efiBciently  to  promote  peace? 

How  can  we  make  more  effective  use  of  our  national 
brain  power?  v. 

Our  scientific  discoveries  must  be  controlled  by  per¬ 
sons  of  integrity,  vision,  and  judgment.  How  can  we 
insure  this? 

In  addition  to  initiative,  courage,  and  hard  work,  an 
intellectual  core  of  subject  matter  is  needed  today. 
Whatever  adds  to  a  person’s  useful  knowledge  will 
inevitably  add  to  his  stature  as  well.  Alfred  North 
Whitehead  stated:  “In  the  condition  of  modem  life  the 
rule  is  absolute:  the  race  which  does  not  value  trained 
intelligence  is  doomed.” 

(Continued  on  page  152) 


PHE  TEACHER  EDITION  OF  CO-ED 


PHE  151 


Teaching  Aids  Available 

From  The  Milk  Industry  Foundation 

a.  Information  on  15-min.  and  12-min.  16  mm.  sound  color  films. 

*b.  Film  Catalogue:  a  complete  listing  of  dairy  industry  films  and  film¬ 
strips,  available  free  or  on  a  loan  basis. 

•c.  Recipe  Booklets:  Cottage  Cheese,  Sour  Cream,  Buttermilk. 

*d.  Mill^an's  Economics:  24-page  booklet  on  milk  production  and  dis¬ 
tribution. 

e.  Your  Best  Food  Buy:  cartoon  type  pamphlet  on  nutritional  components. 
*f.  Milk  Facts:  compact  statistical  handbook  on  the  milk  industry. 

g.  The  Juice  of  Life:  the  story  of  milk,  zestfully  told. 

*h.  Consumer's  Milk  Digest:  compendium  of  interesting  facts  about  milk 
and  milk  products. 


CANNED  FOODS 


•  Meal  Planning,  Menus  with  recipes  and  work  schedules 

•  Wall  Chart  showing  cans  and  jars  in  actual  sizes,  in  color 

•  Label  information  all  consumers  should  know 

•  Nutrition  information  about  average  size  servings 

•  Class  and  Home  Activities  to  stimulate  interest 

•  Free 

CONSUMER  SERVICE  DIVISION— National  aimers  Association 
Washington  6.  D.  C. 

National  Federation  of 
Coffee  Growers  of  Colombia 

Colombia — Land  of  Mountain  Coffee  ...  A  bright  and  sparkling 
booklet,  with  lots  of  pictures  and  a  rapid-reading  text,  tells  the  story  of 
Colombia’s  great  crop — coffee.  Here  is  the  story  of  the  painstaking  care 
the  Colombian  coffee  farmer  gives  to  his  precious  coffee  trees,  the  l4  steps 
that  bring  the  beans  from  the  tree  to  millions  of  coffee-loving  Americans. 
Here,  too,  is  what  Colombia  does  with  the  dollars  its  coffee  earns  in 
America,  bow  the  Colombian  farmer  works  with  American  machinery 
purchased  with  coffee  dollars.  Colombia — Land  of  Mountain  Coffee — 
will  please  your  students  and  inform  them  of  their  Good  Neighbor  to  the 
South — Colombia  ... 


Notional  Llva  Stock  and  Meat  Board  . 

Meat  Manual, '40  pages,  8"  x  lOVz*-  Valuable  teaching  guide.  Includn 
meat  identification,  with  charts  of  wholesale  cuts,  photographs  of  retail 
cuts — meat  buying,  cooking — conuibutions  to  diet. 

Ten  Lessons  on  Meat  (7th  edition  revised)  140  pages,  6"  x  9".  Textbook 
for  high  schools  and  colleges.  Covers  description  of  wholesale  and  retail 
cuts — temperature  control  in  cooking  meat — photographs  of  retail  cuts — 
meat  grades — meat  inspection — how  to  judge  quality — meat  care  and  storage 
— nutritive  value  of  meat. 

Meat  Teaching  Charts — Set  of  14  colorful  botmd  charts,  28"  x  36*.  Visual 
aids  in  teaching  meat  buymanship — care — cookery. 

Meat  Carcass  Charts — Set  of  three  (Beef,  Pork,  Lamb)  in  three  colors, 
23"  X  33".  Wholesale  and  retail  cuts,  methods  for  cooking. 

Nutrition  Ykrdstick — Revised  combination  booklet  and  adjustable  graph 
(9"  X  4")  for  measuring  diet  adequacy.  Tabulated  are  protein,  mineral, 
vitamin,  calorie  content  of  376  foods. 

Eating  for  Ybur  Baby-to-Be — 24  pages,  5V2"  *  SVi*.  Booklet  for  the 
expectant  mother,  emphasizes  the  importance  of  good  nutrition  to  mother 
and  child  and  includes  suggested  menus. 

Tots  at  the  Table — 24  pages,  5V2"  *  8V2".  Booklet  for  parents  of  pre¬ 
school  age  children  (1-3  years  old).  Includes  information  on  the  nutritive 
needs  of  pre-schoolers  and  suggested  menus.  1 

You  Can  Reduce — 32  pages  3^2*  *  8V2".  A  guide  to  wise  weight  reduc¬ 
tion  through  satisfying  meals.  Ba^  on  studies  at  Cornell  University. 


Milk  Industry  Foundation  (218)  P***  9-58 

IMS  19th  Street  N.  W.,  Washington  6,  D.C. 

Please  send  me  a . Information  on  free  or  loan  films 

b - Film  Otalogue  c . Recipe  Booklets  d . Milkman’s  Economics 

e . Your  Best  Food  Buy  f . Milk  Facts  g _ The  Juice  of  Life 

h . Consumer's  Milk  Digest 

Name..._ . . 

(please  prim) 

SchooI._ . . . . . . 

Address . . . . . 

City . . .Zone. _ State _ 

•One  copy  per  teacher 

Consumer  Service  Division  (324)  phi  9-58 

National  Canners  Association 

1133-20th  Street,  N.W.  Washington  6,  D.C. 

Please  send  free  materials  about  canned  foods  for . . students. 


School . 

(please  prtm) 

_ _ _ _ Tr.  H  S. 

_  ...CoIImk- . 

Address . . . . .  . . -  .. 

Gtv . 

_ 

_  State.  _ 

National 

Federation  of 

(228)  PHE  9-S8 

Coffee  Growers  of  Colombia 
120  Wall  St.,  New  York  3,  N.  Y. 

Please  send . FREE  copies  of: 

COLOMBIA.  LAND  OF  MOUNTAIN  COFFEE 


(please  prsm) 

CrIwwJ 

. Grade  of  students _ 

Address .  .  _ _ _ 

Gty _ _ 

_ ; _ _ : _ Zone. . . .State _ _ _ 

National  Live  Stock  and  Meat  Board  (229)  phe  9-ss 

407  S.  DEAR8ORN  ST. 

Chicago  S,  Illinois 

EDUCATIONAL  PRINTED  MATERIAL 
Please  send  me  the  following  material,  as  checked: 

Meat  Manual . □  One  free  copy  . „copies  (20c  each) 

Ten  Lessons  on  Meot.—O  One  free  copy  . .copies  (20c  each) 

Meat  Teaching  Chart S...X2  One  set  free  . sets  (80c  each) 

Meat  Carcass  Charts _ □  One  set  free 

Nutrition  Yardstick  . . . . copies  (|1.00  each) 

Eating  for  Your  Baby-to-Be... .O  One  free  copy  . copies  (10c  each) 

Tots  at  the  Table . O  One  free  copy  . copies  (10c  each) 

You  Can  Reduce . □  One  free  copy  . copies  (13c  each) 

I  enclose  check,  money  order  or  cash  $ . 

Orders  can  be  shipped  ONLY  to  points  within  continental  U.  S. 

Name . Title . . . 

(please  prtnt) 

Gty . . . . Zone . State . 
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Co-ed 

is  the  first  and  only 
magazine  expressly 
designed  for  the 
home  economics  students 
in  your  classes. 

Each  issue  is  written 
to  appeal 

to  teen-age  interests . . . 
each  specifically  prepared 
to  enrich  and  up-date 
the  homemaking  program 
in  junior  and*  senior  high. 

Do  the  girls  in  your  class 
receive  each  issue? 

More  than  300,000  teen-age 
home  economics  students 
now  subscribe! 


Just  fill  out  coupons 
and  mail  them  today  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


Young  people  need  to  understand  the  effects  of 
science  on  our  lives— to  help  us  to  live  longer,  free  us 
from  drudgery,  provide  recreation,  develop  new  mate¬ 
rials  and  devices  to  modernize  our  homes.  In  home 
economics  have  we,  instead,  concerned  ourselves  solely 
with  how-to-do-it  activities?  How  to  bake  a  cake,  how 
to  make  a  dress,  how  to  care  for  a  baby?  Have  we  also 
explained  the  “why"*? 

4.  Peoples  of  the  world  and  basic  needs. 

A  group  of  photographs  called  The  Family  of  Man 
portrayed  the  many  things  all  peoples  share  in  com¬ 
mon,  though  perhaps  expressing  them  differently.  Grief, 
love,  marriage,  families,  child  rearing  are  common  to 
us  all.  Who  are  we  to  say  that  to  show  affection  by 
rubbing  noses  together  as  do  the  Eskimos  is  a  poorer 
way  than  our  caress?  The  mode  of  expression  is  dif¬ 
ferent  but  the  feeling  prompting  it  is  the  same. 

In  August  the  Ninth  International  Congress  on  Home 
Economics  was  held.  Persons  from  many  parts  of  the 
world  came  to  the  University  of  Maryland.  The  theme 
was  “Educaticxi  in  Home  Ekx>nomics  Relative  to  the 
Social  and  Economic  Conditions  of  the  Individual 
Cotmthes."  We  are  linked  with  other  countries,  their 
problems  and  concerns.  In  charting  our  own  course 
we  cannot  disregard  our  responsibility  to  other  people 
in  other  countries.  We  need  to  emphasize  similarities 
as  a  point  of  understanding;  to  be  more  alert  to  the 
meaning  of  cultural  differences. 

What  Is  the  Role  of  Home  Economics? 

'Hole"  is  a  dynamic  word.  It  is  an  action  word 
meaning  “who  I  am  and  what  I’m  here  for.**  What  is 
home  economics  and  what  is  it  here  for?  Will  ours  be 
a  leading  role  of  great  significance,  a  supporting  role,  a 
“bit”  part,  or  will  it  be  jmt  a  part  of  the  chonu  that 
entertains  the  audience?  The  role  home  economics 
plays  in  this  world  of  science  depends  on  home  econ¬ 
omists  like  you  and  me,  what  we  believe,  what  we  do 
—what  we  want  to  do.  This  means  we  must  come  to 
grips  with  the  issues  facing  home  economics,  make 
some  decisions  and  put  our  beliefs  into  action. 

At  the  recent  national  conference  for  teacher  edu¬ 
cators,  these  five  issues  were  presented  to  the  con¬ 
ference  group  for  consideration. 

1.  Is  home  economics  necessary  in  the  basic  edu¬ 
cation  for  all  youth? 

2.  Is  home  economics  as  a  field  of  study  in  the 
school  program  intellectually  stimulating? 

3.  Should  programs  in  home  economics  place  em¬ 
phasis  upon  the  principles  of  management  and  human 
relationships,  with  a  corresponding  de-emphasis  upon 
manipulative  skills  as  ends  in  themselves? 

4.  Should  the  general  and  home  economics  profes¬ 
sional  education  requirements  for  pre-service  education 
be  changed? 

5.  Should  teacher  education  institutions  change  their 
approach  to  the  in-service  program  for  home  economics 
teachers? 

A  Nine-Point  Program  of  Action 

What  are  our  beliefs?  What  are  we  going  to  do? 
I  believe  that  what  a  person  believes  is  to  be  discov- 

(Continued  on  page  154)  ■ 
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MANY  OF  THESE 
COUPONS  ARE 

f 

exclusive  WITH 

PRACTICAL 

HOME 
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TEACHER 
EDITION  OF 
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BE  SURE 
TO  FILL  OUT 
EACH  COUPON 
COMPLETELY. 

Send  tot 

j  PRACTICAL  HOME  ECONOMICS 

TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
I  New  York  36,  New  York 

'j 
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ered  in  what  he  does.  I  would  like  to  propose  this 
nine-point  program  of  action. 

1.  Examine  thoughtfully  the  contribution  to  society 
of  home  economics  as  a  profession  and  our  interpre¬ 
tations  of  it  to  others. 

2.  Examine  our  professional  activities  as  to  purposes, 
procedures,  and  accompUshments. 

3.  Discipline  ourselves  by  determining  some  priori¬ 
ties. 

4.  Use  research  findings  and  procedures  in  studying 
situations. 

5.  Use  the  scientific  or  problem  solving  approadi  in 
working  with  pupils. 

6.  Work  with  other  educators  and  educatioiul 
groups  in  strengthening  our  educational  program. 

7.  Conduct  experimental  and  demonstration  pro¬ 
grams. 

8.  Be  alert  to  public  opinion  and  thinking. 

9.  EIxamine  seriously  and  thoughtfully  our  own  atti¬ 
tudes  and  values  about  homes  and  about  our  profession. 

We  could  well  make  these  words  of  Emerson’s  our 
guide:  The  true  test  of  civilization  is  not  the  censiu, 
nor  the  size  of  cities,  nor  the  crops— no,  but  the  kind 
of  man  the  country  turns  out” 

Satellites,  schools,  and  siuvival  are  inseparable. 
Home  economics  can  have  an  important  role  to  play 
if  it  takes  advantage  of  its  opportunity.  Never  has  the 
need  for  home  economics  been  so  greatl 

This  article  was  adapted  from  a  speech  given  before 
the  Florida  Home  Ecorumiics  Association. 


News 

(Continued  from  page  22) 

tors,  and  colleges  and  universities.  Mrs.  Carney  is  a 
consultant  in  the  home  laundry  and  dishwasher  fields. 

She  specializes  in  educational  work  with  high  schools, 
colleges,  public  utihties,  and  home  economists  repre¬ 
senting  equipment  manufacturers. 

Sue  Herndon  has  been  awarded  the  Electrical 
Women’s  Round  Table  $1,000  Julie  Keine  Fellowship 
for  advanced  study  in  the  electrical  equipment  field. 
Miss  Herndon,  home  electrification  speciaUst,  received 
her  bachelor  of  science  degree  from  Texas  State  Col¬ 
lege  for  Women.  She  has  elected  to  use  the  fellowship 
at  Iowa  State  College  where  she  will  take  additional 
study  in  research  and  program  development  in  equip¬ 
ment. 

Beth  Bailey  McLean  was  awarded  an  honorary  Doc¬ 
tor  of  Science  degree  at  the  Founder’s  Day  Convocation 
at  Iowa  State  College.  Mrs.  McLean,  now  teaching 
home  economics  courses  at  Oregon  State  College  in 
Corvallis,  is  former  director  of  home  economics  for 
Swift  &  Company. 

Personals 

Elizabeth  EUiott  has  joined  the  staff  at  the  Univer¬ 
sity  of  Minnesota  as  state  4-H  club  agent  Miss  Elliott 
has  been  a  home  economics  agent  in  Republic  County, 
Kansas,  since  1956.  For  two  years  she  was  a  staff  asso- 
(Continued  on  page  156) 
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Peter  Pan  Foundations, 

Teacher’s  Wall 
•  "FORM-al  Education” — the  new,  easy-to-follow  guide  j 
to  a  fitting  foundation.  > 


Pet  Milk  Company 

MIAL  PLANNING  GUIDf 

This  revised  book  includes  information  for  planning,  buying,  preparing 
and  serving  meals.  Daily  food  guide  with  Basic  4  Food  Groups  with  their 
sources  and  functions  listed.  Tested  recipes  featuring  Pet  Evaporated  Milk. 
Punched  for  8"  x  IOV2*  notebook. 

FROZEN  DESSERTS 

Classifies  and  defines  frozen  desserts.  Revised  to  include  information  for 
making  frozen  desserts  in  the  refrigerator  and  ice  cream  freezer.  Accepted 
standards  for  frozen  desserts  and  sample  score  card  for  judging.  Tested 
recipes  using  Pet  Evaporated  Milk  in  frozen  desserts  and  dessert  sauces. 
Colorful  12-page  booklet.  Pxmehed  for  8"  x  lOVi"  notebook. 

CANDIES 

A  16-page  book  of  new  tested  candy  recipes  using  Pet  Evaporated  Milk. 
Tips  on  making  perfect  candy,  storing  and  mailing. 

PET  INSTANT  NONFAT  DRY  MILK  RECIPES 

A  cookbook  containing  tested,  everyday  recipes  feahiring  Pet  Instant  Non¬ 
fat  Dry  Milk  in  dry  form.  Illustrated  helpful  hints  for  the  preparation  of 
each  recipe. 


NEW  TEACHER’S  KIT  FREE  I 

FROM  PINEAPPLE  GROWERS  ASSOCIATION 
Your  Kit  "Creating  Parly  Plans  with  Pineapple"  contains: 

4  Party  Plan  Sheets— Pood,  table  decoration,  entertainment  ideas  for  the 
young  hostess.  (Available  in  quantity  for  student  use) 

4  Recipe  Sheets — recipes  and  menu  ideas  for  the  suggested  parties.  (Also 
available  in  quantity) 

Banner  and  3  hig  posters — Big,  full<olor  Bulletin  Board  material. 

Pineapple  Fact  Folio — Background  material  in  handy  question  and  an¬ 
swer  form;  answers  to  questions  in  Student-Use  material. 


Sunshine  Pimentos  1 

Add  a  flair  to  foods  with  bright  red  pimentos.  Get  the  attractive  pimento  | 
recipe  packet  and  find  page  after  page  of  ideas  that  will  help  you  make  > 
commonplace  recipes  imcommonly  delicious  and  attractive.  And  best  of  1 
all,  the  booklet  tells  the  simple  way  of  preparing  these  foods.  j 
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NEW!  EASY-TO-FOLLOW  GUIDE  TO  A  FITTING  FOUNDATION 


1 


percR  PRR 

ntUcHd  EDUCATKm 


PETER  PAN  FOUNDATIONS, 

Dapt.  No.  in 
389  FiHh  Avanuo 
Naw  York  16,  N.Y. 

Ptaaaa  sand  ma  my  Fraa  Wall  Chart,  “Form-al  Education'*  which 
shows  how  tOi  maasura  siza  corractly,  datarmlita  flgura  typo 
and  waar  and  cara  for  foundation  garmants. 
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CITY _ 
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Home  Economics  Dept. 
Pet  Milk  Company 

Arcodo  Bldg., 

St.  Louis  1,  Mo. 


(24t)  PHE  9-5t 


Please  send  me:  (All  material  is  available  in  reasonable  quantities.) 

A— . . copies  of  Meal  Planning  Guide. 

B _ copies  of  Frozen  Desserts. 

C - copies  of  Candies. 

D..._ . copies  of  Pet  Instant  Nonfat  Dry  Milk  Recipes. 


Name . . . . . Title.. 

(pUast  prim) 


Sdwol _ 

Address.. 
City . . 


..Zone.. 


.State.. 


Pineapple  Growers  Association  (2S0)  phe  9-S8 

Doportmont  PH-9S8  SEE  AD  PAGE  53 

215  Morkot  Stroot,  Son  Francisco  5,  Califomia 

Please  send  me,  free,  this  year’s  completely  new  Teachers’  Kit,  "Creating 
Party  Plans  with  Pineapple". 


School . 

Address.. 
City . . 


- Zone _ State.. 


Sunshine  Pimentos  (3SO)  phe  9-st 

Pomona  Products  Company 
Griffin,  Goorgia 

Please  send  me  the  free  packet  of  "Add  a  Flair  to  Foods  With  Pimentos.” 


Name. 


Address. — . . 


..Stale.. 
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YOUR  BEST  TEACHING  AID 


Every  issue  of 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CaED 

brings  you  the  only  complete 
home  economics  teaching  package 
including:— 

1.  A  wealth  of  professional  editorial 
material — authoritative  and  up-to-the- 
minute — ^hy  key  home  economists  in 
every  field. 

2.  A  bound-in  copy  of  CO-ED,  the  only 
magazine  edited  expressly  for  home¬ 
making  students.  Every  page  is  tailor- 
made  for  your  immediate  use  with 
your  students. 

3.  Helpful  teaching  ideas  and  sugges¬ 
tions  for  the  use  of  CO-ED  in  the 
classroom. 

4.  A  special  coupon  section  for  your 
ready  use  in  ordering  free  and  low-cost 
classroom  teaching  materials. 

TO  ORDER  CO-ED 
FOR  YOUR  STUDENTS 

Use  the  coupon  on  page  131. 

Low  school  price:  50^  per  student 
per  semester;  $1.00  per  school  year. 
Orders  of  10  or  more  copies  include 
PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
at  no  extra  cost. 

SCHOLASTIC  MAGAZINES,  INC. 
33  West  42nd  St.,  New  York  36,  N.  Y. 


date  with  the  national  4-H  Club  foundation  in  Mary¬ 
land.  She  holds  a  B.S.  degree  in  home  economics  and 
extension  from  Kansas  State  College. 

Judy  Freiberg  has  been  named  a  home  economist  ia 
research  and  development  for  the  Maylag  Company, 
Newton,  Iowa.  Miss  Freiberg  was  recently  graduated 
from  Iowa  State  College  in  Ames. 

Patricia  Gwyer  will  serve  as  fashion  stylist  for  Mo- 
CaU’s  Patterns  in  Canada.  She  wiU  travel  throughout 
Canada  presenting  fashion  shows  on  educational  pro¬ 
grams  in  schoob  and  to  4-H  groups.  Previously,  Miss 
'Cwyer  was  assodated  with  McCall’s  Patterns  in  Lon¬ 
don,  England. 

Martha  E.  Jungerman  is  the  new  director  of  edu¬ 
cation  for  the  Wool  Bureau  in  New  York.  She  served 
as  consultant  in  education  to  the  Bureau  since  the  be¬ 
ginning  of  the  year.  At  that  time  she  was  abo  an  asso¬ 
ciate  professor  at  the  Philadelphia  Textile  Institute. 

Miss  Jungerman  earned  her  Bachelor  of  Sdence  de¬ 
gree  in  vocational  home  economics  from  Western  Ken¬ 
tucky  State  Teachers  College  and  her  Master  of  Sdence 
degree  in  home  economics  from  Drexel  Institute. 

Ruth  M.  Leverton  is  the  new  associate  director  of 
the  U.  S.  Department  of  Agriculture’s  Institute  of  Home 
Economics.  In  this  capacity  she  wiU  assbt  Hazel  K. 
Stiebeling  in  directing  home  economics  research. 

Miss  Leverton  has  received  the  Borden  Award  for 
Nutrition  Research  twice.  Her  experience  includes 
teaching  as  well  as  research.  She  has  been  a  Fulbright 
professor  in  the  Phillippines;  a  delegate  to  various  in¬ 
ternational  and  United  Nations  meetings;  and  professor 
of  nutrition  at  the  University  of  Nebraska.  From  1954- 
57  she  was  assistant  dean  of  home  economics  and 
assistant  director  of  the  experiment  station  of  home 
economics  research  at  Oklahoma  A&M  College. 

Marion  Melrose  has  joined  the  University  of  Min¬ 
nesota  staff  as  extension  specialist  to  work  in  special 
programs  for  handicapp>ed  homemakers.  She  will  de¬ 
velop  a  program  of  work  simplification  for  homemakers 
who  have  below  normal  physical  energies. 

Mrs.  Melrose  holds  a  Bachelor  of  Sdence  degree 
from  the  University  of  Minnesota  in  home  economics 
education.  She  has  served  as  a  dietitian  and  as  a  teacher. 

Anne  Miseyko  has  been  promoted  to  director  of  the 
Home  Service  Section  of  the  Brooklyn  Union  Gas  Com¬ 
pany.  She  succeeds  Ruth  B.  Soule,  who  retired  after 
many  yean  of  service  with  the  company. 

Dorothy  O'Connell  has  been  appointed  Midwest  re¬ 
gional  home  economist  for  the  household  products  de¬ 
partment  of  Calgon  Company,  Pittsburgh.  She  will 
make  her  headquarters  in  Chicago  and  work  closely  - 
with  consumer  groups  and  home  econombts  on  home 
bundry  problems. 

Cynthia  Scheer  has  been  appointed  to  the  staff  of 
the  home  economics  department  of  the  Kellogg  Com-  ' 
pany.  Battle  Creek,  Michigan.  She  will  contribute  in 
all  areas  of  home  economics  services,  but  will  be  pri¬ 
marily  responsible  for  product  information  releases  and 
food  photography. 

Miss  Scheer  was  graduated  from  Michigan  State 
University  with  a  Bachelor  of  Sdence  degree  In  home 
economics.  Previous  to  her  assodation  with  Kellogg, 
(Continued  on  page  158) 
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Practical  Home  Economics  Edition  of  Co-ed— 
the  Teacher  Edition  of  Co-ed 

Practical  Home  Economics  Edition  of  Co W  provides  widespread,  pro¬ 
fessional  coverage  of  your  career  field,  with  reports  of  tested  class  projects 
.  . .  news  of  late  homemaking  developments  .  .  .  thought-provoking  articles 
by  others  who  share  your  interests  and  problems.  Moreover,  Practical  now 
includes  every  issue  of  Co-ed  (be  sure  to  examine  your  copy  of  the  Set>- 
tember  issue)  plus  suggestions  for  using  Co-ed  in  your  classroom.  Written 
I  expressly  for  homemaking  teachers  and  students.  Practical  and  Co-ed  to¬ 
gether  offer  an  abundance  of  effective,  up-to-date  materials  for  your  teach¬ 
ing  program — materials  uiuivaled  in  homemaking  today!  Use  the  handy 
reply  envelope  or  coupon  to  enter  yonr  order  now! 


FMfl  BRANO-NEW  PRIAM  RECfRE  EOLOFRI 

Here’s  a  wonderful  new  teaching  aid  for 
foods  classes — a  folder  full  of  easy,  tested 
recipes  that  show  you  how  to  put  rich,  old- 
fashioned  goodness  into  everyday  cooking. 
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Practical  Home  Economics  (254)  RW  *• 

Edition  of  Co-ed 

33  Wuat  42ikI  St.,  New  York  34,  N.Y. 

Please  enter  my  subscription  to  Practical  Home  Economics  Edition  of  Co-ad, 
for  the  term  checked  below.  My  Practical  subscription  entitles  me  to  a  free 
bound-in  copy  of  each  monthly  issue  of  Co-ed. 

□  One  Year  (13.00).  □  Two  Years  (|5.00).  □  Payment  Enclosed. 

□  Send  Bill  Later. 


(phase  print) 

School . . .  . 

Street. . . .  ..  . . .  . . . . 

City..  _  .  .  .  _  _  JZone 

Sfate  . . 

Sally  Ross 

(221)  PHI  9-58 

Pream  Test  Kitchen 

Box  447,  Columbus  16,  Ohio 

Please  send  me  FREE  PREAM  RECIPE  FOLDER.  I  can  use _ extra 

copies  for  my  class. 

Name . . . . . Title _ 

(pitast  print) 

Scbool . . . . . 


City _ _ _ 2Jone _ State. 


Schenfeld  &  Sons 

Splendid  Collection  of  Bridal  Fabrics 

4iIEE  catalog  of  dozens  of  glorious  swatches  .  .  .  bridal  and  party 
fabrics  ...  all  at  special  teachers’  discounts!  Includes  crowns  and  tiaras, 
veilings,  headings,  smart  fashion  tips  and  exciting  accessories.  Specialists 
in  coordinating  colors. 


Free  Folder  ...  on  Singer  Sewing  Desks  | 

And  information  about  Special  Machine  Discount.  \ 

Illustrated  folder  gives  complete  information  on  new  3-way  SINGER  Sew-  , 
ing  Desk,  that  accommodates  more  students  in  less  space.  Converts  from  J 
a  cutting  table,  to  a  sewing  desk  to  a  study  desk.  For  your  free  folder  ...  i 
plus  information  about  a  special  teacher's  discount  on  a  new  SINGER  | 
Machine  for  yourself.  j 

MAIL  THIS  COUPON  NOW  .  .  .  { 

SEPTEMBER  1  958  | 


Schenfeld  &  Sons  (264)  phi  9-58 

103  Hustur  StTMt,  Dupt.  P-3,  New  York  2,  N.  Y. 

Sirs:  Please  send  me  your  beautiful,  illustrated  catalogue  containing 
dozens  of  swatches  of  Schenfeld  fabrics,  sold  at  special  teachers*  discounts. 
I  would  also  like  to  receive  information  on  your  special  Schenfeld  custom 
pattern  service. 


Teacher’s  Name _ 


School  or  Organization. . 

( phase  print) 

School  or  Office  Address. 

Gty _ _ _ 2one. - State. 


Singer  Sewing  Machine  Co.,  Educational  Dept.  (268)  phi  9-58 

149  Broadway,  Now  York  6,  N.Y. 

_  Please  send  me  your  folder  giving  complete  specifications  of  3-way 

SINGER  Sewing  Desks  details. 

_ Tell  me  more  about  the  Special  Teacher’s  Discount  I  will  get  if  I 

buy  a  new  SINGER  Sewing  Machine  for  myself. 

Name . . . . . 

(phase  print) 

Position . . . . — . . 

Scbool . . . . -...County - - 

Street. . . . — - - - 

Ci  ty . . . — . JZone - State _ 
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Help  yourself 
to  a  fresh,  smooth  start 
with  your  homemaking 
classes  this  September .  •  • 

ENTER 

YOUR 

CLASS 

ORDER 

TO 

CO-ED 

NOW! 

You'll  then  have  copies  of 
Co-ed  on  hand-ready  to  help 
with  every  phase  of  class¬ 
room  planning— during  the 
first  busy  weeks  of  the 
school  year! 

It's  easy  to  subscribe.  Use 
the  coupon  on  page  131  to 
mail  your  order  today! 

Just  fill  out  coupons 
and  mail  them  today  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 


she  served  as  associate  food  editor  with  the  Wheat 
Flour  Institute. 

Carolyn  Stanley  has  assumed  duties  as  a  home  econ¬ 
omist  in  the  product  testing  laboratory  of  the  Maytag 
Company.  She  is  a  graduate  of  Iowa  State  College 
where  she  served  as  a  home  economics  instructor  for 
two  years. 

Bob  Ann  Taylor  is  the  new  regional  home  service 
director  for  Whirlpool  Corp>oration  in  the  Southwest 
region.  She  will  supervise  home  service  activities  in 
New  Mexico,  Texas,  Oklahoma,  and  several  other 
rtates.  A  graduate  of  Oklahoma  State  College,  Miss 
Taylor  was  a  regional  home  economist  for  Norge  prior 
to  joining  Whirlpool. 

Edna  Walker  has  been  appointed  to  the  position  of 
stylist  for  Coats  &  Clark,  Inc.  She  will  develop  new 
patterns  and  techniques  in  needlework.  Miss  Walker 
has  had  an  extensive  and  varied  backgixnmd  in  the 
fields  of  sewing,  knitting,  crorfieting,  and  embroidery. 
She  received  her  specialized  training  at  the  Glasgow 
School  of  Art  in  Scotland. 

Sara  Wilkey  has  been  named  director  of  the  home 
economics  department  of  Gardner  Advertising  Com¬ 
pany,  St.  Louis,  Missouri.  She  succeeds  Mrs.  Thelma 
Lison  who  retired  last  spring. 

Miss  Wilkey  has  been  an  assistant  to  Mrs.  Lison 
since  1956.  Previously  she  represented  Swift  &  Com¬ 
pany  as  “Martha  Logan."  She  was  also  home  econ¬ 
omist  and  women’s  director  for  a  television  station.  She 
received  her  Bachelor  of  Science  degree  in  home  eco¬ 
nomics  from  Purdue  University. 

Homemaker  of  Tomorrow 

The  1958  Betty  Crocker  All-American  Homemaker 
of  Tomorrow  is  Mary  Martin,  17,  of  Tylertown,  Mis¬ 
sissippi.  Along  with  the  honor,  she  won  a  $5,000  schol¬ 
arship. 

Mary  was  selected  from  an  original  field  of  300,000 
senior  girls  in  11,000  schools  throughout  the  United 
States  who  took  a  written  examination  in  homemaking 
knowledge  and  attitudes. 

The  contest  was  launched  four  years  ago  by  General 
Mills.  Mary  is  the  fourth  girl  to  receive  the  award. 
She  plans  to  attend  Mississippi  Southern  College  in 
Hattiesburg,  to  study  home  economics. 

The  second  place  award  of  a  $4,000  scholarship 
went  to  Susanne  Dane,  Wilmington,  Delaware.  Patricia 
McMahon  of  Long  Beach,  California,  received  a  $3,000 
scholarship.  A  $2,000  scholarship  went  to  Sue  Frkk 
of  CoUingswood,  New  Jersey. 

Directory  Announced 

The  Home  Economics  in  Business  group  of  the 
American  Home  Economics  Association  has  announced 
the  availability  of  their  membership  directory.  The 
directory  contains  approximately  2,000  names  and 
business  addresses  of  graduate  home  economists  in 
industry.  Copies  may  be  ordered  from:  Miss  Elspeth 
Bennett,  33  Narragansett  Drive,  St.  Louis  24,  Missouri. 
•  Cost  to  members,  $3;  non-members,  $5.  Any  number 
of  copies  may  be  ordered.  The  up-to-date  addresses 
are  useful  for  preparing  accurate  mailing  lists. 
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Swing-A-Way  Manufacturing  Company 

Guaranteed  Five  Full  Years! 

Swing-A-W*y  Can  Openers  are  guaranteed  to  be  free  from  defective 
worbnanship  or  materials. 

Defective  parts  will  be  repaired  or  replaced  without  charge  for  a  period 
of  5  years. 

Guaranteed  by  Good  Housekeeping  and  Can  Manufacturers  Institute. 
For  more  information  see  advertisement  on  page  100. 


(373)  PW  9-S« 

spacial  offar  to  homo  oconomists 

SWING -A-WAY  MANUrACTUlING  CO.  •  4100  MCK  AVI.  •  ST.  lOUIS  14  MO. 
Mild  prapoid  _____  Magnetic  Con  Opanart  at  $2.39  oock 
Chock  color  protoroiiMi  lUd  Q  Whit#  Q  YoUow  Q 
n  Send  catalog  of  comploto  SWING-A-WAY  lino  with  pricoo  ovailoblo  at 
domonttrotion  dUcoiints.  Total  emownt  onclotod  >  No  C  O.  O.'i  flf  ASf  I 

»t4ioa  - 

posmoN _ — 


Talon  Educational  Sarvice 

New!  Reference  File  on  "The  ABC  of  Zipper  Application” — contain¬ 
ing  4  colorfully  illustrated,  easy-to-read  lesson  sheets  based  on  the  famous 
"no-pin,  no-baste”  way  of  applying  zippers;  plus  3  wall  charts. 


Tampax  Incorporated 

Menstrual  Health 

A  new,  complete  teaching  guide  (28  pages),  "From  Fiction  to  Fact",  dis¬ 
cusses  the  subject  of  menstrual  hygiene  from  earliest  days  to  the  invention 
of  internal  sanitary  protection.  It  is  based  upon  discussions  with  thousands 
of  teachers  and  answers  the  questions  most  frequently  asked  by  girls.  Writ¬ 
ten  in  simple,  easy-to-understand  language  and  liberally  illustrated  with 
anatomical  diagrams,  it  has  been  prepared  specifically  for  all  who  are  help¬ 
ing  girls  grow  into  healthy  womianhood. 

Material  available  also  consists  of  sample  booklet  for  students*  use,  "It’s 
Normal — It's  Natural,”  and  order  card  for  additional  supply.  All  offered 
FREE. 


“Training  the  Baby’*  Booklet 

'This  booklet  on  one  of  the  crucial  problems,  toilet  training,  can  be 
of  utmost  importance  in  teaching  child  care  to  school  girls  or  young 
mothers. 

Available  to  you  without  charge  in  reasonable  quantities,  it  approaches 
the  problem  directly  and  handles  it  in  a  simple,  understanding  manner. 

'Training  the  Baby"  has  long  been  considered  an  outstanding  work  on 
the  subject.  Now  in  its  35th  printing,  the  booklet  has  been  recently  re- 
edited  with  the  help  of  outstanding  pediatricians  and  child  specialists. 


Towle  Manufacturing  Co. 

Towle  Offers  Versatile  Teaching  Aids! 

Teaching  table  setting  and  all  the  arts  allied  with  it  is  easier  for  you, 
more  fun  tor  your  students,  with  these  teacher-tested  aids. 

Student  Booklet  literally  teaches  All  About  Sterling,  from  how  it  is 
made  to  way  good  manners  determine  its  use.  Free  Demonstration  Kit;  58 
pieces  of  sterling  flatware  iiKluding  place  setting  and  serving  pieces  for 
classroom  use. 

New  Wall  Chart  suggests  special  recipes  and  illustrates  correct  serving 
pieces  to  use  with  thOT.  Free. 

Film  Strip:  35  mm  in  full  color  with  teacher's  manual.  Send  25c  in  coin 
for  handling. 

Write  for  these  practical  helpers  today! 


Talon  Educational  Sarvice  (275)  mi  9-5t 
41  last  51st  Stroat 
Now  York  22,  N.  Y. 

Please  send  me  FREE  Reference  File  on — "The  A-B-Cs 
of  Zipper  Application” — containing  four  lesson  sheets, 
three  wall  charts,  a  lesson  sheet  order  form. 


(phdit  print) 


School _ _ 


_ 2oae. - State _ 


Tampax  Incorporated,  (PS-98-C)  (276)  FW  9>5t 

161  East  42nd  St.,  Now  York  17,  N.  Y. 

Please  send  the  free  material  checked:  Tampax  manual  for  teachers, 
"From  Fiction  to  Fact.”  Booklet  for  students,  "It's  Natural — It’s  Normal,” 
with  order  card  for  additional  free  supply. 

. shipping’  lab’e’l— please  "prd^ . 


Name _ _ _ 


School  Address.. 


(pltni*  print) 


— Zone _ State. 


The  Toidey  Company  (277)  mi  9-5« 

Fort  Wayno,  Indiana 

(  )  Please  send  immediately  a  sample  copy  of  your  booklet,  'Training 

the  Baby.” 

(  )  I  have  used  the  booklet  before.  Please  send _ copies  for 

my  classes. 


(pltnst  print) 


School _ _ _ 

Street  Address - 


Towle  Manufacturing  Co.  (279)  mi  9-5t 

Nowburyport,  Mossachwsotts 

Towle's  Tested  Teaching  Aids 
Please  send  me  the  items  checked: 

D  Free  Student  Booklet,  All  About  Sterling  (Revised  Edition) 

□  Demonstration  Kit  (I  agree  to  pay  forwarding  cost) 

□  Free  Wall  Chart.  Serving  Pieces  for  All  Occasions 

□  Film  Strip,  Your  Sterling — Start  to  Finish.  Send  25c  in  coin  for  handling 

(SHIPPING  LABEL  — PLEASE  PRINT) 

School  or  OrganiwHon. - - - - - - - 

Gty _ _ _ _ — .Zone . State _ _ _ _ _ 


SEPTEMBER  1958 


160  PHE 


. ► 

THESE  FREE 
AND 

LOW-COST 

TEACHING 

AIDS 

. ► 

are  offered 
for  your 
immediate 

use  •  •  • 

. ► 

Many  will  not 
be  offered  again, 
so  send 

your  : 

coupons  : 

promptly  to:  i 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


History  of  Mixes 

(Continued  from  page  76) 

other  food  characteristics  exist.  They  also  track  dovno 
specific  ingredients  that  make  products  of  the  highest 
quality.  Consumer  tests  later  determine  the  accept- 
abihty  of  the  product  to  the  public.  Special  planning  is 
required  for  each  test,  and  every  ingredient  in  the 
product  being  tested  is  carefully  controlled. 

Panels  are  a  yardstick  by  which  researchers  measure 
progress  in  the  development  of  new  products  and  the 
improvements  of  products  already  on  the  market  from 
the  standpoint  of  aroma,  flavor,  and  eating  quality. 
They  offer  an  accurate  means  of  evaluating  the  sta¬ 
bility  of  products  and  their  packages,  and  are  instru¬ 
mental  in  retaining  firm  control  over  new  ingredients 
used  in  products.  v 

After  sufiBcient  progress  has  been  made  in  develop¬ 
ing  a  new  product  or  improving  a  standard  product, 
researchers  and  market  analysts  take  it  directly  to  the 
homemaker,  who  is  the  final  judge  of  all  products. 
Homemakers  are  asked  to  bake  the  product  and  com¬ 
pare  it  with  competitive  products  and  similar  home 
recipes  in  ease  of  making,  baking  results,  flavor  accept¬ 
ability,  and  family  preference. 

A  product,  no  matter  how  good  its  formula,  is  with¬ 
out  value  if  it  fails  to  reach  the  consumer  with  all  its 
original  quality.  It  must  survive  shipment  in  box  cars 
or  trucks,  as  well  as  storage  in  warehouses  and  on 
grocery  shelves.  That  is  why  development  of  the  pack¬ 
age  is  so  important.  The  research  division  concentrates 
on  finding  a  combination  of  materials  which  will  be 
sturdy,  greaseproof,  and  will  also  protect  the  contents 
against  moisture. 

What  of  the  future?  There  will  be  many  changes 
and  many  discoveries.  It  goes  without  saying  that  all 
lands  of  mixes  will  increase  and  improve. 


Mixed  with  Imagination 

(Continued  from  page  77) 

Wedding  cakes,  Christmas  trees,  Easter  bunnies,  and 
other  novelties  may  be  made  easily  with  mixes.  A  wed¬ 
ding  cake  requires  foiu  packages  of  white  cake  mix. 
The  cake  is  baked  in  three  tiers— 12  inches,  9  inches, 
and  6  inches.  Each  tier  is  made  of  two  identical  layersi 
After  cooling,  the  cake  is  assembled  and  decorated 
with  four  packages  of  white  fluffy  frosting. 

A  Christmas  tree  can  be  made  from  an  oblong  cake. 
A  large  triangle  is  cut  out  and  the  trimmed  sides  are 
used  for  the  trunk  and  base.  An  Easter  bunny  is  made 
from  one  9-inch  layer  cut  in  half.  The  halves  are  put 
together  with  frosting  and  placed  cut  side  down.  A 
notch  is  cut  about  one-third  around  the  semicircle  to 
form  the  rabbit’s  head.  The  cutout  is  used  for  the  tail. 
The  cake  is  then  covered  with  fluffy  frosting  and 
sprinkled  with  coconut.  Pink  jelly  eggs  are  used  for 
the  nose  and  eyes  and  pink  paper  for  the  ears. 

Following  are  recipes  for  other  variations: 

(Continued  on  page  162) 
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VOGUE  PATTERN  SERVICE  | 

To  help  you  bring  fresh  fashion  inspiration  to  your  classes,  i 
Vogue  is  now  providing  &)unter  Catalogues,  monthly  [ 
Catalogue  Supplements,  subscriptions  to  4  famous  Conde'  ' 
Nast  publications,  and  a  new  Sewing  Book — all  ai  special  i 
educational  rates!  Be  sure,  too,  that  your  school  receives  j 
all  of  Vogue's  sparkling  new  FREE  teaching  aids  as  they  > 
are  developed.  i 


Free  Booklets  for  Home  Economics  Teachers 
and  their  Students 

A  copy  of  "The  Care  and  Washing  of  Woolens,  Elastics  and  Fine  Wash- 
ables",  is  available  to  each  home  economist.  For  your  students  "You  and 
Your  Sweater"  is  available  in  quantity.  Just  order  the  amount  you  want 
by  using  the  coupon  at  right. 


Wm.  E.  Wright  &  Sons  Co. 

FREE  TO  HOME  ECONOMISTS 
The  Home  Sewing  News  is  offered  free  of  charge 
to  teachers  of  home  economics,  published  five  times 
annually,  and  mailed  to  all  parts  of  the  U.S.A.  It 
contains  a  wide  range  of  information  on  sewing, 
new  products,  class  projects,  subjects  of  timely  in¬ 
terest  to  instructors  of  home  sewing,  style  trends, 
etc. 


free 


Extra  copies  of  this  special  September,  1958  teaching  aids  Coupon 
Service  Section  are  offered  to  all  members  of  your  homemaking  depart¬ 
ment.  Just  send  in  accompanying  coupon. 


PHE  161 

Vogue  Pattern  Service,  Educational  Department  (2«t)  ’-*• 

420  Uxington  Avanuo,  Naw  York  17,  Naw  York  See  Page  97 

□  Please  send  me,  without  obligation,  price  information  and  ordCT  forms 
for  purchasing  the  new  classroom  l^lps  Vogue  is  now  providing  at 
special  educational  rates. 

□  Please  be  sure  our  school  receives  all  of  Vogue’s  FREE  1958  teaching 
aids. 

No.  Clothing  Teachers  in  School . . 

No.  Qothing  Students  in  School . . 

Gty . . . .Zone _ State . . . . 


UfooUtc  ond  Jtastiefife* 

FREE  BOOKLETS  for  Home  Economics  Teachers 

Educational  Dapartmant,  Woolita  Co.,  Inc.  (388)  PHE  9-58 

10614  Rivarsida  Driva,  North  Hollywood,  Calif. 

Please  send  my  personal  copy  of  "The  Care  and  Washing  of  Woolens, 

Elastics  and  Fine  Washables”.  Also,  please  send . copies  of  "You 

and  Your  Sweater”  for  my  students. 

Naffie . . . . . . . . .  - _ 

Gty - - — . . Zone. _ State.. — _ 


Home  Sewing  Association  (389)  PHE  9-58 

P.  O.  8ox  472,  Palmar,  Mass. 

Please  enter  my  name  as  a  free  subscriber  to  HOME  SEWING  NEWS. 

Teacher’s  N^me . . . . . . . 

School  or  Orguiization . . . . . . . . . 

School  or  Office  Address . . . . 

Gty - - - - - - .Zone _ State. _ _ _ _ 


Practical  Home  Economics  (355)  PHE  9-58 

Edition  of  Co-ed 

33  Wast  42nd  St.,  Naw  York  36,  N.Y. 


There  are _ home  economists  on  my  staff. 

Please  send _ FREE  extra  copies  of  this  September  Coupon  Service 

Section  so  that  each  home  economist  can  order  the  teaching  materials  she 
needs  individually. 


Nanie.. 


(pUaj*  print) 


SchooL„ . . . . . . 

Stfrrt . . . . . . . 

Gty . . ..Zone . State . . . . 
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MANY  OF  THESE 
COUPONS  ARE 
exclusive  WITH 
PRACTICAL 
HOME 

ECONOMICS 
TEACHER 
EDITION  OF 
CO-ED  I 


BE  SURE 
TO  FILL  OUT 
EACH  COUPON 
COMPLETELY. 


Send  tot 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 


ANGEL  FOOD  DELIGHT 

Bake  angel  food  cake  as  directed  on  the  package. 
Remove  cooled  cake  from  pan  and  invert  on  plate.  Slice 
entire  top  from  cake  about  one  inch  down.  Lift  off  top 
and  lay  to  one  side.  Cut  down  into  cake  one  inch  from 
outer  edge  and  one  inch  from  middle  hole,  leaving  a  wall 
of  cake  at  sides  and  bottom. 

Remove  center  with  curved  knife  or  spoon  leaving 
cavity  for  filling.  Fill  cake  cavity  with  fruit  cream  filling. 
Replace  top  of  cake  and  spread  remaining  cream  mixture 
on  top  and  sides  of  cake.  Chill  4  to  8  hours. 

FRUIT  CREAM  FILLING 

3  cape  whipping  cream  ^  cap  crashed  pineapple 
1/3  cap  confectioners*  1  cap  fresh  strawberries 
sngar  6  marshmallows 

Drain  pineapple,  halve  strawberries  and  cut  marsh¬ 
mallows  in  squares.  Whip  cream  and  confectioners’  sugar 
together  until  stiff.  Fold  rest  of  ingredients  '  ito  a  little 
less  than  half  the  cream.  Spread  remaining  cream  on  top 
and  sides  of  cake. 


BUTTERFLY  CAKE 

Bake  any  flavor  cake  mix  in  layers.  Put  layers  together 
with  frosting,  then  cut  cake  in  half.  Place  roimded  edges  to¬ 
gether,  butterfly  fashion.  Trim  with  white  or  a  delicate 
yellow  icing.  Swirl  icing  on  top  to  resemble  butterfly  mark¬ 
ings.  Or  pipe  lines  to  resemble  butterfly  markings  with  a 
little  dmcolate  butter  icing.  Use  pipe  cleaners  for  antennae. 

BOSTON  CREAM  PIE 

Bake  a  white  or  chocolate  loaf-size  cake  mix  in  a  0-inch 
pie  pan.  Cool  and  invert  on  plate.  Split  cake  into  two 
layers.  Fill  with  cooled  vanilla  pudding  mix.  Spread  top 
with  a  thin  chocolate  glaze.  If  you  prefer  a  Washington 
Cream  pie,  bake  white  cake  as  dirked  and  fill  layers 
with  iam  or  Jelly.  Sprinkle  top  with  confectioners’  sugar. 


COCONUT  HONEY  CAKE 


1  pkg.  coconut  orange  Vi 

cake  mix 

1/3  cap  sugar  3 

IVi  cape  tender-thin  flaked 

coconut  V4 

Vi  tap.  salt  V4 


cap  butter, 
melted 
tbsp.  light 
cream 
cap  honey 
tap.  vanilla 


Prepare  cake  mix  according  to  package  directions,  bak-  ■ 
ing  in  a  13x9x2-inch  pan. 

Meanwhile,  combine  remaining  ingredients  and  mix 
thoroughly.  When  cake  is  done,  spread  topping  over  hot 
cake  in  pan.  Rehun  to  oven  for  15  to  20  minutes  imtil 
topping  is  brown  and  bubbly.  Cut  and  serve  cake  while 
still  warm. 

A  broiled  pineapple  topping  also  goes  well  with  the 
orange  coconut  cake  mix.  Bake  cake  as  directed.  Combine 
1/3  cup  melted  butter  or  margarine,  1  cup  tender-thin 
flaked  coconut,  2/3  cup  drained,  crushed  pineapple,  1  cup 
firmly  packed  brown  sugar,  and  k  cup  chopp^  walnuts. 
Mix  well.  Spread  over  hot  cake  in  pan.  Place  on  lowest 
broiler  rack  and  broil  slowly  15  to  20  minutes,  or  until 
topping  is  crisp  and  bubbly.  Serve  cake  while  still  warm. 


BACON  BITS  CORN  BREAD 

1  pkg.  com  bread  mix  4  strips  cooked  bacon 

1  tsp.  minced  onion  dash  of  garlic  salt 

Prepare  com  bread  mix  as  directed  on  package,  adding 
a  dash  of  garlic  salt  and  the  minced  onion.  Pour  batter 
into  pan  and  top  with  crumbled  bacon  bits.  Bake  and  serve 
warm. 
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Successful  Play  School  Program 

One  of  the  most  interesting  and  successful  units 
taught  this  year  was  on  child  development  in  which 
we  held  a  play  schooL 

The  play  school  was  held  over  a  period  of  three 
weeks  during  which  the  schedule  changed  so  as  to 
include  all  six  class  periods.  We  combined  classes  so 
that  all  the  girls  enrolled  in  homemaking  had  the 
opportunity  of  working  with  the  twelve  children  whose 
ages  ranged  from  two  to  five  years.  The  schedule  for 
the  children  was  arranged  as  follows:  the  first  week 
the  children  came  from  nine  imtil  eleven;  second  week 
from  eleven  to  one-thirty;  third  week  from  one-thirty 
to  three-thirty. 

The  girls  were  divided  into  four  committees— super¬ 
vision  of  play,  snack  or  lunch,  bathroom  and  clean-up, 
and  observation.  This  division  allowed  each  girl  to 
observe  for  two  hours  during  the  week.  As  a  guide  for 
the  observation  they  used  forms  adopted  from  those 
in  the  State  Guide.  The  committees  met  ahead  of  time 
and  planned  their  work. 

Some  of  the  activities  planned  for  the  children  were 
group  games,  walks  to  the  school  farm  and  picnic  area, 
finger  painting,  construction  with  blocks,  and  pound- 
a-peg.  Diuing  the  periods  of  individual  play,  some  of 
the  girls  read  to  groups  of  the  children.  Each  child 
brought  one  favorite  toy  to  supplement  those  we  have. 

During  the  second  week  the  children  were  served  a 
complete  luneh,  since  the  time  that  they  were  here 
coincided  with  their  lunch  hour.  A  snack  of  milk,  plain 
cookies  and  fruit  was  served  the  other  two  weeks. 

The  play  school  was  partially  financed  through  funds 
obtained  from  the  Sears,  Roebuck  Foimdation.  We 
used  the  money  to  purchase  children’s  clothing  and 
simple  toys.  The  sophomore  class  made  several  gar¬ 
ments  which  are  now  a  part  of  our  permanent  instruc¬ 
tional  materials.  The  eighth  grade  class  made  yam 
animab,  bean  bags,  and  painted  cans  of  various  sizes. 

Since  there  is  always  room  for  improvement  we 
would  make  some  changes  if  we  were  to  conduct  an¬ 
other  play  school.  These  are  to:  limit  the  time  to  two 
hours,  as  the  children  seemed  to  get  overly  tired  in  the 
two  and  one-half  hour  period;  conduct  it  in  the  spring 
or  fall  so  they  could  have  more  outdoor  activities  and 
plan  a  more  definite  daily  routine  during  the  two- 
hour  period. 

We  would  also  attempt  to  improve  our  physical 
facilities,  such  as  arranging  better  toy  storage  within 
easy  reach  of  the  children;  having  low  hooks  for  hang¬ 
ing  their  clothing  and  more  chairs  of  a  suitable  height 
to  use  at  the  play  table. 

The  whole  school  was  interested  in  our  project.  The 
mothers  of  the  children  were  very  pleased  and  most 
cooperative  with  our  plans  and  the  girls  were  very 
enthusiastic.  The  children  loved  itl 

—Mbs.  Sue  Juono 
Mahcaret  McCarthy 
North  Thurston  Washirigton  High  School 
Prom  the  Washin^on  State  Newsletter 
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ASFSA  Conv«ntlon  Important 

The  Annual  Convention  of  the  American  School 
Food  Service  Association  will  be  held  November 
17-20,  1958,  in  Philadelphia.  Dr.  John  Perryman  is  the 
general  convention  chairman.  Ruth  Cutter,  state  super¬ 
visor  of  school  lunches  for  New  Hampshire,  is  chair¬ 
man  of  the  program  committee.  Margaret  Crozier  is 
the  chairman  of  the  local  arrangements.  These  people 
have  been  working  for  over  a  year  to  plan  an  inter¬ 
esting  professional  convention  for  1958. 

The  exhibits  are  a  vital  part  of  any  convention.  Here 
will  be  displayed  the  newest  development  in  equip¬ 
ment  and  food  suitable  for  school  lunch  feeding.  The 
exhibits  merit  several  visits  in  order  to  gather  the  most 
up-to-date  information. 

Aside  from  the  pleasant  experience  of  greeting  old 
friends  and  making  new  friends,  which  is  always  en¬ 
joyable,  we  gain  in  professional  contacts  from  attending 
any  convention.  The  time  and  money  spent  is  well 
repaid  to  the  individual  or  the  committee  sponsoring 
the  trip,  if  we  come  back  to  the  job  with  wider  hori¬ 
zons,  renewed  enthusiasm,  and  more  technical  knowl¬ 
edge. 

From  hearing  educational  and  inspirational  speakers, 
we  can  gain  increased  imderstanding  of  the  roll  of  the 
lunch  program  in  today’s  expanding  schools.  From 
meeting  with  others  who  have  similar  problems,  we 
are  encouraged  to  explore  means  of  solving  these 
problems. 

If  you  have  never  attended  a  convention,  why  not 
make  a  special  effort  to  go  to  Philadelphia  this  year? 


YOUR  COUPONS 

TODAY 

TO: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42n(l  Street 
New  York  36,  New  York 


Off  to  a  Oood  Start 

Starting  a  new  school  year  is  often,  like  New  Year’t, 
the  time  for  resolutions.  Starting  in  September  after  a 
restful  vacation  is  really  the  time  to  set  our  goals  for 
this  year’s  school  lunch  program.  Before  the  details  of 
ordering,  checking  equipment,  and  making  employee 
schedules  absorb  all  of  our  time,  let’s  make  plans  with 
the  rest  of  our  school  to  increase  participation  in  the 
lunch  program  and  really  to  teach  nutrib'on  in  our 
lunchrooms. 

No  doubt  plans  have  been  made  for  introducing  new 
students  to  the  cafeteria.  It  is  especially  necessary  that 
little  children  have  an  opportunity  to  visit  the  cafeteria 
before  the  first  day  of  lunch  so  that  they  may  be  some¬ 
what  familiar  with  the  routine.  Older  students  can  be 
very  helpful  in  helping  first  and  second  graders  for  the 
first  week  or  two.  Often,  if  the  first  day  in  the  cafeteria 
is  a  pleasant  experience  for  the  child,  he  will  decide 
to  buy  his  lunch  daily.  If  the  experience  is  a  fright¬ 
ening  one,  he  may  decide  that  the  sandwich  that 
mother  packs  is  preferable  to  the  cafeteria  line. 

Evaluating  our  program  on  a  basis  of  last  years 
operation  should  point  out  one  or  two  areas  that 
should  be  Improved.  Let’s  concentrate  on  the  most 
important  and  get  off  to  a  good  school  year. 
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rB'iHE  Calgary  Home  Economics  Association  is  affili- 

ated  with  the  Canadian  Home  Economics  Associa¬ 
tion.  .  .  .  The  Ontario  Dietetic  Association  held  a 
special  meeting  recently  to  present  their  dietitian’s  bill 
to  members  for  final  study  before  forwarding  it  to  the 
Ontario  Legislature.  .  .  .  The  Alberta  Dietetic  and  the 
Calgary  Home  Economics  Associations  have  set  up  a 
committee  to  pubhcize  careers  in  home  economics. . . . 
A  similar  committee  is  at  work  in  Edmonton.  .  .  .  The 
Toronto  Home  Economics  Association  held  their  New 
^  Products  Dinner  recently. . . .  Commercials  were  pain¬ 
lessly  presented  by  two  puppets,  better  known  as  the 
home  economic  twins. 

Dr.  Margaret  Hockin,  Chief  of  the  Home  Economics 
Section  of  the  Food  and  Agriculture  Organization  of 
the  United  Nations,  has  married  Dr.  James  Bishop 
Harrington,  formerly  Head  of  the  Department  of  Field 
Husbandry  at  the  University  of  Saskatoon.  .  .  .  He 
Joined  the  headquarters  staff  of  FAO  in  1955  as  con¬ 
sultant  on  the  FAO  Near  East  Cereal  Improvement 
Project  .  .  .  Dr.  and  Mrs.  Harrington  are  living  in 
Rome. 

Miss  Mary  O’Brien  has  succeeded  Miss  Molly  Rob¬ 
ertson  as  dietitian  at  the  Royal  Jubilee  Hospital,  Vic¬ 
toria,  British  Columbia.  .  .  .  Miss  Robertson  is  now 
dietitian  at  the  Vancouver  General  Hospital,  British 
Columbia.  .  .  .  Miss  Audrey  Dundas,  formerly  assistant 
dietitian  at  University  Hospital,  Saskatoon,  Saskatche¬ 
wan,  is  now  chief  dietitian  at  the  Royal  Alexandra 
Hospital,  Edmonton,  Alberta. 

Mrs.  Margaret  Hamilton,  dietitian  for  33  years  at 
the  Royal  Alexandra  Hospital  In  Edmonton,  has  re¬ 
tired.  .  .  .  Miss  Kathy  Browii,  formerly  with  the  John 
Inglis  Company  in  Toronto,  Ontario,  is  now  on  the 
dietary  staff  of  Barnes  Hospital,  St  Louis,  Missouri. 

.  .  .  Miss  Janet  Wardlaw,  staff  member  at  the  Univer¬ 
sity  of  Toronto,  attended  the  American  Public  Health 
convention  in  Cleveland  recently. 

Miss  Aime  Feyrer  has  moved  from  the  Medicine 
Hat  Hospital  to  the  King  Edward  Hospital  in  Bermuda. 
.  .  .  Miss  Joaime  Phillips,  formerly  of  the  University 
Hospital  in  Edmonton,  has  taken  a  position  at  the 
Cedars  of  Lebanon  Hospital  in  Los  Angeles. 

Miss  Violet  Wentland,  formerly  a  teacher  at  the 
Canadian  Union  College,  is  now  teaching  in  Beirut, 
Lebanon.  .  .  .  Miss  Wendy  McKeand,  from  Scotland, 
is  starting  a  home  economics  center  at  Grand  Centre, 
near  the  Royal  Canadian  Air  Force  base  at  Cold  Lake, 
Alberta.  .  .  .  Miss  Joyce  Schon  was  married  to  Mr. 
Alfred  Lorenzo  last  December  . .  .  they  are  now  hving 
in  Buffalo,  New  York.  .  .  .  Mrs.  Patricia  Reid  is  now 
on  the  staff  at  the  St  John’s  General  Hospital,  New¬ 
foundland. 

Members  of  the  Association  des  Technidennes 
Laiques  en  Science  Menageres  recently  paid  special 
tribute  to  Miss  Eveline  Le  Blanc,  who  received  a  doo- 
torate  from  the  University  of  St  Joseph  in  New  Bruns¬ 
wick,  and  to  Miss  Yvonne  Cloutier,  on  the  completion 
of  25  years  at  L’Elcole  des  Science  Menageres. 
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Report  of  the 

Annual  FHA  Meeting 

T^TIARLY  450  teen-agers  and  150  adiilt  advisers 
attended  the  five-day  1958  national  meeting  of 
the  Future  Homemakers  of  America  in  Kansas  City, 
Missouri. 

Delegates  came  from  46  states,  Hawaii,  and  Puerto 
Rico.  They  represented  the  475,500  youths  who  are 
members  of  the  organization.  FHA  is  a  high  school 
organization  for  pupils  studying  homemaking  educa¬ 
tion. 

The  opening  address,  HTake  a  Look,  You  Are  the 
Future  Homemaker,"  was  given  by  Hubert  Wheeler, 
Missouri  commissioner  of  education.  National  presi¬ 
dent,  Cayle  Norman,  of  Tallahassee,  Florida,  presided 
over  the  opening  session  and  welcomed  the  delegates. 

The  theme  of  the  second  meeting,  “Recognizing  the 
Value  of  Eklucation,"  was  keynoted  by  Dr.  Charles  E. 
Koerble  who  spoke  on  the  imperative  need  for  an  edu¬ 
cated  nation.  He  said  that  individuals  should  acquire 
as  much  education  as  possible,  whether  they  plan  a 
wage-earning  career  or  not.  Following  the  address,  the 
delegates  heard  a  panel  of  six  home  economists  de¬ 
scribe  the  varied  professional  opportimities  open  in 
home  economics. 

The  delegates  were  particularly  impressed  by  a 
young  Polish-bom  student  who  told  them,  “When  you 
lose  freedom,  you  may  as  well  lose  your  life,  for  fear 
is  the  greatest  threat  to  humanity." 

Yaroslava  Sachno  urged  FHA’ers  to  understand  the 
importance  of  being  a  good  citizen.  “Above  all.  be  a 
well-informed  citizen,"  she  emphasized,  “and  always 
be  loyal  to  our  country’s  principles  by  fighting  against 
ignorance  which  cultivates  communism." 

At  the  third  lively  session,  the  delegates  demon¬ 
strated  their  1958  national  theme  of  “Teens  with  a 
Purpose."  They  considered  the  topic  “As  Others  See 
Us"  and  in  realistic  terms  discussed  their  role  as  teen¬ 
agers  in  relation  to  others. 

The  teen-agers  proposed  such  questions  as;  How  do 
your  attitudes  affect  the  other  members  of  your  family? 
How  can  the  home  influence  the  kind  of  person  you 
are?  How  can  you  leam  to  imderstand  your  parents? 
How  can  you  uphold  what  you  believe  is  right  and 
remain  in  good  standing  with  the  group? 

Then  the  delegates  divided  into  17  discussion  groups 
to  give  individual  views  on  the  kinds  of  attitudes  that 
make  for  happiness  in  the  family. 

Officers  Elected 

On  July  ninth,  the  FHA  delegates  cast  their  ballots 
for  the  12  national  ofBcers.  Carol  Ann  Houtz,  15-year- 
old  jimior  high  school  student  from  Coraopolis,  Penn¬ 
sylvania,  was  elected  national  president.  She  has  been 
a  member  of  FHA  for  fom  years  and  has  held  several 
o£5ces  in  the  organization  at  local  levels. 

OflBcers  are  elected  annually.  They  are  selected  on 
a  regional  basis.  Each  ofiBce  with  the  exception  of  the 
regional  vice-presidencies  rotates  by  region  from  year 
to  year.  The  new  president,  Carol  Ann  Houtz,  repre¬ 
sents  the  North  Atlantic  region. 
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Is  good  nutrition  important  in  convenience  foods? 


As  a  teacher  you  “think  modern”  so  you  know 
that  quick  and  easy  isn’t  enough.  Today’s  con¬ 
venience  foods  must  also  be  nourishing. 

How  You  Can  Help 

Encourage  your  students  to  look  for  all  the 
essentials  in  a  convenience  food.  It  must  help 
them  be  creative.  It  must  have  fine  flavor,  tex¬ 
ture  and  the  high  degree  of  food  value  so  im¬ 
portant  to  good  health. 

There’s  One  Sure  Way 

Remind  them  that  a  sure  way  to  get  these 
tru/v convenient  foods  is  to  look  on  the  package 
for  dependable  names  like  “General  Foods.” 

Why  General  Foods  Kitchens? 

General  Foods  Kitchens’  purpose  in  life  is  to 
make  the  products  of  General  Foods  a  pleas¬ 
ure  to  fix,  to  serve,  to  eat.  To  you  who  train 
the  American  homemaker  we  have  an  added 
obligation — to  make  your  teaching  job  easier. 

Do  you  have  our  latest  Food  Chart?  We 
hope  you  find  it  useful. 


IDEA!  Plan  three  typical,  nutritious  meals 


Lunch  it  usually  hurried  so  someone 
may  skimp.  Ask  your  students  to  select 
three  nutritious  lunches  from  Food  Chart. 


Breakfast  is  so  important.  Besides  the 
traditional  fruit  juice  and  beverage,  be  sure 
to  include  a  nourishing  cereal. 


Dinner’s  where  nutrition  counts  most. 
And  convenience  foods  make  even  a  fes¬ 
tive  dinner  so  easy. 


GENERAL  FOODS  KITCHENS 

guarantee  your  enjoyment  of  all  their  fine  products  Including: 

Post  Cereals  •  Birds  Eye  Frosted  Foods  •  Jell-O  •  Maxwell  House  Coffee 


///Zh///  //////yZ/fj// 


A  professional  lesson  plan  contain¬ 
ing  authoritative  information  on 
the  basics  of  infant  nutrition. 
Subjects  include: 

•  Dietary  Allowance  Breakdown 

•  Daily  Food  Plan 

•  Composition  of  Milks 

•  Supplementary  Foods 

•  Junior  Foods 

•  Mealtinie  Psychology 

•  Feeding  Techniques 

•  Advantages  of  Baby  Foods 


infant  nutrition 


Gerber  Teaching  Aids 
on  Infant  INTutrition 
and  Baby  Sitting 


BABY  SITTING  GUIDE 

A  comprehensive  reference  source 
on  baby  sitting,  designed  to  aid 
students  who  baby  sit.  Subjects 
include: 

•  Responsibilities  of  the  Sitter 

•  Responsibilities  of  the  Family 

•  Understanding  the  Child 

•  Caring  for  the  Child 

•  Protecting  the  Child 

•  Helping  the  Child  to  Play  Happily 


STUDENT'S  LEAFLET 

An  excellent  reference  source  on 
infant  nutrition  for  student  home 
study.  Subjects  include: 

•  Principles  of  Infant  Feeding 

•  Daily  Dietary  Requirements 

•  Foods  for  Infants 

•  Establishing  Good  Food  Habits 

•  Foods  for  Toddlers 

•  Sample  Menu  Patterns 

•  Adventuring  in  Infant  Feeding 


For  free  copies  of  these  modernized 
Gerber  Teaching  Aids,  see  coupon 
section  of  this  magazine. 


Babies  are  our  busitiess 

.  .  .  our  only  business! 


